





HROWARE 


PUBLISHED EVERY OTHER THURSDAY 


iville Slugger Catalog 
ining complete information and Specifica- - 
, the beautiful 1954 Louisville Slugger Cata- 
(size 81/.” x 111/,”) in full color is now ready 


distribution. Be sure to get your order in early. 


sville Grand Slam Catalog 


) ready for distribution is the Louisville Grand 
n Catalog for 54. Accurately produced in full 
if and planned for maximum eye appeal and 
readability, it packs a powerful sales wallop. 
817,” x 1114”. Estimate your quantity needs 


reserve your copies now. 
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now KWIKSET offers 


_ two great lockset lines 


} THE NEW “600” LINE 


Available in all 
popular functions 
and finishes for fine 
residential and 
commercial 
building. 








THE ECONOMICAL “400” LINE 
A quality lock for quantity building 


More than 
19,000,000 placed 
in unconditionally 
guaranteed service 

since 1946. 


kwikset sales and service company, anaheim, california 
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We prepared it primarily for farmers. and as a help 
to you we are distributing it to them through Nicholson 
advertising in farm magazines. 
Farming is becoming more and more mechanized 
which automatically increases the need for files in 
that field. By suggesting new (as well as old) uses for 
these many-purpose hand tools, the book helps to 
increase your file sales still further. 
It also, of course, stresses the wisdom of buying 
Nicholson or Black Diamond files. Because of their 
great reputation for quality and value, they are the 


“> NICHOLSON 
<> FILES cinco” 





works for you 


: 
iY 


easiest brands in the world to sell—and give you your 


full margin of profit. 


We want you to know of this additional help to vou. 
And we also want your sales folks to be thoroughly 
familiar with file kinds and uses to help stimulate 
customer interest. 


SEND FOR A COPY OF THIS FREE BOOK 


Use letter. po-t card, or the coupon below. “Files for the Farm” 


contains 48 pages of valuable information. including more than 


a hundred illustrations. 


oeeeeeeeteeeeeeeeeeee ee we ee HehUlUc OCU HOhUhOCUh HOU HU 


NICHOLSON FILE COMPANY, 56 Acorn St., Providence 1, Rhode Island 


Send copy of your new book, “Files for the Farm.” 
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Chain on the Farin 


® There’s lots of chain used on the farm .. . and by subur- 
banites, too. Here you see illustrated some of the chains 
that sell every day. There are many more, but these are the Vv 
ones that you should carry now to meet the needs of your TENSO 
customers. A few bags of each on counters here and there HALTER and DOG VU 
in your store will make sales for you. CHAINS 

Check your stock right now. Then order them from your 
AMERICAN CHAIN wholesaler who will give you prompt 


NO. 516 service on whatever you need. 1 
UTILITY CHAIN : 


| ( \ Sts Se , 
“eS % oe 


ABSIT SIS ts 
aga 


the 
No.2 a i 
SWING CHAIN 


®@ These tie-out or picket chains are made in 4 sizes— call 
1, 1/0, 2/0, and 3/0. Two lengths—20 and 30 feet. Fur- EL-WEL-TRA 
nished with a swivel every 10 feet. Bright or zinc plated TRACE CHAINS 
finish. Packed one chain in a strong cloth bag. she 

















NO. 22 
SLIP HOOK 


STYLE NO. 120 © Grab hook on one end, slip hook on 
other end, and swivel in center when so ordered. Furnished 
self-colored, bright, or coppered. Made in sizes—\”, 
5/16”, %”, 7/16”, 4%”, and %". Lengths as desired. 


ELWEL re; 

Get Thi a > / | 

et This FREE Cow TIES ee 
NO. 41 “Fingertip Facts abowt Hardware Chains” 








Contains useful information for all 
hardware people. Write today. 





In Canada: DOMINION CHAIN COMPANY, Ltd., Niagara Fails, Ontario A ” 


"AMERICAN CHAIN DIVISION. . ‘ . 
_ AMERICAN CHAIN & CABLE 4 th 


York, Pa., Atlanta, Chicago, Denver, Detroit, Los Angeles, New York, 
Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 


6 HARDWARE AGE, JANUARY 21, 1954 H 








DOG 


INS 





1954 














Just Among Ourselves 


Informal Editorial Comments 


You Take Out 
What You Put In 


What good is a hardware show? 


That’s a question many dealers ask each year 
at this time. The annual winter meetings and 
merchandise exhibits of wholesalers, state hard- 
Ware groups and other organizations are again 
vetting underway now and the question arises 
again, “Is it worth the time and money to go to 


9» 


these meetings? 

Some folks feel that attending these affairs is 
a waste of time. They frequently are—if you 
only reason for going is to take part in the so- 
called “social” activities. 


The answer to the question of what good is a 
show is pretty much the same as it is to most 
questions in life—You get out of it just what 
you put into it. 


But, if you go with a sincere intent to get some 
yood out of it, you can acquire a great deal of 
very valuable information at a show, especially 
at meetings where product knowledge sessions 
are held. 


A thorough knowledge of the selling points of 
a product is the basis of any good selling effort. 
The task of the hardware dealer in acquiring a 
reasonable knowledge of the products he sells is 
really a tremendous job because of the variety of 
merchandise he handles. I often marvel that the 
average dealer knows as much as he does about 
the products in his store. 


It is not feasible for a wholesaler’s salesman 
to give a course in product knowledge on each 
call. Nor is it feasible for every manufacturer's 
representative to call on every dealer to instruct 
him on the selling points of a product. Even if 
this was attempted, a dealer couldn't possibly 
devote the time to listen to these men. 


But a meeting and a merchandise show presents 
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By W. A. Phair 


a concentrated opportunity for a dealer to ac- 
quire a great deal of product knowledge in a very 
short time. 


First, he must be serious about attending the 
meetings. He should make it a point to attend 
them all, and to behave in manner that will have 
him alert in the morning, and not napping dur- 
ing a session because of late hours the night 


before. 


Secondly, plan your time in the exhibits. Be 
fore you leave for a meeting, make a list of the 
lines or items vou intend to especially promote 
during the year. Then when you get to the meet 
ing, make an effort to first see the exhibits of the 
lines on your list. 

Don’t just wander around the booth investl 
vate specific lines and give the representative in 
the booth a reasonable time to talk to you. 


If more than one person from the store ij 
attending the show, don’t travel around together 
like a flock of ducks. Spread out. Let each person 
call on a different booth. In that way the store 
will get the maximum benefit from the informa- 
tion available at the show. 


If You're Going To 
Do It, Do It Right 


The growing importance of passing along 
product Knowledge to the dealer, raises many 
difficult and expensive problems for the manu- 
facturer in his efforts to man the exhibits at 
various shows with capable men. 


Some manufacturers take this responsibility 
very seriously and make a sincere effort to assign 
to the exhibits men who are trained in the tech- 
nique of passing along product information to 


others. 


Unfortunately, there are other manufacture 
who treat these meetings very lightly and are 











guilty of misusing the time and facilities made 
available to them by the wholesaler sponsoring 
the show and the dealers attending the show. 
This is particularly true in cases where formal 
talks on a product or a line are to be presented. 


A manufacturer’s local salesman may be a 
top salesman in his routine face-to-face selling. 
But he may be a complete flop when it comes to 
organizing and presenting a talk to a group. 


When this happens, it represents a squander- 
ing of the time and money the wholesaler spent 
in arranging the facilities for the talk. It is an 
injustice to the dealer who came and who at- 
tended the meeting expecting to learn something. 
It does great damage to the reputation of the 
manufacturer, not considering the loss of the 
opportunity for increasing the sales potential of 
the line among the dealers at the meeting. 


In most of these cases that I have personally 
observed, the unhappy consequences were due 
simply to the fact that the man making the talk 
wasn’t trained in speaking before a group. Not 
having this experience, he failed to organize his 
talk, he failed to use props effectively and often 
his voice did not carry far enough to be heard by 
everybody. 


Any manufacturer who is offered an oppor- 
tunity to take part in a meeting of dealers should 
undertake to do a top notch job, or should decline 
the invitation. 


Doing a good job means selecting men who 
know how to behave on a platform and who know 
the company and its lines thoroughly. This man 
should be given professional assistance in getting 
the necessary props, displays, etc., together, in 
order to make his presentation interesting as 
well as instructive. 


A presentation of this type at any gathering 
of dealers represents an outstanding promotion 
opportunity for a manufacturer and he should 
make certain that the opportunity is properly 
used. 


Christmas Volume— 
Up or Down? 


The big Christmas rush is over and the results 
are beginning to come in, in the form of letters 


from dealers. 
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informal editorial comments 


Sales experience so far is mixed. Some dealers 
report a gain over the holiday volume of a year 
ago; some dealers showed losses. 


Generally, Christmas volume turned out better 
than had been expected and enabled quite a few 
stores to come very close to the 1952 total for 
the year’s volume. 


I have two letters that are especially interest- 
ing. They come from stores with which I am 
personally familiar. Both stores planned care- 
fully for the Christmas business. Their advertis- 
ing, displays, promotions, etc., were organized 
in advance. Both stores placed heavy emphasis 
on the gift theme in their Christmas shopping 
store promotions. 


s0th stores report that they did a_ better 
volume this year than a year ago. 


I can’t help but wonder if this doesn’t suggest 
that there is business to be had, if you go after 
it properly. 


One of these dealers writes us, “Well, we did 
manage to top last year’s volume by a small 
margin. What amazed me is how smoothly it all 
went this year. Once again I say thanks for the 
Check List that appeared in your Christmas 
Merchandising Guide. It was most helpful to us 
in scheduling our program. 


“We put a lot of emphasis on giving tools for 
Christmas and while I don’t believe we put the 
tie salesman out of business, I do know that 
many men in this town received tools this year 
instead of the usual Christmas tie gift. 


“T was really pleased with the success of our 
promotion. It was better than I thought it would 
be. I wish I had some actual figures for com- 
parison. I know that we ordered quite an assort- 
ment of special gift packaged tools in good 
quantities. Our thought was to make a worth 
while display, and we could put what was left 
into regular stock. We found it necessary to 
re-order quite a few items.” 


The other dealer commented that the Saturday 
before Christmas was the best day they ever had 
and beat their opening day volume by some 
$1,000. They expect to end up the year about 10 
pct over the previous year. 


Did you make a real effort this year to sell 
your merchandise as gifts? 
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without change 
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Look at these outstanding 


Stock ILCO’S Universal and you get two door ILCO features! 


closers in one . . . because you get a closer that mounts Extra powered helical coil spring. 


Heavy, forged steel, one-piece shaft 


; x he ~ 1 > ies > TQ tye 
on right or left hand doors without mechanical change ond cask dininen trochons. 


or adjustment of any kind. Only one closer to stock 


Single valve provides dual speed 


. . only the one powerful, smooth-working closer to control . . . one speed for closing... 
one for latching. 


sell. nba nf . 
i sap. , : ’ @ Precision machining throughout. 
Easier, quicker installation, too . . . so you get the © Qecned contraction. 

job done fast, please yourself and your customer, both. © Leak-proof. 
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INDEPENDENT LOCK CO., FITCHBURG, MASS. 
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NEWS and Views 


By Washington Bureau of 
HARDWARE AGE 


Outlook for Congressional 
Action on Eisenhower Program 


A politically wary Congress settled down to work 
this month with one eye on President Eisenhower's 


new blueprint for peace and prosperity, and the other 


on next November’s national elections. 

Generally speaking, Mr. Eisenhower's 1954 program 
is acceptable in large part to members of both parties. 

Republicans believe their chances for success at the 
polls this year have been tremendously elevated by the 
President’s straight-from-the-shoulder commitments 
for continued business prosperity on the domestic 
front, and for an aggressive, not defensive, peace in 
world affairs. 

Democrats promise support for “all points in the 
National interest,” but warn that they will slug it out 
(They are, vote-wise, in a good position to do so.) on 
such points as “excessive” budget cutting. 

Business-wise, the key to the President’s era of 
Prosperous Peace is (1) continued defense spending at 
relatively high level, and (2) stand-by maintenance of 
a “well-timed and vigorous action” program which can 
be thrown into gear at any time business should slump 
to the danger level. 

Point-by-point, here are the prime areas of interest 
to retailing in the 1954 legislative program: 


Taxes-— 


President Eisenhower asks cancellation of the sched- 
uled cuts in corporation income rates, in excises, and 
wants no further reduction in individual income levies. 

But current congressional thinking favors at least 
some reductions (jewelry, movie admissions, for ex- 
ample) in excises; a “bonus” reduction (probably 5 
pet) in individual income rates, and extension of the 
corporation income rates at 52 pet. 

This plan is now favored by the leadership over the 
alternate plan of trimming the corporation rate to 50 
pet, and omitting relief in the excise and individual 
income areas. 

The impact upon retailing is certain to be less under 
either of these plans than a straight 5 pct national 
sales tax as proposed by Rep. Noah Mason (lIll., Rep.). 
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The drive in Congress to broaden coverage of the 
Fair Labor Standards Act and raise minimum wages 
will get White House blessing. The actual recommenda- 
tions won’t go to Capitol Hill until Jan. 28. 

Insiders say President Eisenhower will urge that the 
wage minimum be boosted to at least 90 cents an hour, 
and will urge the removal of most retail exemptions, 
thus affecting most hardware stores. 


The White House request that the 90 pct parity price 
support program be changed in favor of flexible sup- 
port levels won’t make much difference in retail sales of 
farm supplies. 

It looks like Congress won’t agree to any change in 
support policy this year. This bolsters a Commerce 
Department prediction that the decline in sales of farm 
implements and equipment has been checked; that 1954 
sales levels should continue at 1953 volume—about 
7 pet below 1952 volume. 


The White House is all out for private enterprise but 
is also for good homes for every family even if the gov- 
ernment has to lend a hand. 

Recommendations are due in a special message, Jan. 
25, for continuation of the present housing program; 
the revision of slum clearance; streamlining of the Fed- 
eral mortgage insurance program, special terms for 
low income families. 

Opinion is that most of the program will go through. 
It is needed to bolster residential housing starts, keep- 
ing volume at present levels. 

ial Security 

Action to extend social security to an additional 10.5 
million persons is urged by Mr. Eisenhower. The prob- 
ability is that the House, after some delay, will vote the 
requested extension of the social security program on a 
limited scale. 

It will also vote an increase in minimum payments to 
recipients of old-age and survivors’ insurance benefits, 
and vote to raise the annual amount a retired person 
may earn without losing OASI benefits. 


(Continued on page 120) 
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OID VOU KNOW THAT- 


McKINNEY HINGES are precision made of 


uality metals? 
q y e 


McKINNEY HINGES are available in all stand- 
ard sizes and finishes for every hinge need? 

The pins are perfectly rounded by a special 
rolling process to a tolerance of plus or minus 


of the g one one-thousandth (.001), to assure proper fit 
wages : with no looseness or wobbling? 
enda- 
; =z 
nat the McKINNEY PRIME COATED HINGES are 
1 hour, carefully and thoroughly bonderized to prevent 


rust creeping? 
They are prime coated with a neutral prime color 
approaching the tone of natural wood? 


No extra primer is needed when painting them— 
and they take varnish or stain as well as paint? 


ptions, 


’ price 


e sup- ® 

iles of McKINNEY BEARING HINGES are available 
with self-lubricating Oilite bearings (oil impreg- 

ige in nated powdered metal) at the same price as 

merce ball bearing hinges? 

farm 

t 1954 McKINNEY STRAP AND TEE HINGES AND 

about HASPS are furnished bulk packed in protective 


boxes, which are then packed in convenient-to- 
handle shipping cartons? 





e 
se but McKINNEY SCREW HOOK AND STRAP 
» gOV- HINGES have forged pintels with cut threads? 
e 
dew AND, DID YOU KNOW that these are some 
/ of the features that make MCKINNEY HINGES 
Fed- ; 
so acceptable everywhere—and therefore so 
; for ° 9 
easily salable? 
ugh. These are the basic reasons why architects, 
keep- builders and owners alike agree that—‘*To be 


sure, you couldn’t make a better choice than 
McKINNEY HINGES!” 


Order McKinney Hinges from Your Jobber 


e the 
ona 
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Blending Machine 
Universal’s new two-speed Mixa- 
blend has special shaped glass con- 
tainer that gives whirlpool action 
for thorough mixing. Sharp steel 
with edges stay 
sharper longer, cut finer and quick- 
er. Two-section top allows ingre- 
dients to be added during blending 
operation without splash; entire 
top ean be removed for pouring or 
cleaning. Unit has two 
high, low and off positions. and has 
easier 


blades serrated 


speeds, 


chrome finished base for 





cleaning. Container holds 32 oz. 
Unit retails for $39.95. Landers, 
Frary & Clark. 


For more data circle No. | on postcard, p. 135 


Lawn Sprinkler-Soaker 
This Triple-Tube lawn sprinkler- 
soaker does work of lawn sprinkler 
Flexible sprinkler 
has male coupling on one end and 
other. 


and soil soaker. 
female coupling on the 
Sprinkler lies flat and will not roll 
or shift position; it has water open- 
Made of 


yreen plastic, it covers a strip ap- 


ings on one side only. 
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proximately 25 ft. wide the entire 
length of sprinkler. Tough, thick 
walls prevent tearing, snagging on 
thorns or bursting. It will not fade 
or mildew. As soaker, it will not 
damage roots nor wet underside of 
Packaged in attractive 
merchandising display, 25-ft. length 
retails for $3.25; 50-ft. for $4.98. 
Swan Rubber Co. 


foliage. 


For more data circle ‘No. 2 on postcard, p. 135 


Magnetic Catch 

Improved magnetic catch pack- 
aged on self-demonstrating card 
has no moving parts, will last a 
lifetime, and is easy to install in 











old or new cabinets. High-powered 
Alnico 5 Magnet has floating action 
for positive contact. No. D9765 
catch revails for 55¢. One dozen 
catches mounted on Try-it cards 
come packed in dealer carton de- 
signed for Quick-Service open dis- 
play merchandising. American Cab- 
inet Hardware Corp. 


For more data circle No. 3 on postcard, p. 135 


Sink Racks 

Rubbermaid sink racks come in 
two sizes: 101%4x12'% in. for twin- 
sink use and 121x16 in. for single 


_ 





sink, both made of specially com- 
pounded rubber over a stout wire 
frame. Designed to withstand the 
effects of food acids, grease and 
heat, racks stand *4 in. off the bot- 
tom of sink bowl for easy drainage 
of pots, pans, fruits, 
etc. Rubber-cushioned racks make 
china and 


vegetables, 
it possible to wash 
crystal without fear of chipping on 
hard sink bottom. Available in yel- 
low or red, twin-sink rack retails 
for $1.29; single sink rack, $1.49. 
Wooster Rubber Co 


For more data circle No. 4 on postcard, p. 135 
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in hardware merchandise... 


Lawn and Soil Aerators 

Designed to improve lawns and 
aerate soils without plowing, Model 
H. L. aerator (illustrated) for 
normal lawns has three discs 
18 spoons. It is 201% in. wide, 43 in. 
high at handle and 60 in. long from 
handle to roller. Water 
drum-type roller is 81% in. in diam- 
eter. 


and 


ballast, 


Fork aerator for small lawns 
and spot aeration has three spoons 
and cultivates 4 in. deep. It is 34 
in. from tip of spoon to handle. 
tractor 
larger areas 


Garden type 
four 


with eight spoons. It features quick 


dises each 


has 





lift of cultivating reel by lever. All 
models have steel frame and handle 
with rubber hand 
roiler and shield are painted 
and handle is ivory. Buch Mfg. Co. 


grips; frame, 


red 


For more data circle No. 5 on postcard, p. 135 


Pitcher 


For serving ice water, milk or 
cold) drinks, this  Lustro-Ware 
pitcher has a capacity of 2! qts. 
It has large rounded bottom and 


tapered top to keep it from turning 
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aerator for 


1954 





over. Spout is specially formed to } 


prevent ice from pouring out. Light 
in weight, pitcher can be washed 
in hot water 
stain or discolor. Available in a 
variety of colors, it retails for 98¢. 
Columbus Plastie Products, Ince. 


For more data circle No. 6 on postcard, p. 135 


Paint Brush Assortment 
As a Hardware Week special, this 

V-18 Assortment is 

brush promotional aid. 


offered as a 
Dis- 


play-deal comes in single container 


paint 


consisting of six 3%-in. wall 
and 1 


Wall brush regularly sells 


brushes doz. 2-in. varnish 


brushes. 





(Continued on page 132) 





will not chip, crack, § 


TO HELP YOU 


SELL 


AND OTHER DEALER 
SALES BEL 


Fiber Glass Merchandiser 

Reel-type wire dispenser rack 
holds 24-in. wide roll of superfine 
fiber glass insulation. Rack is 60 
in. high and has adjustable cutting 
guide. Comes with 27 display cards 
cards 








showing uses of insulation; 





can be displayed three at a time 


beneath signature panel. Libbey- 
Owens-Ford Glass Co. 


For more data circle No. 7 on posteard, p. 135 


Hardware Display Rack 
Hardware line of carded 


and 


Handy 


bardware for home owner 
builder uses is displayed on Handy 
Rack displays 42 
2% sq. ft. of floor 


hardware 


Hardware rack. 
dilferent items in 
space. Carded comes 1n 
'4 doz. lots of each item; cards are 


(Continued on page 164) 
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1953 > 
Nov. > HARDWARE 
si STORE 
_ SALES 
(Seasonally 
Nov. $220 adjusted) 
1952 
a (in millions) 


Stores Start New Year 
With Higher Sales; 
Peak Instalment Credit 

While the business world weighed 
the import of President Eisenhow- 
er’s several messages to Congress, 
activity in the nation’s stores re- 
mained at a satisfactory level at the 
beginning of the new year. 

The Federal Reserve Board’s re- 
port on department store sales in 
the week ending Jan. 1 showed a 
1 pet rise from the like week in 
1953, which in turn was 12 pet 
higher than in the corresponding 
week of 1952. 

This would seem to indicate that 
despite increased unemployment, 
consumers generally were not being 
frightened by pessimistic business 
forecasts. 

While the steady rise in consumer 
instalment credit appeared to have 
slowed down last July, the total of 
$21.5 billion at the end of Novem- 
ber was much higher than it had 
ever been before. 

A 66 pet rise in retail failures in 
the first week of 1953 should serve 
as a warning to stores that are 
over-extended on credit. 

Latest reports on the hardware 
trade indicate that both the whole- 
sale and retail branches had a bet- 
ter vear last year than in 1952. 
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» Retail Trade Strong in First Week 
» Instalment Debt Hits $21.5 Billion 


» Purchasing Agents Optimistic 


Wholesale sales in the first 11 
months were 2 pet higher than in 
the like period of 1952 while retail 
sales were nearly 3 pct higher. 





Hardware Store 
Sales Higher in ‘53 
Hardware store sales estimates 
at the end of November topped 
sales in the like period of 1952. 
While November sales, unad- 
justed for seasonal variation, 
showed a healthy gain over the 
like month of 1952 they were 7.4 
pet under the October total. 
The unadjusted estimates for 
the last three year period was 
announced by the Dept. of Com- 
merce as follows: 
(millions of dollars) 
1953 1952 1951 


January 166 166 192 
February 167 170 182 
March ee 190 211 
ee 219 229 231 
May . —— 244 248 
June 232 233 236 
July Soa Soe 214 214 
August + ee 216 224 
September .. 231 224 226 
October . 256 233 245 


November 237 219 236 








December ........ 290 291 











Employment Level 
Lower in December 

The Commerce Dept. reports a 
122,000 rise in unemployment in 
December and adds that the na 
tion’s unemployment rolls will hit 
2 million in January. 

The bureau reports 1,850,000 
Americans out of work in Decem 
ber, the only month in 1953 
which unemployment was higher 
than in the corresponding 1952 
month. Total civilian employment 
stood at 60,764,000, below the De- 
cember totals both in 1952 and 
1951. 





Christmas Business 
Equalled 1952 Mark 


Christmas shopping in the na- 
tion’s department stores in De 
cember ran even with record year- 
ago levels, reports the Federal 
Reserve Board. While satisfactory, 
this was considerably below ex- 
pectations of a 10 pet sales gain 
made by retailers prior to the 
Christmas season. 

Store sales reported in the 12 
Federal Reserve districts for the 
four weeks ended Dec. 26 showed 
no change from the like 1952 pe- 

(Continued on page 190) 
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The year’s biggest news in 
bolt and nut merchandising 


RB&aW’s NEW 


Handy-Man 


BOLT and NUT KIT! 


* 50 BOLTS, 50 NUTS, 8 WASHERS 
—ALL BRIGHT ZINC-PLATED 


* DESIGNED FOR FAST SALES TO THE 





Yes, it’s the hottest bolt-seller of this 
year—or any year—the way this new 


“FIX-IT-YOURSELF” TRADE RB&W merchandising “first” is catch- 


* A BIG BARGAIN FOR EVERY HOME-OWNER ing on! 








Typical home repair jobs 
Dealers go for the Kit because it... OUTDOOR FURNITURE APPLIANCES AND FIXTURES 


LAWNMOWERS AND GARDEN EQUIPMENT RECREATION EQUIPMENT 


e Gives shoppers self-service item 
BICYCLES, WAGONS, OTHER LARGE TOYS 


e Saves time for dealer and shopper 











* Builds bigger unit sales of bolts 


¢ Sells on sight—from point-of- Featured by IRHA 


ep enitiad aed RB&W’s Handy-Man Bolt and Nut Kit was one of the items 
featured in IRHA’s big nationwide promotion to the multi- 
, billion dollar ‘‘do-it-yourself’’ market. You can still cash in on 
Home-owners go for the Kit this promotion by ordering your stock-of these novel, easy-to- 

because it... sell kits... they come in self-display cartons that take up a 
minimum of room on your counters. 


e Provides good profit margin 


e Contains wide assortment of 
needed bolts 


¢ Eliminates frequent shopping trips 


Shoppers Sell Themselves 


Eye-catching, self-displaying carton of 10kits 
does all the selling for you. Just open a car- 
ton—inside top flap becomes self-selling 
display that helps you increase profits from 
bolt sales. 









e Gives them quality items at low 
cost 


e Handles small or large 
fastening jobs 


e Keeps bolts handy at 
all times 


Your RB&W distributor is all set to supply 
: ‘ this new Handy-Man Bolt and Nut Kit. Why 

\ Fg Order not cash in on this “Do-It-Yourself” trend 

now? Phone or write your nearest distributor 
/ today ask for RB&W's Handy-Man Bolt 

ra and Nut Kit! 

4B & W 109 YEARS MAKING STRONG THE THINGS AMERICA MAKES STRONG 


Plants at: Port Chester, N. Y., Coraopolis, Pa., Rock Falls, Ill., Los Angeles, Calif. Additional sales offices at: 








Ardmore, Pa., Pittsburgh, Detroit, Chicago, Dallas, San Francisco. Sales agents at: Portland, Seattle. Distributors 


from coast to coast. 
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Yes, 


den tools because the complete line 


dealers evervwhere feature Wiss gur- 





just one or two items is a best seller. 


1. Once having experienced Wiss quality, users 


A. HY-POWER PRUNING SHEARS 


The sturdiest. easiest cutting anvil type 


are satisfied with nothing less 


2. Only the Wiss line is 


in all three classifications of hedge, grass and 


complete with best sellers 


pruning shears #906. 7’. $2.25. 


3. Wiss garden tools are pre-sold through ad- 


B. LIGHTWEIGHT PRUNING SHEARS 


These lightweight pruning shears of creat 


vertising in national magazines read by millions. 


». 
til tatntnae 





NEW WISS FLOWER SHEARS 
DISPLAY ASSORTMENT #FH 4D 
These new shears cut the stem and hold it at the same time 


with one hand, Ideal for picking flowers, roses particularly 
and placing blooms in exactly the right position in flowe 


arrangements. An ideal gift, and irresistible to the 


| 
carce 


enthusiast. Individually boxed. Circular deseribing basic 





flower arrangements included with each pair, Chrome-plated 
#FIL 4. retail each 
cost $9.00, 


Stainless steel blades. Contents: 6 pairs, 


$2.25. Total retail value $13.50. Dealers’ 


16 


power are preferred 
pruning, #607R, 7”. $ 
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SHOWN HERE ARE ONLY A FEW OF THE BEST-SELLING NUMBERS | 
THE COMPLETE WISS LINE OF SHEARS FOR EVERY GARDEN NEE 








fruit and ro 


tr 


fo 
yz 


50. 


C. DRAW-CUT PRUNING SHEARS 
The improved professional model. #80 


8”. $4.50. 


HY-HEDGE SHEARS 


Specially designed lightweight shears f 


trimming and shaping high hedges. lilacs 


everoreens, and allt pes of bushes 


extra handle leneth is aconvenience. Not 
and cutter for heavy branches. #218 


1 


blade, 32” overall length, $4.95. 


HOUSE & GARDEN KIT HG 3 
A terrific hit with home owners eves 
Th House & Kil 


made up of i fabric 


where. Garden 
holder with 
parent acetate 


pockets. suitatle 


hanging conveniently on the 
folding safely away. Content- r 


#OOT R. flow 


kitchen 


weight pruning shears 
#FH 4 and 
#1 KS. $7.95. 


shears 


1954 


Every WISS garden tools 


















w here 





| #5600 GR 
ot drop-forge 
painst which 
mpared. #5€ 


#700 GRA 
n example o 
e popular ve 


2”, $1.95. 
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MBERS | 
EN NEE 


F. #801 NARROW BLADE GRASS SHEARS 
Made in the easy up-and-down handle ac- 
tion design. #801, 12’, $1.65. 


| #5600 GRASS SHEARS 


ot drop-forged — the standard of quality 


it and 


OB inst which all other erass shears are G- #900 LONG HANDLE GRASS SHEARS 
mpared. #5600, 12”, $2.50. Incomparably efficient and easy to use. 
EARS #900, $3.85. 


#700 GRASS SHEARS 
n example of quality manufacturing iti 
e popular vertical action design, #700, 


2”, $1.95. 


odel. #KU 


H. LIGHTWEIGHT PATTERN 
HEDGE SHEARS 


\ ladies’ model, also popular as a grass 





51 54 DISPLAY ASSORTMENT 


ht shears foghis is the finest display ever developed to sell hedge, 








edges, lilaesfass, and pruning shears. Free—sturdy metal display. 
wishes wher@isplays the complete assortment on your counter or in 
ience. Notelfhe window, in less than 12 square feet of space. Items 
es, #218.) psily removed for examination. Only 12 numbers—you 
. y only one pair of each best seller, From this you can 
ild your own stock tailored to your individual re 
irements. Contents: 3 pr. Grass shears, retail $1.25, 
5 and 2.50; 3 pr. Pruning shears, retail $2.50, 2.75 
12.75; 6 pr. Hedge shears, retail from $2.95 to $5.25, 
tal retail value $38.35. Dealers’ cost $25.54. 
G3 
wners ever 
rden Kit d) 
‘with tra f jj} FAST-SELLING LONG HANDLE 
Suitable 4 fi PRUNING SHEAR ASSORTMENT L 4E 
the wall « ef fi This popular assortment contains the numbers 
ents: lig lis i of long handle pruning shears shown below 
7 KR, flows laf i vacked in a sturdy corrugated carton. The se- 
hen shead & ae - sous puatdenny Ge selling numbers in a con- 
Y venient pac kage, at a minimum investment, 
Contains one pair each of #20 \. #19 FB, 
v “Y #324 T, #224 T. Total retail value $20.40. Deal- 
v ers’ cost $13.60. 
1954 HARDWARE AGE, JANUARY 21, 1954 
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trimmer! 2L. 642” blade. $3.25. 


|. AMERICAN CUTLER PATTERN 
HEDGE SHEARS 
\ new design of great power and beauty. 


#8A.8” biade. $3.75; #9A.9” blade. $4.50. 


J. ENGLISH PATTERN HEDGE SHEARS 
WITH RUBBER SHOCK ABSORBER 
Recognized the world over for finest cut 
lery craftsmanship, #8'2E. 8'2” blade, 


$4.95; #9' 2K, 9'2” blade, $5.25. 


PRUNING GUIDE BOOKLET 


“How to Prune For Better 

a Flowers. Shrubs, Trees and 

Fruit” is a profusely illus 
trated pruning guide written 
by an authority on the sub 
ject. [tis offered to gardener 
through Wiss advertisements, 
and is available to dealers 
Retail pri 4 


Display, recommend and 
profit with Wiss tools. 


Nationally advertised! 


WISS & SONS CO. 
Newark 7, N. J. 


J. 


Prices slightly higher is Denver 















DU PONT CHEMISTRY BRINGS YOU THESE 


Steady sellers all season long these Du Pont 
garden chemicals fit gardeners’ needs from the time of 
the first early spring buds till late fall preparations for 
the next year. The colorful new display unit above 
shows leaders in this proven Du Pont line. All are 
available in several handy sizes to fit the needs of every 
home gardener 
country estate. 


whether he has one rosebush or a 


The compli ’ yD t garden line also 
includes Dormant Spray Oil for control of scale 
insects before foliage appears, plus Methoxychlor 
insecticide, 50°;, DDT Insecticide, ‘Fermate”’ 
fungicide and Fungicide-A (‘‘Parzate’’), Soil 
Conditioner ““W,”’ and Ferro F-T-E Soil Min- 
eralizer. 





Use thi y unit as a major sales 
aid. It helps build sales over a long season be- 
cause it identifies the Du Pont line and can be Hue 


Lai ee a SE EN By ee 
featured in an area only 15 inches square! If you Du Pont garden chemicals are promoted in such leading 


avon’t alra: , “ara , ’ »L- F ) = . oned 
haven’t already ordered your stock of Du Pont national magazines as’ Better Homesand Gardens,’ ‘House 


garden chemicals, send your request in now... ind Garden,” “Popular Gardening” and “Flower Grower 


and ask for details on displays and other dealer plus more than 60 leading newspapers 

















aids... Du Pont, Retail Products Section, Wil 
mington, Deiaware. 
| | i inn mene 
i ‘i h. ici pes i a ie Li See 
i @ 7; moist 
BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY 
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No. ABR22 Adjustable Lawn Broom 


“”“ 
? 








Quickly set to any width from 11! 
to 20” to suit work 22 flat spring 
tempered teeth 4' ash handle. 28 
Ibs. per doz 


—— 











= 






No FH Floral Hoe 5” « 3’%_" blade 
17 Ibs. per doz. No WN2'/, Nursery 
Hoe 21," x 3%" blade, 16 Ibs 
per dor. Blades polished. 4’ sprinc 
pattern ash hondles 








\ 


Garden Hoes: No. SG6 socket pat 







Vass-display of matched tools increases sales: Vvery tool in this display matches with tern. No. G6 shank pattern. 6” » 
a 2 ‘ 4%" polished blades 4'/,' spring 
the others. This invites any customer who needs several tools to buy them as a matched set. and pattern ash handles. 26 Ibs. per doz 





wites all your customers to come back for matching items whenever they buy again 


select your «yy. \y a 


Green Thumb tools 


Here is your choice of the most asked-for patterns of lawn and 






















No. W7S Warren Hoe: 4%" «x 6%' 
blade sharpened ear to ear. 4'/, 
spring pattern ash handle, 3%" fer 
rule. 25 Ibs. per doz 


arden tools in-one matching finish, 





Styled to appeal to today’s biggest market. the home vardeners : - — 
: No. GTA SMALL GARDEN TOOLS 
rranded with the most appealing earden name. and featuring , , 
Balanced stock of 3 dozen tool 
vhat no other nationally advertised line of steel goods offers: ind self-serve rack. Weight 23 Th \ 
: Contains 
1 — Exelusively natural finished ash handles of (8) No. GT5O Regular Trowels Mo. 2PWE Weeding Mee: Siren 
(5) No. GT51 Transplanting Trowels 39/16" x 9%" forged 2-pron 


the highest quality, 


(3) No. GT52 Cultivator Hoes blade. 4'/;’ spring pattern ash har 
4 die, 3%" ferrule. 28 Ibs er do 
» Bia ot ae oe . aos (3) No. GT53 Weeding Hoes ¢ ‘ P 
2—A written guarantee of satisfaction displayed (5) Ste, GTS4 Caltiveters 
large on every tool, (3) No. GT55 Hand Rakes a 
(4) No. GT56 Lawn Weeders e ees 
Select your items. Order them from your (NION jobber. (5) No. GT57 Spading Forks ! 
Nationally advertised in Better Homes & Gardens, Sunset, House Beautiful, Flower Grower Individual items may alse be or 
dered ! doz. in carton 


No. BI7 Earless Hoe: 7” x 3%, 

an blode sharpened on 3 sides, 4'/; 
spring pattern ash handle, 34" fer 
rule 24 Ibs. per doz 





— 
— 
ical 


No. SALD Spading Fork: 11” roll-forged No. UGSUD Spade 7” x 12” blade No. LGS42 Garden Shovel: 7%" «x 10” 
angular-back tines; 30” ash handle, 10” lower half polished Integral socket, blade with integral socket and footrest 
Tapertite ferrule. Steel D top. Doz. 54 footrest. 27” ash handle. Steel D top Lower half of blade polished. 42” bent 
Ibs. No. SAL4 has long handle Doz. 52 Ibs. No. UG548 has long handle ash handle. 42 Ibs. per doz 


No. SKH Soil-Knife Hoe 3%," 
3%" blade sharpened on sides an 


a - = 
am yr > a point. 4’ spring pattern ash handle 
o> 2 1 ¢ 3” ferrule. 17 Ibs. per doz 
{ JY a 
ai =" \( a 4=— 
\( oa 


No DW Dandelion Weeder 1 











No FSHL Floral Shovel. Forged, heat Speedy Cultivators: No. 45C has 4 tines No. TE Turf Edger: The permanently wide, notched and sharpened blad 
treated 534" x 8” blade and shank, 42” 4\/,' spring pattern handle, 3%," ferrule satisfactory edger 9” «x 4%" blade on © long shank of forged stee 
bent ash handle, 8” Tapertite ferrule 20 Ibs. per doz. No. 3SC has 3 tines, 4’ sharpened end to end. Footrest. 4’ ash 30” ash handle, 3” ferrule. 9 tbr 
Dor 32 Ibs. No. FSH has D handle handle. 15 Ibs. per doz handle, 4%" ferrule. 32 Ibs. per doz per doz 
l, he aus - {), No. USGTS Gr 
a,  — iN a _ Trimmer: 8 
/ c FPN pe ae « 2%" he 
iy : ‘ treated, serra 
(7 Un \ and bevel 
'(/ Pr blade, reve: 
( ty ble and reptoa 
‘ able. 30” « 
handle. 17 1 
N BI4 Bow Rake Bows and head No SCI4 Level Head Rake 14%,' No DT Crabgrass Rake 26 saw teeth per dor 
forged in one piece 15” wide, 14 wide, 14 curved teeth 3144" deep. Forged on curved steel head 1514" wide id - 
curved teeth 34%," deep. 5’ ash handle in one solid piece. 5%’ ash handle, osh handle, equipped with 3%" ferrule 
s ferrule. 41 Ibs. per dor 3%" ferrule. 38 Ibs. per doz 37 Ibs. per doz 








ass-display of matched tools increases sales: 
rtment, every tool in this section is one of a matched set. 


Instead of the old-fashioned mixed as- 
The purchase of any tool always 


vites the purchase of other matching tools. More multiple sales and more repeat sales result. 


SPEEDLINE 


blue-handle tools 


A complete selection of modern lawn and garden tools 
that outsell old-type tools by more than 2 to I. 

Made light and strong. of the highest quality forged steel and 
northern ash, these easy-to-use tools are today’s biggest sellers 
to your biggest market — the home gardeners. 

Millions of men and women have learned to look for the 
weather-proofed blue handle. nationally advertised for over 
15 years. 

Every SPEEDLINE tool you sell pays you full profit and pro- 
motes repeat sales of other matching items. 

Select. your items. Order from your UNION jobber. 


made by THE UNION FORK & HOE CO. Columbus 15, Ohio 


—_— A 
oe al 
at 


4 


—_ 





lo. $L20 Spading Fork: 11” roll-forged, No. SLI8 Spade: 7” x 12” blade, in- 
ngular-back tines; 30” ash handle, 10” tegral socket, footrest. Lower half 
aopertite ferrule. Steel D top. Doz. 54 polished. 27” ash handle. Steel D top 
2s. No. SL20L has long handle Doz. 52 Ibs. No. SLI8L has long handle 


—— 


( 





o. $L21 Floral Shovel: Forged, heat Speedy Cultivators: No. SL5S has 4 tines, 
eated 5%," «x 8” blade and shank, 42” 41,’ spring pattern handle, 344” ferrule 
ent ash handle, 8” Tapertite ferrule 20 Ibs. per doz. No. SL3 has 3 tines, 4’ 
oz. 32 Ibs. No. SL21D has D handle ash handle. 15 Ibs. per doz. 


No 
'(p 





o. SLO Bow Rake: Bows and head 
rged in one piece. 13%," wide, 14 
rved teeth 234" deep. 5’ ash handle, 


v4" ferrule, 37 Ibs. per doz 


No. SLIO Level Head Rake: 13%,” wide, 
14 curved teeth, 2%" deep. Forged in 
one solid piece. 5’ ash handle, 3%," 
ferrule. 32 Ibs. per doz. 





No. SLA SMALL GARDEN TOOLS 

Balanced stock of 3 dozen tools 

and self-serve rack. Weight 23 Ibs. 
Contains: 

(8) No. SL50 Regular Trowels 

(5) No. SL51 Transplanting Trowels 

(3) No. SL52 Cultivator Hoes 

(3) No. SL53 Weeding Hoes 

(5) No. SL54 Cultivators 

(3) No. SL55 Hand Rakes 

(4) No. SL56 Lawn Weeders 

(5) No. SL57 Spading Forks 

Individual items may also he or 

dered: 4s doz. in earton. 


a 


No. SLI7 Garden Shovel: 73%," x 10” 
blade with integral socket and footrest 
Lower half of blade polished. 42” bent 


ash handle. 42 Ibs. per doz. 


i=_ 


No. SLIS Turf Edger: The permanently 
satisfactory edger 9” x 4%," blade 
sharpened end to end. Footrest. 4’ ash 
handle, 4%" ferrule. 32 Ibs. per doz 


~ 
~ 


No. SLI1 Dandelion Topper and Crab- 
grass Rake: 26 saw teeth on curved 
head 15%" wide. 5’ ash handle, 3%” 


ferrule. 37 ibs. per doz. 





‘jy 
Tip y yy Nd’ 


No. SL14 Adjustable Lawn Broom: 
Quickly set to any width from 111.” 
to 20” to suit work. 22 flat spring- 
tempered teeth. 4’ ash handle. 28 
Ibs. per doz. 










No. SL2 Floral Hoe: 5” x 3%" blade 
4’ handle. 17 Ibs. per doz. No. SL4 
Nursery Hoe: 21/2" x 3%" blade, 4’ 
handle. 16 Ibs. per doz. Blades pol- 
ished. Spring pattern ash handles 


Garden Hoes: No. $124 socket pat 
tern. No. SL8 shank pattern. 6” x 
4¥," polished blades, 41/;’ spring 
pattern ash handles. 26 Ibs. per doz 


» 


No. SL6 Warren Hoe: 4%," x 6%" 
blade sharpened ear to ear. 41/3’ 
spring pattern ash handle, 394” fer 
rule. 25 Ibs. per doz. 





No. SL7 Two-Prong Hoe 


Strong 
3 9/16” x 9%" forged blade. 41/3’ 
spring pattern ash handle, 3%," fer 
rule. 28 Ibs. per doz 


oa 








No. SL22 Earless Hoe: 7” x 31/2” 
blade sharpened on 3 sides, 41/;’ 
spring pattern ash handle, 3%,” fer- 
rule. 24 Ibs. per doz 


No. SL23 Soil-Knife Hoe: 34," x 
3%" blade sharpened on sides and 
point. 4’ spring pattern ash handle 
3” ferrule. 17 Ibs. per doz. 


=> 


No. SLI2 Dandelion Weeder ae 
wide, notched and sharpened blade 
on 6” long shank of forged steel 
30” ash handle, 3” ferrule. 9 Ibs 
per doz 


No. SLI Grass 
Trimmer: 81." 
x 2%," heat 
treated, serrated 
and beveled 
blade, reversi 
ble and replace 
able. 30” ash 
handle. 17 Ibs 
per doz. 


There’s 
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Lawn Broom: 
h from 111,” 
2 flat spring- 
» handle. 28 
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| 3%" blade, 
doz. No. SL4 
/y"" blade, 4’ 
. Blades pol- 
sh handles 


| socket pat- 
ittern. 6” x 
4’ spring 
bs. per doz 


= 


3/4" x 6%" 
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You're linked to 


steady sales with 
HODELL CHAIN 


There’s always a demand for chain, the year around. 
Whether you sell to home or farm or industrial customers 
... you'll want a dependable source for a complete line 
of chain to meet the demands. You'll find that Hodell .. . 
with a full line of high-quality welded and weldless chain 
... can fill all your needs. 

Hodell helps you sell by making a variety of chain 
assortments and many hardware specialties for your 
profitable chain merchandising. 

Leading hardware distributors will take your order now 
for Hodell Chains. For complete information on the 
Hodell line, write for your Hodell catalog today. 


TYPES OF CHAIN: Jack, woven sash, safety, pump, Bulldog, Samson, 
register, stamped sash, BBB coil, proof coil, Liberty machine, Liberty 
coil, passing link. 

HARDWARE SPECIALTIES: Dog and halter chains, cow ties, log 
chains, porch swing chain sets, tie-outs, kennel and exerciser chains, 
anti-cow kickers, wagon and utility chains, chainvenders, household 
chain assortments. 

ATTACHMENTS: Swivels, snaps, eyebolts, S-hooks, toggles, ceiling 
hooks, grab hooks and slip hooks. 


ationat 


HODELL CHAIN COMPANY °e 
Division of The National Screw & Mfg. Co. 







Home and Farm 





Industrial 


Our Congratulations fo 
She Geo. Worthington Co. 


* . C 
on Mhetle 425th - dnntversary 


Cleveland 3, Ohio 
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THESE 2 PRODUCTS ARE YOUR 
SUPPL ill SPRINKLER 


TRIPLE TUBE ® ON A REEL 


Retails at 


25 foot length covers a rectangular area $ a8 
25 ft. long by 25 ft. wide (625 sq. ft.). 


Retails ot with STORAGE REEL 


$ 98 50 foot length covers a rectangular area 
50 ft. long by 20 ft. wide (1000 sq. ft.). 


with STORAGE REEL 

















SUPPLEX is the ORIGINAL SPRINKLER packaged on 
' a handy reel for easy storage and longer life. THE 
TELL-ALL STORY ON THE ATTRACTIVE PACKAGE 
SELLS SUPPLEX FOR YOU. 








PATENTED* 
TRIPLE TUBE construction 


SUPPLEX is wider than it is high, it must 
I always lie flat even when curved around 
‘ irregular areas or up and down grades. 
Since the holes are on the upper side 
' only, it sprays upward only, at exactly 
calculated angles, to provide perfectly 
even coverage along its entire length. 
Single tube sprinklers roll and twist un- 
controllably in use and spray pressurized 
jets in all directions. Because of the 
downward jets, they cover less width 
- (square footage) for a given length, and 
may damage lawns. 


za FLUSH-OUT CLAMP 















AS A SPRINKLER 












RIBS DOWN, IT SPRINKLES UPWARD ONLY 


Valuable loam and seedlings cannot be washed e 













i= pais rey : “ Z i a 


SORT e NEAT GouMeNe SUPPLEX CORPORATION, cseos now 


PPL 
the SU r= Division of Industrial Synthetics Corporation 
your Manufacturers of SUPPLEX SPRINKLER and SUPPLEX GARDEN HOSE 






















| out by jets of water digging into the ground. Ag 







~ ae a ee a ae ; ; . a | 
! GUARANTEED against defects in workmanship an Since silt, mud, and pipe scale a : AS A SOAKER ie 
f p = cannot cling to the mirror-smooth = st 
materials for ninety (90) days. If any such defect become rT h i iti il = % 
apparent within ninety (90) doys of purchase, you may walls, such impurities may collect % a 
(B return the sprinkler (to the factory, not to your dealer), at the very end of the SPRINKLER, ia y 
4 complete with reel and sales slip, postage prepaid, for and can be removed through the — 
repair or replacement. flush-out clamp. SUPPLEX SER- © 
SUPPLEX CORPORATION Gorwood, New Jersey VICE KITS available for tailor- =| 
Division of Industrial Synthetics Corporation made SPRINKLER lengths, to typ ey r 
PROLLLLLLE LLL LIED A EEE E | repair accidental damage, or Hi RIBS UP, IT SOAKS DOWNWARD ONLY 
- op soamee. two or more Ee renuce WATER PRESSURE AT FAUCET, and 
er RINKLERS. S flip over to this rib position. Water cannot wet 
- *Manvufactured under U.S. Patent #2,621,075. Other Patents Pending. foliage or flowers. 
t ‘ oe f Ne ee ee f ark: = : ans - . 
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HOSE AND 
SPRINKLER 


COMPLETE '° LINE 
SUPPLEX GARDEN HOSE 


10 YEAR GUARANTEE 




































RE- CORD 


CAN BE SHUT OFF AT THE NOZZLE 
AND LEFT UNDER FULL PRESSURE 
IN HOTTEST SUMMER SUN FOR DAYS! 


STREAMLINE YOUR INVENTORY ! 


The SUPPLEX STANDARD GARDEN HOSE with its ALL PLASTIC 
INNER TUBE has a bore calculated to deliver all the water 
available in 90% of American homes. Why have a storeroom 
full of different diameter hoses when one diameter satisfies the 
needs of 9 out of 10 customers? For the 10% requiring larger 
diameter hose, stock SUPPLEX HEAVY DUTY. 


~REATTACHABLE COUPLINGS: 


Solid machined brass. Locked-tight seal assures increased cou- 
pling grip as water pressure increases. No returns: Leaky 
couplings or accidentally damaged hose can easily be repaired 
at home. Service kits of reattachable male and female cou- 
plings available to splice hose or for tailor-made lengths. 





Here is aggressive mer- 
chandising . . . selling 
garden hose on this 
well-designed, sturdy J 
reel! Every gardener 
wants a reel. You're 
giving your customer 
what he wants when 
you sell SUPPLEX 
HOSE on a reel! 


ATTRACTIVELY PACKAGED 


Construction details and 
guarantee on every package. 





ADVERTISED IN 


LIFE, SATURDAY EVENING POST, 
BETTER HOMES & GARDENS, AMERICAN HOME 


and leading Garden Magazines and Newspaper Garden Sections 
DEALER AIDS: Mats, Window Streamers, Envelope Stuffers, TV Film 


SUPPLEX 50 FT. STANDARD 
suggested retail $8.95 WITH REEL 
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NOW Vollrath lightweig 


CAPTURE SALES 
on 4oth sides of the fence 


It’s easy to see why these sleek, stream- 
lined beauties will capture the public’s 
fancy. New, lightweight, cast aluminum 
chassis cuts the weight of Vollrath ro- 
tary mowers. Takes most of the “push” 
out of mowing ... and puts it where it 
belongs . . . back of your sales. 


And whatever your customer’s prefer- 











ht rotary mowers 







ence... gas or electric power... there’s 
a model that’s sure to please him. So 
take advantage of the power mower 
that’s feature-packed . . . and profit- 
packed with customer appeal. Available 
in 17”, 19” and 21” models. See your 
Vollrath representative or write... 

THE VOLLRATH CO. °¢* Sheboygan, Wis. 








PORTABLE HAND SAWS 








Allied products of The Vollrath Co., 
Foundry Division 






PORTABLE 
SABER SAW 





VERTICAL 
DRILL STAND 





ih) 
5 n 
“EBOYGaN. wiscON™ 


WED-GEE 
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scoop market with New low-priced 





@ Compact 12-gallon Paragon 
Model 353 Power Sprayer comes 
complete . . . ready to use. 


@ Now while your customers are 
planning their spraying . . . show 
and you will sell this newest 
Campbell- Hausfeld Power Sprayer. 
It’s low-priced! 


@ For spraying insecticides, dis- 









infectants, weed killers, water-base AA paadd > rf 
paints, whitewash, waterproofing Riri 
solutions, and other similar spray >» 
materials. 


entirely different 


@ First time offered ... a new entirely different Power 
Sprayer. Amazing power and economy. New advanced 
design. Taps a bigger market. 


New Coverage and Adaptability Capitalize the 
competitive edge Paragon Model 353 Power Sprayer can 
give you. Recommend it for every spraying job of farmers, 
nurseries, market growers, gardeners, poultry raisers, golf 
clubs, private estates, breeders, waterproofing contractors, 
building maintenance. 


One man operation With latest design gun, a twist 
of the wrist changes spray pattern from mist for wide 
coverage to stream 25 feet high. 


Contract spraying Sell Paragon Model 353 with 
wide pattern spray boom attachment for easy spraying of 
lawns and crop rows... with special nozzle and spray pipe 
for waterproofing. 


The Complete Line Write for catalog of complete 
line of Paragon Power and Hand Sprayers, naming your 
jobber. Ask for free advertising helps. Push Paragon 
Sprayers for plus sales in 1954. 


THE CAMPBELL-HAUSFELD COMPANY 
46 State Street * Harrison, Ohio 


oe 








PUMP Delivers up to 1% gallons a minute. 


Never submerged. Brass cylinder . . . piston 
type ... rugged. No pulsation! 

GUN Easily regulated . . . mist or stream... 
15 feet 4g” spray hose 

AGITATOR Double-bladed . . keeps solu 
tions mixed . . . cleans strainer at each pump 
stroke. 

TANK 12-gallon ... easy to fill... cover 
removable to clean tank. 

WHEELS 14” rubber-tired disc wheels insure 
easy handling. Extreme portability. 


POWER 4-cycle 34 HP gasoline engine. Can 


be furnished with electric motor. 
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The Only Complete Lawn Hose Goods Line 





New Products 





No. 500 “Glider” 


Heavy bearing. ‘'Glide-Type” 
base slides easily over lawn 
and garden areas. Chrome 
plated head and arms. One per 
box, 12 per carton. Wt. per 
doz. 26 lbs. 


INo.74 “Quik-Tite”’ 


Most practical design in the 


» 


dh . 
QUIK-TITE 


COUPLER 


“quick'’ coupler field. No. 
74 complete coupler. | doz. 
per carton. Wt. 3 Ibs. No. 
74F Coupler Plug. 1 doz. 





per carton. Wt. 1 Ib. No. 74M Coupler Socket. 1 doz 
per carton. Wt. 2 Ibs. 


Vp 








New Products! 
Low Prices! < 
Good Delivery! 


from full stream to complete shut-off. One doz 
Wt. per doz. 3 Ibs. 





for 54 — More Profit for You! 
“= No. 226 Re-Usable Coupling for Plastic Hose 


Heavy wrought brass with long expanding screws. Simple and easy to apply 
Connections are strong, leak-free and very neat appearing. No. 226 7 16” 
for 7,16” |.D. plastic hose. No. 226 12” for 2" I.D. plastic hose. Complete 
coupling, 2 expanding screws and installation tool individually boxed. 12 


boxes per carton. Wt. per doz. 21/2 Ibs. 


No. 400 “Monarch” Adjustable Nozzle Sprinkler 


Sherman's Premium Sprinkler. Extra large and colorful. Rugged ‘‘glide-type'’ base. Heavy 
duty seal-type bearing, perfectly balanced rotor insure long, trouble-free service. Adjust 
able nozzles give well controlled coverage from a radius and water distribution stand 


point. One per box, 6 per carton. Wt. per doz. 60 lbs. 


No. 200 “Du-Wet”’ 


Similar in design to ‘'Glider 
except rotor has two arms in 
stead of three. All brass head 


and arms. One per box, 12 





per carton. Wt. per doz. 26 lbs 





<n am -40" 
nate HOSE LIME PIETER 


No.199 “Screen-Flo” 


A very efficient hose line filter 


i 


especially recommended for 


plastic sprinklers and ‘‘soakers’’, 


Seemann fat 


all other types of sprinkling de- 





vices, and automatic washing ma- 
chines. Extra long Monel metal screen. 1 doz. per pack 
age. (2 display cards, 6 items each) Wt. per doz. 2 Ibs. 


No. 161A Sherman ‘‘Jet’’ Nozzle 


‘ All brass construction. Self-centering spray tip. Fully adjustable 


per carton 





BATTLE CREEK 


MANUFACTURING CO. michiGan 
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Bolens Means Business 


OFFERING GY GARDEN TRACTOR MODELS 
LOADED WITH NEW: ADVANCED-SALES FEATURES 


You can afford to welcome competition by 
offering a tractor, power packed with sales 









u! 








Hose points... WIDE SPEED RANGE...NEW 
TRIGGER HITCH... SAF-T-TORQ POWER 
TAKE-OFF SHEAVE... 
o apply No other line offers so many advantages 
ot? art selling . J A 
67 16" BOLENS ns . Faas Oey Bolens NOW 
omplete FEATURING 
xed. 12 
@ ACCIDENT-PROOF REVERSE CONTROL 
. Heavy @ INFINITELY VARIABLE FORWARD SPEEDS 
Adjust @ SINGLE LEVER CONTROL 
1 stand a 


A MODEL FOR EVERY CUSTOMER NEED 
4 Power-Ho Models —2 Handi-Ho Models — 
the Gardener and 2 Models of the Bolens 


Net” | ~ | 


Ridemastet 








Glider POWER-HO SUPER VERSA-MATIC ATTACHMENTS GALORE FOR ‘54 

irms in MODEL 15 FD You can offer customers as many as 111 tools 

and attachments such as a cultivator, mold- 

3s head board plough, disc harrow, circular saw and 

ee $3 weed cutter, sickle bar, air compressor, 

, sprayer, riding sulky, dump cart, lawn roller, 
26 Ibs Sno-Caster and lawn mower. 











YOU'LL MAKE MORE WHEN YOU OFFER MORE...BOLENS COMPLETE LINE! 


| 


~q 6 SIZES OF CHAIN SAWS | 9 REEL & ROTARY POWER | 4 M-E ROTARY TILLERS 
. \ MOWERS 





Featuring the Bolens M-E Mustang 





| 9 models highlighted by the sensa- and 3 larger models —the BA-12, BA- 
6 models including a bow saw, loaded | tional new Bolens 20” self-propelled 16 and BA-24, all carrying the 
with new features and offered at a | rotary mower. Grind-A-Leaf Attach- | Guarantee... Non-winding tines 
pack new low price to help you make sales. | ment available. } guaranteed against breakage. 


7s. WITH BOLENS YOU'LL OFFER MORE...MAKE MORE IN ’54 


Mail Coupon Now for details on 


BOLENS POWER PROFIT PLAN 








yf 
le BOLENS PRODUCTS 
stabi DIVISION 


arton 


BOLENS PRODUCTS DIVISION 
FOOD MACHINERY AND CHEMICAL CORPORATION 


233-1 South Park Street, Port Washington, Wisconsin 
Please send information on BOLENS money making Dealer Franchise Offer. 





FOOD MACHINERY AND 

















CHEMICAL CORPORATION Name =e sass tccaateidaaastiaitadipaiiptnteninnicdiiiaiiaaaesiiamnan 
Company a sscreaetieensaaasiiiiannaciiiittaidaliaeae 

233-1 South Park Street Address ee ee series iliaaiamssilt aia 
City. DORR inicnct UD Dinntiinaittinactittintiiiamiapiaamabensiapiita 





Port Washington, Wisconsin 


Cees cae ce ee a Ce ee GD OD ED SD SED SD SD SD SD RD SD SD GS SS SO ND SD cD SD SD cD 
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_. _ DEALER'S 


PROFIT b3% 


ON THIS FAST-MOVING 
ASSORTMENT OF 
POPULAR GRASS SHEARS 


2] TOOLS 
FOR *21 
Best buy of the season. LONG PROFIT and 


the ASSORTMENT IS RIGHT for quick 
sell-out. You’ll turn this over several times 





R 
SHEARS 


“s a 






during the season! 





No. 77 PROFIT-MAKER PACK 


el No. 77 CONSISTS OF: 


FREE —this colorful Grass Shears 12. No. O57 Special “EZY-CUT" Grass Shears 
Metal Display. ALSO “How To 6 No. A57 “EZY-CUT" Grass Shears 
Sell More Garden Tools”, a 2No. 277 World's Finest Grass Shears 
sales manual for retail clerks. | No. 277 FREE 


Total Retail Value—$34.23; Dealer’s Cost—$21.00;3 
All 21 tools (each in standard package) packed in single Dealer’s Profit—$13.23 or 63% 
carton with metal display board (15%” x 13%” x 10%”) 
and copy of retail clerk’s sales manual. Wt. 23 Ibs. 


OTHER Sermoue tar sre SPRING HEADLINERS 


Spec" N E We i ii 
LAWN TRIMMER —<—<—_ 
WORLD'S FINEST PRUNER o. 700 Here’s the elec- _ x 2. 
tric trimmer you 
—_ have been wait- 
OP | ing for. Backed 








af by the best No. 64-9. Complete line in styles 
~~ bh: known name in and price range, including No. 64-9, 
——_ garden tools. the world’s finest, with blades forged 
y Priced competi- | of Sheffield steel, 
er tively at $29.95 
retail. 





No. 119. This is the pruner every PRUNING SAV 


dealer should have—the fastest sell- ate os < 
<tO 
Seymour Smity c “ 


ing pruner in the world—the best 
known and most widely advertised. 

Famous Swedish styles and steel. 

MOST RESPECTED NAME Extremely fast cutters, from 14” to 

IN GARDEN TOOLS 


30” blades. Also Pole Saws with ex- 
cellent new improvements. 






No. 118. Like the 119 but slightly 
smaller—ideal size for the ladies. | 











Scace 1950 


SEYMOUR SMITH & SON, INC., 41501 Main St., Oakville, Conn., U. S. A. 
Sales Representative: John H. Graham & Co., Inc., 105 Duane St., New York 8, N. Y. 


28 HARDWARE AGE, JANUARY 21, 1954 





| 





< | 


HARD 











‘IT and | 
r quick 
1 times 


| 


irs 


vles 
4-9, 
‘ged 


eel, 
’ to 
ex- 





1954 


YEAR ROUND VERSATILITY 
for your customers 





YEAR ROUND SALES OPPORTUNITIES 
for you 





Planet Jr., 






The dutdoor SP ower Anpliance 






You don’t put Tuffy away in 
your stockroom when summer 
ends... you keep it right out on your 
floor and watch your customers snap 
it up all year round! Dealers every- 
where are finding that Tutfy’s year 
round versatility makes it a non-sea- 
sonal item... paying its way, showing 
a handsome profit every month. And 
Tuffy is simple to sell. Rugged 
construction, efficient 

operation and remark- 

ably low price make it 

an attractive value to ATTACHMENTS INCLUDE: 








° SB 

your customers. Avail- \. gp 

° Kea Y) 
able in two models: 1 ( A 
h.p. Tuffy, and 11% h.p., iS, 
lo a d ed : wit h -ex t ras Seeder Snow Plow/Grader Rotory Mower 

> 
Super Tuffy. See your " J — 
nearest Planet Jr. dis- x Z ) — Lh. 
° S i aff vel 

tributor or send coupon SS . Id) aS 
below for complete Cultivators Lawn Mower Hitch Trailer Cort Fertilizer 


Tuffy details. 1 S. L. ALLEN & CO., Inc. 


' 3417 N. Sth St., Phila. 40, Po. 
SEND FOR DETAILS! = Centlemen: 

a 

! 


Please send me complete Tuffy information. 








ee ET eS wee TS er ee tno um ee comes nad 


. - 4 Name ie ere 
Finest in we 
= ress ae ey 
the Field! . 
{ City Zone____ State__ 
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f Firestone 
| Velen SCREENING. > 


WONT ausT 
WONT STAIN 
WONT BREAK 
WONT BULGE 










te id, How 


COMPLETE T= 





SCREENING 


DEPARTMENT 


in long thom 


SALES SPURT WHEN YOU FEATURE FAMOUS 


SCREENING woven of Firestone Velen 








Store, display and dispense a complete line of this natural sales leader in under 4 feet by 4 feet. 
Your eye-catching display rack features SCREENING woven of VELON in the 6 most popular 
widths. It's compact and convenient. Just trim the desired length right off the roll. Stands 451/,” 
wide by 14” deep. 
Place your demonstration screen on the floor in front of it. You'll close many a sale by 
inviting customers to stand on it. Proof that SCREENING woven of VELON can take the roughest 
punishment. Stands 22” by 22”. 


Tho ¢ nt 4+} 
That's a to wit 


Place free copies of “Passing the Screen Test’ on the ledge of the display rack. This easy- 
to-read booklet explains why SCREENING woven of VELON can’t rust, bleed or stain window sills, 
needs no upkeep . . . why it’s the best screening your customers can buy. 






WT 
*« o, 


©" Guaranteed by % 
Good Housekeeping 
” wey . 


<ul ol 






We are directing home owners to 
your store with full color advs. in leading 
magazines. 


AS avyeanisto WOE 





See your jobber now about i ’ 
display rack, demonstration ] | y | | 
screen and Free booklets. Or 
write. AMD R PATERSO 














® Firestone Plastics Co. 
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Dealers are cashing in on : 


Cabinets of steel 


~ 














: = ee This entirely new Youngstown Kitchens 
Get it in your windows! Get it on your floor! Get in step with the ° lad ts leaded with TION! 
thousands of dealers riding Youngstown Kitchens’ giant 66” Cabinet promotion material ts loaded wit AC N! 


Sink Special Promotion to new highs in kitchen profits. @ NEW transparent lifferent 
loaded with Hop 


window poster, Entirely d 
to bring them 


i & then 


Take a regular $189.95* sink value : 
@ NEW colorful sink display card. Gala, colorful 
Offer customers more than $50.00 off! Cor the onle 
@ NEW 2-col. ad mat plus 3-col. mat of art clements f 
own ad. Add fuel to this red-hot promot 


@ Radio scripts. ..1 mi 


Back the Special with heavy promotion and the most selling and best 
known name in kitchens 


.and no wonder they're buying! 











Main que stion is:—“Are you aboard?” @ Colorful, full-size broadsides a ff 
If by any chance you haven't acted—why not phone your distributor right 
now and get at least one of these 66” Specials on your floor. 
pee ——-—---——-—-----— 4 


Don't miss out on this sales-making, traffic-making special 
Mullins Manufacturing Corporotion 
Dept. HA-154, Worren, Ohio 


Please hove my distribut ome oh 


| ~ | 

! | 

! ! 

= apiecieaaien 

1 1 

cungslown, fiilchens eae | 

] | 

. 4 ow cee . 4 
| ; 7 





MULLINS MANUFACTURING CORPORATION e¢ WARREN, OHIO 
World's Largest Makers of Stee! Kitchens lew ewe eww eww we wee oeeoewwoeewoewoeewoewaewee 
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You know he'll never lose you ben 





YOUR GUIDE... you know he’ll take you where 
you want to go, by the quickest, easiest route. 
That’s exactly what Bristol Brass aims to do... 
to get your order to you the same way. And 
that takes experience and character... both in 


the company and in its product. 


Matter of fact, that’s why so many people 
keep standing orders with Bristol Brass. . . be- 


cause they know those orders will never get lost. 


Cite Faint neat Bross ot its Best 


HARDWARE AGE, JANUARY 21, 1951 


They'll be where they’re supposed to be, right 
on time, and right according to specifications 
... be it sheet, rod or wire. 


The BristoL BrRAss CORPORATION, makers of 
Brass since 1850 in Bristol, Conn. Offices or 
warehouses in Boston, Chicago, Cleveland, Day- 
ton, Detroit, Los Angeles, Milwaukee, New York, 
Philadelphia, Pittsburgh, Providence, Rochester. 











lr 
mr 


HARD 


ht 
ns 


1951 
























————= 


An Amazing New 
Low-Lustre Enamel 


for Woodwork and Walls! 


@ Pittsburgh’s new SATINHIDE is an enamel 
that’s different from any other enamel-type finish 
you've ever known or sold! Formulated from the 
finest basic materials and newly discovered syn- 
thetics, it has a pleasing low, semi-gloss sheen, a 
smooth satin texture and offers unusual durability. 


@ Stroke for stroke, new SATINHIDE Enamel 
outperforms all other enamel products. It needs 
no primer or undercoater because of its own re- 
markable sealing properties. Its brush-ability 
makes application fast and easy, without tiring 
brush-pull. It can also be applied with roller or 
spray. It has no objectionable odor either during 
or after application. 


@ SATINHIDE Enamel levels out to a uniformly 
smooth surface—without apparent laps or brush 
marks. It dries dust-free within four hours, 
hardens overnight to a tough finish that resists 
marring and scuffing, and will not chip, peel, New 
crack or wrinkle. SATINHIDE can be scrubbed 
—even with harsh soaps and detergents— without MASTER COLOR 
harm to its color or pring GUIDE 


@ Because new SATINHIDE Enamel is available 
in exactly the same colors as Pittsburgh’s famous 
Wallhide Rubberized Satin Finish, it is especially 
recommended for woodwork and other trim in 



















rooms whose walls have been painted with Contains 151 Matching Colors of New SATIN- 
vented W SELENE. HIDE and WALLHIDE Rubberized Satin Finish 
e It is also excellent on walls and ceilings of e@ To bring more prospective purchasers into 
kitchens, bathrooms, halls and other areas where its dealers’ stores, Pittsburgh makes available a 
a lasting, low-lustre sheen and a highly protec- comprehensive and easy-to-use manual contain- 
tive finish are desired. Because SATINHIDE ing several complete sets of large chips of the 
° ° . © 151 colors in which new SATINHIDE Enamel 
withstands the effects of sun, rain and dew, it is and rubberized WALLHIDE are available. These 
also an ideal coating for porch and lawn furniture. provide retail buyers with a simple and accurate 
a i system of color selection based on several pat- 

@ If you are interested in the added sales possi- terns of color harmonies. 


bilities of Pittsburgh’s new “TWIN” combina- 
tion of new SATINHIDE and popular WALL- 


MAIL THIS COUPON TODAY 
HIDE Rubberized Satin Finish, send coupon. 





Pittsburgh Plate Glass Company, 

Paint Division, Dept. HA-14, Pittsburgh 22, Pa. 

I am interested in additional details of your new wall- 
painting “TWINS WALLHIDE Rubberized Satin Finish 
and new SATINHIDE Enamel in matching colors. 


PITTSBURGH _ 


PAINTS e@ GLASS e CHEMICALS e BRUSHES © PLASTICS « FIBER GLASS 





City County 





PiTYTS BURGH PLATE Gtass COMPANY 
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How 1,379 hardware stores 
increased sales with the help of 
Better Homes & Gardens 





| 








JERE ARE some examples of how 1,379 Better Homes and Gardens promotions are 
H hardware stores increased sales” with natural and logical extensions of the influence 
store displays of Better Hlomes and Gardens’ which the magazine generates in the minds of 
Fall, 1953, Promotion—“IMPROVE YOUR customers. BIIAG talks to families about the 
HOME THIS WEEK END.” This pro- subjects closest to their hearts—their homes 
motion proves once again the power of and families. Every article in BIL&G offers 
BUG to stimulate readers to action —and ideas, inspirations, for raising standards of — | 
produce sales, living—instilling an urge to buy the products 

to help them do this. 
There are three factors determining a maga- | 


zines ability to offer stores effective. success- 


Better Hlomes and Gardens is one of the three | 
largest man-woman interest magazines but | 


ful tie-in merchandising opportunities: ; 
is the only one to create a buying urge through 
7. , : . 100% service for home and family. 

Phe customer’s evaluation of the maga- , 


ane 6 ability lo speak with authority on Advertising and editorial work together in 
the subjects they are most interested in Better Homes and Gardens to feature the , 


—the products which they are most in- products you sell. What magazine is more 
‘re . ime an . 
terested in buying. qualified than Better Tlomes and Gardens to 


offer vour store effective, sales-successful mer- 


The usefulness and quality of the maga- chandising opportunities ? This is why, year 
zine’s promotional material to  mer- after year, so many of America’s leading stores 
chandise goods. use Better Hlomes and Gardens to help them 

sell. For information on merchandising op- 
The magazine’s coverage of the top portunities for your store in 1954, write to 
prospects who can be converted into Better Tlomes & Gardens, Merchandising 
buying customers. Division, Des Moines, lowa. 


MEREDITH PUBLISHING COMPANY, DES MOINES, IOWA 





Get in touch with us NOW for details of Spring, 1954 
' € 


Hardware Promotion. It’s a winner—will help your store sel]! ye 
ee 


ADDRESS BETTER HOMES & GARDENS, MERCHANDISING DIVISION, DES MOINES, IOWA. (J 


f 
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“We are happy with the results of our displays using your tie-in 
material. Additional traffi ind sales well worth the effort 
We believe 


manner with splendid publications like Better Homes & Gardens.” 


t gives a store prestige to associate itself in this 


REINEMAN HARDWARE 
5s are Burlinat 


n, Wisconsir 





nce 
ds of 
t the 
DIMES 
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Is of 


lucts 














hree 
but 
ugh “Our business is really holdi dit thi “The ' A , i 
ur business is really holding up; we credit this to your pro- The ‘Improve Your Home This Week End’ idea was timely ne 
motional work.” ind produced results. We made many sales of tools and kindred 
ROBE HARDWARE merchandise as a result of this promotion. 
ona Be h. Calif r 
long Beach, aia Better Homes and Gardens gave the home owner the idea of 
rom doing something himself and he was already in a buying m 1 
| when he came t ur store. All we had to do was help hir 
the select the proper t ls. Just to browse thru Better Home 
ana Warder lives myone an urge t make improvern ents 
“ge 
nore . ? ‘ around the home, which builds sales for us.” 
3 te Regarding Better Homes b Gorden: hardware line, ‘Improve BARRETTS IN¢ 
Your Home This Week End,’ this sales promotion idea was Joliet, Illinois 
nere really tremendous. It resulted in an over-all increase of 20% 
sales. This was the best week in our 65 years of business 
year | 


In one line, kitchen equipment, we increased our sales 
’ {UIE ’ 


ores 400% over the same period in 1952. We wish to thank you for 





the splendid pre-selling that Better Homes & Gardens did t 
hem create such fine sales for our firm. We are amazed at th. new : cemeets AFAR 
op- faces we see every day in our store. We believe we car : 
thank you for starting the ball to roll. We hope we car unt 
P lo n your mpany ft repeat this mmercial.” 
Sing 


RGE HAUCKE COMPANY 














in helping t reate the interest and desire to make home im 


provements. This promotion was a natural lea 
Yourself 


sel]! 





Serving over 3°4-million families screened for the BUY on their minds! 





S, IOWA. 
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Big ads in other National ‘| 
Magazines including Pop- 
ular Science, Popular Me- 
chanics, Mechanix 
Illustrated, Science and 
Mechanics, Home Crafts- 
man, Homecraft, The 
Home Owner, Family Han- 
dyman, Fortune, Business 
Week, Time and others. 
Thousands of inquiries 
pouring in every week. 








‘EY: 


SS 
>, RACK TODAY! 


Call your wholesaler, or write 


direct to Reynolds Do-It-Yourself Aluminum, 


Louisville 1, Kentucky 


\ This handy, quick-service rack contains 


tubing + rods * bars * angles + 


ATR, embossed sheets ° 


plain sheets 


screen and storm 


sash sections * trim strip 


handy fasteners and hardware 


Reynolds Reynolon Film (plastic film) 


Network TV commer- 
cials on the popular 
‘Mister Peepers’ 
program, NBC-TV, 
reaching over 22 mil- 
lion potential cus- 
tomers a week! 
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all items pre-labeled and priced 


~ ADVERTISED «POST 


Hand-out folders and 
envelope stuffers, 
window streamer, 16- 
page Do-It-Yourself 
Booklet, dealer radio 
commercials, ad mats 
and other merchandis- 
ing aids... all 
available FREE! 
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MASH Wil! 


REYNOLDS Do-it-Yourself ALUMINUM 


* 


Gets Rave Reviews 


You ought to see the publicity peer 
Do-It-Yourself Aluminum is getting . 
everything from local newspapers to -_ 
tional Magazines! Example: The Decem- 
ber issue of Popular Science devotes nine 
full pages to this amazing new kind of 
aluminum! 


Reynolds Do-It-Yourself Aluminum will 
not only increase traffic in your store from 
present customers. . . it will bring in new 
customers for your other products and serv- 
ices. You'll make important profits on sales 
of tools and other related items. And you'll 
get profitable repeat business, too. 


In test markets, dealers found that 
Reynolds Do-It-Yourself Aluminum began 
to sell the minute they installed the rack 
shown on the opposite page. And they came 
back again and again for more. It’s a 
proved money-maker and a new item for 
you to sell .. . not a replacement for any 
present business. 





HARDWARE AGE, JANUARY 21, 1954 


Terrific Traffic Builder 


Sure-Fire Money-Maker 


O-IT-YOURSELF 


ALUMINUM 





Steals show in Home Improvement field! 


Homemakers Acclaim New 


Easy-To-Work Aluminum! 


Mr. and Mrs. America saw it, tried it, liked it... 
and Reynolds Do-It-Yourself Aluminum was a 
success overnight! Why? Because this amazing 
new kind of aluminum fills a real need. It’s so 
easy to use that the homeowner can not only 
perform major repairs with it . . . he can also 
make hundreds of interesting, useful things for 
his home. No special skill . . . no special tools 
are needed. You can work Reynolds Do-I/t-Your- 
self Aluminum with ordinary hand or power 
tools. You can bend it, saw it, plane it, shape it. 
You can even cut the sheet with household scis- 
sors. Your customers will be asking for this new 
material. Be ready for them . . . order the rack 
on the opposite page today! 


CAUTION: Customers should be warned 
to use only Reynolds Do-It-Yourself 
Aluminum ... regular aluminum ma 
DO-IT-YOURSELF } harm tools. Sesndti Do-It-Yourself Alu. 
minum is approved by leading tool man- 
ufacturers. Look for this special Seal 
attached to every piece. 








37 

















THESE SIGNS IDENTIFY YOU AS... 
HEADQUARTERS FOR 


Fennvernon Window Glass 





sips help you establish your place of 


business as a well-known source 


for high-quality Pennvernon Window 


Glass. Pittsburgh Plate Glass Com- 


pany has made available to hardware 


stores, lumber yards and building sup- 
ply dealers the eye-catching identifica- 
tion signs shown here. 


Used skillfully in prominent places 









Py 





— 





in your windows or on your counter. 
these signs will remind prospective 
customers that you sell “window glass 
at its best’—Pennvernon Window 
And 


quainted with Pennvernon Window 


Glass. since they are well ac- 
Glass. such display is often a powerful 
sales suggestion. For prospects know 


Pennvernon for its fine visional quali- 





Replace 





Pennvernon 


ties. its constant. non-fading color, its 


freedom from distortion, and its 
smooth, even surface that resists 
scratching, stays easy to clean. 


For more information on these three 





signs, and how you can order them. 
just write to Pittsburgh Plate Glass 


Company, Room 4130, 632 Fort Du- 





quesne Blyd., Pittsburgh 22, Pa. | 











"BROKEN WINDOW PANES 
| acne 4 








Another 


which stresses 


modernization displays. 





Designed for counter use is this illuminated sign in red and 
purple, framed top and bottom with red plastic bands which 
glow. Comes complete with extension cord and 40-watt bulb 


ready for use. 








? Bu = 
huey Winpow ===)GLass 
® Sold Here! 


attractive window dis- 
player is this window streamer 
replacement of 
broken window panes. Can also be 
used in store interiors in conjunc- 


tion with other home repair and 





PERMI 


Paint vi 


WE SELL 


PenNUERNON a 
WINDOW CLES SS deteriot 
opened 
because 








Me, 


Fitting companion is the Pennvernon decalcomania in gold, 


purple and red. Effectively displayed on your window will 
serve as a good reminder to passers-by. The instructions for 


application are listed on the back of the decal. Size 5” x 8”. 








Pennvenon 


Wiovow Grass 
J 


@ 







Fenn VETHON 


CHEMICALS - 







PAINTS GLASS - 


PITTSBURGH PLATS 


IN CANADA: 
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BRUSHES - 


CANADIAN PITTSBURGH 





Window Glass 


PLASTICS - FIBER GLASS 


COMPANY 


LIMITED 


GLASS 


INDUSTRIES 
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dealers of PERMITE ALUMINUM PAINTS 
gain a tremendous sales advantage! 


PERMIUM is a secret stabilizing ingredient in the Permite 
Paint vehicle — the vehicle that carries the 99+-% pure 
aluminum pigment. Because of this exclusive stabilizer, 
Permite Aluminum Paints positively will not lose color or 
deteriorate with age, whether or not the can has been 
opened! No other aluminum paint dares to make this claim 


because only Permite Aluminum Paint contains PERMIUM. 





Permite Paints — 


With “‘Permium” added @ 


—are building real profits for 
paint dealers everywhere! 


Order Now from your Wholesaler 
or Write us for his Name. 
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Yes, tell your customers that Permite Aluminum Paints are 
always ready for use whenever the can is opened or re- 


opened. There’s no hardening, no waste, no loss! 


Add to this the fact that Permite Paints leaf faster and give 
a heavier, more brilliant coating of aluminum for longer- 
lasting protection. Then, you have an unbeatable combin- 


ation of sales advantages for Permite Aluminum Paints! 


PERMITE! 06 ASPHALT Hea 


Contains 3.9 pounds of aluminam pigment per gallon! Double 
weight for double protection to asphalt and other bituminous 
or metal roofs. 


CHROME 


me rr 
rceRiv c "4.9. 


A high-gloss aluminum for both interior and exterior use. Meets 
the demands of the “do-it-yourself” home and farm markets. 


PERMITE NO. 4000 QUICK-DRYIN 


A general purpose, competitively priced aluminum paint for 
use where quick drying is desired. Beautiful chrome-like finish, 
D 


PERMITE NO ? OUTDOOR 


For all exterior surfaces. Extra long oil length and heavy 
pigmentation for maximum durability. 


ALUMINUM INDUSTRIES, INC. - Cincinnati 25, Ohio 


Paint and Varnish Division 
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“i'm Back For More Paint! 
That THOMAS Paint Roller 


Is So Easy To Use... a 
Doing My Kitchen Next: 












Your CUSTOMERS will buy 
more paint from you after paint- 
ing the modern way ... with a 
THOMAS ROLLER, the precision- 
engineered roller that pleases 
your customers because it’s TOPS 
IN QUALITY. Ask any Thomas 
dealer! 


ASK YOUR JOBBER to supply #0 Thomas 
wire display racks. Fill one with Thomas Hi- 
Grade rollers, the other with Thomas Economy 


rollers. Roll up profits with both! 






KEEP ROLLING... 


HOMAS 


PRODUCTS COMPANY 
8490 LYNDON AVE. - DETROIT 21, MICH. 
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Step up your tape volume! 





NEW BEHR-CAT 
FREEZER TAPE 


A "must" for every home freezer owner 


OY 


to seal frozen food packages air-tight 
against flavor-loss. Sticks under zero cold 
temperatures to all freezer wrappings. 
Ask your jobber for Display Box No. 108. 
12 rolls 34 in. x 108 ft. Dealer cost, $8.24. 
Suggested retail per roll, 98c. 


NEW BEHR-CAT 
“WIDE” MASKING TAPE 


This |!/2"' wide masking tape makes 


painting easier and faster. The favorite 
size for professionals — now available 
to homeowners. Ask for Display 

No. 300. 12 rolls, 1'/2 in. x 300 in. 
Dealer cost, $4.72. Suggested retail 


per roll, 59c. 
BEHR-MANNING CORP., Troy, N. Y 
n Canada: Behr-Manning (Canada) Ltd., Brantf 
For Export: Norton Behr-Manning Oversea 
New Rochelle. N.Y. U.S.A 





aivision of NORTON Company 


H-| 


A complete line of abrasives and tapes for every professional and Do-it-yourself need. 
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FOR THE ‘‘PRICE’’ BUYER | 


QUIKWAY 


ECONOMY MODEL | a 
The roller set for economy-minded folks . . . | ae 
fully guaranteed good quality . . . priced to g | 
sell! In Dynel, wool or mohair. | 
_ ' | *se7 
me meHeHeHeHeHRHmHeHeHHHeH Hee He Hee 


} 


‘“‘FOR THOSE WHO KNOW”’ 


~ ALKOTR Regen | 











ate Pera 


SERVICE MODEL WITH BAL-LOK } © 
A Cover snaps on and off with exclusive E-Z 
4 Bal-Lokt end bearing that's ‘‘fall-off"’ proof! g 
\ Cover of dense, high-quality Lonel. 
(ilies inal tie ; min | wy *SET 
| \ 
oe © 2 es Ue hme Um he Um Um U6 Um UG Ue UG \ 


™ ‘‘FOR THE PRO”’ 


| EZ PAINTR 
pe} Delure Model 


For those who want the finest, professional or amateur. 
Packed with more extras thon any other roller . . . 
Cover slips on or off adjustable cylinder. Nylon bear- 

ings guaranteed for life —will not chip or break. g 
Sturdy twist-proof handle, All metal parts plated. 






Retail ?f 


4 











EZ FOUNTAIN ROLLERS EZ EXTERIOR SETS EZ INDUSTRIAL ROLLERS 


World's largest manufacturer of paint rollers! 


EZ PAINTR CORPORATION 
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1405 S$. IOWA STREET MILWAUKEE 7, WISCONSIN 
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GREAT, NEW, WALL AND CEILING FINISH! 
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BEAUTIFIES, COVERS AND 
SEALS...IN ONE COAT! 


ACME QUALITY PAINTS, INC. 


DETROIT 11, MICHIGAN 
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@ Decorates interior walls and ceilings with both colo: 
and texture in a single coat. 


@ Beautifies and protects dry-wall construction, plaster, 
wallboard, plasterboard, interior masonry, ete. 


@ Seals and covers dry-wallboard seams, plaster cracks, 
dents, blemishes, unevenness and other minor im- 
perfections in new and old walls. (Open cracks should 
first be filled.) 


@ Comes ready-mixed in white and in 7 popular colors. 


As you know, there has long been a need for a good, 
one-coat, dry ‘wall finish. New Acme Quality Texture 
Paint fills this need to a “T.” 


It’s perfect for wallboard, plasterboard ... any new 
or previously painted surface. It offers your customers 
a durable, one-coat paint that covers imperfections and 
gives color and texture, too. It offers you a chance to 
profit from the growing popularity of stippled surfaces. 


Ask for Acme Quality Texture Paint from your regular 
Acme Paint supplier right away. 






il 
i 
t 
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COLOR CARD HANDOUT 


EXCELLENT SALES GETTER to mail or hand out to your customers. 
Describes new Acme Quality Texture Paint; tells how to use; shows 
colors available and pictures some of the textures which can be 
easily obtained. Order these handy cards from your jobber with 


your order of Texture Paint. Order today! 
2 y 
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oe CHI-NAMEL’S Quality and 
Merchandising Keep Our 
Paint Sales Growing Higher 
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Says South Carolina 
Chi-Namel Dealer 


LAMAR McCRAW, owner 
McCRAW HARDWARE CO. ’ 


Gaffney, South Carolina 








Left to right, Buddy McCraw, 
Buford McCraw, Lamar McCraw 


We thre agree—and so do our cus How Much New Business Does Your Here are 17 WAYS 
tomers that the Chi-Namel line of paint ‘ ° “ 

Paint Line Produce? Chi-Namel helps dealers 
is the best! First, its quality keeps our 
customers coming back to our store. Your Paint line is probably a good one, get customers: 

> ( ° , ‘ ’ 7 . ' i ’ 2 4 > ‘ as ‘4 é ' 2) y ' S ~ . ' 
we 1, or merchandising, advertising te - all — ask for paint I its © Color Planning Studio 
and special services create many new Cus- yran name. 1e Dig question is not how . 9 ‘ 

I : Bq ®@ Architect's and Contractor's 


tomers consistently. Third, our customers — well known is your paint line, but rather 


. promotions 
buy other merchandise as well when they how many new customers does it actually 


age : . @ Industrial promotion 
come in. It’s easy to see why we three at bring into your store. Testimonials from 





®@ School Board promotion 


McCraw Hardware Co. agree so whole- Chi-Namel dealers everywhere prove that 
heartedly on Chi-Namel. It’s a product Chi-Namel’s high quality products, pro- © Farm Promotion 

that sells itself. . . one that buildsa whale | motions and services bring in many new Newspaper ads 

of a repeat business. Consequently, our paint Customers . . . Customers who buy Radio Announcements 

paint sales are growing each year!” other merchandise as well. Special Mailings 


List Mailers 
Special product promotion 


WRITE FOR THE CHI-NAMEL STORY 


Learn how Chi-Namel is building new paint busi- 
ness for its dealers with advertising that does more 
than just sell the idea of painting. It brings cus- 
tomers directly to each Chi-Namel dealer's store 


House-to-house sales 


Novelty Sales Stimulators 
@ Dealer Stationery 
Statement inserts 


CHI-NAMEL PAINT & VARNISH CO. 


1103 Third St. So., Minneapolis, Minn. 


Special sale promotion 


@ Special Consumer 
promotion 


Please Send Me The Chi-Namel Story. 


amel 








Name a) ee) 
Address__ a —l_ 
A . i is, Minn, 
St Joseph, Mo. Fort Wayne, Ind. 
. Oklahoma City, Okla. Atlanta, Ga. 
yy... State__ 


HARD" 
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’mid all the céatusion, remember this: 


Pittsburgh Brushes 
offer the best hogs’ 
racvarntwoh oon ir  VEStIe available today! 


every home and industrial use 


The phrase ‘‘Pure Bristle’’ stamped on a paint brush doesn’t mean a whole 















lot nowadays. It doesn’t tell a thing, for example, about the source of the 
bristle—and we don’t have to tell you how the source affects quality! 
Sash 
iiciaeaie What can you go on? The Pittsburgh name... the Red 7 label! You 
Enamel and . . 
Varnish Brushes can be sure that when you sell Pittsburgh's pure bristle brushes, you's 
selling the best bristle obtainable today! Pittsburgh's contacts are world-wide, 
and our buyers are constantly searching for the best bristle possible. Al 
though bristle on today’s market is not always good en =. for our Gold 
; PD Stripe label (Gold Stripes in short lengths are still available), Pittsb 
Wall and LO buys the best of it and makes it into Red Stripe brushes. ‘ 
Floor Brushes F 
Make sure your customers understand this—post this ad near your brush 


Siiiicaliaiaies department. And watch sales respond to the magic of the Pittsburgh name! 


Brushes For the address of the Pittsburgh supplier nearest you, write: PITTSBURGH 


PLATE GLAss Company, Brush Division, Dept. A-1, 3221 Frederick Ave., 
PITTSBURGH 


Baltimore 29, Maryland. 
Kd Sthipe BRUSHES 


BRUSHES PAINTS ° GLASS ° CHEMICALS ° PLASTICS ° FIBER GLASS 


PITTSBURGH PLATE GLASS COMPANY 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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If? you're 
an 
INDEPENDENT 


THIS is FOR You 7 Here is a line that’s specifically geared to the 


needs of the independent paint merchant one that will enable you to 
meet competition and build a business that will continue to grow 
Pratt & Lambert gives you a complete line of recognized quality paints, 
varnishes, stains and cnamels moderately priced to let you sell the 
professional as well as the “do-it-yourself” user at a good profit. Its a 
welladvertised, highly respected line which includes personalized sales 
help that really produces volume business. What's more, Pratt & Lambert 
protects the future of the business you build with an exclusive territorial 
franchise. Here, then, is a line chat has everything it takes to help you 
build ever-growing paint sales and profits. 


or locomMpicete story write or wire ratte Amber 
| il lete st t Prat & I bert 


Tine Tonawanda Street, Butlalo 7, New York 


’ 


REGISTERED 


PL 


TRADE MARK 








PAINT and VARNISH 


PRATT & LAMBERT-INC,. — NEW YORK . BUFFALO . CHICAGO ° FORT ERIE, ONTARIO 
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U.S.” has all lapes lo give you .)-way profit! 
FRICTION, RUBBER and PLASTIC 


SECURITY" FRICTION TAPE 


bor clectrical and general purpose jobs 
Your customers know it’s the strong, rub 
bery, sticky tape that really grips and sta 

on, the tabric has unusually bigh tensa 
treneth to handle tough) pob Stramlt 





SECURITY 


\ tcanimog, non-ravelling, No pinhole tw 


FRICTION TAPE 

\ couse leaks. Rely on Security to tum over 
fast and bring profit Aviuilable also in 
pecthication prs US. Holdtites CN 
ceeds A'S JEM. specihieation 























SECURITY RUBBER TAPE 


bor all general electrical work. This unvul 


canized rubber splicing compound has the 
necessary physical properties: tensile strength, | 
clongation, tackiness, plus the diclectric SECURITY } | | 


strength needed for durable splices. [tis easy 
to handle and will fuse into a solid mass with 
out heat or undue pressure. Available also in 
aospechication grade ULS. Hloldtite exceeds 
A.S. 10M. specilications 


RUBBER TAPE 


United Staten Meader ( 


Pa 














ROYALASTIC PLASTIC TAPE 


Does the work of both rubber and friction tape 


seare a4 ee * fe 
incmiany uses. Many workers and the handyman 


of the house want a tape that makes a thin 


and keeps wiring neat and uncluttered, Royalists 


ple 


is the answer, Complete mechameal and eles 
trical protection. Tigh tensile strength and ex 
ecllent resistance to abra 
sion and to water, oils, 
aia ils, alkahes and core 
sive chemical Giood 
stretch chiogs tightly 
strips cleanty 








1H These U.S, Tapes sell speedily and bring profits 


all year, Stock up now through your jobber 


TES RUBBER COMPANY 


NEW YORK 20, N.Y, 





UNITE D ST A 


TARIO 
MECHANICAL GOODS DIVISION «= ROCKEFELLER CENTER, 
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Exciting New 


Glasbake 


BASKETWARE DISHES 


packaged in handsome 


Gift Gores 


@ Not one... but three new Glasbake Basketware 
dishes to highlight your spring promotions. And what 
wonderful dishes they are: 







pi in gn ; 
a hn ee 


NEW FisH DISH 


Handsome dish for baking and serving fish and other sea food 
recipes. Imported basket adds a distinctive touch. Gift-pack- 
aged. No. 4141B_ Retails $3.95 Packed 6 to master carton. 


NEW DEEP PIE DISH SET 


Two 16 oz. Basketware dishes for baking, 
serving individual meat pies and deep-dish 
desserts. In attractive woodgrain Gift Box. 
No. 2020B-2. Retails $2.49 per set. Packed 6 
sets to master carton. Also available standard 
bulk wrap. 


@ These new bake-and-serve dishes are handsome 
additions to the complete Glasbake Basketware line. 
Each one is bound to be an outstanding seller! 






count ~~ oO 


ve 
‘S" Guaranteed by 
Good Housekeeping / 
wor as aovennisco 4 a S Pe | e 
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BASKETWARE 














NEW Pie PLATE 


Big, 1914” pie plate in a lovely imported 
woven basket. Beautifully gift-packaged. 
No. 243B Retails $1.98 

Packed 6 to master carton. 





THESE BASKETWARE BEST- SELLERS 
Now Gift-Packaged 


One of the most successful lines in housewares history! 
Available for the first time in Gift Boxes at slight 
additional cost. Gift Boxes packed six to master carton 
Standard bulk packing available in place of gift pack, 
if desired %y 





OVAL CASSEROLE 


ROUND CASSEROLE 

with Knob Cover. with Knob Cover 

No. 205B 2 Qt. Retails $2.49 No. 225B 1 Qt 
Retails $2.19 


No. 206B 1% Qt. Retails $2.29 









UTILITY DISH 


No. 263B 2% Qt. 
Retails $2.49 

No. 264B 1% Qt 
Retails $2.29 


= 


Partitioned Readi-Mix 
BAKING DISH CAKE DISH 
No. 239B Retails $2.49 No. 247B 9” Square 


18 Oz. each compartment Retails $2.49 


Replacement-guaranteed 2 years against oven-heat breakage 


Onder Now... Onder Enough 


Contact your distributor today! 











Mc KEE Glcce 


Division of Thatcher Glass Manufacturing Company, Inc 
Elmira, N Y 
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‘In first 45 days...sales of 
GOLD SEAL LINOLEUM TILE 


$ —says Mr. William Levy 
of Jacob Levy and 
* Brothers, Inc., Louisville, 
Kentucky 


Here’s how it all started. In a nut- 
shell, Bill Levy was fed up with 
selling tile on price alone. He had 
an idea he could trade his cus- 
tomers up to linoleum, from less 
expensive asphalt tile, IF he could 
find the right kind of linoleum tile. 
He chose the 9 “Fashion-Floor” 
patterns in Gold Seal Linoleum 
Tile—put them right up front in 
this Gold Seal Tile-O-Matic where 
his customers could see a complete 
color range. 

Did it pay off? From the opening 
gong, it started averaging 300 sq. 
ft. a day—at full mark-up! Mt quickly 
threw his asphalt tile in the shade, 
proving once again that people 
will pay more for a demonstrably 
better product. Bill Levy says that 
“the Gold Seal name is well- 
known everywhere, and the beauty 
of the tile sells it over other names 
and other makes.” He is building 
up a full stock of the tile to be able 
to fill orders promptly. 

Gold Seal Linoleum Tile is only 
one of the many types of tile avail- 
able in the complete, fast-moving 
Gold Seal line. Others include As- 
phalt, Vinyl Tile, Ranchtile, Rubber 
and Vinylbest. 

Are you interested in increasing 
your sales? 










Fe 


GOLD SEAL 








Congoleum-Nairn Inc. HA. 
Customer Service Dept. 
Kearny, N. J. 


air 


Yes, | am interested in increasing my 
sales of Gold Seal Tiles with the Tile- 
O-Matic. Please send details 


INSTALL GOLD S8at THES TOURSELE 
AND SAVE AS MUCH AS ‘ht 


Re eee eee ee 
WOOES cccvces 
Address ... 


i ere Zone No... State... 


eeeeeeeseessssececsacd 


Peewee eeeee eee sees eeeseeeaesaan! 


GOLD 
SEAL 


FLOORS AND WALLS 





Bill Levy shows how easy it is to display and sell 24 patterns of 


tile in only 5 sq. ft. of hoor space with the Gold Seal Tile-O-Matic. CONGOLEUM-NAIRN INC., Kearny, N. J © 1954 
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Denby rece \nland 
“Magic Touch’ Ice 
Cube Trays _ 




















This Inland tray is not a “gadget.” It’s the ice tray that 
is Original equipment in the leading makes of automatic 
refrigerators. It’s the easy selling ice tray—the tray that 
makes a greater profit for you; big dollar volume! Inland 
trays sell themselves in Chain, Department and Hard- 
you're not strongly promoting the nationally advertised In- ware stores! And the enormous market means quick turn- 
Jand “Magic Touch” Ice Cube Trays. Millions are sold 


You are missing a lot of fast, easy, profitable sales if 


over. 

every year! They are a year around, day in, day out, staple Yes, here’s an opportunity for quick, easy profits! And 

seller! _ we're helping you make those profits with strong advertis- 

They’re an impulse sale item. Just display the new In- ing in leading national magazines. Inland “Magic Touch” 

land Trays . . . in your window, on your counter. Cus- Ice Trays are available from leading distributors. Check 
tomers will look ... and buy. They'll want the convenience your stock now! 


of the “Magic Touch” lever that gives ice cubes easier, faster. 


o 
No other ice tray has this and other revolutionary features. Mail Coupon TODAY! 
See our exhibit—Room 1653 « Independent Housewares Exhibit « Chicago, Illinois 


-— 


Inland Manufacturing Division 


General Motors Corporation 
| P. O. Box 1050, Dayton 1, Ohio 
MANUFACTURING Send me full sales information about Inland 
“Magic Touch” Ice Trays! 


NAME - a > 


FIRM NAME i ane 


ICE CUBE TRAYS 


INLAND MANUFACTURING DIVISION 


General Motors Corporation « Dayton, Ohio 


STREET ADDRESS 


a ZONE STATE 


ee 
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Arvin Automatic 
Coffee Perk, $29.95 
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‘Automatic Heater at an amaz ‘ 
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two new Cool-R-Hot fan heate 
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gales-rocketing price: 



































Arvin INDUSTRIES, Inc., 





. 4 





Arvin 5-year-guaranteed 





---—--—-—-—-—~—~—~—-l 


l 
i. 


1954 


Automatic Irons, 
$9.95 to $12.95 


Arvin Automatic 
Toaster, $23.95 


Model 224 Arvin 
Special, $12.95 
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Electric Housewares 


BEAUTIFUL: DEPENDABLE: FAST-MOVING 


' _ 

te in any 4pP 
Arvin Electric Housewares — pct is firmly 
—* mane nation-wide repuls ; 

. ir nation-W ‘cing and 
ance section. The oo ertising <« 
por rn hed by continuous national adv serps “4 

st < sne é — sationé 
oe d ble performance- Their sensationé 
depenaable 


‘-e Arvin E : 
- nlay and sell the entire Sj qnother! 
eorig”o one Arvin product helps sell a 
wares line— 









in / atic Coffee 
Arvin Lectric Cook and Arvin anny ee “A 
weapon ‘ft shoppers. ¢ s toy 
tog among gift Sno} 
Perk are favorites among g ary yn fl 
low price and 
And there’s 4 
1 ‘an ata 
- jdow Fan ¢ 
i Portable Wi 
new 14-inch 


lectric House- 


Electric Housewares Division , 
Columbus, Ind. 





Model 223 Arvin 
Deluxe, $14.95 















Model 5440 Arvin Cool-R-Hot 
Fan-Heater, 1650 watts, $24.95— 
Also Model 5400, 1320 watts, $21.95 
































Model 5300 





Arvin Automatic, Jr. Thermostat- 
Controlled Fan-forced Heater, $19.95 








Model 7414 
Portable-Window Fan, 14-inch blades, only $29.95 


Model 5230 Arvin Custom 
Safety, Raymond Loewy 
design, $19.95—Also 
Model 5200, $16.95 


Model 91A Arvin 
Standard, $10.95 








Model 5630 Arvin Automatic 
Deluxe, 1650 or 1320 watts, 
by selection, $34.95—Also 
model 5530, 1650 watts, $29.95 
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Roycie..... 


SELL Bue... 


FASTEST PROFIT-MAKER 
EVER TO HIT MARKET! 


Here’s a deal that pays you approximately 44% 


It’s 






in the k 





profit! Check the figures below and you'll see it’s year-rou 
so! It includes all the merchandising and point-of- , 
sale promotional help needed to put Raycine Home ¢ 
Hair Cutting Sets over ...in your store. _ 
YOU ORDER vi : 
8 #104 Raycine Hair Cutting Sets (1 $6.57 each....... $ 52.56 patterns 
4 #117 Raycine DeLuxe Hair Cutting Sets (0 $8.97 each.. 35.88 
1 #104 Raycine Hair Cutting Set . 

(in promotion package) (7 $1.00............. 1.00 Your eyes | 

$ 89.44 


and “Flow 
YOU SELL 
9 #104 Raycine Hair Cutting Sets (@ $10.95 each...... $ 98.55 fresh and « 
4 #117 Raycine DeLuxe Hair Cutting Sets (1 $14.95 each 59.80 ; 
$158.35 gay design 


You make $68.91 PROFIT on Each Deal! earn 


sunshine o 
air of “Flo 
kitchenwa 
schemes o! 
today’s co 
these patte 
containers 
95 and conve 
nee 


The Raycine DeLuxe Electric Home Hair 


Cutting Set, No. 117, retails for...... Be the firs 


¢ 95 Flower C 
The Raycine Regular Electric Home Hair : 02 ane 

Cutting Set, No. 104, retails for..... — 

| 1 

 —_ 


MERCHANDISE FOR YOU 


Point-of-sale Promotion 















— 


HAIR Cuming DOUAR. 
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Save 
Colorful 

Circulars and 4a 

Mailing Inserts 





Traffic- stopping 
Window Streamers 





Compact, high-powered 
Counter Display Piece Self-Selling 
Cartons 


Newspaper Current National Magazine 
Ad Mats Editorials and Ad Reprints 





Get in on this big, sales-proven profit-builder today. Ask your distributor or write: 


RAYCINE CLIPPER COMPANY MAIN STREET AT THE BRIDGE, RACINE, WISCONSIN 
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in the kitchen 
year-round with “new style" 


LAcewa tl 
patterns 


Your eyes don’t lie! DEcoware’s new “Golden Basket” 
and “Flower Cart” patterns are every bit as 
fresh and different as the color pictures show — 


gay designs by famous Freda Diamond. 


There’s real style leadership in the bright, crisp 
sunshine of “Golden Basket’’ and the perky Parisian 
air of “Flower Cart’’— a ‘‘new look” in metal 
kitchenware. The predominantly red and yellow color 
schemes of these patterns are ideally suited to 

today’s color trends in kitchens. And, of course, 

these patterns are on outstanding pECOWARE 
containers, famous for their value, sturdiness 


and convenience. 


Be the first to show “Golden Basket” and 


‘Flower Cart’’— your sales will prove you were right! 








CONTINENTAL (© 


G 


CONTINENTAL CAN BUILDING, 100 East 42nd Street, New York 17, N. Y. 


EASTERN DIVISION: CENTRAL DIVISION: 


100 E. 42nd St., New York 17 135 South Lo Salle St., Chicago 3 Russ Building, San Francisco 4 











CAN COMPANY 


PACIFIC DIVISION 
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Merry-Go-Round > 
Prosted Lh-eoz. connbne 


assorted set of erght 


dliffers nt Merry -Go-Round glassware with 
\nimal Priced to retail 


on about $3.50 pore unt Libbey’s new theme DD 


of eight 


—— 


. ELettfaveapany Gm 


This year sell more 





° ge 


white. Priced to retail at 
about $5.50 per set of 
eveht 


with Mostess Sets 
by Libbey Glass 


What a natural tie-in and display idea—parties and 
gay Libbey Hostess Sets. 

Shown here are just a few of the many profitable 
sets in the Libbey line. All are prepacked in attraec- 
tive gift cartons to minimize your handling time... 
to make it easy to build eye-catching displays en 
make it easy for customers to carry home. 

Libbes will back this party theme idea with 
national advertising in the coming months. ‘Take 
advantage of the interest this advertising will create. 
Make your store party —and Libbey —headquarters. 





Start your plans now. To order any of the Hostess = 


Sets shown here or for information on the complete 


Curio Hostess Sets 


Set is decorated with 





Libbey line contact your Libbey Supply dealer. Or 
ke Highlander Hostess Sets write direct to Libbey Glass, Division of Owens- 
Hlinois Glass Company, Toledo 1, Ohio. 





authentic collectors 
eurtos in jet black, 22-ht 
gold and white. Available 
in Cooler, Collins, Phi-Ball, 
Old Fashioned, Sour, 
Cocktail, Jigger, Pilsner 


Stemware to retail at 


Libbes < newest! Decorated 






> with the colorful, authenty 
tartans of erght of 
Seothand’s most famous CX 
clans. 22-kht. gold-banded 
rims. Avathable in Cooler, 
i Collins, Phe Ball, Old 


Fashioned, Sour, Cocktail, 


about $5.50 per set of 
eight: Tumblers at about 


S43.50 per set of enght 
Jiggver, Pilsner. Stemware 


to retail at about $5.50 ‘ . - 

per set of erght: Tumblers : ’ a” 
° at about $4.50 per set » 
e 

of eight 


7 LIBBEY SAFEDGE GLASSWARE Owens-l LLINOIS “IT 


/ - 
( AN (1) PRODUCT GENERAL OFFICES - TOLEDO 1, OHIO 
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The worlds FIRST and ONLY 
U ¢ PORTABLE FOOD MIXER with 


FF-ACTION' 


dfs hag 


TERS 








ilsnes 

diand 

oretail at Here’s the portable food mixer with tomorrow's features today the 

rsetof hottest sales item to reach you and your market in vears' And just in 
time to help you capture more sales ... with very little effort! 


Give your sales a lift with Qui “Knee-Action” Beaters! 


The Oster Portable Food Mixer with self-adjusting “ Knee-Action 
Beaters is big news! It's the biggest news since they “motorized 
the egg-beater. These beaters automatically adjust to avy container 
any Shape. And that’s only one of its sales-winning features. The 
finger-ip control provides power mixing at three recipe 
tested speeds. The scientifically-shaped beaters prevent 
“batter-crawl” and splashing—avoid bowl chipping 
too. The entire unit stands on heel-rest, with beaters 
honzontal, when not in use. In every way, the new 
Oster Portable Food Mixer with self-adjusting 
“Knee-Action” sets an enurely new standard for 
modern food mixers 
Be amony the first to offer a brand-new product 
with features today smodern homemakers want and 
necd—its your key to volume sales and profit 











tter mixing 
in CONCAVE tbowtel 






Better mixing 
in CONVEX bowls! 








ts AAR 
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atlable y | 
Hi-Ball, 


a | \3 ANoTHER ( 426°) quatity probuct | 
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Better 

ol with 3 SPEEDS! Mutt: / 

about Better mini tel 

it at ue 





John Oster Manufacturing Company 
Dept. 1011, Racine, Wisconsin 


\ I want tull det Oost PORTABLE FOOD MINER 
wit KNEE AC TION t 


| IS “IT’S THE BEATER WOMEN ; Pr 

WANT AND NEED!’ “IT’S THE BEATER THAT’LL ; % ‘. 

HIO SELL ITSELF!” iy =: 
“e 


IN CANADA: W. D. ELMSLIE, Montreal 
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from DUBLIN, GA. => 


LOVETT & THORPE HARDWARE CO. 
tell us that the Dublin Country Club was 
done in Kay-Tite four years ago and | 
“would make a good advertisement.” 


from MARION, S. C.—W. LEE FLOWERS & CO. write: 


“We handle this item strictly on a jobbing basis and have only sold Kay-Tite to building 
material, hardware and general merchandise stores for resale. 

“The largest account we have on Kay-Tite is Pee Dee Building Industries, Marion, S. C. The 
writer has just talked with their Mr. Jones and finds that they have two (2) large buildings painted 
with Kay-Tite over concrete block. They also sold Clark’s Tobacco Warehouse, Mullins, S. C., and 
six (6) houses in a row on Jacee Terrace here in Marion.” 


“ from HOLYOKE, MASS. 


J. RUSSELL & COMPANY reports: 

“We have had nothing but good reports on its use 
and we find an increase in sales for it all the time. 

“We used some here in our own plant in our boiler 
room where there was a seepage and it has worked very, 
very well.” 





KAY-TITE applied in boiler room 


from MAPLEWOOD,N.J. => 


MAPLEWOOD STONE & SLATE CO. sells to some out- 
standing home builders and developers: 
BRUNARD HOMES, Pearl River, N. J. 


ELMER HARRING & CO., Chatham, N. J. 
SHORE MANOR HOMES, Spring Lake Heights, N. J. 





KAY-TITE applied to inside of cellar walls 


YOU, TOO, ARE INVITED TO GET A PROFITABLE SHARE OF KAY-TITE. 
WRITE FOR FACTS and PRICES 


NGAINST WATER SEEPAGE. KAY-TITE COMPANY 




















for WHITE 
BRICK % yitiaae) a and om WEST ORANGE NEW JERSEY 
CINDER BLOCK ar ae ELEVEN FAR WESTERN STATES CONTACT KAY-TITE COMPANY 
ROUGH MASONRY a 1717 WESTLAKE AVENUE, NORTH, SEATTLE 9, WASHINGTON 
UNGLAZED TILE COLORS More than 20 years of satisfactory performance 
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a tremendous sales opportunity 











for sporting goods dealers! 








FISHING VEST 167 








Here’s a sales combination that’s a perfect natural 
for big additional profits. Two great names, each 
tops in its own field have joined. From coast to 
coast, Masland and Tapatco products mean 
Quality to sportsmen . . . consumer acceptance, de- 
pendability and profit for dealers. The high stand- 
ards set by these established lines will not only be 











sk. i 


maintained but constantly improved upon by Ta- 

patco. The same fair policy for dealers and jobbe rs 
—the same product quality, eye appeal, convenient 
packaging and national advertising assures you of 
a big pre-sold market. Get your share. Order Mas- 
land Cumberland and Tapatco products now from 
large stocks. See your nearest supplier or write us. 


3 
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TAC-L-PAK 22 A 105 HANDY ANDY 16 D 85 FISHERMAN'S PRIDE 47 A SKAGIT RIVER VEST 28 A 21 SPORT SHIRT 370 











EY 
i Sf e Sales’ THE AMERICAN PAD & TEXTILE CO. 
ON arder bg pr 29 SPORTSWEAR DIVISION 
See us at the NSGA Show—Rooms 608-610 elaameee aaa 
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] fi 
] Outstanding value in 
Top notch quality and performance — 
{ at an easy-to-buy price. 








@ 15 shots — with straight line 
Almost every shooter WANTS a 22 feed through the stock 
caliber Automatic. Here’s one they 


CAN AFFORD TO BUY. 





@ Mossberg’s time-tested, 
trouble-free automatic action 








® Custom-type Monte Carlo 
stock 


COMPARE THE 151K WITH ANY 22 CALIBER AUTOMATIC AT 
ANY PRICE FOR QUALITY, ACCURACY AND DEPENDABILITY! 














Se 


¥ MOSSBERG (\ 


4 POWER-SCOPES 









MODEL 151K 
$31.95 i. 
(retail) - — 
(west of NEW MODEL #2M4 — 
$32.95 Rockies) with improved CAST mount. —_—— 
—— 


For high or low position. { 





In naiional advertising we're 
asking millions of shooters | 
to stop into their firearms NEW MODEL +4m4 





dealers’ to see the 151K. 


tor Mossberg models 142, 142K, 142M 
144, 146B, 151K, 151M, 152 and 152K. 


A VALUE YOU'LL BE PROUD 
TO OFFER YOUR CUSTOMERS 


















































Order from your distributor today | 
for accuracy O. F. MOSSBERG & SONS, INC. 
41601 ST. JOHN ST., NEW HAVEN 5, CONN. | 
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| Sealand_ FIRST FAMILY OF SPORTS 

























































































MADE OF FAMOUS DUPONT DACRON 
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A SHLES STIUULATOR/ 
A MONEY MAKER/ 
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Rain-Beau 
DAYCRONITE 


\ A real treasure in a treasure 
chest ... . in breaking 
strengths for 12-20-30-50-80 
and 130 Ib. classes. 


Put up: 12-20-30-50 lb. 
class in 6-50 yd. spools 
connected; 3 spools in a 
chest and 2 chests connected. 
} 12 to 50 lb. class inclusive 
in 1M yd. spools; 80 and 130 
Ib. class in 500 and 1M yd. 

































































































































































spools ... in green or linen 
color. 
Now you can offer your customers DAYCRONITE 
Rain-Beau’s new, high-tenacity salt water squidding and trolling 
line made of superlative DuPont Dacron, the world’s most 
amazing fibre! 
Rain-Beau Here are some of the qualities your customers get in fabu- 
SURFBRAID lous DAYCRONITE: 
@ over 20% heavier @ stronger wet than dry 























) A great companion @ small diameters e high knot strength 
line for Daycronite. 
: e@ low water absorbence @ less stretch 





















































Surfbraid, a world-wide 
favorite with anglers, is With DAYCRONITE your customers can cast farther 
another great Rain-Beau and easier; work bait more efficiently especially on long casts; 
salt water casting line. thrill to quicker strikes; certain hooking. ; 

Get in touch with your Sealand representative today and 
learn how Rain-Beau DAYCRONITE can produce astonishing 
increases in your sales and profits ... secure advance informa- 
tion on other new Rain-Beau lines made of Dacron. 








* RAIN-BEAU TRADEMARK 























Bucy 
THE SPORTS BRAND 
MILLIONS DEMAND! Torrington, Connecticut 









































Since /826 








"NION HARDWARE CO BRISTOL HORTON, INC RAIN.BEAU PRODUCTS CO. 


HE SPRINGRIED CO. JOSEPH T. WOOD CO. THE T. H. WOOD CO. NEW YORK * CHICAGO « ATLANTA * LOS ANGELES — 
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SALT WATER SQUIDDING AND TROLLING LINE 
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New True Temper Rod Stand holds 20 rods. 
A substantial store fixture. Available only through 
True Temper Distributors at $9.95 each. 
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Glass Spinning Rods—6 outstanding models; 
3 solid glass, 3 tubular glass to retail in popular 
price brackets from $7.95 to $21.95. 


Glass Bait Casting Rods—7 solid glass rods, 
6 tubular glass rods to retail in popular price 
brackets from $3.95 to $23.95; 4 steel casting 
rods to retail from $3.95 to $20.00. 


Glass Fly Rods —3 outstanding tubular glass 
rods to retail at $12.95, $14.95 and $21.95. 


Glass Salt Water Rods —12 new models. 8 
tubular glass and 4 solid glass construction in 
price brackets from $9.95 to $22.95. 


Glass and Steel Trolling Rods — 2 tubular 


glass rods, 1 solid glass rod, 1 forged steel rod 
in price brackets from $12.95 to $19.95. 


RUE lEMPE 








“Balanced Construction” 
in Glass Rods 


This is an entirely new concept in glass rod manufacture. 
Our exclusive Balanced Construction, developed from thou- 
sands of test rods, results in a combination of strength and 
action that’s new in glass rods. It gives live, crisp power for 
casting and playing fish along with strength that resists 
most brutal fishing punishment. It will give superior fishing 
satisfaction and will win popular acceptance just as did our 


forged steel rods of 30 years ago. 


A Complete Line 


You'll have no lost sales with the True Temper line because 
it is complete—with 42 rods—37 of glass, 5 of steel. There 
are models for spinning, fly casting, bait casting, trolling, 
and 12 rods for salt water fishing. All backed by the famous 
True Temper name and our well-known policy of standing 
behind our merchandise. Don’t sell your customers an 


orphan line. 


Balanced Merchandising Program 


This line is designed right and priced right and priced 
competitively in every class of rods for volume selling. In 
addition, every rod offers exclusive features that make it an 
outstanding value at its price. Many store selling helps are 
furnished free. In addition, our national advertising campaign 
is the largest ever put behind a line of rods. It is designed to 
reach every one of the 23,000,000 fishermen in America 
and tell them about the outstanding values to be found in 
True Temper Rods. Write us for Special Dealer Catalog. It 
gives complete details. Stock and display True Temper Rods 


for volume sales in 1954, 


R) 


RODS OF CHAMPIONS * LURES OF EXPERTS 


True Temper Corporation, Fishing Tackle Division, Geneva, Ohio 
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Because Doughboy 
gives you double-strong... Z 2 
FORTI-PLYED Krene Plastic... 


/ 4 


...and the exclusive 
Doughboy heat-sealed seam 


"> 
...80 when you | 
sell Doughboy... you 


Sell for keeps! 
Now’s the time to 


dive in... profits are 
surer with Doughboy! 








DOUGHBOY INDUSTRIES, INC. 


New Richmond, Wisconsin 
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GIVES YOU YEAR-ROUND 


PROFIT- 


Now it’s SPRING 


Every season RED HEAD gives you a 
flush of brand-recognized profit-groups 
to attract store traffic. For quality, style, 

price, construction or comfort in the field, 

RED HEAD has topped them all, for over 90 
years. Lucky ‘7”’ is more than a name for 

a fishing vest. It's a real leader to pull 
fishermen into your reach; priced to 
attract, constructed to bring them back! 
“BIG CHINOOK” is a creel that you can 
even: sell the angler thet has more 
than one creel and, it’s priced to 

entice every rod-man from coast to 
coast. P-80 is a number that the trade 
is talking about...it's the 
‘Frontiersman”’ plastic gun cover 

that sells like nothing ever 

before! SKEETRAP VEST looks, 

feels, and functions just like 

you would expect the best 

record holders to want and 

many will raise an eyebrow 

to think the cost is so 

reasonable 











=.” 


NOW, RED HEAD MAKES AMERICA’S SUNSHINE HEADWEAR 


A cap with witty style, bril- 

liant color, and practical, the 
sort of headwear that sells itself! In red, 
blue or green multicolored plaids with mesh 
sides in contrasting white 


Strictly for service yet has a 
touch of style Twill crown 
with green acetate visor with wire mesh 
covering. A quantity seller with the fishing 





4300 Belmont Avenue, Chicago 41, Illinois 
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NOW ... EFFECTIVE PROTECTION against ~ 
Mildew, Mold and Decay Organisms @ 
on ALL COLUMBIAN MANILA ROPE /‘ 









In this incubator at Columbian labor- 
atories, mill-run samples of treated 
Columbian Manila Rope fibres are sub- 
jected to attack by ‘‘green mold" to 
give accurate check on each produc- 
tion lot. 



















LABORATORY TESTS PROVE 
POWER OF SPECIAL 
COLUMBIAN TREATMENT 











Since November, 1943, Columbian laboratory and production 
specialists have conducted intensive research and application 
studies on one of the most significant advances in rope-making 
history. 





Special lubricants had long been added to Columbian Manila Rope to 
reduce the friction of various types of tension. 





To these lubricants they now added a powerful new substance— 
one of several fungi-static materials evaluated in Columbian labo- 
ratories for arresting the growth of cellulose-digesting fungi, mold, 
mildew, and bacteria. 








Treated fibres from mill-run sample 
in dish “A” are sprayed with espe- 
cially active spores of ‘green mold.” 
Untreated fibres in control dish *'B" 
are also sprayed. 







The new fungi-statics had proved effective in thousands of laboratory 
experiments. They had been tested for all types of cellulose-attacking 
organisms fourid in soil, air, fresh and salt water. 








There now remained a final exhaustive series of tests—the 
analysis of used-rope samples and performance reports sent in by 
Columbian experts in all parts of the world. 


Y 






On the results of these analyses were based the many formulas to be 
used in the production of rope for use in various climates, trades, and 
conditions of handling. 











Ten years of reports have resulted in reliable standards of fungi- 
static protection. 





Two weeks later, treated fibres in 
dish ‘‘A’’ are still clean. Mold 
spreads rapidly over untreated fibres 
in dish ‘'B,"’ already making rope 
practically useless. 






Now we can say with full assurance: 






Every foot of Columbian Manila Rope is adequately protected 
against decay for YOUR climate, YOUR uses, YOUR methods of 
handling! 


COLUMBIAN ROPE COMPANY 
|} Auburn ‘The Cordage City”, N. Y. 
(, TWINES Z| 


_, ony 


oe oe THE ROPE WITH THE RED, WHITE AND BLUE MARKERS 
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We think 


HARD 










HOSE SALES 
BUILDER! 


fui 


LAWN SPRINKLER 


LOOK AT THESE SALES-PROVOKING FEATURES! 








tio Bs 
one pp enn colorful package for profit: is 
ition 


a Goodyear’s new FLEXI-SpRAY Lawn 


1. Variable Length—available in 25’ 
king or 50’ lengths—clip-type reel seals off 


Sprinkler with its unique, plastic reel. open end at any desired point along 





t : . . i . , length—directs spray where, and only 
oe FLEXI-SPRAY is an all-vinyl, self-flattening ~ where, wanted. 


sprinkler that’s light and tough—yet flexible 
i I ? = : : K . 7 é 2. Plastic Reel — durable, lightweight 
as ribbon. High eye-appeal comes from its COS caak canal, aiumeiees 40k tenes 


ibo- 


























old attractive green color and its bright red reel. ~_ ient storage—sprinkler quickly rolls up 
’ . . ~ 
High sales-appeal comes from unusual design tS flat and compact. 
tory and ease of efficient use. i ‘i ) 3. Open End—permits easy, thorough 
king "es . ss ; ree ; flushing free of sediment in water— 
FLext-Spray is bound to build your hose iiadianein canal ts dlias: 
. sales. It gives you and your customers every- 
—_ thing that’s wanted in an on-the-lawn sprinkler. 4. More Uniform Water Pattern — 
by I 9 | liti t C | ’ t proved in comparative tests — assures 
9 ore: Ww sar s oreat- 
tsa great, new addition to Goodye Ss grea equalized soaking and most efficient 
rm est line of garden hose—the line designed to use of water. 
J 
and “sell more in 754. For details, write 
; . ) =—s 5. Double Use — throws hundreds of 
Goodyear, Industrial Products Division, Dept. ‘ 
me ] i jets for deep watering of lawn or gives 
\gi- 742-C, Akron 16, Ohio. slow, even flow for soaking of flower 
beds. 
ted 
L L dé 
We think you'll like “THE GREATEST STORY EVER TOLD” — every Sunday ABC Radio Network —THE GOODYEAR TELEVISION PLAYHOUSE — every other Sunday —~NBC TV Network 
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The Story of 
Moto-Mower 


Quality 
Leadership 


Will be Told Through the Industry’s 


Greatest Advertising and Promotional Program 








Vl i 


a 


Cash in on Moto-Mower’s thirty-five years of Quality 
Leadership—quality that has produced hundreds of 
thousands of enthusiastic Moto-Mower owners. These 
satisfied owners are your best salesmen. They tell their 
neighbors what a fine job of mowing the Moto-Mower 
does—and about its sure-starting, dependable, trouble- 
free operation. 


> 


This Moto-Mower quality story will be told to mower 
prospects everywhere through what we believe to be the 
greatest volume of national magazine and local advertising 
to be used by any mower manufacturer during 1954. 
Starting with a full-color, double spread ad in LIFE, color 
ads will appear throughout the mower buying season in 
Post, Better Homes & Gardens, House & Garden, Sunset, 
American Home, and Progressive Farmer. Liberal allow- 
ances have been made for local newspaper advertising. 


Nothing sells like proven quality. So—handle Moto- 
Mower and let the thousands of satisfied Moto-Mower 
boosters send new customers to your store. 


THE MOTO-MOWER COMPANY 


Richmond, Indiana 


Subsidiary of DETROIT HARVESTER COMPANY 


There’s a Moto-Mower in a Type, Size, and 








a | 
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Shown above is the Moto-Mower 20” Moto-Boy 
with Weed-Topper attachment. There is a 
Moto-Mower model—reel-type or rotary—in 
a size and price to meet the mowing needs and 
pocketbook of every customer. 




















PACKAGED ROPE 
BRINGS QUICK 
PROFITS 


HANDY COILS. 
American Brand 


MANILA ROPE 
ERAN AMATO, BRDKT,K.Y 











Here is rope merchandising brought up-to-date. Handy Coils are 
packed the way rope should be packed for maximum sales volume 
and biggest profit. No longer need the popular sizes of rope be 
hidden away in the basement. Handy Coils put rope right out on 
the counter where it will be seen and remind customers that 
they need rope. 


Handy Coils will boost your sales of rope—will make'cordage a 

much more important line to you. Order a carton of each size 
from your “AMERICAN BRAND” ROPE distributor now and find 
out how quickly this modern method of selling rope will step up 
your rope volume. Write to us for the name of nearest distributor. 


American Manufacturing Company 
Brooklyn 22, N. Y. 


Rope (Manila, Sisal, Jute, Nylon, Dacron, Polyethelene, Saran, Glass), Twine, 
Oakum, Packing, Baler Twine, Carpet and Electrical Yarns 











B h Factories: 
, stg aga , HANDY TWINES, TOO 
St. Louis Cordage Mills, St. Louis 4, Mo. IN 7 POPULAR TYPES 
Delaware River Jute Mills, Philadelphia, Pa. 
Sales Offices: Boston, Ch , Houston, Los Angeles, N s, Philade sbur ni q No. 24 Polished Fine India 
ales ices: Boston icago, Houston, Los Angeles, New Orlean viladelphia, Pittsburgh, San Francisco No. 36 Polished Fine India 
psctinury, No. 48 Polished Fine India 
W IRHA . Re No. 4) India 
‘ e oa Hardware Week , , en A sgt 
ooperating J ply rapping 
nee On Pe...» 3 ply Green Garden Jute 














“AMERICAN BRAND” ROPE AND TWINE 
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Traffic Building 





how to 


Sell With Light 


Here are the experiences of four 
Northwest hardware dealers who keep 
their displays selling at night—after 
store closing—with bright illumina- 

















tion to attract window shoppers. It 
helps build day-time store traffic 

The hardware dealer who lets his store stop selling 
the moment he locks up for the night is overlooking 
one of the most inexpensive vet effective promotional 
opportunities. 

Good night-time display can mean better day-time 
sales totals for the dealer who takes the trouble to 
present a good sales front after dark. He can sell with 
light in the several good street traffic hours of the 
evening up to 9 or 10 o’clock, or even midnight. 

If a store is reasonably presentable, the only added 
expenditure required is the cost of the electricity 

, needed for the additional four or five evening hours 
when signs and a few store and window lights are kept 
burning. 

The installation of a presentable store sign, store 
front and window lights will hardly be a waste of 
money since they will be just as effective advertising 
for day-time selling as at night. 

On the following pages are the observations of four 

iF Pacific Northwest hardware dealers on the value of 
their night-time store and store front illumination. 
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Above left the Howe Hardware as it 
looks in daylight, and above right, illum 
nated tC Se/ ar night. 


Charleston Hardware, Bremerton, Wash.., 
Meyer Aronin, owner. 

The most important thing about the night-time illu- 
mination of our store is it lets the people know where 
we are and that we have a wide assortment of hard- 
ware appliances to serve them 

Evening hours particularly make our brightly lighted 
store front stand out in a manner impossible dur 
ing the day. Because we are in what is primarily a 
drive-in location during the day and a drive-past loca 
tion at night, store identification is our primary night 
time objective. 

We can trace sales of items to their effective display 
at night. Customers do not often tell us so, but when 
someone calls up the first thing in the morning to ask 
the price of an item in the window, we can be reason 
ably certain they were looking at it the night before 

Signs are important. We have two manufacturers’ 
signs and one store sign that we had made for us. We 
own all our signs for I believe that is most economical 

For interior lighting, we use continuous tube fluores- 
cents for over-all illumination, and incandescent spot- 
lights, immediately back of the windows, for our win- 
dow displays. 

The fluorescents are turned off at night, but the 
window lights and the signs are on until 11 p. m. 
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ce wn, TODD'S 


Lil A Ate. tty Pree 












































Top, left, Todd Hardware's brilliant sian 
ind top, right, the same store during the 
ae he b 


Y) h NINA r 
Vy e shopping j 


when they are turned off by a merchant patrolman. He 
also turns them on Sunday evenings. 

Window displays are created so that window skhop- 
pers can see through to the store interior. Light from 
the window spotlights reaches back into the interior. 
most of which can easily be seen from the sidewalk. 


Howe Hardware, Port Orchard, Wash., 
William H. Sprague, co-owner and manager. 

Our large electric sign extending the entire front of 
the store, and along one side, cost $1,400. It is well 
worth every penny. 

We purchased the sign outright. That, I believe, is 
a more favorable arrangement for the dealer thar 
leasing. 

Actually, the store’s interior is more visible at night 
due to absence of glare, reflection, and the competition 

f strong daylight. 

We are located in the center of the business district 
in our town of 2,500 population. Actually there is a 
great deal of foot traffic and window shopping in the 
evening after we have closed, and it is sales productive 

I also believe it pays to light up for out-of-town 
motorists who drive through Port Orchard in the eve 
ning. We have a number of customers who live in 
nearby Bremerton who may be attracted to our store iy 
this way. 

The sign and window lights are on until 11:30 p. m 
when they are turned off by an automatie control 
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Charleston Hardware's light windows 
and sign attract notice. 


switch. Most of our ceiling fluorescents, of course, are 
turned off when the store closes. 

The exceptions are the front and rear banks of 
fluorescents, in the center of the store, which are left 
burning 24 hours daily. This makes it possible to see 
the store’s interior day and night, and the added cost 
is negligible. Our total light costs, in fact, are a com- 
paratively modest $30 per month. 


Todd Hardware Co., Bremerton, Wash., 
Charles C. White, owner. 

In terms of sales results, I’d call our $100 a month 
lighting costs our most economical promotional expen- 
diture. The figure covers all electricity costs for our 
downtown store (about $60) and our West Bremerton 
store. The part that pays for our stores’ night-time 
illumination is well spent. 

Though our downtown store is in a primarily foot- 
traffic location, and the other store in a location where 
there is a great deal of car traffic but little foot traffic, 
bright night-time illumination is effective in either 
case. 

We use “fish-bowl” illumination in the first instance, 
with the semi-circular area directly behind the flank- 
ing window displays and recessed store front brilliantly 
lighted. A combination of fluorescent tube lighting and 
adjustable incandescent spots is used to provide high 
illumination for merchandise displays. 

Store identification is the principal objective of our 
signs and lighting at the West Bremerton store. Most 
people who see this store at night see it briefly and 
receive only a general impression. 

The store is lighted with a large sign, and an illu- 
minated marquee, and windows are brightly lighted. 

To provide quick identification, we placed the name 
“Todd” in a number of places on the marquee, store 
front, and on the windows. Sign and window lights are 
kept burning until] 10:30 p. m. and a light at the rear 
of the sales rooms burns all night long. 

One of the principal advantages of a well-lighted 
store, either day or night, is that it shows shoppers 
what your store looks like without requiring them to 
enter it. 


Gray Lumber Co., Tacoma, Wash., 
Neil Gray, owner. 
Our hardware and lumber store is on the edge of a 


"ii? fis heir Sind 
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Gray Luml 


er Co. keeps its windows selling 
after dark 


small business district that we think combines the best 
features of a drive-in and foot-traffic location 

In the evening, shoppers can and do park their cars 
along the curb in front of our display rooms. That puts 
them not more than 10 ft away from merchandise in 
the windows. Those who want to inspect merchandise 


(Continued on page 101) 





Lighting makes all of the Howe Hardware 
visible. 


Close-up of the Charleston Hardware 
window shows how merchandise is lighted. 
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How an eastern firm stepped up W. T. Weaver & Sons is an old name in the ha) firm's 

: : . ware business in Washington, D. C., and has long Repro 

its sales of builders’ hardware been widely known for its builders’ hardware mer Acces 

and power tools by improving chandising activities. ge 

the dicot . h ti N In a strong bid for greater volume and profit in its att at 

e agisplay in eacn section. NOW builders’ hardware section the firm has also stepped HaraM 

husbands and wives frequently up its power tool selling efforts—tying the two de- " Pow 

m partments together with demonstrations and better BUSS 

shop both sections together display. These improvements have attracted more ws ste 

“Do-it-yourself” fans—both men and their wives. Vol 

Well-advertised demonstrations of power tools by $77.00 

factory representatives at the Weaver store have in 19: 

attracted many men and a number of women. People ad\ saa 

growl 


Part tT power fo section with ample room for 
examinations and demonstrations of all units. 


“¢ sw 
5 IVs, 


‘| Ae 
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visiting the store to see the power tool demonstra- 
is have also been drawn to a new display room foi 
inet and other hardware. 

‘arly this year Weaver's new display unit for cabi- 
net hardware was opened to the public. 

identified as the “Little House of Unusual Hard- 
ware,” it was constructed of clapboard to resemble 
a modern type home. Two entrances have colonial 
stvle signs bearing the department’s designation. A 
‘oach lamp, house numbers and a push button adorn 
each of the entrances as well as mail boxes. 

\ wide variety of cabinet and builders’ hardware 
items are shown on display panels and on demonstra- 
tion units in the house. Samples of American, En- 
glish, French and Dutch tiles are shown in the room 
for decorating fireplaces, tabletops, and walls. Closet 
hardware is another item featured in the little house. 

A special 6°4x91% in. catalog of items featured in 
the Little House of Hardware 
firm's name and address and is entitled Authentic 
Reproductions of Hardware and 
Accessories, It is a photo-offset job with 28 pages of 


Unusual bears the 


Cabinet Period 
illustrations and brief copy including numbers, sizes 
and finish. Some brief 
hardware for furniture of various periods. 

Power tools are displayed near the Little House of 
Unusual Hardware, visitors to either section being 
exposed to both departments. 

Volume in the power tool section was more than 
$77.000 in 1952 and is expected to exceed that figure 
in 1953. expanded 
advertising have been big factors in producing this 
growing volume. 


pages have comments on 


Power tool demonstrations and 
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Sroup listening to demonstrat 


yler as fe yture + - DP +r 


the store’s power tool demonstrations have been 
well advertised in local papers, on local radio sta 
tions and by personal invitations. Wives were invited 
to accompany their husbands. 

As women saw demonstrators 
objects, their imagination led them to plan a variety 
of changes in their homes including installation of 
new hardware, decorative tiles and other items fea- 
tured in the Little House. 


carve decorative 


Tool demonstrations were held twice for three 
days, from 2 to 9 p. m. 
Attractive entr T 
inte ré y ¢ fing store f 
buying husbe 





73 

















sryce Weaver, vice president of the firm and a son 
of the founder, tells of one visitor—a blind man 
who was at the store during one of the demonstration 
periods to learn about safety features incorporated 
in power tools offered by Weaver's. The blind man 
had never previously operated any of the equipment 
offered. 

As a member of the Cosmopolitan Club of Washing- 
ton, Bruce Weaver is called upon to provide speakers 
or entertainment for two programs a year. Recently 
he arranged for a manufacturers’ representative to 


put on a program demonstrating the use of power 


tools. So great was the interest engendered by this 
demonstration that what is normally a one-hour 


meeting was extended well beyond that time. More 


than three-quarters of those present stayed for a 
visit with the demonstrator—Tom Mortimer of Delta 
Mfg. Co. They plied him with questions as to the 
various types of equipment offered. 

Home shows in Washington include displays by 
Weaver's and attract many visitors who later go to 
the store for more extensive demonstrations. 

Displays of power tools and accessories at 
Weaver’s store—1208 Wisconsin Ave., N.W.—are 
arranged for easy demonstration of both portable 
and bench units. Portable units are on a four-level 
step-up fixture, with each item connected and ready 
for immediate demonstration. Bench models are in 
the center of the display room with ample space 
around them for demonstrations. Accessories and 
parts are shown on panels and racks visible from all 
parts of the tool display room. 

Well-rounded inventories help sell both power and 
hand tools. Complete lines of power tool accessories 
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Hand _ tools 


units designed by 
Bryce Weaver 
Fireplace acces 
sories line lower 
portion of unit 
leading to sale 
of two different 
types of mer 
chandise. 


if 5 1s 
Pe tn 2 Shee 


and replacement parts are stocked by the firm, but 
major repair jobs are sent from Weaver’s direct to 
factory branches. 

Among the display panels used at the Weaver store 
is one featuring various types of blades and bits, 
priced from $1 to $39. Changes in that panel are 
constantly made to accommodate more blades. Win- 

(Continued on page 92) 


Staff-made display panels are utilized for showing 
complete assortments in windows. 
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Horn Hardware at 1224 Broad- 
way in Toledo, Ohio, has long been 

. known over a wide area for its 52- 

firm, but 

: week toy department as well as for 

direct to é : 
its other varied offerings. 
To draw more people from even 
ver store ‘ 
p greater distances the firm began 
and bits, i , 
using TV advertising in the latter 
ane] are af 
a ie part of 1950. 

* The firm’s TV programs were 
good traffic pullers right from the 
start. Now they are even more ef- 

: fective as the result of changes 
lowing 


instituted in March, 1951. 

Horn’s initial TV program was 
in the form of spot announcements 
once a week at a cost of $23.50, 
this price having been increased 
several times since the start of the 
continuing campaign. The spot an- 
nouncement idea was found to be 
not too productive of traffic or 
sales, 


Costs $230 Per Program 


The program used is Frank Ven- 
ner’s Sports Page appearing every 
other Friday from 9.15 to 9.30 p.m. 
Frank Venner is a popular sports- 
caster and serves as announcer for 
the programs over station WSPD- 
TV. The cost is $230 per program. 

Bob Horn has found this pro- 
gram’s style and time to be highly 
productive of traffic and sales. It 
is so slanted as to have something 
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Store Promotions With TV 


Two years of video advertising has brought new 


customers to Ohio store. Items featured on air 


usually sold out quickly necessitating re-orders 












































of interest to all members of most 
families. Its date and hour are 
such that children of school age 
can hear it and see it with their 
parents. Accordingly toys are fre- 
quently featured in the commer- 
cials. 

The Sports Page includes an- 
nouncements of sports results, 
coming events, puts heavy empha- 
sis on local sports activities—ama- 
teur and professional — and at 
times includes sports films. 

Commercials are used at the 
opening and closing of each pro- 
gram, each running for 90 seconds. 
One commercial is usually devoted 
to hardware or sports equipment, 


the other to toys. Prices of fea- 
tured items are always given in 
the commercials. 


Action Stressed 
In the commercials, stress is 
placed on action to demonstrate to 
the viewer how easy it is to use the 
product, or to show how the viewer 
can benefit from its use. 

Product demonstration is always 
done by a commercial announcer. 
On the Horn program Jay Elliott 
is the announcer and demonstra- 
tor. Frank Kuehnle of the Wendt 
Advertising Agency in Toledo, pre- 
pares the program for Horn’s, and 


_ 
‘ 


5- 














SS 


explains that a commercial an- 
nouncer is better qualified for the 
job as he is less likely to be nerv- 
ous and can also do a top. notch 
demonstration and selling job. 

S3ob Horn is enthusiastic about 
the firm’s use of TV programs for 
its advertising. He reports that 
the day after a program appears 
there is always a noticeable spurt 
in business. The week in which the 
program does not go on the air 
there is a slower business pace 
The fact that trade is drawn from 
outside the store’s neighborhood is 
shown by the increase of mail and 
phone orders following the pro 
grams. 


Program Builds Sales 


Horn Hardware makes deliv- 
eries, and its out-of-the-neighbor- 
hood deliveries have shown a 
sharp and steady increase as a re 
sult of its TV program. Some com 
mercials have brought requests 
from as far as 80 miles distant 

The key to television advertis 
ing, according to Bob Horn, is to 
feature items that are not carried 
by other stores in your neighbor 
hood. He cautions other dealers to 
remember that TV advertising re 
quires patience and = consisten 
and that it is unwise to expect 
quick result Mr. Horn frankly 
states that it was not untill 1952 
that sales were increased enough 
to more than pay for the cost ot 
the TV advertising program 

As a result of his TV program 
Mr. Horn now is constantly on the 
lookout for adding new or unique 
items to his line 

Krank Kuehnle, the age;cy man, 
and Bob Horn get together at least 
a week in advance of a TV pro 
gram to discuss which products 
shall be featured. Mr. Horn ex 
plains the use of the product, sug 
gests how it can be demonstrated 
by the announcer and gives Mr 
Kuehnle literature from the man 
ufacturer 

After Mr. Kuehnle has written 
the commercial he and Mr. Horn 
go over it. The announcer is given 
the commercial in advance of the 
program so that he can practice 
his demonstration to enable its 
proper presentation. 


One item which has sovid partic 
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ularly well for Horn’s as a result 
of employing TV programs is Rox 
cement paint. The year preceding 
Horn’s presentation of demonstra- 
tions on the air it sold less than 
300 10-lb containers of the product 
at $2.50. In 1952 the store sold in 
excess of 4,000 of these 10-lb units. 
The announcer poured a pail of 
water into a cinder block which 
had been coated with the paint. He 
then explained why the block did 
not leak, told its price and_ its 
availability in four colors at 
Horn’s. Next he introduced Frank 
Venner for his sports program. 
Another item successfully ad- 
vertised on its TV program was 
boots, produced for armed forces’ 
use in Korea. A minor defect 
caused rejection, Offered at $11.95 
three dozen pairs of these boots 


were sold at $11.95. The enti 
stock was sold after one sho 
Two dozen more pairs had te 
obtained from several sports 
equipment stores which had then 
in stock but were not selling then 


well. 


Sold 500 Painting Kits 


More than 500 painting set 
were sold by TV, as well as paint 
and power tool kits priced at $29.95 
for National Hardware Week, and 
again as a Father's Day item 


More than 50 of these kits we 


sold. 


When advertising toys Mr. Horn 
usually has a child, often the 
youngster of one of his employees 
play with one of the toys while the 
(Continued on page 113) 
Even 
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Dealer Dramatizes New Products 


New products are introduced to 
customers of Frentz & Son’s Hard 
ware store in Royal Oak, Mic! 
with a dramatic flourish. 

A fabric spray was introduced 
with a special window trim, featur- 
ing a partially treated upholstered 

ruin 

Half of the chair had bee 





a yea 
willing 
on spe 
. 1" artme 
treated with the spray. The other part 
develo) 


half was left soiled. Window signs 
hardw: 


and containers of the spray on the 





floor completed the trim. year tl 
The trim was unpretentious, but ter ha: 
dramatically presented the idea rhe 
that customers could freshen their In an 
ipholstered pieces by using th ee 
product its. 
to an 

have | 

new h 

“Pa 

ire We 

Cu 

by oO} 
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Shopping Center Store 





2 Ways to Build Sales Rapidly 


Evening store hours, friendli- 
ness on the part of the sales staff, 
a year-around toy department, 
willingness to obtain merchandise 
on special order and a service de- 
partment enabled H. F. Vetter to 
develop rapidly at his 
hardware store during the past 
year the Shorewood Shopping Cen- 


business 


ter has been open in Madison, Wis 
The shopping center was built 
in an established residential sec- 
tion within Madison's city lim- 
its. Mr. Vetter geared his store 
to an existing market. He did not 
have to wait for customers until 
new homes were occupied. 
“Paint, housewares and_ tools 
are well patronized lines,” he said. 
“Customers prefer to shop near- 


by for their hardware needs, in- 
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Friendly sales people, evening hours, year-round 

toy department, attention to special orders and ser- 

vice department pay off for Wisconsin store during 
first year in new shopping center 


stead of going downtown on spe- or housewares would attract cus- 
cial trips.” 


The need for some paint, nails 


tomers to his store, Mr. Vetter rea- 
soned, but the attention they re- 





Hardw we store is ne of 
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- 
nine retail outlet ho 


Serv e Jepartment helped 
“7 
build up sale 


/ 
volume 


new tore 
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Toys on sale throughout the year are featured on special island. 


ceived would bring them back. Mr. 
Vetter recognized that “clerk in- 
difference” is a leading cause of 
lack of repeat sales, so he and his 
two clerks made it a point to in- 
vite customers to return. 

Shorewood Hardware is a store 
24x60 ft and Mr. Vetter realized 
that he would have calls for lines 
he did not carry. This led to em- 
phasis on special orders. 

“We have obtained special or- 
der merchandise in one or two 
days for many customers, and that 
pleased them,” he said. 

Shorewood Hardware, and _ all 
stores in the center, stay open un- 
til 9 p. m. from Monday through 
Friday, in keeping with a modern 
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trend for suburban stores to be 
open evening hours when many 
couples are shopping. Heaviest 
trafic days are Mondays, Fridays 
and Saturdays. 

A service department is main- 
electric 
housewares, and minor repairs on 


tained for repairs on 
power tools and equipment. Radio 
and some major repair work is 
farmed out. 

“Customers tell us that some 
stores do not like to bother with 
small repairs,” Mr. Vetter com- 
mented. 

“We'll take a try at fixing any- 
thing within our power just to ac- 
commodate a customer. This will- 
ingness to handle repairs pays off. 


“If a repair Job is too big for us, 


we'll tell the customer where 


go for service or get on the tele- 


phone and find out where he can 
have the work done.” 

Shorewood Hardware has an 
island for toys, and maintains the 
department on a year ‘round basi: 
Mr. Vetter has found toys in gov 
demand, outside of the Christm: 
season, for birthdays and specia 
occasions. 

Mr. Vetter’s store is one of nine 
built on an acre, with a parking 
lot for 87 automobiles. Custome1 
can park near store entrances s 
they do not have to carry bundle 
very far. 

A canopy, with flush lighting, 
covers the sidewalk so customers 
can get from one store to another 
during inclement weather 

The shopping center has 2 
group advertising program in both 
Madison daily newspapers every 
Tuesday. 

Mr. Vetter and his staff built 
the 5x10 ft step-up islands. Kitch 
en utensils are displayed on glass 
shelving along a front wall and 
are visible sidewalk 
through the open windows. Gift 
items are in a special section with 
painted 


from the 


rounded-corner fixtures 


light gray. 


Customer List Sells TV 


Ron Smith, who operates a hard- 
ware store in Garner, Iowa, finds 
that a list of purchasers of TV 
sets is helpful in closing sales to 
others. At Smith Hardware the 
list shows the names and addresses 
of video buyers in two columns 
one for each line handled by the 
store. 

Many 
fastened to the wrapping table and 
start talking about TV. 

Mr. Smith says, “I have found 
that people interested in buying a 
TV set are interested in knowing 
what model and make set other 
people have bought. I plan to keep 
the list in sight; the longer the 
list gets the better sales aid it 
should be.” 

Smith Hardware can take care 
of minor television set repairs, but 
also has arrangements with an out- 
side organization to handle major 
repairs. 


customers note the list 
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$12,500 a Year in Rentals 


Tool rentals put about $12,500 a 
ear in the cash register of Guar- 
antee Hardware Co., of Corpus 
Christi, Texas. 

The store’s policy of having clean 
tools in good working condition 
available for its customers is cred- 
ited with being a major factor in 
building this volume in only two 
years. 

Another factor is the policy of 
collecting in advance the rental fee 
for the time the customer expects 
to have the equipment. This policy 
encourages customers to keep rent- 
als a day or so longer since the 
extra fee will not be large. 

The $12,500 is direct 
Rentals also benefit other depart- 
increasing store traffic 


income. 


ments by 
which leads to extra sales. A cus- 
tomer, for instance, rented a floor 
polisher for a day, and liked it so 
much that he bought one. That was 
a $150 sale. : 
Another customer bought a new 
table saw after using a rental. The 
store’s sandpaper business amounts 
to $1,000 a year, built up in a large 
measure by rental of floor sanders. 
Investment in rental tools 
amounts to about $8,000. The 
store’s policy is to have a tool paid 





Typicai Rental Charges 
Pliers—25¢ a day. 

Post hole digger—50¢ per day. 
Vacuum cleaner—50¢ 6 hrs.; 
$1 per day. 

Garden sprayer—$1I per day 
minimum. 

Power post hole digger—$7.50 
per day. 

Power paint sprayer—$7.50 per 
day. 

Floor sander, edger—$7.50 per 
day. 

Concrete breaker—$12.50 per 
day. 
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Texas dealer builds business rapidly by offering 
customers clean tools in good working condition, 


and collecting his rental fee in advance 


SELL 
ELECTRIC SAWS 
BELT SANDERS 
DISC SANDERS 

(O0OR POLISHERS 

OOR SANDERS 

+ LECTRIC HAMMERS 
ELECTRK DRILLS 
LAWNMOWERS 
STUD DRIVERS 
IMPACTOOLS 
PAINT SPRAYERS 
PIPE DIES 
LADDERS 
WHEELBARROWS 
BLOW TORCHES je: h4 








* 
Y es 


Sign in front of store is part of tool rental merchandising program 





out within a year. Some are paid “When a man rents a piece of 
out in three or four months, while equipment, he naturally expects it 
others take longer, but the average to perform perfectly and if it 
is around 10 months. doesn’t. he will not come back to 

One of the secrets of a success- that store the next time he wants to 
ful rental business is having tools 
that are clean, and in good working 
condition. That is the opinion of 
E. A. Richardson, store manager. 


rent a tool,” he said. 

“Some stores I know have tried 
a rental service without success. In 
most cases they did not make a go 
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E. A. Richardson, left 


store manager 


of it because they did not properly 
clean and maintain their rental 
equipment.” 

Guarantee Hardware keeps its 
tools presentable by making this 
the responsibility of one man. The 
man, trained in maintenance, 
spends all his time inspecting and 
repairing equipment returned to 
the store, to make sure it is in good 
operating condition for the next 
customer. 

The pre-paid rental fee in effect 
is a deposit, and it has merchandis- 
ing value, Mr. Richardson points 
out in case a customer keeps at 
item longer than he originally 
planned. 

“There is a certain psychological 
point in this,” he said 

“Assume that a rents an 
electric saw at $3.50 a day and pays 
us two days’ rental. He decides that 
he wants to use the saw for three 
days. He calculates that he will 
owe us only $3.50 when he returns 


man 


it. If he had not made a deposit of 
$7 at the time he took the saw, he 
would owe us $10.50 and that might 
look fairly big to him, so he would 
have rushed the work to get the 
saw back within the estimated two 
day period.” 

Guarantee Hardware has quite a 
variety of tools for rent from pliers 
at 25¢ per day to concrete breakers 
at $12.50 per day 


A considerable volume of busi- 
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concrete breaker 


explains a 


ness is done with small contractors 
who prefer to pay for the time 
equipment is actually used rathe) 
than invest in their own equipment 

Painters, for example, rent a 
heavy-duty power sprayer at $7.50 
Floor 


per day, for a day or two. 


finishers rent sanders and edgers 

Ranchers and farmers also are 
good customers of the rental de 
partment. They are interested i: 
such items as power post hole dig 
vers. Home gardeners rent the hand 
diggers. Farmers with or 
chard rent sprayers. 


type 


The store does net deliver or 
pick-up rented items. This is made 
clear to customers when negotiat- 
ing a rental. 

Losses have been negligible, Mr 
tichardson reported. Care is taken 
in renting a tool. If the customer 
is not a resident of the area, he 
asked to put up a deposit which 
equals the value of the tool. 

The rental fee schedules are set 
up with 24 hours being a day. On 
some items there is a fee for six 
hours or less, as well as a daily fee. 
If a customer rents an item for a 
week, the fee is the five-day rate. 

Guarantee Hardware advertises 
its rental department with a large 
sign prominently displayed across 
the rear of the store interior, and 
another outside between the doors 

Occasionally the 
advertisement 


store runs a 


newspaper which 


features rentals exclusively 





Self-Service Nail Selling 











A hat rack removed from the office of Coast Hardware Co. ir 
into a bag stand. This helped en 


Gulfport, Miss., was converted 
ourage more 


being plainly visible 


themselves, a 


‘tomers to serve 


ale and price list 


o give them assistance 
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Fireplace Fixtures 





Homeowners Are Buying Again! 


Fireplace fixtures can be a ma- 
jor line for hardware stores cater- 
ing to the needs of suburban home 
owners. 


Buyers of fixtures may be own- 
ers of new homes in the market 
for an ensemble, or 


owners of 







nside front 


Display directly 
entrance attracts attention 


of customer interested 
fire set 


Modernistic andirons 


sold by Edwin | 


being 
Ornauer. 
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Long Island, N. Y., neighborhood hardware dealer 
finds renewed interest in fixtures among owners 
of new and old homes. Modernistic andirons, log 


rests and grates are best sellers now. 


older homes who want to add some 
fixtures or to modernize their fire 
place ensembles. 

This has been the experience o! 
Merrick Hardware & Paint Co., in 
Merrick, Long Island, N. Y., and 
Edwin L. Ornauer, the owner, re- 
ports a renewed interest in fire- 
place fixtures. 

Best selling items currently are 
grates, log rests and modernistic 
andirons. 





Customers prefer to pick items 
out individually, Mr. Ornauer re 
ports, rather than buy an en 
semble. 

Merrick 


flects this situation. One ensem 


Hardware’s stock re 


ble is carried in stock. Custom 
ers, however, can select from 20 
different screens, 20 andiron num 
bers, 18 fire sets and three differ 
ent grates to make up their own 


ensembles 
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Fireplace screen display is directly 


in front of fomer 





Window display features all items of fireplace fixtures carried 


in stock. 
Directly to the left of the store 
entrance Is) a oma display of 
Mireplace fixtures are merchan head directly into a mass display creens also on a step-up store 
dised with mass displays in the of andirons and fire sets on a step made display unif 

front of the store and with a mass up fixture made by Mr. Ornauer. The window display includes all 
window display. Customers must turn to the right fireplace fixtures carried in stock 

Customers entering the store or left to vo down an aisle. \ll fixtures are price tagyed 


Kyve-Catcher Windows Promote Barbecue [tems 


Although barbecue lines are outdoor cooking utensils. Each Many impulse sales were made 
sold 12 months of the year for item had a clearly marked price from this set of eye-catching dis- 
anniversary and other gift occa- tag. plays. 


sions they are given” particular 
emphasis by Imperial Hardware 

Co., in Long Beach, Calif. for A wide range of barbecue items received effective display in a 
spring and summer use Karly window with simulated brick walls to add atmosphere 

in March special store and win Ne ep oe 
dow displays are used to promote 
these lines 

A particularly effective window 
in the spring of 19538 included two 
simulated sections of brick walls 
on which were hung a collection 
of outdoor cooking items and sery 
ing and eating needs. 

Inside the store two platform 
displays supplemented the attrac 
tive window showing. Barbecue 
broilers. braziers and charcoal 
briquettes were displaved on one 
unit. The second platform. fea 
tured ontdoor tables and chairs 





together with a wide selection of 
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can you pass 


Check your knowledge of 
income tax deductions 


Your Mareh 15 Tax Exam? 


Income Tax Collectors have a test in store for you 


—one that can hurt your bank account if you fail 
it. Examination date is March 15—for those fil- 


ing on acalendar year basis. Unless you know the 


answers to these ten questions there is definite 


danger of overpaying your taxes. Check your 


answers against those at the end of this income 


tax quiz 


1. Your wife did some work as a 
ubstitute teacher which brought 
in less than $600. She wants a re 
fund of the tax withheld from her 
pay. You should 

(a) Let her file a separate return 
to get her refund, then file your 
exemptions for 


return claiming 


both of you. 

(b) Advise her to file a joint re 
turn with you, 

(ce) Each file a separate return 
claiming one exemption 


2. You obtain three loans; the 
first to buy business supplies, the 
second to make repairs for a tenant, 
and the third to pay your son’s col 


lege tuition. You can deduct 


Kditor’s note: The questions and 
answers in this quiz are based on 
material supplied by the American 
Institute of Accountants. 
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(a) The interest on the first 
loan. 

(b) The interest on the first and 
second loans. 

(c) The interest on all three 
loans. 


3. You own several types of se 
curities. Which of the following 
is taxable? 

(a) Stock dividend 
stock distributed to common stock 


(common 


holders). 

(b) Interest on state and munici 
pal bonds. 

(c) Interest on bonds of a tax 
exempt educational institution, 


1. You are the sole proprietor of 
Your daughter 
worked for you part time and 
earned $595. She filed a return to 
get a refund of tax withheld from 
You can 

(a) Not take a deduction 


your” business. 


her wages. 


(b) Deduct her wages as a busi 
ness expense and take a $600 ex 
emption for her 

(¢) Deduct her wages as a busi 
ness expense, but not take the $600 


exemption, 


5. Your inventory pricing method 
can be changed only 

(a) If you are on a= calendar 
vear basis. 

(b) By permission of the Trea 
sury 

(c) Once during the life of youn 


business 


6. You gave your church a cor 
ner lot for which you had paid 
$500. Its value at the time of your 
yift was $1,500. 

(a) You must pay a capital gain 
tax on the $1,000 increase 

(b) You may claim a deduction 
of $500 

(c) You may claim a deduetion 


of $1,500 


7. Which of these is not a re 
quirement in claiming the $600 ex 
emption for a dependent: 

(a) The dependent must be a 
close relative as defined in the tax 
instructions, 

(b) Must not have had $600 o1 
more of income 

(c) Must not be claimed as an 
exemption by his or her spouse 

(d) Must be a citizen of the 
United States. 

(e) Must have 


received more 


(Continued on page 118) 
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What Makes 


A Quarter Million Volume? 


One-stop shopping and self-selection are part of 
the answer at this Ohio store whose business more 
than doubled in four vears 


. Past 


ve H 
1 sets ss 1 





Walter's Town'n Country Store. In 1949 volume was $100,000; in 1953 it had been raised to $250,000 
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One of the five alcoves, lined with a total of 4.000 
ns for fasteners, plumbing fittings and electrica 
1S sO W el| ident ified that ustome Tf erve 


themselves 


Dick Walter’s Town ‘n Country Store increased it 
volume from $100,000 in 1949 to 
$250,000 in 1953. That, despite the fact that the store 
is in a township that has only 13,000 population, and 


approximately 


which is about 15 minutes driving distance from 
Akron, Ohio. 

The increase was obtained by providing customers 
with a one-stop shopping center, thus making it buy 
ing headquarters for the town of Copley, Ohio, where 
the store is located, and for people in the surrounding 
area 

Equally as important as a volume builder, is the fact 
that the store is merchandised on a self-selection basi 


Operates with Staff of Five 


To Mr. Walter that means he can operate his quar 
ter-of-a-million-volume business with a staff of five 
manning the 100x70-ft premises. 

Every department of the store is arranged to en 
courage self-selection. Most shoppers do pick out their 
own merchandise. They even weigh their own garden 
seed purchases. 

Since the building has full-vision windows, the six 
display islands that range across the front of the 
store serve as a comprehensive window display of the 
store’s merchandise. 

Each section is signed to identify the merchandise 
builders’ hardware, farm hardware, plumbing, elec- 
trical, kitchen gadgets, and housewares. Measurements 
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5x10 ft Aish ire 


of the four-level, step-up units are 
16 in. wide, 

A particularly interesting display is one for seeds 
About 80 different garden varieties are displayed i1 
one-quart jars on two shelves flanking a scale whic} 
customers use to weigh the desired amount 

Below the garden seed are 32 bins of bulk field seed 
Both the jars and bins are refilled from reserve stock 
and at the beginning of each new season, Mr. Walter 
makes his own germination tests to see whether the 
stock is up to its original quality 

Layout of the Town ’n Country Store was planned 
so that the office would be in the exact center of the 
store. The office is on an elevated platform, about six 
inches above floor level, enclosed by a waist-high 
Directly in front of the office is the cas} 
and wrap counter. 

“Some merchants might say that we have taken 


partition. 
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Promotions include showing of manufacturers’ prod 

uct movies, and a public address system which 

broadcasts music and merchandise announcements. 

Dick Walter readies his projector for a product 
show in the store. 
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lot of valuable front-and-center display space for office 
use,” says Mr. Walter, “but our experience has been 
that this location pays its way in the time saved. 

“T can Jeave the desk, talk to a customer, or work 
the floor during a busy period. If I have to look up 
some information, it is only a few steps back to my 
desk. 

“This arrangement is equally convenient for ou: 
bookkeeper, Mrs. Winifred K. Long. Seeing her, ou: 
charge and instalment accounts (credit accounts for 
80 pet of the store’s business) come right up to her 
desk to make payments. 

“When other personnel is out to lunch, she can go 
ahead with her work and still, when necessary, step 
out and wait on a customer. 

“Also, a small town and farm trade such as we 
cater to, always likes ‘to see the boss,’ when in the 
store. I can just as easily do my desk work out in the 
open where it is possible to greet customers when they 
come in.” 

Features Educational Films 


Promotion-wise, Mr. Walter is something of a show- 
man. He bought a 16 mm. sound movie projector in 
order to show customers the many educational films 
which are available from manufacturers. 

Store equipment includes a record player, micro- 
phone, and public address system with three speakers 
hooked up in the store; one in the adjoining drug 
store, and one outside the buildings. Controls permit 
using any of the speakers, selectively, if desired. 

These are used to broadcast appropriate music, as 
during the Christmas shopping period, and merchan- 
dise announcements at regular intervals. 

Mr. Walter is efficiency-minded. “If I can save one 
minute a day, I’ll spend $100 to make the needed im- 
provement,” he says. 

Such thinking has led to use of a fork truck in the 
warehouse, and palletized stacking of heavy mer- 
chandise. 

He is also particuiarly proud of his stockkeeping 
method for pipe fittings, couplings, bolts, screws, etc. 
These are stocked in more than 4000 bins arranged in 
five alcoves. 

The bins are arranged so as to keep one dimension 
of an item in a horizontal row, and the other dimen- 
sion in a vertical row. All items of one type are also 
stocked in the same bin area: lag screws separated 
from cap screws, machine bolts from carriage bolts, 
etc. 

“A clerk can learn the stock arrangement system in 
five minutes,” Mr. Walter reports, “and most of our 
regular customers are able to serve themselves.” 

An important point is that in each bin, only one box 
of an item is opened at a time. Reserve boxes are at 
the rear of the bin with the broken box at the front 
<o that customers can serve themselves from it. 


Town 'n Country connects with an adjoining drug 
store through this entrance resulting in a traffic 
advantage for both. 
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Under this arrangement, Mr. Walter finds that he 
has no trouble in encouraging salesmen to check over 
the stock, and make up their own orders. This saves 
him a great deal of detail work. 

There is a similar stock plan for the service depart- 
ment where tractor parts are stored. But here the 
bins are numbered. 

The catalogs of each of the store’s two tractor lines 
are marked with the corresponding bin number on the 
part if it is carried in stock. Thus customers know 
immediately if the store carries the part. 

A loading dock at one side of the store facilitates 
receiving truck shipments and is a convenience for 
customers. The pipe rack is also located in this open 
area to save the trouble of moving heavy pipe into and 
out of the warehouse. F 

The Town ’n Country Store had its beginning in a 
small hardware store which has been in business in 
Copley for 43 years. When its owner, Seth Minor, re- 
tired in 1948, Dick Walter stopped selling trailers and 


became identified with the hardware business. 

At the same time as the business was acquired, he 
got a sizable piece of property and improved it as his 
finances permitted. Thus section-by-section, the new 
buildings replaced the old, until finally in March, 1953, 
a grand opening was held in new quarters. 

In addition to the large selling area, the store build- 
ing includes a drug store at one end, and a post office 
at the other. Behind the store is a 50x55 ft warehouse, 
and this past summer work was started on an addi- 
tional 30x100 ft warehouse at a nearby location. 

The adjoining drug store duplicates to some extent 
some ot the hardware store’s merchandise, but even 
though Mr. Walter can contro] this by means of the 
lease he gave the drug store, he seldom exercises 
the privilege. The drug store attracts traffic for the 
hardware store. 

On pre-Christmas toys, for instance, the druggist 
concentrates on items under $5 while Town ’n Country 
features higher-priced toys. 





Wallpaper proved to be a rea! 
traffic stopper at Rickbeil’s in 
Worthington, Minn., when the 
store showed several colorful 
samples at low level in a window. 
Hassocks and hampers were used 
to support rolls of paper spread to 
provide good sized portions of 
each of several gay patterns. 
Showing the rolls at low level per- 
mitted window shoppers to look 
into the interior of the visual front 
store. 
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What is the best approach in 


Selling Dinnerware? 


Study of customer preferences leads to featuring 

of patterns suitable to their needs. Texas firm em- 

ployees recognize fact that specialized approach 
must be used in selling dinnerware 


Section of the well-stocked dinnerware section featuring sets and individual pieces. 
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Is the dinnerware offered of durable quality? All 


Many lines sold in hardware stores are selected 
of the department’s customers inquire about this pai 


rather quickly by customers. Dinnerware sales are 
not in that category. 

At Longview (Tex.) Hardware & Furniture Co. Most prospective customers visiting the dinner 
particular effort is made to study the whims and ware section at the store have in mind a particulal 
mannerisms of individual customers showing interest type or pattern in which they are interested. A bar- 
in dinnerware. This policy pays off well as shown by rage of talk by the salesperson will not change their 


ticular point. 





the firm’s three or more turnovers of a well selected minds. 

stock of dinnerware. 
Miss R. A. Cody, who is the dinnerware authority Study Customer Wants 

g 2 store, finds that <¢ ini of comment is ; ; 

v oi - re Pagee a sagen ca ie A Study of customer wants and interests has enabled 
2S > > customer wants information. , ; : 

Conrants URte the Cumemer —- Miss Cody to stock merchandise that has ready 


friendly approach, with offer of assistance in selec- 


; ‘ ‘ acceptability in al] particulars that lead to proving 
tion, she contends, is the best approach in selling 


good quality. Leisurely selling is the keynote in this 

department. This factor has been of decided import- 
Customers want good value, she believes, yet price ance in increasing sales of dinnerware for Lonyeview 

is not of paramount importance. They want the Hardware & Furniture Co. 

salesperson to be enthusiastic and well informed, 

and able to show them the various kinds of patterns 

they like. Miss R. A. C t ry different ty f 


A. Cody shows two ve 


dinnerware. 


7 
cup and saucer from regular stocks. 


Six Major Points of Interest 


There are, Miss Cody has learned, six major points 
in each customer’s interest in dinnerware —all hav- 
ing a bearing on the value of the product. Design, 
pattern, color, suitability, quality and durability are 
the ingredients that invariably make for customer 
interest. 

Customers show interest in raised surface pottery, 
scalloped edges and designs or patterns. The color 
must be right for use in the dining room of the cus- 
tomer. 

The dinnerware must be suited to the customer’s 
pocketbook as well as to her table needs. 

Knowledge of the quality of chinaware or pottery 
is of paramount importance in answering customer 
queries. 
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Impulse Display Unit 
For Backless Windows 


We recently received a_ letter 


from a hardware merchant who re- 
ported that he had removed the 
backs of his display windows to per- 
mit people on the sidewalk to see 
into the store interior, and he 
asked advice on how to build a good 
display unit to install on the win- 
dow platform. 

Fig. 1 illustrates such a unit. It 
embodies the following features: 

Use and application of that 100 
pet functional display prop, per- 
forated board, an eye-catching elec- 
tric turntable to provide motion in- 
terest, and concealed lighting that 
will greatly enhance the items on 
display in the shadow boxes. 


Add up those features and you 
have an attractive, useful display 
that can be built at a minimum of 
expense by a store handyman or 
carpenter. 

Fig. 1 shows the assembled unit 
in set up on a platform of a full- 
vision, backless window. All that 
has to be done is to trim the dis- 
play with attractive, seasonal im- 
pulse items on both sides—facing 
the sidewalk and on the side facing 
the store. 

The purpose of the latter is to 
turn back customers who have com- 
pleted their purchases and are 
about to leave the store. 

Fig. 2 gives construction details 








for building the unit as set up in 
Fig. 1. The center panel is made 
of a sheet of perforated board 
nailed to both sides of a 1x2-in. 
frame as indicated in Fig. 2. 

The unit, when assembled, should 
be painted a good seasonal color. 
However, the perforated panel 
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itself, should be spray painted, for 
using a brush might fill in some of 


the holes. 

Side shadow box units (A) in 
Fig. 2 can easily be constructed of 
lengths of 1 in. wide pine board di 
vided in the center with ‘4-in. ply- 
wood or composition board. Both 
sides can be equipped with tube 
lights directed to shine down on 
the items displayed in the shadow 
box units. 

Note how slope shams built out 
of 4%4-in. plywood can be inserted 
in the sections of the shadow boxes 
so that items such as small pocket 


knives, kitchen yadgets or small 
hand tools can be displayed on them 
by wiring them in position. 

The two step-up side units (B) 
in Fig. 2 will also prove to be 
handy displayers. Their size will 
be based on the width of the spe 
cific window platform on which the 
complete display unit is to be as- 
sembled. They can easily be built 
out of scrap pine board lumber. 

An extra value will be given this 
display unit with the addition of 
the two small, electric turntables 
to provide motion. Placed on the 
two side units, the turntables are 


ideal for displaying small impulse 


merchandise. 

Measurements shown on the de 
tail drawing, Fig. 2, are all based 
on a window platform 12 in. high 
but they can be varied to fit othe: 
platform heights as required. 

Eye level is usually considered 
to be 54-in. up from the sidewalk, 
and if we assume the window plat- 
form to be 12 in. high, that plus 
the 3 ft 6 in. height of the per- 
forated center panel, will give this 
54 in. measurement. 


Width a Local Problem 


We cannot establish the actual 
width of any window platform 
That must remain a local problem. 
But the sketch, Fig. 1, shows the 
assembled display unit on a window 
base platform which is about four 
feet wide. But the same unit can 
be installed on a base, from 16 to 
18 in. in total width and which is 
flush with the window glass. 

If window design permits, Fig. | 
shows how an additional perforated 
panel can be installed at the side of 
the window. This offers additional 
feature display space. 

If the store has two display win- 
dows, panels should be installed on 
both side walls to attract the atten 
tion of people passing the display 
windows in either direction. 

If there are any questions about 
the unit, address a letter to Display 
Ideas, HARDWARE AGE, 100 E. 42nd 
St., New York 17, New York, and 
we shall be glad to have our display 
specialists answer any of your spe- 
cific queries. 


New Displays, Better Advertising Bring Profitable Traffic 


dow displays frequently include panels of these and 
other items included in the power tool section. 
V-belts and sheaves are a good profit maker for 
Weaver’s with sales of these items last year—to in- 
dustries, hotels, hospitals and other users—being 


nearly $50,000. 


Until two years ago the company employed occa- 
sional advertising in church and schoo] organs. Cur- 
rently it is using tri-weekly newspaper and _ radio 
advertising as well as direct mail material supplied 
by manufacturers to tell the story of its builders’ 


hardware and power tool offerings 
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(Continued from page 74) 


Items which are found to be slow-sellers or poor 
sources of profit are eliminated from the firm’s regu- 
lar stocks as soon as possible. 

The Weaver hardware business was successor to 
an Army surplus store established shortly after the 


Civil War. Its founder, William T. Weaver, became 


an employee of the surplus store owner. Later he 
became its owner, converting the business into a 
harness shop and then into a hardware store. For 
many years the firm supplied harness for private, 


government and business use as well as hardware 


for many contractors in the district. 
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Red Shield says: 


SHOW THEM... 


they will sell themselves 


OOK ...a complete cutting tool department 

for your store. 

Standard’s illuminated “Tool Pool” promi- 
nently displays drills and drill sets for metal, 
wood, and masonry . . . contains reamers of 
various types, taps, dies, tap wrenches, die stock, 
and screw extractors. 


STANDARD 


3950 CHESTER AVENUE 


THE STANDARD LINE: Twist Drills « Reamers - Taps + Dies - Milling Cutters - End Mills - Hobs - Counterbores - Special Tools 


TOOL (0. 


FACTORY BRANCHES IN: NEW YORK e¢ DETROIT #© CHICAGO @ DALLAS * 


se? 


“Tool Pool’s” impulse-buying appeal saves 
sale time . . . increases your profit en the huge 
“do-it-yourself” market. 

Exclusive with Standard, ‘“Tool Pool”’ measures 
27” x 32” x 12”... fits on any counter. 

Ask your hardware wholesaler or write 


us today. 





CLEVELAND 14, OHIO 






SAN FRANCISCO 


, 











' 1. Packaged for quick identification 
and easy sales. 


2. Immediate shipment on orders from 
a central location insuring quick 
delivery. 


3. A complete line eliminates losses 
on shipping charge minimums. 


TURNBUCKLES— 
° “Alumaloy”’ bod- 
ies, steel hooks 


and eyes. 


EYE BOLTS— 
wrought nuts, 


bright zinc 
plated. 


; S$ HOOKS—in o 
\ wide range of 
i sizes. 





EIGHT HOOKS— 
in steel or brass. 


SCREEN DOOR 

eS BRACES — alumi- 

oe num or steel rods 

P with sturdy 

“Alumaloy”’ bod- 
ies. 





UTILITY HOOKS 
—cold drawn 
work hardened 
steel. 


SCREW EYES— 
large, medium and 
small eyes, in steel 
or brass. 


SCREW HOOKS— 


round end ceiling: 


type, in steel or 
ross. 


SCREW HOOKS— 
square bend, cur- 


tain rod hooks, 
' steel or brass. 
SHOULDER 


HOOKS—brass 


with firm base. 
4 el GATE HOOKS 
AND EYES — full 


size range. 

CUP HOOKS— 
brass with firm 
base. 


EVE BOLTS—with 
lag thread, turned 
eye. 


CLOTHES LINE 
HOOKS—plate 
ond screw type. 


PORCH SWING 
HOOKS—with lag 
thread. 


HAMMOCK 
HOOKS—plote 
ond screw type 





ASK YOUR DISTRIBUTOR OR WRITE TO 


TURNBUCKLES, INC. 


BOX 333, MICHIGAN CITY, INDIANA 
FACTORY: GRAND BEACH, MICHIGAN 
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Editor, HARDWARE AGE 
Dear Sir: 

There has been a lot of 
talk about so-called whole- 
sale houses that are not 
what they are supposed to 
he and also catalog houses 
that are playing the three 
sides and, I guess, the mid- 
dle also, by selling whole- 
sale, retail and also catalog- 
selling through factories, 
churches, ete. They want 
to have their cake and eat 
it, too. 

lam just a little fellow, 
hut then I needn't be if 
all the other independents 
would stick together. 

Today I gave back the 
catalog of the —— —— 
Co), telling them that as 
long as they sold the facto- 
ries around here—sold the 
people they wanted me to 
sell to as a retailer—that 
they could not sell to me. 

“They had some sort of 
idea that I could sell some- 
one another toaster or mix- 
er at $30 when the person 
can go to the factory or of- 
fice where he works and 
huy the same thing and at 
the same price that I pay, 
$20. 

“The salesman, I think, 
felt badly that I should see 
through the [distributor's | 
plan of getting all of the 
business. 

“He still wanted me to 
buy the S5-and-10 cent 
things, saying the people 
wouldn't buy them through 
the catalog. But, as 1 told 





“My register won't ring %=— 
only Sand ¢...”° 


him, I don’t have the kind 
of cash register which rings 
up ‘> but rather one that 
rings up only $ and ¢, even 
though the mark-up on the 
10¢ item is the same as on 
the $30 item. 

“Is there any other re- 
tailer who thinks the same 
as I; or am I just peeved 
at my own section of opera- 
tion? 

“LT know it is widespread 
but the only way to fight 
ignorance is knowledge and 
| know HARDWARE AGE its 
a good source of informa- 
tion, 

“The ——_—- Co. has 
now told its employees to 
huy their ——— of the 
company’s dealers since 
they have discontinued sell- 
ing to their own employees. 
That's good! 

“The — Corp. has 
taken its merchandise from 
three companies that I 
know of in the catalog bus- 
iness. That's good! 

“So, as I see it, I and 
some of the other independ- 
ents can help; the manu- 
facturer can help, but it is 
going to be a big fight and 
mostly on the part of the 
manufacturer. 

“He has asked that his 
merchandise be fair traded 
and Iam fair trading. Let 
him help me by enforcing 
his fair trade on those who 
are hurting him and me. 


Sincerely yours, 


(Illinois dealer) 














Free Use of Scales Pleases Customers 


Boomhower Hardware in Mason 
City, Iowa, has two scales for the 
free use of visitors. One is lo 
cated near the store entrance ad- 
joining a scale display. The other 
in a more central location is part 
of another attractive display of 
bathroom scales. 

This courtesy builds traffic for 
the store. Numerous businessmen 


in the area visit the store each 
business day to check their weight 
Many of these visitors will browse 


and make impulse purchases or 


note something they will buy at a 
later date. The two scales have 
been the means of interesting 
many customers in buying scales 


and other household merchandise 


for use in their own homes. 
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4 Schlage “Salesmen” For Your Store 


SCHLAGE G300 


Selling. 7m folate. whfeleaa 
DYole) a Rela 


NOW IN HEAVY GAUGE RUSTPROOF Luster SCAICA munucems 


Schlage is again manufacturing this easy-to-install screen and storm door 
lock. Now it's ready for prompt delivery to you, with this complete G300 
merchandising kit that means fast turn-over and big profits for you! 





Screen and Slain 
DYote) me Relat 


SCREEN and 
STORM DOOR LOCK 
DEMONSTRATOR! 


For window or in-store dis- 
play. On your counter, cus- 
tomers can see and try the 
lock just as it will be in- 
stalled on their own screen 
or storm doors. 












SALES-PACKED DISPLAY 
CARTON! 


Open this colorful pop-up 
display carton on your 
counter and double your 









screen and storm door 
lock sales the easy way. 











BRILLIANTLY COLORED 
FOLDERS! 


For self service put these on your 
counters with the display car- 
tons. They answer all customers’ 
questions about the G300, and 
pave the way to quick easy 
sales. Or...as envelope stuffers 
... they bring in new business. 


*SCHLAGE: 





AMERICA’S MOST PREFERRED LOCK 


Schlage Lock Company, 220! Bayshore Boulevard, San Francisco 


Schlage Lock Company of Canada [td., Vancouver, B. C 












NATIONAL: 
ADVERTISING! 


Full page color advertise- 
ments in national publi- 
cations are pre-selling 
the G300 to lock buyers 
across the country. 


*Luster Sealing is not a plating process. Through electrolytic action the 
aluminum is given a glass-hard finish thet will retain its original beovty 
for a lifetime without polishing. 


*An adaptation of Alcoa's Alumilite process. 


See your Schlage jobber for this fine 

screen and storm door lock, made with the same 
quality materials and expert craftsmanship 

that produce Schlage cylindrical locks. 











elechron 


ELECTRIC CLOCK 








NEW! LOW PRICE! 





ane 


tklechion 


42 
ate i 
“rate sileny no 
“w mn 


6-clock display card 


all ready to set up and sell! 


Total retail value . . . . ... 5326.88 


Your cost complete with display . . 17.99 


WOr-Mene 6k  % ae 8 § 8.89 


alues 


new SWIRL 





#390 


CHERRY RED + NAUTICAL BLUE 
JONQUIL YELLOW + CHARCOAL GREY 





SWIRL and DORM 


merchandising kit contains this colorful display! 


Kit includes: display (that holds all colors of Swirl and both Dorms), 


streamer, ad reprint, display suggestions. 


ASK YOUR DISTRIBUTOR ABOUT 


DORM 6-alarm pack i 


THIS TWIN-VALUE OFFER 
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bring you more in 54 


GRACEWOOD 


WAS $998. 
, $ 
Price reduction NOW only 798 


plus tax 


(blond, maple, mahogany finish) 





phe Sfelechion 


Aianm 


with LIGHTED DIAL : colorful counter displayecard, 10° x 10”, 


‘ free when you buy 9 98 


3 ILLUMINETTES each 


retail plus tax 





Ten million Tetevision Viewers 


as Dave Garroway Tells Viewers about Telechron electric clock Top Values 





on TV's Terrific Vehicle “TODAY!” Tuesday, Wednesday and Thursday mornings 
beginning March 2 on 48 NBC-TV stations plus local TV announcements 


in Seattle, San Francisco, Los Angeles, Salt Lake City, Denver! 


Other Telechron clock ad Vantages: Top Visibility in Top Vehicles: Life, Saturday Evening Post, full pages, 4 colors! Also FREE tie-in ad mats with copy! 
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Small Town Store 





Direct Mail ‘Takes Store’s 


Story to Homeowners 


Suburban Illinois firm expands its 

operations by opening second unit 

in a growing community. Five mail- 
ings a year help attract traffic 


Corner location of traffic-stopping visual 

front store is a potent advertisement for 

the Mt. Prospect branch. Other stores are 
being constructed nearby. 


The Bachmanns—Jchn and his 
three sons, Ralph, Harold) and 
Urban operate two successful 
hardware stores in suburban IIli- 
nois communities within commut- 
ing distance of the Chicago Loop. 
Affiliated with Cotter & Co., the 
firm uses that organization’s cir- 
culars and catalogs at least five 
times a year to reach 5,000 homes 
in the area served by the two 
units. 

Mailings are supplemented with 
distribution of the Mt. Prospect 
(1ll.) Chamber of Commerce an- 
nual Let’s Get Acquainted booklet 
presented by a hostess who visits 
all new residents of the commu- 
nity. Participating merchants ad- 
vertise in the booklet and provide 
a coupon exchangeable for a gift 
upon the recipient’s visit to the 
individual stores. 

The history of Mt. Prospect, 
with a population of about 8,000, 
located 22 miles north of the Chi- 
cago Loop is contained in the 
booklet. 

The Bachmann’s main store is 
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at Park Ridge, another Chicago 
suburb. When the family opened 
its Mt. Prospect branch two years 
ago, the community had but half 





its present population. Bach- 
mann’s branch unit has expanded 
with the community, largely popu- 
lated by families whose working 


Attractive housewares department provides plenty of room for 
browsers in the store. 
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simple 


installation 





...CQSY 
operation 





THE COLORADO FUEL AND IRON CORPORATION 
Denver and Oakland 


WICKWIRE SPENCER STEEL DIVISION 
Atlanta - Boston - Buffalo - Chicago ~ Detroit 
New Orleans * New York - Philadelphia 
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means faster sales for you 


The Coburn Swing-Over Garage Door Set is simple to install 
because it has few working parts—comes packaged with 
complete instructions and drawings. 


Gravity actuated, it is smooth and effortless in operation 
because of its perfect balance—even a small child can easily 
operate an overhead garage door fitted with this set. 


Painted an attractive gray, the Coburn Swing-Over Set blends 
well with any paint scheme—is adaptable to all types of garages 
for both new and remodeling jobs. 


Add these advantages to its reasonable price and you have the 
answer why the Coburn Swing-Over Set gives you a big plus 
in sales appeal with the majority of today’s homeowners. 
Write for catalog and prices to Coburn Sales and Engineering, 
56 Sterling Street, Clinton, Mass. 


COBURN PRODUCTS 


(Fl 
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NOW, a 3-way 
tape sales 
volume builder 


GOLD SEAL 







RUBBER 
Splicing Compound 


PLASTIC 


Gold Seal quality in a plastic 
electrical tape. “Flows” on—stretches 
and contracts to cover any surface 
snugly. High dielectric—neat, 
thin wrapping gives all needed 
insulation on most jobs. Sticks fast 
gives lasting protection under 
toughest conditions—sunlight, water 
oil, solvents. Single 60-ft. rolls in 
round metal cans and Handy Pack 
of ten 20 ft. rolls in metal and fiber 
cartons. Sample free on request 
Jenkins Bros., Rubber Div., 
100 Park Ave., New York 17. 


Stock up and tune up 
tape sales and profits. 


JENKINS 
Wg 


v ? 
FRICTION * RUBBER ° PLASTIC /, 


Single rolls and 10-roll containers 
Also Diamond Seal Friction 

and Rubber Tape made to 

ASTM Specifications. 














| members are on a five-day week in 
Chicago business places. 

Planned and fixtured by the IlIli- 
nois Retail Hardware Association, 
| the Mt. Prospect unit is in a 30x 
125-ft concrete, brick and _ steel 
| structure with visual front angled 
with the street. 





Harold Bachmann reports that 
'a large percentage of the branch 
istore’s business is with women. 
it is, he says, not unusual for 
housewives to bring in hand tools 
|for sharpening or filing and re- 
lturn of a Saturday with their hus- 
bands to make extensive purchases 

“We have many customers who 
are week-end mechanics,” says 
Ralph Bachmann. “Some of them 


Harold Bachmann in 
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Fast turnover is accomplished in electrical sundries section 


have the beginnings of a home- 
workshop and come here for 
equipment and information.” 

A very popular department in 
the store is its electrical sundries 
section with its display on an 
island unit. Sales of all types of 
items from this table are made 
to homeowners and their wives at 
a very high rate of turnover. 

The stores do not sell nor re- 
pair major appliances, but do of- 
fer repair service on toasters and 
other electric housewares as well 
as on rods and reels. Major appli- 
ance repairs and more complex 
jobs on even smaller appliances 
are sent out to special repair ser- 
vice houses. 


the store's shop for minor repairs, tool f 
and sharpening. 
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Ad Tells Firm's Story 





Pardon Us For Pointing... 


But we're mighty proud of all these 
good reasons why you should shop 
LUNDOQUIST'S before you buy! 





T HOWE. MILL ELECTRICAL SUPPLIES acm 











Proud of its staff, merchandise and 
72 years of service to Jamestown, 
N. Y., Lundquist Hardware, Inc., 
used this 4-column by 14-in. ad to 
emphasize its changes “with the 
pace of time." Six reasons for the 
firm's pride were summarized. 


Sell with Light 


(Continued from page 71) 


more closely get out of their cars 
to do so. 

For this reason we consider our 
night-time window displays one of 
our best means of promotion. Dis- 
plays are built to be seen from the 
sidewalk, and price cards, with 
printing large enough to be read at 
a distance, are used. 

We use fluorescent lighting for 
our over-all store illumination and 
incandescent spots for illumination 
of window displays, including floor 
displays, directly back of the win- 
dows. 

At night, the window spots 
only, plus a light over the wrap- 
ping counter and the tool display 
fixture, are lighted. The entire 
display of plumbing fixtures in the 
east end_is spotlighted, as is the 
housewares section in the west 
wing. Lights are turned off be- 
tween 11 p. m. and midnight by a 
merchant patrolman. 4 
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IN EVERY WAY . . 





THE NEW 








34,"" (white enamel) 
blade 


hy MASTER 


Designed in direct answer to 
dealer demand. The “Big Boy” not only 
has all of the known Master features, but has 

many which are startlingly new!. . . You will be amazed 
at the number of “Big Boy" rules you will sell if you will take 
full advantage of the selling dividends listed below; 





THE SLIDING TIP 
The new Master sliding tip (exclusive with the 
Big Boy") gives you 2 important new features: 
1. It allows for a hook measurement, using either side 
of the blade. 
2. It makes possible a completely accurate butt 
measurement. 


FOR HOOK MEASUREMENTS! 
Hook either side of the double purpose tip over the 
edge of the measuring surface. New slide tip will 

















ft tically proper position. 

FOR BUTT MEASUREMENTS! - <4 
Just butt the tip against one of the surfaces to be / 
measured. Tip will automatically slide in, out of Jf 4 
the way. : , 

POSITIVE ACTION LEVER LOCK e. 

Can be pushed either up or down to lock. Brake will Na SS 


hold blade firmly, will not mar or scratch the blade = 
surface. 


PRINTED BOTH SIDES 


Double figures and graduations are printed on both 
sides of the blade for auick use. 


FIGURES ALWAYS RIGHT SIDE UP 


In the past, rules were either right to left reading, or 
left to right reading. Because some liked one and 
others the other, this represented one of the rule users 
oldest cumplaints. Masters’ new approach gives you 
both styles in one rule. Figures are always right side 
up. Ready for instant, easy use. 




















#710 W. (10 ft. only) 
To retail at $3.25 ea. Replacement blade $1.50 ea. 


wos BEB 


MASTER RULE MFG., CO. INC. Middletown New York 


iit 1 WOO8 AND STEEL TAPE RULES | fi ti 
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Shopping Center Store 





Prompt Service Builds Sales 


George Corbet’s store in the 
Park Hill Shopping Center’ in 
N. Little Rock, Ark., had ready- 
made trattic the day it opened. 
His efforts to have what people 
want, when they want it, plus a 
friendly way of giving service 
have turned this traflfic into sales. 

The corner location of the store 
with ample parking facilities in 
front of both visual-front windows 
attracts a constant stream of 
shoppers. 


Knows His Customers 


Mr. Corbet had previously de- 
voted a total of 21 years to employ- 
ment as manager of a downtown 
hardware store and in a mail or- 
der house branch in Little Rock. 
Accustomed to giving service to 
numerous people with whom he 
seldom had the chance to become 
personally acquainted, he found 
that his new enterprise gave him 
much opportunity to know many 
of his customers. He makes every 
effort to know as many of his cus- 
tomers as he can and to make them 
regular customers. 

As the 25x65-ft building hous- 
ing the Corbet store provides 
rather limited space for mass dis- 
play, the problem is solved by 
using the sample display method. 
Most of the reserve stock is in the 
bases of wall and aisle display 
units. 

Careful grouping of depart- 
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Arkansas dealer’s store is in a good traffic 


spot. He turns first-time visitors into regular 


customers with service and good stocks 


elem, | i ais J 








Below—Where sample items are shown reserve stocks are usually 


Ample parking in front of both windows encourages visitors tf 
enter the visual-front display room. 


kept in the same area for fast delivery. 
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20” JIG SAW 


With completely built-in mo- 
tor. Table tilts to 45°. Built in 
blower. Blade turns to rip. 
Available with 


mitre gauge and $ 4] 50 
ee 











12’ DRILL PRESS BENCH MODEL 


Equipped with Jacobs Chucks, 
three-spoke feed wheel. 
Shaper 

attachments 


available.......... $4 9% 





DUAL CIRCLE SAW-JOINTER 


New combination dual pur- 
pose tool, complete with mo- 
tor that switches easily from 
one tool to 


other. Complete $] 5 460 


with motor...... 
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10” TILTING TABLE BAND SAW 


All cast tool of rugged alumi- 
num alloy. 10 by 10 table top. 
Has excellent 


locking $ 4 9 95 
mechanism........ 





6’ JOINTER-PLANER 


Professional model with latest 
cutting head. Cuts '4 inch 
deep and 

6 inches wide. 


Removable guard. . $8 6 0 


Professionals and Amateurs alike 


Bis gk 


8’ TILTING ARBOR SAW 


Heavy duty construction. 
Sealed-for-life ball bearings. 
Table size 13 by 16. Complete 
with mitre 
gauge and 


rip ence... err $5]% 





COMBINATION 


BELT AND DISC SANDER 


Ruggedly constructed. 
Table tilts to 45°. En- 
tire sander tilts to ver- 
tical position. Has belt 
tension & 

knob and $5 400 
lock 








9 IN 1 UNIVERSAL TOOL 
Has sturdy workbench stand. 
Adapts quickly to Circle Saw, 
Drill Press, Sander, Shaper, 
Router, Lathe, Jointer, 
Grinder, or 
Buffer. All in 


ONS TOOL. 200000 ; 2 6 9 0 


Wire or write for complet 
on Shopmaster Hardware W 


Promotion. 


Free & 


Catalog 










RM. 50 G, 1214 S. 3RD ST. 
MINNEAPOLIS, MINNESOTA 
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Paint and housewares displays adjoin each other and lead to many 
casual glances turning into visits to the other section to make 
impulse purchases. 


ments enabled Mr. Corbet to yet 
275 ft of table space. Aisle dis- 
play units are 6 ft by 27 in. About 
4500 different items, ranging from 
small screws to power mowers are 
offered. The mower is the highest 
priced item in the store. 
Turnbuckles, for example, are 
placed next to fishing equipment 
displays. “A man may need a 
turnbuckle today, and plan to fish 
tomorrow,” says Mr. Corbet. Ap- 
pliances, hardware and paint de- 
partments are near each other to 
encourage browsers to make im- 
pulse purchases in these sections. 


Traffic Assured 


On the opening day hundreds of 
people visited the new shopping 
center, many of them going into 
the hardware store. Traffic in the 
shopping center is assured by the 
presence of a large super market, 
drug store and other types of 
stores. 

Mr. Corbet analyzing the open- 
ing day traffic and sales deter- 
mined that he would operate his 
business as a neighborhood store. 
He would let customers browse 
rather than make an immediate 
approach, as he did in his days 
as manager of a downtown hard- 
ware store. His merchandising ef- 
forts have been to sell his custom 
ers on the idea that his store can 
offer merchandise they would 
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otherwise seek in downtown 


stores. As a browsing visitor 


shows interest in something he is 
approached, at which time related 
items are suggested to him. 

It is not unusual for custom- 
ers browsing through the store 
one day to phone a few days later 


The little girl has 
just rev eived an 
iron her mother 
ordered on the 
phone. Mr. Cor 
bet shows an 
adult customer 
the same iron 
and makes a sale 





about something they noted, but 
did not purchase. Recently a 
woman phoned that she had seen 
a light-weight iron and would send 
her little daughter in to buy it. 
The iron was sold in a few mo- 
ments—a $12.95 cash transaction. 
Another customer seeing the quick 
purchase bought one like it as 
soon as the little girl had made 
payment. 


Good Gift Business 


Married couples shopping, or 
browsing, together often see some- 
thing that one of them will later 
return to buy as a gift for the 
other. It is not unusual for a 
woman to remark that her perco- 
lator, coffee maker or other elec- 
tric housewares item is not work- 
ing well and for her husband to 
note that fact and visit the store 
later to buy the item for an anni- 
versary or birthday gift. 

Despite a drought in May and 
June the store sold three dozen 
grass snips at $2.25 in three weeks 
because the item was shown where 
all customers could see it. 

Mr. Corbet says, “Always let 
people know that you have mer- 
chandise they will later want.” 
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HOLDS THE NEW 


Giant 600° Coil 

















J’ 
Here’s the answer to MORE SALES and 
GREATER PROFITS on PLASTEX Measure 
Marked PIPE . . . the easiest to sell — easiest 
to use plastic pipe there is! 


The convenient new DISPENSEREEL ends 


May and 
-e dozen 
ee weeks 


yn where 
| awkward coil handling puts the giant 
vavs let “remnant saving” coil out front in a neat * 
heigl atega compact unit where it’s easy to see... 
ve mer- 

a easy to sell from. 
rant. 


Now, one man can unroll and cut any 
amount to length in a “jiffy” by just count- 
ing the exclusive PLASTEX 10’ Measure 
Marks permanently branded throughout 
every coil. 


Get ready to make the most 
of the big PLASTEX selling 
season ahead by getting the 
handy DISPENSEREEL to serve 
your, customers quickly and 
efficiently. Contact your 
wholesaler for complete de- 
tails or mail the attached 


coupon at once. 


» SAVES TIME and labor \ 


on every sale. 





» COMPACT DISPLAY — takes 
us 7, \ | PLASTEX PIPE & EXTRUSION CO. 
only 30 x 34 floor space. \ | 402 Mt. Vernon Ave., Columbus 3, Ohio 


® GIANT COIL reduces remnants. 


| 
| 
| 
| 
| 
LASTE A | NAME 
GEE SINCE 1939 | FIRM 
| 
| 
| 
| 
| 


'e- | want fo know how | can get the new PLASTEX 
DISPENSEREEL for maximum convenience in selling 
PLASTEX Measure Marked PIPE. 


PIPE & EXTRUSION co. TYPE OF BUSINESS 


402 Mt. Vernon Ave., Columbus 3, Ohio 
EXPORT OFFICE: Clark-Wright Corporation 
1262 Whitney Ave., New Haven (Hamden), Conn. 


DDRESS 
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SOUTH BEND 
CROQUET 
HAS A’. 
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KNURLE Cc and 
GROOYED BALL! 


Color wort come out of groove. 
Balls do not mar as easily as 
smooth type, and their roll is 
straighter and more accurate. 
Made of seasoned rock maple. 


13 models of South Bend Croquet 
fit every customer need! 





Write for 1954 Catalog and 
name of nearest Jobber. 











SALES REPRESENTATIVES 
East—Julius Levenson, 7 East 17th Se.,N. Y. 


South —Louis Williams & Co., 3rd National 
Bank Bldg., Nashville, Tenn. 


Midwest—South Bend Toy Mfg., So. Bend, Ind. 


Calif. & §. W.-— Anderson Sales Company 
730 W. 10th Place, Los Angeles 15, Calif. 


Denver & Pac. N. W.—Leo Scherrer, 2840 W, 
93rd Sc., Seattle 7, Wash. 
SOUTH BEND TOY MFG. CO. 
Dept. HA-1 South Bend 23, Indiana 


CROQUET SETS * DOLL CARRIAGES— 
Folding, Fibre, and English Coach « 
DOLL STROLLERS + JUVENILE FURNITURE 
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Ads Like These Bring 
Faced by ever-increasing com- 
petition from newly-opened subur- 
ban outlets, the downtown stores of 
Buffalo, N. Y., have joined forces 
in a promotion that attracts shop- 
pers to that area one Wednesday 
each month. 

The retail division 
Co. is one of the participating 
stores in the promotional effort, 
started nearly a year ago, which 
has been so successful that it is be- 
ing studied and copied by numerous 
other merchant groups in munici- 
palities throughout the country. 

The Weed store, together with all 
of the other member stores in the 
Buffalo Retail Merchants Associa- 
tion sponsoring the monthly “Extra 
Value Day Downtown,” offers spe- 


of Weed & 


Customers Downtown 


cial merchandise attractions i 
order to get shoppers to come dow! 
town. 

The stores in the 
group generally buy 
chandise and price it attractively 
so that values can’t generally be 
matched by community and subur- 
ban competitors. 

The monthly sales event is heav- 
ily advertised in the newspapers, 
and window displays, store displays 
and other media are used. 

The four-column 


sponsoring 
special mer- 


newspaper ad- 
vertisement shown on this page is 
typical of the Weed store’s “Extra 
Value Day” promotions. Ads of 
this nature are spotted in the news- 
papers under a Down To- 
morrow” 


“Come 
caption. 





clothes, shoes, handbags, 


This half-page 
newspaper ad 
produced many 
phone orders as 
well as an_ in- 
crease in Store 
traffic, during a 
timely Spring 
promotion on 
closet space 





Master Garment Valet 


Hang a half a dozen heavy 


wrinkling. Very practical 








Save Closet Space 
with this 
Wonder Bar Closet 


$7. 


Here's that extra closet you need. Holds hats, 


1 You can keep your entire 
tie collection orderly, 
handy and wrinkle free 
on this 48 space tie rack 
Pulls out for easy selec. 
tion. Chrome plated. 





Clothes hang neatly without Attaches to 
Width 20%”, tright 221,” 





nN 
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umbrellas, garment 
bags. Use wherever you need it, light and port- 
able. Sturdily built of chrome tubular steel. So 
easy to disassemble and store away. Rubber 
tip legs prevent floor marring. 66 inches high, 
38 inches wide. 


Hel-Mer Tie Rack 














Weber Skirt Rack 


heavy Upto tem pairs of shoes stay Holds up to six skirts neat 
coats or twice as '¥ neat and orderly on this at mand d ht fr he 
savers. dresses, then fold it flat tractive chrome shoe rack Suiat hoe tats oe io ret. ~y 


Three-Tier Shee Rack 


Hobar Slack Rack 


Holds six pairs of trousers 
Ne 






Swivel hook folds easy for cross creasing > 
wall or door traveling. Easy to use, a hooks slide apart for easy 
creat closet saver selection. Very convenient 


$1.95 $1.95 








@ = with amazing.. 


fA keeps dust off ALL 


surfaces .. 





Cut at your dusting chores i hal... bead 


§ dustoff: 


. for days ata time! 







. = 

Garment Bracket Trouser & Skirt Hanger 
Holds six or more garments Sieirts and trousers stay in 
on coat hangers, increasing press in these swinging arm 
hook capacity of average amps. Hold skirts 
closet six times. Chrome or f seice of trenewre, 
plated Chrome plate 

$ 





* “eget eer ee | 








all items may be ordered at 
our 
DOWNTOWN STORE MOhawk 1414 
292 MAIN ST. Main and Genesee Sis. 


‘Weed 
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Dear Sir: 

If you had increased your lawn sprinkler sales last year by 
more than 40% (as did the average dealer carrying America's No. 1 
oscillating sprinkler) you'd have been mighty pleased. 

If you didn't...it's especially important that you find 
out how thousands of dealers by actual record sold exactly 42% more 
of this famous product than in the previous year. For in '54, many 
new sales advancements have been added to this fast-selling item that 
no other maker can match or even approach. They practically assure 
any dealer who stocks the item a sales increase at least equal to 
last year. 

This letter is addressed to you personally — either as a dealer 
who has won the profits that come from zooming ahead with the in- 
dustry's leader -- or as one who hasn't. 

Those of you who have been carrying Melnor know about last year's 
success story — and you'll learn there are more good things in store 
for you on the next two pages. 

If you're a dealer who has not carried this line, you lost out 
on big profits last year. If you don't give a hoot about next year's 


business, well, just skip the following 2 pages. 


_ oe © Aas- = ° = ‘ ~s 
_ - = -=—s — 2 —— = - _—— 
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No. 700 
Suggested 
Retail 11.95 


Covers areas 








eee 


No. 1000 BRAND-NEW! 


Suggested 


Retail 13.95 Striking yellow 
and green color 


“> combination! 


Made entirely of sturdy, 
non-corrosive metals. ~ 
UNCONDITIONALLY GUARANTEED NS 
for one full year. 
























Re 
ey "PERMA-SEALED”' //ADVANCED 
, MOTOR UNIT (OX lew EW. DESIGN i 
Completely separates the water a ra 
. t , Gre 
flow from the motor and retains . A product with proven Op. 
motor lubrication — permanently! H consumer acceptance at | 
cJ -..now in the indus- 

TROUBLE-FREE... because water = a” y's wae eutenting SAS pre: 

never enters motor. Grit and dirt modern design. a 

stay out... lubrication stays in! 

Se 


Ads month after 
month... pre-selling 
more than 
55,000,000 home 
makers throughout 
the season! 


*Swingin’ Spray ranks first in nation for brand acceptance accord- 
ing to Hardware Retailer's latest annual store and market study 


MELNOR METAL PRODUCTS CO., INC. | 10-4 


aa 
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Rectangular Area 
Oscillating Sprinkler 


NO INCREASE IN PRICE 


..but an enormous increase in saleability! 


Revolutionary new “Perma-Sealed”! Motor builds 
more satisfied customers because its lifetime, trouble-free 
mechanism is sealed completely from the water- 

intake system. Keeps dangerous, corrosion-bound dirt, 
alkali and grime out of the Swingin’ Spray motor. 

In regions where these have been serious problems you 
can now count on Melnor to bring you greater sales, 


bigger profits, more satisfied customers than ever. 
















NEW) WRAPAROUND 


DISPLAY 


Eye-catching 3-color self-display 

comes with every unit, _ ad 
builds extra 
window and 
counter 
traffic. 


NEN poweneun 


Greater coverage. Durably built. 
Operates even 
at lowest water 
pressures. 


PRE-TESTED IN BAD-WATER AREAS! Last year, Perma-Sealed 


Swingin’ Sprays were clocked in the nation’s poorest water areas, 


where silt, acid and alkali normally ruin a sprinkler within 2 years 
of use. Melnor's Swingin’ Sprays were still operating perfectly after 
over 1500 sprinkling hours (equivalent to 5 years of normal usage) 


PRE-SOLD IN OUT-OF-SEASON SALES TESTS! In pre-season 
sales tests Melnor's new sales-slanted Swingin’ Spray melted off 
hardware counters more than 6 times faster than the old model 
Swingin’ Spray — which was a record breaker in itself! 


THIS IS WHY YEAR AFTER YEAR MELNOR MEANS SATIS- 
FACTION TO MORE GARDENERS...MORE SALES TO YOU! 


10-40 45th Avenue, Long Island City 1, N.Y. 
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...and there’s a Melnor 
Hose Accessory to fill 
every home gardener's 


need. in store after store 

city after city. from coast to 
coast, sales records prove it! 
Melnor is the brand you'll sell 
more of — faster and easier! 
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Artists Supplies 





Related Selling 





Make Profits In 
Paint Section Annex 


A southern dealer moved his paint department, 
added art supplies and makes them pay at rate 
comparable with house paints. 


Art supplies are an important 


part of the Shirlington Hardware 


Co. paint annex volume and profits. 
The firm does a good business in 
these lines 12 months of the year, 
but attains even higher sales in 
them when interior house paints 


are not very active sellers. 


Profits are good in artists’ sup- 
plies with mark-ups ranging from 
25 to 50 pet. 

Located in a shopping center on 
the Shirley Freeway in Shirling- 
ton Township, Va., the firm opened 
its annex store to accommodate its 
expanding paint and related lines 


business. With removal of the 


paint and allied lines departments 
to a display room two doors from 
the main store, the firm found it 
had some extra space. 

Visitors to the new paint annex 
soon began asking for show card 
colors, and so some were put in 


D. C. Fisher (right) and salesman in a corner of the art section. 
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CASH SALES 
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when you sell the 
Leader in the Field... 


SIMONDS Si 


Yes, Simonds SI-CLONE Saw Line #s really Get in touch with your jobber or the nearest 
ringing the bell... om cash-registers from coast Simonds Branch Office and get full 


to coast. And look at all the exclusive mer- details today! 


chandising features SI-CLONE gives you to sell: 


¢ Simonds Guaranteed Quality at Popular Prices. 


eComplete Line ... 13 saw-types (including 
Dado, Carbide Tipped and Metal-Cutting 
Saws) ... up to 12” diameter. 

e Round or special shaped center hole for all 
table and portable electric saws . . . for home 
workshops, contractors, schools, etc. 

e IMMEDIATE DELIVERY FROM STOCK. 


e Sales-building counter stock display racks; 
eye-catching, individual packaging; andacom- 
lete merchandising set-up ... folders, win- 
ow streamers, display cards, newspaper ad 
mats, etc....all ready to be put to work for 
you right now. 





Z|SIMONDS Re 
eens 





Factory Branches in Boston, Chicago, San Francisco and Portland, Oregon 








Some other 
SIMONDS 
Fast-Selling 





Products “RED TANG” FILES HACKSAWS PULPWOOD SAWS 
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CROSS-CUT SAWS 



















BITS and SHANKS 
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Another part of the artists’ section designed to encourage self- 
selection by customers. 


stock. Oils, ceramic colors, casein 
paints, brushes, papers, 
frames, easels and other art sup- 
plies were added to the displays at 


artists’ 


a later time. 


BETTER 





STRONGER 


> 


MORE 
POWERFUL 


--+- for operating hand pipe 
threaders, cutters, reamers 


e Fast... rugged... efficient 
... saves time and muscle! 


e Light weight... aluminum 
housing - easy to carry 
about! 


» Capacity—'4"’ to 2” pipe, 
V'' to 1%"' bolts; with uni- 
versal drive shaft, geared die 
stocks and cutters up to 12”’ 


Converts hand tools to power 
—in your shop or on the job 
anywhere! Toledo-engineered 
to give you finest performance 
... advanced features through- 
out! Can be mounted on bench 
or service truck or furnished 
with set of legs and tool tray 
as accessories. 

Seeit...tryit! Write for new 
catalog. Order through your 
supply house. The Toledo 
Pipe Threading Machine Co., 
Toledo, O. New York Office: 
165 Broadway, Room 1310. 


Rely on the Leader... allthe way? 


TOLEDOG | 


PIPE TOOLS ¢ POWER PIPE MACHINES 


© POWER DRIVES 
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D. C. Fischer, one of the two co- 
owners of the company, who man- 
ages the paint annex, reports that 
this merchandise ties in well with 
paint sales. Artists buy these lines 
heaviest in the summer and win- 
ter when the firm’s house paint 
volume shows a seasonal decline. 

More important, says Mr. Fischer, 
the dollar volume per square foot 
of display space in artists’ sup- 
plies is comparable to the same 
figures in house paints. 

With the present rate of sales 
in artists’ supplies, the owners es- 


The single win- 
dow of the paint 
annex is often 
given over en- 
tirely to art sup- 
plies displays 


timate that by the end of this yea: 
the department will have experi- 
enced six turnovers in that sec- 
tion. Stock has already been 
turned five times in this depart- 
ment which was started less than 
a year ago. 

Much of the firm’s house paint 
volume is in interior paints, the 
trading area it serves being occu- 
pied chiefly by apartment houses 

Quality art supplies are de- 
manded by most customers of the 
department. Mr. Fischer says that 
artists are highly conscious of the 
value of good materials. Many be- 
ginners in painting and drawing 
are accompanied to the store by 
their instructors for their initial 
purchases of art supplies. Art in- 
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mare 


Bulkier items for artists occupy space above paint display 


structors usually insist on the use 
of good quality materials. 

For youngsters Shirlington 
Hardware stocks some low-priced 
water colors. Some customers buy 
kits with line drawings to be filled 
in with color. Use of these kits 
leads many customers to later be- 
come interested in more complex 
art work with numerous buying 
visits for more expensive mate- 
rials and equipment. 

Mr. Fischer says that many art 
supplies customers, who started by 
buying the kits, became more en- 
thusiastic painting and 
drawing than a rabid angler is in 
fishing. And they will continue to 
visit the store to buy supplies for 
more advanced art projects. These 
visits increase store traffic, but 
more important is the fact that 
they lead to many impulse sales in 
other departments in the firm’s two 
divisions. 


about 


I'raming business developed with 
the growth in art supplies volume. 
The usual framing order totals 
twice the price of the frame itself, 
a high percentage of the price being 
for labor. 

Mr. Fischer and his partner, J. F 
Thomas, report that young and old 
art supplies customers from homes 
of high as well as low income 
families buy these lines at the 
annex. 

When Mr. Fischer began selling 
artists’ supplies his limited knowl- 
edge of the subject was a disad- 
vantage, partially overcome by the 
convenient location of the store. 
From his customers and suppliers 
he has learned much about a va- 
riety of equipment and supplies. 
When a customer brings in a ques- 
tion he is unable to answer, he 
phones his suppliers in Washing- 
ton, D. C., to obtain the necessary 
information. 


Store Promotions with TV 


(Continued from page 76) 


announcer tells about it. If it is a 
swimming or wading pool, the 
child may be_ seen. splashing 
around in it. If it is a steel con- 
struction set, a boy will be seen 
building various items. 
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Bob Horn says that TV is an ex- 
cellent media for him to use for 
advertising his 52-week toy de- 
partment since these lines lend 
themselves so easily to tie-ins with 
the month and season. In the late 





TOLEDO 
PIPE 


WRENCH 









Here’s the 
wrench for 
rugged duty— 
and hardtough 
work — backed 
by our ancond:- 
tional guarantee! 
This means you 
are fully protected 
against expense if 
the wrerich housing 
or hook breaks or dis- 
torts—we will replace 
it Free. 

You'll like the easy- 
action nut and single 
spring that assure quicker 
easier setting of jaws... 
improved handle design 
that increases strength and 
provides better hand-grip. Built 
for easy handling . . . long life! 
Complete range of sizes—6”’ to 
48°’. Write for new catalog. Order 
through your supply house. The 
Toledo Pipe Threading Machine 
Co., Toledo, Ohio. New York 
Office: 165 Broadway, Room 1310. 


Rely on the Leader... all the way! 


TOLEDO@® 


PIPE TOOLS e POWER PIPE MACHINES 
© POWER DRIVES 
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Sales Representative 
for the Eastern, 
Mid-Western, Central 
and 


Far Western States 


~ JOHN H. GRAHAM 
; & » INC. 
€ 105 Duane Street, 
- New York 8, N. Y. 
» Southern Representative 
SANFORD BROTHERS 
Chattanooga, Tenn. 
























































HENRY CHENEY HA 
CORPORATION 


LITTLE FALLS, NEW YORK 


pring and summer, stress 


placed on swings, swimming pools 


and playground items. Last 
Christmas, railroad trains, steel 
construction sets and children’s 


record players were featured. 
Juvenile sporting goods are fre- 
quently featured in line with the 
season. 


Some newspaper advertising is 
ised by Horn’s. Although the same 
shown on TV are 


items as those 


Helps Town Celebrate 
A. ti, 


enjoys 


Kommers of Antigo, Wis., 


participation in local cele- 


brations and is well known for his 
unique promotional activities. 

When the community he serves 
celebrated its 745th anniversary he 
decorated one of his windows with 


old-time hardware and = housefur- 


nishings with appropriate signs. 


Then, when the parade was held to 


» fown 


HARDWARE 


Odispi¢ 
n this window. 





other 
firm’s ad- 


there is no 
TV in the 


riten featured 


tie-in) With 
vertising, 
Some direct mail advertising 
also used for sporting goods an 
toys. Sporting goods catalogs are 
list of 


fishing and hunting licenses at the 


sent to a those obtainin 
Horn store. Toy catalogs are se. 
that 


upon th 


to customers who request 


their names be entered 


list. 


Its 75th Anniversary 


the town’s founding 


out ina 


commemorate 


he turned comic costume 
and won one of the awards. 
Twenty-five years after the town 
of Antigo was founded Al. Kommers 
started his hardware career in Spo 
kane, Wash., at the Spokane Hard- 
ware Co. He says of those days, “I 


set up my first wheelbarrow and 


blackened my first stove there.” 





uttit tor the 


descript « 























aughter and a prize 






yea reli t the ear y 





AGE, JANUARY 21. 1951 
























Ss ho othe 


firm’s ; 


ertising 
roods al 
talog sa 


obtainir 


founding ‘ 
costume 
S. 
the 
Komme} 


town 


‘rin Spo 
ine Hard 


fe STRIP? 


, 


; able, one man, power driven 





> days, “] 
















rrow and 


ere.” 


FELL? 


BUCK? 
«PRUNE? 
































They will be—Eager as a * 
beaver for a Luther port- 


chain saw—Not so light it’s 
a toy—magnesium and 
aluminum makes Luther 
lighter than ever before 
thought consistent with effi- 
cient performance. 
Not as low cost as the cheap- 
est—only $25.00 more buys 
the Gilmer reduction chain 
drive that never falters at 
jobs that have burned out 
a direct drive motor. tz 
But Luther also cuts twice | 

as long on a tank of fuel— 
15 more trees per quart. 
Cuts as low as 1 inch stumps 
—‘‘Sure-fire” automatic re- 
wind starter with exclusive 
nylon cord—waterproof 
ignition not affected by rain 
Or snow—up, down or side- 
ways, carburetor works in 
any cutting position—gives 
more, easier cutting per 


dollar than any like saw. 


LUTHER ENGINE 











Div., Luther Corporation 
Williams Bay, Wisconsin 


7 


Se $249.50 list 











Here's how to buy, merchandise and sell 


more housewares at a BIGGER PROFI 


SELL FEDERAL Practicat HOUSEWARES! 


SELL THE COMPLETE LINE OF FEDERAL PRACTICAL 
HOUSEWARES BASIC STAPLE ITEMS! 








hore 14 








STOCK FE 


ONE PURCHASE ORDER 


By selling FEDERAL Practical 


HOUSEWARES you have 
but one purchase order. Less 
after hours paper work! 


ONE SOURCE 

By selling FEDERAL Practical 
HOUSEWARES you are 
geared to one resource! 


ONE SHIPMENT 

By selling FEDERAL Practical 
HOUSEWARES your receiv- 
ing department has /ess to 
handle! 


DERAL 


ISPLAY FEDERAL 








HARDWARE 


STOCK CONTROL 


By stocking FEDERAL Prac- 
tical HOUSEWARES you 
have more time for selling! 


ONE DISPLAY 


By selling FEDERAL Practical 
HOUSEWARES you have 
better basic display. Al} 
FEDERAL Practical HOUSE- 
WARES informatively labeled 
and Nationally Branded! 


NATIONALLY ADVERTISED 


By selling FEDERAL Practical 
HOUSEWARES you are sell- 
ing a Nationally Advertised 
Brand that in 1954 will ap- 
pear in the following National 
Consumer Magazines: Ladies 
Home Journal; McCall’s; 
Better Homes & Gardens; 
Woman's Home Companion; 
House Beautiful; Sunset; 
Family Circle; Woman's Day; 
Today's Woman. 





ADVERTISE FEDERAE-OR 
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HOUSEWARES 





x FEDERAL Practical HOUSEWARES 
GUARANTEE 


100" Tested and inspected before leaving factory. 
. Metal and glass parts made to rigid specifications 








ere 


Plastic items molded to following specifications 






ABRASIVE RESISTANT b. CHEMICAL RESISTANT 
COLD RESISTANT d. HEAT RESISTANT 

FLAME RESISTANT f. WEATHER RESISTANT 
SOLID COLOR THROUGHOUT ih. BREAK RESISTANT 
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For Greater Basic Profits—Stock Federal 
Practical Housewares Basic Staple Line. 


It begins with your very first order. 


"Recipes on a Budget"’ booklet, catalo ,; 
! lo wiite FOOMY 
pages, colorful folder and price list. 


FEDERAL TOOL CORPORATION, Dept. HA-14 
3600 W. Pratt Bivd., Chicago 45, lil. 


Send on your FREE "Recipes on a Budget” booklet, catalog pages, 
colorful consumer folder and price list. 





mS 
EDERME-ORDER FEDERAL ——-* as ccc nscseincnsssesetdivestonvnn oper 
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a Best Seller since od 


The Walworth GENUINE Stillson 


because:— 


correctly hardened jaws 








resist wear > 
precision-cut teeth =, | 





keep their bite 4 


tough steel spring 





zinc electroplated 


heat-treated steel 


for quick grip-and-release ratcheting 


for protection against corrosion " 


— 


for strength and toughness 


4.0.8 ,8,%,! 
Tt 


— 


engineered 





os 


for best balance 


“‘Il-beam" handle 





for strength and light weight 


Ht Nosviiis aninnay| 





priced right 





DISTRIBUTORS IN PRINCIPAL CENTERS THROUGHOUT THE WORLD 
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> 


for fast sales 


Remember, only Walworth makes 
the GENUINE Stillson — only the 
Genuine Stillson offers these out- 
standing sales features. Boost your 
wrench sales with this standard of 
quality for normal-duty pipe 
wrenches. Sold through distributors 
only. ORDER TODAY. 


sizes 6 
to 48 inches 


Mise cota 





S 


Standard of Quality 
Since 1869 


WALWORTH 


valves e fittings e pipe wrenches 
60 EAST 42nd STREET, NEW YORK 17, N. Y. 








Your Tax Exam 


(Continued from page 83) 


than half his or her support from 
you. 

8. Your business is a_partner- 
ship. Your partnership tax year 

(a) May be a fiscal year ending 
the last day of any month. 

(b) Must be the same as your 
personal tax year. 

(c) Must be the calendar year. 

9. You recently sold 25 shares of 
stock for a gain of $100. You had 
held these shares just under six 
months. You had no other “capi- 
tal” transactions. Your tax on this 
transaction— 

(a) Is the same as for ordinary 
income. 

(b) Can not be more than the 
capital gains ceiling of 26°. 

(c) Is based on 50% of your 
capital gain. 

10. You have made a gift of stock 
to one of your children. If the divi- 
dends from this stock amount to 
less than $600— 

(a) The dividends must be re- 
ported, but no tax is imposed. 

(b) They are taxed as a capital 
gain. 

(c) They do not deprive you of 
the dependency exemption for the 
child. 


Correct Answers 
To Tax Quiz 


In all these answers it is assumed 
that transactions are made in good 
faith and no special circumstances 
exist which would alter the effect. 


1. (b) A joint return is best for 
husband and wife, except for un- 
usual situations, including some in- 
volving medical expenses and capi- 
tal losses. It’s wise to figure the 
tax both ways before deciding. If 
your wife uses her exemption in a 
separate return, you are not allowed 
to claim it in yours. 

2 (c) The interest on the first 
and second loans can be deducted 
as business expense. The interest 
on the third loan is a personal de- 
duction, unless you use the standard 
deduction. 

3 (c) Certain types of organiza- 
tions, such as religious and educa- 
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tional associations, are not required 
to pay tax, but you still must pay 
tux on interest received from their 
bonds. 


4 (b) The wages are deductible 
it they are reasonable. The exemp- 
tion is not lost, if she qualifies in 
all other respects, until her gross 
income reaches $600. 


5 (b) Permission must be _ re- 
quested within the first 90 days of 
the year to be affected, except that 
application to change to LIFO 
(last-in, first-out) method may be 
filed with your return for the first 
year affected. 


Your deduction for a 
charitable contribution is the value 
of the gift at the time it is made. 
You are not considered to have 
realized a taxable gain when you 3 
give away property that has in- 
creased in value. 

7 (d) The dependent may be | ‘© 
either a U. S. citizen or a resident x 
of the U. S., Canada or Mexico. 


6 (Cc) 


8 (a) You establish fiscal 
year when you file your first return 
after organizing business. 
You may change it only with Gov- 
ernment permission, requested at 
jeast 60 days before the proposed 
vear-end date. 


your 


your 


9 (a) But if you had held the stock 
beyond six months you would have |. 
had a long-term instead of a short- ha 
term capital gain. You would have 
been taxed on only 50% of the 
gain, and in no case would the tax 
exceed 26% of the gain. 


10 (c) The dividends are in- 
come to the child, provided the gift 
is considered genuine, and no re- 
turn is required from anyone hav- 
ing less than $600 gross income. 


HARDWARE HUMOR 
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gop Y + 


ake a Closep Look 


at any of the products carrying the 
Arro Trademark and you will find that 
the quality of the material and work- 
manship is “tops” . . . so solve your 
drilling and anchoring problems by 
specifying Arro. 
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LAG SCREW EXPANSION SHIELD 








SPRING-TYPE 
TOGGLE BOLT 


ee 








A-C-E EXPANSION SHIELD 


aa eS 


DOUBLE EXPANSION SHIELD 





7 -~ SPRING HEAD 
STEEL TOGGLE BOLT 


— 
- RIVETED HEAD 


TOGGLE BOLT 
(} cemas3 < ) 
(7 BIN 
LITTLE MAJOR TURNBUCKLE 


——=_—_— 


FOUR-POINT HAND STAR DRILL 


eS 
THREE-POINT DRILL POINT 

= _—_—_—— 
FOUR-POINT DRILL POINT 


2 


TWIST DRILL POINT 








O-E EXPANSION SHIELD 






ARRO 










MACHINE SCREW ANCHOR 
rr 







. 


STUD BOLT ANCHOR 











RUBBERGRIP 
DRILL POINT HOLDER 





MAL-LEAD BOLT ANCHOR 


See your industrial, hardware or electrical supplier 


ARRO EXPANSION BOLT COMPANY 


1600 300ne Ave., Marion, Ohio 


y 
? 
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The Sterling Paint & Var- 
nish Co. of Malden, Mass. 
doubles production on 
the new, improved Ster- 
ling Brush Cleaner—with 
Lanolin, because of in- 
creased consumer 
demand. 





Good product performance, 
dealer recommendation and 
national advertising main rea- 
sons for increased sale of 
Sterling Brush Cleaner — with 


Lanolin. 





There's a quality, time-tested Sterling 
brush cleaner and paint remover for 
every job, every customer's request. 


Send today for full information and 


price lists. 


STERLING PAINT 
& VARNISH CO. 


303 Commercial St. Malden, Mass. 
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NEWS and VIEWS 


Reports on Events Affecting the Hardware Business 





(Continued from page 10) 


FTC Sets New Rule 
In Price Fixing 

Changes in membership of trade 
associations are not valid grounds 
for re-opening 
This new principle was established 
by the Federal Trade Commission 
last week following a request from 
the Chain Institute, Inc., of Chi- 
cago, that an FTC order ayainst 
its pricing practices be set aside 
or modified. 

FTC last year ordered the Chain 
Institute to 


price-fixing cases 


terminate what it 
called “a conspiracy to restrain and 
suppress competition” in the sale 
of chain and chain products. The 
commission said in its finding that 
members of the Chain Institute 
quoted and sold chain and chain 
products at prices calculated in ac- 
cordance with a system of delivered 
prices, and with the knowledge that 
all other members of the Chain In 
stitute were carrying out the same 
practice. 

Chairman Howrey says the Chain 
Institute’s motion for a re-opening 
of its case is one of several such 
motions filed in recent months ask- 
ing for re-opening and reconsidera- 
tion of cases previously decided. As 
a result of the new policy, all these 
applications are automatically de- 
nied 


U. S. Business in Good 
Operating Position 

The operating position of in- 
corporated U. S. firms continued 
to improve during the third quar- 
ter of 1953, according to the Se- 
curity & Exchange Commission. 

During the period, SEC finds, 
working capital of corporations in- 
creased $600 million which leaves 
the net working capital at $88.5 bil 
lion after taxes, debts and other 
liabilities are deducted. 

Biggest single increase in assets 
was acquisition of $1.7 billion worth 


of government securities to bring 
total holdings to $21.1 billion. Cash 
holdings were put at $29.6 billio: 

Inventories increased by $1 bil- 
lion to a total of $65.4 billion while 
notes and accounts receivable rose 


by $1.4 billion to $64.1 billion 


Government Offers Free 
Packaging Information 


Firms too small to maintain their 
own packaging and shipping ex 
perts now may obtain free pointers 
on the subject from the Small Busi- 
ness Administration. 

Complete sets of 324 government 
packaging and packing specifica- 
tions most commonly used by small 
business firms have been placed on 
file, available for reference, at al] 
field offices. 

In addition, business men may 
also pick up at these same SBA 
field offices free copies of a leaflet 
entitled “Packaging Pointers for 
Government Contractors.” 


Recommend Dropping 
Buy American Policy 
The 17-member White 
Commission on Foreign Economic 
Policy, now expected to urge re- 
peal of the “Buy American” act, 
and gradual reduction of United 
States Tariffs over the next 36 
months, is shortly expected to sub- 
report to President 


House 


mit its final 
Eisenhower. 

Washington 
that the heart of the report will 
be a recommendation for a rela- 
tively long-term renewal of the 
President’s authority to enter into 
further trade agree- 
ment negotiations 

This authority now is scheduled 
to expire June 12, 1954, and must 
either be Congress 
during the 


sources _ indicate 


reciprocal 


renewed by 
present session 0} 
lapse 


(Resume reading on page 11) 
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by the greatest glue 
campaign in history! 


Presold for you 







New! WELDWOOD 


PRESTO- SET GLUE 


Weldwood 
102 MILLION PRESTO- af 


CIRCULATION Salil 


in 1954! Ree aders of 
Presto- Set ads include many 
hundreds of your customers 


e SAT. EVE. post 
@ COLLIER’S 
e@ WOMAN'S DAY 
e POP. MECHANICS 
e@ POP. SCIENCE MONTHLY 
@ SCIENCE & MECHANICS 
@ MECHANIX ILLUS. 
e@ HOME CRAFTSMAN 
e HOME — 


DISPLAY CARDS! 






CASH IN! 
HERE'S HOW: 


DISPLAY PRESTO-SET GLUE — 


Keep tubes and jars on counters—put Presto-Set display 
cards in your windows! 


TELL YOUR CUSTOMERS — 


They'll always try something new—especially when it’s a 
Weldwood product from the United States Plywood Corp. 


FOR INDUSTRIAL USERS! 
Packed in 1, 5, and 10 gal- 
lons, 30 and 50 gallon 
drums. (Write for details.) 







* 
DISPLAY CARTONS! 
















* 
COUNTER LEAFLETS! 


CARRY ENOUGH STOCK— 


You know the power of ads—so don't be caught short! 
When they ask for Presto-Set, have it on hand to sell! 


ORDER ENOUGH! 


THE UNITED STATES PLYWOOD CORP. «+ 55 WEST 44 ST., N.Y. 36, N.Y. 
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AMERICA’S MOST SUCCESSFUL 


Rubber 


XY Noiseless! 
Dx Shock Absorbing! 
a 


Outlasts Steel! 


No question about it! The SILENT 
FLASH is America’s top performing 
roller skate! Jumbo rubber tires outlast 
steel... absorb shock ... and skate with 
magic ease and effortless speed. Noiseless 
skating — indoors on rainy days or on side 


walks. It's like putting wings on your feet! 





SPECIAL COMPOSITION 
RUBBER found only on 
CHICAGO’'s SILENT FLASH 
outweors steel! Bigger wheels 
moke skating faster. Noise 
less! Shock absorbing! 


















Hardware and allied 
trade events up-to- 
date in each issue 
of Hardware Age 





Convention Check List 





For complete details about the ent ted by dates below see 
bet il listings f owing tl yuick check list. 
1954 21-23 Tennessee Hardware Convention 
January 21-24 Portland Gift, Toy Show 
18-24 Bicycle CO aE gree |e 22-23 Marshal!-Wells Congress, Portland 
24-26 Intermountain Hardware Show 22-24 New England Hardware Show 
24-29 California Gilt Show 22-24 West Virginia Hdwe. Show 
25.26 American Hdwe. Supply Co 22-25 Decatur & Hopkins Open tlouse 
( an? 23-25 Carolinas Hardware Sho 
25.27 Ace Hardware nventio 23.25 Illinois Hardware Sh 
25-27 Texas Hardware Show 23-25 Missouri Hardware 
26.28 Indiana Hardware Show 
26-28 Mountain States Hdwe. Convention Merch 
26-28 No. Dakota Hardware Conventi 2. 4 Penn. & Atlantic Sbd. Hidwe. Show 
31-Feb. 2 North Coast Hardware Show 8-17 American Toy Fair 
31-Feb. 3 San Francisco Gift, Toy Show 13-21 Detroit Sportsmen's Show 
February April 
| 2 Franklin Hd * pply ¢ 8 So Dakota Hardware SI 
‘ ventior 11-13 Louisiana Hardware Convent 
4 Kentu ky Hardware Show 11-13 Mississippi Hardware Convention 
2- 4 Garden Suy ply Show (New York 11-15 Southern Hardware Convention 
?. 4 Wisconsin Hardware 5 N 4.24 Hardware Week irha 
». 4 Oklahoma Hardware Show 25-27 Florida Hardware Show 
6 14 New England Sportsmen's Show 25.27 Geornia Hardware Show 
7.10 California Hardware Show 
110 ¢ if to-( mst ¢ yventio May 
7.10 Virginia Hardware Show 15 14 Locksmith'’s Trade Show 
tler & ¢ Convention 14-18 Alabama Hardware Show 
? Tri State Hardware Show 1-19 Industrial Supply Convention 
8.10 Marshall Wells Conqress, Dulut! 
8.1 Har Iw Wwe SI w June 
H | S| ong wW 05a bHidwe A 
| ect ! \d ant le Hardware B ters Clu 
14.15 Ark HH j 
14.17 f , Jo Show July 
4.1 iiMtle Gift c y ) ' ‘ Hardware A 
15-16 Marshall-W » 1105 ypokane 
e419 or Own Conventior August 
| Pacif thwost bidwe SI |. 4 Housewares Show (Weste 
18 Michiaan Hardware Show 10.3 Walter H. Allen Show 
4.18 Nebraska Hardware Show 
6-18 New York Hardware Show September 
Northe Whis. Hdwe. Co. Snow 246.29 Nat | B Jers’ Hdwe. Fx 











The SILENT FLASH is made only by the 
great name in skates for over 40 years 


“CHICAGC: 


Roller Skate Company 
4456 West Lake St., Chicago 24, Illinois 
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National Events 


American Hardware Manufacturers Hotel, New Orleans, La. Secretary, 
Assn. in joint convention with the AHMA is Arthur L. Faubel, 342 
Southern Wholesale Hardware Madison Ave., New York, New 
Assn., April 11-15, at the Roosevelt York. Managing director, SWHA, 


HARDWARE AGE, JANUARY 21, 1954 














24( 
cou 
ant 
bat 


of 


FR 
OF 


HAR 


lied 
p-to- 
issue 
ige 








ry, 
342 
lew 
1A, 








MERCHANDISING 











‘@ar] Buy of the year 


Anew) 43/, PROWT! 


FIVE *1.19 FLASHLIGHTS FREE 


3 Beautiful Olin Flashlights 6 oF THESE ARE FREE) 


2244 Olin Guaranteed Flash- 
light Batteries...ALL for $25.77! 


° Retail Value *45.52 
¢ Your Profit *19.75...(43.38%)! 


240 No. 1511 OLIN GUARANTEED BATTERIES 


240 Long-life guaranteed batteries in attractive 48-unit 
counter display cartons. ach battery carries this Olin guar 
antee: “If this battery damages your flashlight, send it with 
battery to us. We will promptly give you free a new flashlight 
of equal value plus batteries.” Suggested Retail Price —15¢ 








FOR LIMITED TIME ONLY | 





FREE $1.19 FLASHLIGHT WITH EACH DEALER CARTON 
OF 48 OLIN No. 1511 GUARANTEED BATTERIES 
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8 No. 2011 OLIN FLASHLIGHTS 
IN HANDSOME COUNTER DISPLAY 
2-cell power beam. Fixt-focus. Solid 
drawn polished brass with chromium 
plated fittings. Lock “ON-OFTE” 
switch. Removable Hind Cap. 
Suggested Retail Price—$1.19 


An 
Product 
ELECTRICAL DIVISION 
OLIN INDUSTRIES, INC 
NEW HAVEN 4, CONN 


12% 











o7e20 


— >) aa 


Hitch your business to 


STAR BRITE 





THE SHINING C 
LINE THAT GIVE 


ABINET HARDWARE 
S$ YOU EVERYTHING 


* STARRED for quality, design and precision fit. 


SOLD THROUGH 
WHOLESALERS 
ONLY 


#285 

CHAIN DOOR FASTENER 
Wrought steel; non-welded chain 
Size of plate: 4" x 1%" 
“STAR-BRITE" 

Nickel 

and brass 

Complete 

with 

screws 


#215 

ORNAMENTAL HINGE 
For flush doors 
Overall size: 

24%," x 214" 
“STAR-BRITE" 
Chrome, nickel 
and brass 


Complete 
with screws 





#211 STORM SASH HANGER 
Hook Plate: I'/,"' x 1%'' Eye Plate: 1'/4"" x 2/4" 
“'STAR-BRITE'' Cadmium Plate 

1 doz. pr. to box; 36 doz. to carton 
Complete with screws 





#125 

SASH LOCK 
Wrought Steel 
Overall size: 
1%" x 27," 
“STAR-BRITE" 
Chrome, nickel 
and brass 





Complete 
with screws 


#216 
SEMI-CONCEALED HINGE 
Raised knuckle 

¥%"' offset 
“"STAR-BRITE" 
Chrome, nickel 

and brass 


Complete 
with screws 





WITH SPECIAL DEAL 





ATTRACTIVE 
STAND-UP 
DISPLAY 
COMPLETE 
WITH STAR 
AMERICANA 
HARDWARE 


Featuring Star's 
#318E—%" Offset Hammered Hinge 
#319—Flush Hammered Hinge 
#39I—1'4, Knob 
#394—Hammered Pull 
#317—"HL" %" Offset Hammered Hinge 
° #320—""HL" Flush Hammered Hinge 


STAR METAL PR 


er Street, Broo 


370 But! 


a 


124 


#200 
CUPBOARD TURN 
Wrought Steel 
Overall size: 
: ey’ 
""STAR-BRITE" 
Chrome, nickel 
and brass 
Complete 

with screws 








#297 

CONCAVE KNOB 
“STAR-BRITE” 
Chrome 

3 sizes: 1'/2"'=1%/"'-2144"" 
| Dozen to Box 


with screws 
36 Doz. to Carton 


ODUCTS Co. 


klyn 17; N. ¥, 








is T. W. McAllister, 814 Metcalf 
Bldg., Orlando, Fla. 


Bicycle Dealers’ convention and trade 
show, Feb. 14-17, at the Hotel Jef- 
ferson, St. Louis, Mo. Sponsored 
by the National Bicycle Dealers’ 
Assn., Inc., Wickliffe, Ohio. 


| Garden Supply Shows (National), 


Feb. 2-4, at the 71st Infantry Regi- 
ment Armory, Park Ave. and 34th 
St., New York City. Sponsored by 
the National Garden Supply Mar- 
keting Bureau, 1901 St. Paul St., 
Baltimore, Md., George E. Perry, 
director. 


Hardware Week (irha), April 16-24. 
Sponsored by the National Retail 
Hardware Assn., 964 No. Pennsy!l- 
vania St., Indianapolis 4, Ind. Rus- 
sell R. Mueller, managing director. 


Housewares Show (Western), Aug. 
1-4, at the Shrine Auditorium, Los 
Angeles, Calif. Sponsored by the 
Los Angeles Trade Fair, Inc., 1151 
South Broadway, Los Angeles 15 


Industrial Supply Convention, May 
17-19, at New York City. Sessions 
at the Waldorf-Astoria Hotel. Con- 
ference Booth Program at Madison 
Square Garden. Sponsored by the 
American Supply and Machinery 
Manufacturers’ Assn., 814 Clark 
Bldg., Pittsburgh 22, R. Kennedy 
Hanson, general manager; the Na- 
tional Industrial Distributors’ Assn., 
1900 Arch St., Philadelphia 3, Pa., 
H. R. Rinehart, executive secretary; 
and the Southern Industrial Dis- 
tributors’ Assn., 712 Volunteer 
Bldg., Atlanta, Ga., E. L. Pugh, 
secretary-treasurer. 


Locksmiths’ Convention and Trade 
Show, May 15-16 at the Park Sher- 
aton Hotel, New York, New York. 
Sponsored by Locksmiths’ Conven- 
tion and Trade Show, Inc., Robert 
Rognon, chairman, 110 E. 59th St., 
New York 22, New York. 


National Builders’ Hardware Exposi- 
tion, Sept. 26-29, at the Palmer 
House, Chicago. Sponsored by the 
National Contract Hardware Assn., 
John R. Schoemer, managing di- 
rector, and the American Society 
of Architectural Consultants, W. A. 
Mathewson, executive secretary. 
Administrative office of both 
groups at 420 Madison Ave., New 
York 17, N. Y. 


National Retail Hardware Assn., an- 
nual congress, July 12-15, at the 
Fairmount Hotel, San Francisco. 
Managing director, Russell R. Muel- 
ler, 964 No. Pennsylvania St., In- 
dianapolis, Ind. 


Southern Wholesale Hardware Assn. 
in joint convention with the Ameri- 
can Hardware Manufacturers Assn., 
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April 11-15 at the Roosevelt Hotel, 
New Orleans, La. Managing direc- 
tor, SWHA, is T. W. McAllister, 
814 Metcalf Bldg., Orlando, Fla. 
Secretary, AHMA, is Arthur W. 
Faubel, 342 Madison Ave., New 
York, New York. 


Sporting Goods Show and Convention 
(National), Jan. 17-20, at the Mor- 
rison Hotel, Chicago. Sponsored by 
the National Sporting Goods Assn., 
1 North La Salle St., Chicago 2. 
Secretary, G. Marvin Shutt. 


Toy Fair—American Toy Fair, March 
8-17 at permanent show rooms, 200 
Fifth Ave. and 1107 Broadway and 
vicinity in New York City. Also 
temporary exhibits at Hotels Mc- 
Alpin and New Yorker. Sponsored 
by the Toy Manufacturers of the 
U. S. A., Inc., 200 Fifth Ave., New 
York. H. D. Clark, secretary. 


Regional Events 


Ace Hardware Corp., 30th annual con- 
vention and exhibit, Jan. 25-27, at 
the Conrad Hilton Hotel, Chicago, 
Ill. Arthur H. Krausman, Ace 
Hardware Corp., 2355 S. Blue Island 
Ave., Chicago 8, is convention 
manager. 


Allen, Walter H., Co., Inc., annual 
stockholders’ meeting & Merchan- 
dising Show, Aug. 30-31, at the 
Baker Hotel, Dallas, Tex. 


American Hardware Supply Co., Mer- 
chandise Fair and Stockholders’ 
Meeting, Jan. 25-26, at company 
headquarters, 41 Terminal Way, 
Southside, Pittsburgh 19, Pa. 


California Gift Show, Jan. 24-29, at 
Los Angeles. Sponsored by the Los 
Angeles Trade Fair, Inc., 1151 So. 
Broadway, Los Angeles 15. 


China, Glass, Gift, Toy, Housewares 
Shows, Jan. 31-Feb. 3, at San Fran- 
cisco, Calif.; Feb. 14-17, at Seattle, 
Wash.; Feb. 21-24, at Portland. 
Sponsored by Western Merchandise 
Exhibitors Assn., 1355 Market St., 
San Francisco 3. 


Coast-to-Coast Stores annual conven- 
tion and exhibit, Feb. 7-10, at Min- 
neapolis, Minn. Sponsored by the 
Coast-to-Coast Stores Central Or- 
ganization, Inc., 29 Main St., S.E., 
Minneapolis 14. 


Cotter & Co. annual spring Merchan- 
dise Show and Stockholders’ Meet- 
ing, Feb. 8-9, at company quarters, 
865 E. Illinois St., Chicago 11. 


Decatur & Hopkins Co., Spring Open 
House, Feb. 22-25, at company 
headquarters, 93 Berkeley St., Bos- 
ton 16. 


Franklin Hardware and Supply Co., 











FAMOUS SWEDISH MADE HARDWARE 


Swedish 
WOOD CHISELS 


3% Hand-honed Swedish Steel Blades! 
% Machine Turned Tenite |! Plastic Handles! 


%& Shipped with Plastic Strip-off Coating 
on Each Blade! 


Ask your craftsman customers what they 
want in quality wood chisels and 
they're bound to describe a Gensco 
Swedish wood chisel. Here's the 
finest Swedish steel blade that 
takes a razor edge and holds it 

... plus a Tenite II handle 
that’s practically indestruct- 

ible. Write for catalog 

sheet and prices today. 


















ENCE Swedish 


WOOD CHISEL 


woited Swedish 









FREE DISPLAY BOARD 


3 color display board stands on counter or hangs 
on the wall. Holds set of 11 chisels sizes from 
Y%," to 2”. Yours free with the purchase of one set 
plus 5 extra of popular sizes (total of 16). 





Bushman Swedish 
Bow Saws 








CHISEL ROLLS 


Gensco Swedish wood chisels_ in 
heavy vinyl coated canvas rolls with 
clear vinyl pockets. Set 300-6 with 
6 chisel assortment shown. Also in 
4 and 11 chisel assortments. 





Swedish 
Woed wl , - 
wee 


Gensco-Crown-Brand slotted 


Complete line of famous Gensco 
Bushman Swedish bow saws. 24”, 
30", 36", 42” and 48” lengths... 
Rigid frames, adjustable frames, 
tension levers, tapered frames and 
extended handles. Also replace- 
ment blades for all bow and buck 
saws. Write for literature and prices. 
ish 
Swedish Mora 
- 
Hunting Knives 
Inlaid Swedish steel 
blades, curly birch han- wood screws in flat, round 
dles, plated brass bol- and oval head styles. Made 
sters, guards and butts. in steel and 
Top grain leather sheaths brass. Write 
\ with metal reinforcing. for prices. 
Free display 
with seven 
knife assort- 
ment. Write 
for catalog 
sheet. 
SEE YOUR JOBBER 


WRITE FOR PRICES 


GENSCO TOOLS 


ree Able), mela 












INC. 


GENERAL STEEL WAREHOUSE CO., 
1802 NORTH KOSTNER AVENUE, CHICAGO 39, ILLINOIS 
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SELL THEM THE 


JUSTRITE 
Yellow Flash 8 











Most Powerful Flashlight Made! 
When your customers demand a powerful flashlight, 
sell them the most powerful flashlight made, the 
Justrite Yellow Flash 8! Throws a brilliant 12 volt ~ 
half-mile beam. Rust proofed steel construction, handy Model No. 2108 
square shape. Flat base, adjustable head leaves hands List price 


free. Fold away handles. Uses & standard cell (More $395 less batteries 


sales for you!) 


Lantern Power—Flashlight Convenience 
Justrite Worklight 
Brilliant 6 volt power. Compact—fits 
in glove compartment, Steel construc- 
tion, baked enamel finish. Handy square 
shape. Uses 4 standard cells. Model 
2104. List price $2.95 less batteries 


Guards Your Life on the Highway 


Justrite Life Guarder 
Only blinking warning light that operates 
on standard cells, Visible in all diree- 
tions for miles. Converts to steady white 
light Uses 4 standard cells. Model No, 
-- 2192. List price $4.95 less batteries 











“NO HANDS” FLASHLIGHT 


Justrite Sportslight 
Adjustable, padded headpiece. Bat- 
tery Case fits in pocket, fastens to 
belt. Weather proof cord. 1500 ft. 
beam. Uses 4 cells, Model 1904. 
List price $3.95 less batteries. 


SELL ‘EM AS A TEAM! 
Justrite Work Warning Set 
Work Light and Life Guarder avail- 
thle as single unit, giving motorists 
Light for Work and Light for Safe 
ty. Model No. 21WW. List price 
$7.75 less batterles. 





New advertising mats, point of sale material available Ask your jobber about the 
Justrite All-Purpose line of electric lanterns. See the all new year-round Justrite ads in 
Argosy, Field and Stream, Outdoor Life, Popular Mechanics, and other national magazines. 


MANUFACTURING COMPANY 





J LI CTR iT 2061 N. Southport Avenue ° 


Chicago 14, Illinois 
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CONTINENTAL ENGINES 
ARE BACKED BY 
GENUINE PARTS AND 
AUTHORIZED SERVICE 
IN EVERY COMMUNITY 


RED SEAL 
re 








CNL Stele] &49)) 


A HUSKY 3 h.p. ENGINE 
COMBINING EASY 
STARTS, HIGH TORQUE, 
LONG LIFE 


IT’S WISER THAN EVER, TODAY, 
TO HANDLE THE MAKES OF 
EQUIPMENT THAT FEATURE 

CONTINENTAL RED SEAL POWER 

* DEPENDABLE SINCE 1902 « 











AA ee lee &, 


AIR-COOLED INDUSTRIAL ENGINE DIVISION 


12800 KERCHEVAL AVENUE ¢ DETROIT 14, MICHIGAN 








Marshall-Wells 


Our Own 


Sport Shows 


Arkansas 


California 


Carolinas, Hardware Assn. of, 


convention and trade show, Feb. 1-2, 
at company headquarters, 918-28 
N. Delaware Ave., Philadelphia 23. 
The first day will be an Open House 
for visits to manufacturers’ dis- 
plays. Business meetings are sched 
uled for the second day. 


Stores Congress: at 
Duluth, Minn., Feb. 8-10; at Spo- 
kane, Wash., Feb. 15-16; Portland- 
Seattle branches Congress at Port- 
land, Ore., Feb. 22-23. Sponsored 
by the Marshall-Wells Co., Duluth 
1, Minn. 


Northern Wholesale Hardware Co. an- 


nual convention and trade show ten- 
tatively scheduled for Feb. 21-23, at 
Portland, Ore. Company is located 
at 805 N. W. Glisan St., Portland 9. 


Hardware annual stock- 
holders’ meeting and merchandise 
exposition, Feb. 15-17, at Minne- 
apolis. Sponsored by the Our Own 
Hardware Co., 618 No. Third St., 
Minneapolis 1, Minn. 


New England Sports- 
men’s and Boat Show, Feb. 6-14, at 
the Mechanics Bldg., Boston, Mass. 
Detroit Congress Sportsmen’s Show, 
March 13-21, at the State Fair- 
grounds, Detroit, Mich. 


Texas Wholesale Hardware Assn. an- 


nual joint meeting with the Texas 
Hardware Boosters Club, June 17 
19, at Galveston. Secretary-trea 
surer, Howard Weddington, 1427 
National City Bank Bldg., Dallas. 


State Events 


Alabama Retail Hardware Assn., con 


vention and exhibit, May 16-18, at 
The Admiral Semmes Hotel, Mobile 
Association secretary, Mrs. Euna G. 
Ramsey, 1006 Frank Nelson Bldg., 
Birmingham. 


Retail Hardware  Assn., 
trade show and convention, Feb. 
14-15, at the Robinson Auditorium, 
Little Rock. Hotel headquarters, 
Marion Hotel. Association secre- 
tary, J. Wayne Tisdale, 908 Rector 
Bldg., Little Rock. 


Retail Hardware Assn. 
trade show and convention, Feb. 
7-10, at the Fairmount Hotel, San 
Francisco. Association secretary, 
Kreuger B. Jacobson, Western Mer- 
chandise Mart, 1355 Market St., 
San Francisco 3. 


trade 
show and convention, Feb. 23-25, at 
Charlotte, N. C. Exhibits at Radio 
Center. Meeting place, Hotel Char- 
lotte. Association secretary, Dwy- 
ane Laws, 118% E. Fourth St., 
Charlotte 2. 
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‘oar ed BATS and awe 









4c ee 
8 ws meee 0 ee eee 






‘with 7-NOTS 
ss # ght or Noreen 


‘ Wat 
KILO 


A WHOPPING BIG 


108% PROFIT 


IN NOTTS OUTSTANDING 
PRE-SEASON SPECIAL 


* 


NOTT PRODUCTS NEED NO INTRODUCTION, 
particularly RAT-NOTS, MOUSE-NOTS, MOLE-NOTS, 
CRAB-NOT, SOILIFE, PLANT SHOOT and ANT-X. 
















NOTT’S MERCHANDISER has been designed to attrac- 
roy (6 tively display the biggest profit making home and 
. hhech 2 te garden pest control products in one complete, self- 
rage wh . selling, space saving department. 
and YOU GET THIS COLORFUL 
PROFIT MAKING MERCHANDISER 
FREE 
plus A GENEROUS SUPPLY OF LEAFLETS 
. we 
e 2 \ 


2 th say 









BUY NOW ie 


PAY LATER 




































| 
No need to wait until the m 
season starts. Order today ee Cras . — , 
and receive special advance i Mote - 3 
: : A t 0G CHECK 
invoice dating. if Mouse-NoTS 

‘ f th SLA-RAT 

Vow. | { i _ SOUIFE 

BE SURE jh \)) \e ji 

YOU'RE ON /{,"}., A 





THE CyB VARS ‘a 
_ NOTT saicamall f 


ond PRACTICAL NOTT MANUFACTURING CO., BOX 87, MT. VERNON, N.Y. 


* hey ¢ des A 
Te 
Ate 






‘ We are interested in NOTT’S new MERCHANDISER 
: Please send literature. 
ASK YOUR JOBBER | Name 
FOR DETAILS...or | Address 
' 
Products of the : City 
NOTT MANUFACTURING CO., MT. VERNON, N.Y. 3 Jobber 
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Do More “Do-It-Yourself” Business 


_”™ BRADFORD c0:; 


POWER SAWS—Both 6” model (illustrated) 
and the 8” model have fully adjustable blades 
They’re Bradford built for better balance, more 
accurate work 










ELECTRIC DRILLS. a complete line of drills 
from %” to full 1” capacity. 4%” Palm Drill 
provides two-fisted drilling power in one hand 
Model 48 %” Drill is the ideal drill for the 
home craftsman or professional. 





DISC SANDER 


owerful 7” Disc Sander for 


wood or metal finishing. Famous 
Kool-Grip”’ construction. Unex 
celled for auto body work 
You'll do more business with Bradford Tools. See your Bradford 
representative or write direct for full details 
THE BRADFORD MACHINE TOOL CO. 
660 Evans St#. Cincinnati, Ohio 








rex sPORTS AMG CAMPING MOTORING 
> ELECTRIC LANTERNS 


SAFEWAY 


Travelite 














FOCAL-RAY Ff 


No. 900 





















Focal adjust- 
ment. Throws 
powerful spot-beam 
Or floodlight by curn- 
ing lenshead 
Pivot base — 


























Beams' Twin Switches. 
Red flasher cau- 
tions traffic, while 
side spot beam 
provides pow 
erful service 
light. Pivor 
Base 


light stays “‘put’™’ 
at ANY angle. 
Plastic handle. 





















Turn night 
into day! Twin 


EMPIRE ELECTRIC LANTERNS 
are designed to meet the 
wide, profitable Sports, Mo- 
toring, and Farm Market. 

Nationally Advertised . . . 
up or down 


WT ee 1 Write for Empire Lantern 
ene a . ? Catalog. 


The METAL WARE CORPORATION, Two Rivers, Wisconsin 
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lights — extra 
brilliant side 
light with top 
flagd light 
Pivot base 
spots light 















Connecticut Hardware Assn., conven- 
tion, Feb. 10, at the Hotel Bond, 
Hartford. Association secretary, 
Ned Russell, Harris Hardware, 
Southport, Conn. 


Florida Retail Hardware Assn., con 
vention and exhibit, April 25-27, at 
George Washington Hotel, Jackson- 
ville. Executive manager, W. W. 
Howell, P. O. Box 183, Waycross, 
Ga. 


Georgia Retail Hardware Assn., con- 
vention and exhibit, April 25-27, at 
George Washington Hotel, Jackson- 
ville, Fla. Executive manager, W. 
W. Howell, P. O. Box 183, Way- 


cross. 


Illinois Retail Hardware Assn., trade 
show and convention, Feb. 23-25, at 
Chicago. Show at Navy Pier. Ses- 
sions at Sheraton Hotel. Associa- 
tion secretary, William F. Ewert, 
1194 Merchandise Mart, Chicago 54 


Indiana Retail Hardware Assn., trade 
show and convention, Jan. 26-28, at 
the Murat Temple, Indianapolis. As 
sociation secretary, W. J. Sheely, 
964 No. Pennsylvania St., Indian 

apolis 4. 


Intermountain Association, trade show 
and convention, Jan. 24-26, at Boise, 
Idaho. Hotel headquarters, Boise 
Hotel. Association secretary, Leon 
L. Weeks, 308 Continental Bank 
Bldg., Boise. 


Iowa Retail Hardware Association, 
convention and exhibit, Feb. 9-12, 
at State Fair Grounds, Des Moines, 
Iowa. Headquarters and sessions, 
Savery Hotel. Secretary, Philip R. 
Jacobson, Mason City. 


Kentucky Retail Hardware Assn., 
trade show and convention, Feb. 2-4, 
at the Brown Hotel, Louisville. As- 
sociation secretary, Edward Keiley, 
501 Republic Bldg., Louisville 2. 


Louisiana Retail Hardware Assn., 
convention, April 11-13, at the 
Buena Vista Hotel, Biloxi, Miss. 
Secretary, David O. Mansfield, 226 
S. State St., Jackson, Miss. 


Michigan Retail Hardware Associa- 
tion convention and exhibit, Feb. 
16-18, at Grand Rapids. Headquar- 
ters, Pantlind Hotel; exhibit, Civic 
Auditorium, Harold W. Schumacher, 
Olds Bldg., Lansing 8, manager. 


Mississippi Retail Hardware Assn. 
convention, April 11-13, at the 
Buena Vista Hotel, Biloxi, Miss. 
Secretary, David O. Mansfield, 226 
S. State St., Jackson, Miss. 


Missouri Retail Hardware Assn., trade 
show and convention, Feb. 23-25, at 
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». 2-4, 
. As- , : j 
ie The Keil No. 6 Key Duplicating Machine cuts virtually every kind of ° 
, key. The machine is equipped with a variety of six cutters and guides, ss 4 
\ssn., all mounted on a semi-automatic turret head. The beveled cutter is for a KEIL 
— | eylinder keys, and the five high speed steel cutters are used for cutting ae CK CO 
, 226 all types of flat steel keys, also the tumbler and end ward cuts on bit f LO , 
keys. On the side of the machine there is a special cutter for cutting f Inc. 
adie side wards on bit keys. ao CHAgesTOW;N, 1021. 
eb. 
_— A flip of a lever and a turn of the turret snaps the proper ¢ 
— citer and corresponding guide into position ready for “of Please send complete 
. quick, accurate cutting. This one feature — proves the Pg information about your New 
superiority of this machine over all other makes. ; F nO ta eens 
8sn. 
the CONTACT YOUR JOBBER — OR a 
liss. 
296 
nat State 
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put this 


VLCHEK Screw Driver 


's hand 
in your customer . 


...and the sale is made 


Call attention to the attractive, clear 
amber, extruded plastic handle 
tougher than molded , . . the rounded 
ends that fit the palm of his hand . 
the beveled flutes for a sure, comfort- 
able grip .. . the high-carbon, heat- 
treated, steel] bit to take the toughest 
twists. Here’s value your customer 
appreciates—-value that brings him 
back for more. 


SUPER VLCHEK SCREW DRIVERS 
Supplied in 3 Types 


— 


. Regular, square shank, polished 
tapers, chrome plated. 


Nn 


. Cross-point, round shank, 
chrome plated. 


3. Regular, round shank, polished 
tapers, bright plated. 


VLCHEK TOOL COMPANY 


East 87th St. « Cleveland 4, Ohio 
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the Jefferson Hotel, St. Louis. As- 
sociation secretary, Harry Scherer, 
1189 Arcade Bldg., 812 Olive St., 
St. Louis. 


Mountain States Hardware & Imple- 
ment Assn. convention, Jan. 26-28, 
at the Cosmopolitan Hotel, Denver, 
Colo. Association secretary, Francis 
W. Reich, 1233 Spruce St., Boulder, 


Colo. 
Nebraska Retail Hardware Assn. 
trade show and convention, Feb. 


16-18, at the Auditorium, Omaha. 
Association secretary, C. A. McCoy, 
325 Insurance Bldg., Lincoln 8. 


New England Hardware Dealers 
Assn., trade show and convention, 
Feb. 22-24, at the Hotel Statler, 
Boston, Mass. Association secre- 


tary, A. C. MacHardy, 185 Dart- 
mouth St., Boston 16. 
New York State Retail Hardware 


Assn., trade show and convention, 
Feb. 16-18, at Syracuse. Show at 
War Memorial. Sessions at Syra- 
cuse Hotel. Association secretary, 
Nicholas H. Kiley, Hills Bldg., 


Syracuse 2. 


North Coast Retail Hardware Assn., 
trade show and convention, Jan. 31- 


Feb. 2, at the Multnomah Hotel, 
Portland, Ore. Association secre- 
tary, D. D. Stewart, American 


Building, Seattle 4, Wash. 


North Dakota Retail Hardware Assn. 
convention, Jan. 26-28, at Fargo. 
Association secretary, Miss E. J. 
McGraun, 54% Broadway, Fargo. 


Ohio Hardware Assn., trade show and 
convention, Feb. 8-11, at Cleveland. 
Exhibit at Public Auditorium. Ho- 
tel Headquarters, Statier Hotel. 
Association secretary, John  B. 
Conklin, 198 S. High St., Columbus 
15. 


Oklahoma Hardware & Implement 
Assn., trade show and convention, 
Feb. 2-4, at the Municipal Audi- 
torium, Oklahoma City. Association 
secretary, Robert K. Thomas, 515 
Midwest Bldg., Oklahoma City. 


Pacific Southwest Hardware Assn., 
trade show and convention, Feb. 
16-18, at Long Beach, Calif. Ex- 
hibits at Auditorium. Meetings at 
Wilton Hotel. Association secre- 
tary, Otto H. Grigg, 416 W. 8th 
St., Los Angeles 14. 


Pennsylvania and Atlantic Seaboard 
Hardware Assn., trade show and 
convention, March 2-4, at the Chal- 
fonte-Haddon Hall, Atlantic City, 
N. J. 1616 Walnut St., Philadel- 
phia 3. 















Comes in 
attractive 
display 


... THAT PAINTS 
AROUND CORNERS 
.a flexible paint brush chat bends 
to any angle .. . makes it easy co paint 
those spots an ordinary brush just can't 
reach. Makes painting easier and quicker. 
The Paint Brush with a thousend uses! 
SEE YOUR JOBBER 
OR WRITE 


KWIKSAND inc. 


529 MERCHANTS ROAD 
ROCHESTER, N. Y. 


Now .. 





















BY THE MAnERS op 


ean. 


paint stick 


Removes rust 
Prevents rust 


Packed 1 doz. 
in display case 


For prices and san ple, write 


THE KLEAN-STRIP CO., INC. 
2340 S. Lauderdale, Memphis 6, Tenn. 
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south Dakota Retail Hardware Assn., 
trade show and convention, April 
6-8, at the Coliseum, Sioux Falls 
Association secretary, O. R. Baily, 
1300 S. Jefferson Ave., Sioux Falls 


lennessee Retail Hardware Assn., 
convention, Feb. 21-23, at the Noel 
Hotel. Nashville. Association sec- 
retary, Morris Jones, P. O. Box 784, 
Nashville. 


Texas Hardware & Implement Assn 
trade show and convention, Jan. 25- 
27, at the Plaza Hotel, San Antonio. 
Association secretary, R. M. Souder, 
822-823 Texas Bank Bldg., Dallas 2. 


Tri-State Hardware & Implement 
Assn., trade show and convention, 
Feb. 8-9, at the Herring Hotel, 
Amarillo, Tex. Association secre- 
tary, M. D. Shepherd, Canyon, Tex. 


Virginia Retail Hardware Assn., trade 
show and convention, Feb. 7-10, at 
the Hotel Chamberlain, Old Point 
Comfort, Va. Association secretary, 
G. T. Omohundro, Jr., Scottsville, 
Va. 


West Virginia Retail Hardware Assn., 
trade show and convention, Feb. 
22-24, at the Daniel Boone Hotel, 
Charleston. Association secretary, 
James C. Fielding, 1628 McClung 
St., Charleston 1. 


Wisconsin Retail Hardware Assn., 
trade show and convention, Feb. 2- 
4, at Auditorium-Arena, Milwaukee. 
Association secretary, H. A. Lewis, 
Stevens Point, Wis. 


HARDWARE HUMOR 





\T ghey 


Hlardware Age 4 


“Here we're trying to keep ahead 

of the Jones’ and you've got the 

nerve to sell ‘em the same kinda 
equipment we bought.” 
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2 Proved Profit-Makers 
for Ever 


Dealer! 
DOZEN 


Seg . = 








KESTER KESTER 
| SOLDER 


SOLDER 


KESTER KESTER 


Sb wrra: menoen} ; RADIO 
SOLDER SOLDER 
eteamandhn sare 
o KESTER ° bd 
ACID-CORE SOLDER 
General Work; 
1 and 5 Ib. spools 


” © KESTER © 
RADIO SOLDER 
Rosin-Core for 

everything electrical 


© KESTER PLASTIC ° 
ROSIN-CORE SOLDER 
Radio-TV, etc 
1 and 5 Ib. spools 


KESTER 
METAL MENDER 
Acid-Core; 
25c package 





































© KESTER 9° 
SOLDERING FLUX 
(Liquid) 
All-purpose; 
4 oz. bottles 


° 





° e KESTER ° ° KESTER ° 
SOLDERING PASTE SOLDERING PASTE 


Handy 2 oz. tin 1 Ib. economy size 






KESTER 
“*RESIN-FIVE”’ 
SOLDER 
More active flux; 

1 and 5 Ib. spools 












Kester @ 
5 Sower # 


wll * 























o KESTER © ° KESTER ° KESTER d 
BAR SOLDER SOLID-WIRE SOLDER SOLDERING SALTS “SOLDERIN 
Convenient shape; True alloys; 1 Ib. cans; ——- 






1 Ib. bars 1 and 5 Ib. spools ‘Just Add Water’’ 


Free: 16-page booklet 
for your customers 
‘Tells ‘em 
how to do it.’* 








Your Customers know KESTER... 
Makes it Easier to Sell! 


Nationally advertised ... nationally known 


= ..» Kester Solder enjoys real customer acceptance. 
=» : : 
= Confidence in any product means greater Sales; 


stock Kester and you'll really profit! 


Cash in on the Home Repair Market! 
More and more, the “man of the house” is turning to 
repair and hobbycraft work for economy and relaxation. 
j He needs solder . .. and Kester’s ‘Soldering 
Simplified” booklet tells him how to use it. 
Get your free copies right away! 


KESTER SOLDER COMPANY KESTER 


4207 Wrightwood Avenue, Chicago 39 
Newark 5, New Jersey © Brantford, Canada 


Sell KESTER and you sell the BEST! 


SOLDER 
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WHAT'S NEW 








@ For more information on these products and services 
use free post card on page 135. 


(Continued from page 13) 

for $2.98 but is specially priced at 
$1.98: varnish brush is regularly 
$1.79 but sells for 98¢ during pro 
motion. Carton has divider and V- 
shaped display card to be placed at 
back with arrows pointing — to 
brushes. Retail value of assortment 
is $23.64; price to dealer is $15.76 
Whiting-Adams Co 


For more data circle No. 8 on postcard, p. 135 


Key Duplicating Machine 
Model No. 6 key duplicating ma 

chine now cuts almost every kind of 

key. Beveled cutter for duplicating 





cylinder keys has been added to tur- 
ret head. Five high speed steel cut- 
ters are also mounted on turret and 
are used for making all types of flat 
steel keys, and the tumbler and end 
ward cuts on bit keys. On side of 
machine is special cutter for side 
wards on bit keys. Cutters do not 
have to be switched, and are posi- 
tioned by flipping a lever and turn- 
ing turret. Keil Lock Co. 


For more data circle No, 9 on postcard, p. 135 


Rotary Power Mowers 
Three new rotary power mowers 
in 1954 line include 18-in. Model 
18M and 20-in. Models 20M (man- 
ually operated) and 20SP  (self- 
propelled), illustrated. Feature of 
these models is the cutting unit, 
known as the Suction Lift Rotor, 
which is a formed steel disc on 
which four” replaceabie cutting 
blades are bolted. Blades are 


132 





pitched to provide maximum lift- 
ing action, assuring smooth cut. 
Balanced disc produces — flywheel 
action which carries machine 
through sudden = overloads.  Leat 
mulcher attachment is available fo) 
ail three models. An 18-in. electric 
and two heavy-duty models—-31-in 
and $7-in.—-round out rotary line. 
Jacobsen Mfg. Co, 


For more data circle No. 10 on posteard, p. 135 


Floor Conditioner 


This medium-size floor condi- 
tioner for use in larger households, 
offices, stores, ete., is a twin-brush 
model. Known as FP-34, brushes 
are & in. in diameter and cover a 
16-in. path. Twin brushes rotate 
in opposite directions. Unit comes 
equipped with pair of combination 





brushes for scrubbing, waxing and 
polishing; pair of reversible self 
buffing pads, and pair of reversible 
steel-wool pads. Buffing and steel- 
wool pads snap-on over combination 
brushes. Machine is driven by 4% 
h.p. ac-de motor, has brush speed of 
100 r.p.m., and retails for $129.50. 
Red Devil Tools. 


For more data circle No. 11 on postcard, p. | 


18-In. Power Mower 
Lawn-Boy 18 in. rotary power 
mower features die-cast aluminum 
housing with enamel finish; overal] 
weight is 37 Ibs. Other features 
include staggered front wheels for 
contour cutting on hilly lawns, side 
trim slot for trimming close to ob- 
structions, front discharge whic} 
sprays clippings away from op- 
erator, and 45 cu. in. muffler that 
reduces noise. New handle brackets 
permit handle to be quickly de- 
tached for convenient storage 
Mower’s Iron Horse engine is two- 
cycle, 14% hp. direct drive with an 





improved carburetion and new pull- 
type choke which make it easier to 
start. Other mowers in line are 
17 in. electric, 18 in. economy and 
21 in. models. RPM Mfg. Co. 


For more data circle No. 12 on postcard, p. 135 


Lawn Sprinklers 

These Swingin’ Spray oscillating 
lawn sprinklers’ have lifetime, 
trouble-free Perma-Sealed motor 
units. In yellow and green color 
scheme, unit comes in No. 700 
Standard mode] (illustrated) and 
No. 1000 Deluxe model. Motor is 
separate from water-intake system. 
Dirt and impurities never come 
into contact with motor, which 
operates in fluid grease-pack for 
smooth, efficient operation. Made 
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UNIVERSAL 
ALUMINUM LUNCH 





patented “built-in” 
CUP HOLDER 
No tipping — 


} - 











a 


Retains “‘new look’ longer...is easy to clean 


There’s a real sales story with the all exclusive “‘Loc-Tite” safety catches, and 
new Universal Heavy Duty Aluminum extra long handle. Retails for just 

Lunch Kit! Made for the first time from $4.50. 
heavy gauge aluminum—it stays new For all the facts write us today... 


looking longer and is easy to clean. It’s | 
: a > «eo * 99 Landers, Frary & Clark 
complete with Universal’s ‘““Shur-Grip rena hcg, Aor 
pint vacuum bottle, patented cup holder, | __ Please rush me information 
| on the UNIVERSAL Aluminum Lunch Kit. 
| 


STORE MAME. 2c cccccccccccccccceseccccveccseseesesese 
EP ere errr errr st hey eer tee te 





LAeens, COREY @ CLAGE, ew Gmevnem, CON, Oe eee eee ewe 
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WHAT'S NEW 





entirely of metals, 
No. 700 covers an area up to 40x50 
ft., retails $11.95: No. 1000 


non-corrosive 


for 


covers an area up to 40x60 ft., re- 
tails for $13.95. Melnor Metal Prod- 
ucts Co., Ine. 


for more data circle No. 13 on posteard, p. 135 


Glass Holder 

No. 403 Grayline glass holder, 
stationary model of the glass rack, 
can be mounted parallel with the 





front edge of a shelf, inside the cup- 
door, Holder is vinyl 
coated and comes in white, red and 
Packed three to a box com- 
with retail 
$1.98 per box. Gray Co. 


board etc. 
yellow. 


plete screws, price is 


For more data circle No. 14 on postcard, p. 135 


Centrifugal Pump 


This Burks pump, known as the 
IHiV Series, is designed primarily 
for booster, circulating and air con- 
ditioning applications. 
comes with supply and 
pressure gages, and control valve 
for adjusting to most efficient pres- 
sure for each installation. 


unit 
discharge 


Each 


Unit can 
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be used in horizontal or 
without any 
Kam-Action 


combinations 


vertical 
mechanical 
impeller- 


position 
changes. 
volute are for in- 
Units, in sizes 
14% hp., have heavy-duty 


creased 


through 


capacity. 





long-life motors, one-piece stain- 
shafts and solid bronze 


impellers. Decatur Pump Co. 


less steel 


For more data circle No. 15 on postcard, p. 135 


Garden Tractor Line 

Three models of Dandy Boy gar- 
den tractors come in 2%, 3 and 5 
hp. sizes, each with five speeds for- 





ward—I1'%, 2%, 3%, 6% and 9 
m.p.h. Each model features an ac- 


cident-proof reverse; tractor auto- 
matically stops the instant reverse 
knob is released. Attachments in- 
clude front-mounted rotary tiller, 
front- mounted cultivator, gang 
mowers, rotary weed cutter, rotary 
lawn mower, rotary brush saw, 
portable tilting saw and two-way 
moldboard plow. Midland Co. 


For more data circle No. 16 on postcard, p. 135 


Power Saws 
Heavy-duty adjustable saws, 
9, 8, 7 and 6 in. models (illustrate 
top to bottom), feature saw grip 
handle at natural sawing positior 
blade guard retracting levers, 
heavy-duty Universal motor, large 
aluminum’ shoes adjustable fo: 
depth or angle of cut, and telesco; 
ing low blade guard. Power cable 
out end of handle. 


passes 


Large 


wing nuts are used for quick, a 
curate setting of depth and beve! 
adjustments. Each saw comes with 
combination 
other 


rip and_= cross-cut 


blade; accessories available 





include carrying case, rip fence, 
saw protractor and selection of 
blades. Black & Decker Mfg. Co. 


For more data circle No. 17 on postcard, p. 135 


Weeder Lawn Mower 


Known as the Weed Topper Spe- 
cial, this power lawn mower comes 
with the Weed Topper as standard 


at 
} 





equipment. This is a sickle bar 

placed just ahead of reel blades; 

sliding blade cuts tops off weeds. 
(Continued on page 138) 
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cae] HILT CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
What's New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 


get you all the information you need, quickly. 
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| plays, etc., 

] HARDWARE AGE than in any other magazine. 
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under the individual item description. 








1H | will be sent you on each item. 
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Here is Your Quick Check Card | 


| What it is... How it works 


@ Each issue brings you dozens of descriptions of new products, new dis- | 
in the "What's New" columns. You get more of these in 


@ When you want more free information on any of these products, simply | 
mark a circle around the same number on the post card as appears 


Drop the post card in the mail box. No postage is needed. You will 
quickly receive, free, complete details on the product from the manufac- 


turer. You may circle as many items as you wish. Separate information 


@ Be sure to give your full name and address on the post card. Print or type 
it clearly. We cannot service post cards with incomplete addresses. 
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Please use this P. O. 
Box Address for Quick 
Check Cards Only 
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. This 


| / /eye-catching 





sales-maker 


j 


/ really puts you 














in the tool 























business! 
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The Bon-E-Con “merry-go-round”? combines 
display appeal with self-service features to make 
it easier for you to increase your tool sales. 
Now, hardware dealers all over the country are 
really getting into the tool business right for less 
than $100! 


BON-E-CON 


The Bon-E-Con line includes only the most 





popular tools—the fastest movers 





for quick turnover. Write today for complete 





suelo) S— 


information on how Bon-E-Con tools and the 





Bon-E-Con “merry-go-round” will help you 











increase tool sales and profits. 



















BONNEY FORGE & TOOL WORKS + ALLENTOWN + PENNSYLVANIA 
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HAT'’S NEW 










Safety Latch 


Not just a latch... but the self- 
locking ANCHOR SAFETY 
LATCH ... the secure fas- 
tener for your customers’ 
farm, home, or ranch needs. 
Weatherproof... quickly 
installed, the ANCHOR 
SAFETY LATCH sells itself 
. comes packed in colorful 
Display Box No. 20 for min- 
imum counter space... max- 
imum sales appeal. Order this 
popular favorite today. 







DISPLAY ss 
BOX NO. 20 
No. 5345 Safety Latch 
Size: 6 inches 

Packed: 2 dozen per box (with staples) 


MY 
NORTH & JUDD | 
MANUFACTURING COMPANY 
New Britain, Connecticut 
Makers of ANCHOR BRAND 
Hardware Products 


New York * Boston * Philadelphia * Atlanta * Buffalo * Detroit | 
Chicago * St. Lovis * Dallas * Los Angeles * San Francisco 


—— 
i 
H 
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@ For more information on these products and services 
use free post card on page 135. 


Powered with a Briggs & Stratton 


engine, mower has self-adjusting 
tapered roller bearings, crucible 
steel blades, lipped bottom. blade, 


and sectional wood rollers. Recoil 
starter is available as 
equipment. Cutting width is 17 in. 
Moto-Mower Co. 


For more data circle No. 18 on postcard, p. 135 


optional 


Enclosed Ballast 


Enclosed clamped-core ballast for 
small 
15-, and 20-watt 


use on fluorescent fixtures 


with 14-, fluores- 





cent lamps can also be applied to 
signs where encased, compounded 


have been used previously. 


Unit is approximately 10 pct lighter, 
25 pet shorter, and between 15 and 


units 


20 pet less expensive than ballasts 
it replaces. Each unit is equipped 
with universal mounting clamp with 
mounting ears on both sides and 
bottom. Listed as 89G457, it oper- 
ates on 110/112 60 cycles. 
General Electric Co. 


volts, 
For more data circle No. 19 on postcard, p. 135 


Can Opener Promotion 
Offered as a Hardware Week 
special, this Table-Topper Dual 
Electronic can opener is removable 
and portable; large rubber vacuum 
cup enables it to be mounted hori- 
zontally on any flat, smooth sur- 





face. Pressing lever mounts opene) 
firmly; to remove it, 
leased. Height adjustment permits 
opening of large size cans. Cut-ofl 
can lids are held 
Dual Electronic Lid Lifter. Retails 
for $8.95. Dazey Corp. 


For more data circle No. 20 on posteard, p. 13 


lever is re- 


Edger-Trimmer 


Combination electric lawn edger, 
lawn trimmer and hedge trimmer, 


called the Eversharp Hornet, elimi- 


*y) 


— 


s 


et 


nates need for three different tools. 
Features include disk- 
type hardened blade which is non- 
breakable and non-clogging; motor 
with fully permanently 
lubricated ball bearings, and work- 
ing speed of 7500 r.p.m.; two-piece 
handle of aluminum tubing which 


one-piece 


enclosed, 
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The One and Only Sprinkler Hose 


TO PROVIDE UNIFORM 





PRESSURE THE ENTIRE LENGTH 






Comes with sturdy metal reel that 
permits easy carrying and hanging 











sn ? 
ey 
AB 


Here’s the exclusive low-back feature that guarantees 
uniform sprinkling the entire length of the hose. Water 
flows from the faucet into perforated sprinkling chambers 
(A) and into unperforated channel tube (B) 

Water flows through tube (B) the entire length of the 
hose... hits end cap and flows back into the sprinkling 
chambers. 

That’s how you get uniform pressure and even sprinkling 
all the way in U. S. ROYALITE SPRINKLER Hose, 












.... these great features 


e Couplings at both ends—fer adding extra lengths 
and easy flushing 

e Flat bottom surface—will not roll even on bends 

e 100% Virgin Vinyl—for longer life and greater 
flexibility 

e Extended coupling sleeves—for added protection 
and longer wear 

e Sturdy metal reel—for easy handling and storage 

e High pressure for sprinkling 

e Low pressure for soaking 

Available in 25- and 50-Ft. Lengths 











The One and Only Garden Hose Line 


with a complete selection of plastic and rubber hose including opaque 









plastic and transparent “see thru” plastic. The “U. S.” line has a garden ~ % 
hose priced to fit every budget, and to make every sale. You can depend é iN 

‘ ° ° A 
on the “U.S.” name— you and your customers know it stands for quality. It an \ 


Rubber hose guaranteed up to 12 years, plastic hose up to 10 years. 
U. S. Sprinkler Hose and U. S. Garden Hose are adver- 
tised in Better Homes & Gardens, American Home, and 
Sunset, read by over 16,700,000 men and women, all inter 
ested in their gardens. 
All “U. S.” Hose sold only through selected distributors. 
Stock up now . 










RUBBER 


UNITED STATES RUBBER COMPANY * Mechanical Geeks Shiites. Rockefeller Center, New York 20, N. “" 
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WHAT’S NEWER 


is adjustable for easy hedge trin 
ming. Weighing 4 lbs., unit has 
suggested list price of $27.95. Mid- 
west Mower Corp. 


For more data circle No. 21 on postcard, p. 135 


Key Chain Flashlight 


Zebra Light key chain is buil 


with all the features of a regular 


flashlight; key chain is attached by 


COMPLETE WITH TwO POWERFUL BURGESS EATERIES 


4 
Ci "\4 
i, 
% 


A REAL FLASHLIGHT 


O45 8 Ome LASTING Fat A imeeacieee Swirte 


¥-- 98 (ong Lestag GURGESS te | Cote 


' 


sturdy metal clasp molded into the 
plastic. Counter display — (illu 

trated) holds four key chains, and 
takes up 7 in. of counter space 
Burgess Battery Co, 


For more data circle No. 22 on posteard, p. 135 


Garden Tractors 

Power-Ho garden tractor series 
features Versa-Matic drive and re 
verse, Which is operated with one 
lever on the handle; any forward 
speed or reverse can be chosen 
without shifting, clutching or belt 
changing. Available are 111 at 


| 
; 
' 
“ 


(Continued on page 144) 
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PUBLISHED IN THE INTEREST OF GOOD FENCING 


* san | FLYNN BROTHERS BUILD 130 RODS FENCE IN DAY 


te’ — Find Investment in Posts and Fencing for Rotation 
} Grazing Pays off in Better Milk Production 


Tom, Adrian and Eugene Flynn recently utilized power 
equipment to put in 130 rods of fence in a 10-hour day. 
The three brothers operate a large dairy farm on bottom- 
lands north of Blair, Nebraska. 

When the Missouri River flood of 1951 badly damaged 
some of their fences, they got along pasturing their large 
herd of Holsteins for awhile by patching. Then they 
decided to tear out 130 rods of it and build anew. 


Finished Between Milkings 
They set out one morning, after milking, with a truck- 
load of posts, rolls of Sheffield barbed wire, tractors and 
power-driven post hole digger. They had the whole fence 
in before milking time that night. 
When ready to string barbed wire, they used their manure 
spreader. In place of the beater they mounted a length 


of pipe Ww hich cart Ke d three rolls of he ffield wire , then Good Fence Goes in Fast: The Flynn brothers build fence at the 
drove ahead, unrolling three rolls of wire at once. vate of 2143 





SS GATTERES 





, 2 feet an hour. Sheffield barbed wire is being reeled off 
One man with the tractor-mounted post hole auger dug a of three coils on the manure spreader. The other brother operated 
post hole in 30 seconds. His two brothers set the posts. the post hole auger. 





Rotation Pays in Better Milk Production 
The fence enclosed a new pasture seeding of brome grass, 
alfalfa, ladino clover and timothy. Later the Flynns ran 
some partition fences across the field so they can rotate 
their dairy cows from one field to another. 


into the 
(illus 
ains, and 
‘Yr space , : 
A relatively small investment in posts and wire pays a 

good return in better milk production. Cows get more 
new-growth grass that way, and less of the forage is 
wasted from tr: ampling. 


fleard, p. 135 


“Tight As A Fiddle String” ‘Is Too Tight for Woven Wire Fence 


By A. B. Kennerly came and the wire con- 
“Tight as a fiddle string tracted it pulled Over Bev~ 
is all right—for fiddle eral of the posts. Driving 
strings, not fences,” says along the road, Forgason 
Lanier Forgason, co owner pointed to a gra ire 
of the 21,000-acre Hudgins along the fence. 

Ranch around the town of | “They’re burning the fence 
Hungerford, Tex. “Just line. It’s just a mighty 
tight enough so the wire 00d way to lose tension 


or series 
» and re- 
with one 
forward 
» chosen 
r or belt 

















111 at- a t ign so the AM 
Sheffield Fence Has A Built-In Bonus of Strength and Long Life = won't sag.” That's Forga- 1 ae and burn off 
See for yourself, at your This extra steel in Sheffield son's advice for fences. He - ere 
Sheffield dealer’s, the Fence costs you no more— cited an experience: “Got Many of the Hudgins 
extra wrap of stay wires even though it’s special the wires too tight, which fields are cross-fenced to 
around the top and bottom analysis steel, quality con- was all right during the force closer grazing by 
line wires of Sheffield trolled from furnace to fin summer; but when winter their Brahman cattle. 
Woven Wire Fence. See ished fence—with zinc coat See Your Neighborhood Sheffield = 
the longer hinged joints tightly bonded to steel for Fence Dealer Today 


on line wires. longer life. 


' aerate SHEFFIELD 
L 





Bolt and Nut products in all et . 
standard types and sizes in- : 

cluding Carriage, Machine, . ee S | 3 3 L 

Plow, Stove, Stud and Lag . 

Bolts; Cap, Set and Machine Cc oO R P O R A T ! oO N 
Screws end Rivets. HOUSTON KANSAS CITY 
TULSA 
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\ Continental Produces 

Over 1,756,000 
Styles and Sizes of 

Standard Screws Alone! | 


... to quickly meet your every demand 





Whether your needs are special or regular fasteners, always count 

on Continental for satisfaction. Their total of over 1,756,000 dif- 

ferent sizes and types of standard screws alone give you a greater 

selection than any other fastener producer. 

You can be sure that their design engineers and production special- 

ists will give you the benefit of their experience with every standard 

or special fastener. _¥ 
Profit from this experience. Put them to work for you today. Call . 
direct or through your local distributor. Continental has proven 

for 50 years that it can better satisfy your every need. 
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CONTINENTAL SCREW COMPANY 


New Bedford, Mass., U. S. A. 
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Keep water out | 
of masonry walls | 


Waterpivt 


3S 
| Quick seal 
EE 
iT | 











The THORO System 
SINCE 1912 
Your customer needs a 
raincoat for his home — 


Give him the best money can buy 
at minimum cost! 


Gert our pictorially- 


? ‘ i Ts z { 
literature “HOW TO DO IT” 


new EAGLE, PENNSYLVANIA 
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WHAT'S NEW 








@ For more information on these products and services 


use free post card on page 135. 


tachments' including cultivator, 
seeder, weed-cutter, 
and Sno-caster. Series includes 
four models ranging from 2 to 3.6 
hp. Illustrated is Model 15FC, 2.5 
hp. tractor. Bolens Products Div. 
of Food Machinery & Chemical 
Corp. 


For more data circle No. 23 on postcard, p. 135 


Flush Valve 

Improved model of Alert Fric- 
tion-Free Flush Valve can be in- 
stalled in newer type, smaller flush 








tanks, as well as in older models. 
Installation is easy and fast and 
requires no guide arm. Newspaper 
ad mats, counter folders and dis- 
play materials are available. Ard- 
more Products Co, 


For more data circle No. 24 on postcard, p. 135 


Portable Tank Sprayer 
Model 450 tank sprayer features 
twin compressor which 
extra power. Compressor is mul- 
tiple diaphragm type and is equip- 
ped with oversize ball bearings that 
are lubricated for life. With an 
11% gal. capacity, heavy welded 
steel air-storage tank has an auto- 
matic pressure switch that starts 
motor when pressure drops to 30 
lb. and shuts off at 45 Ib. Unit is 
mounted on removable rubber-tired 
wheels; rubber pads for tank feet 
and removable handle with rubber 
grip are also included. Equipped 
with tire inflator chuck, 15-ft. air 


provides 


lawn-mower 





hose, No. 121 spray gun and % 
hp. motor, unit retails for $169. 
W. R. Brown Corp. 


For more data circle No. 25 on posteard, p. 135 


Rotary Power Mower 


In the 1954 power mower line, 
rotary model, 
Mow-Master Model 205, features 
lightweight, easy maneuverability, 


this self-propelled 


and streamline design in royal blue 
and yellow. Weighing 65 Ib., it has 
full 20-in. cutting swath and is 
powered by 2!4-hp. Power-Pak two- 
cvcle engine. Other features are ad- 
cutting heights, 


justable suction 


“a 


= 


lift blades, safety guards on front, 





rear and sides, and close trimming 
to house, fence, trees, etc. Propul- 
sion Engine Corp. 


For more data circle No. 26 on postcard, p. 135 


Food Waste Disposer 


Small, lightweight food waste dis- 
poser, Model A-1B, is easy to install 
in most kitchens without major 
plumbing alterations. Made of alu- 
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‘Daddys stuek, momma Z 


It happens so often at the end of a wintry day. 
Your car has carried you faithfully, from one 
business call to another, over streets and roads 
passable by public snow removal equipment. 

Then dead-tired at nightfall, and within sight 
of your family and the warmth of your fireside, 
you get stuck in your own driveway! 

To be “snowbound” fifty feet from home is an 
exasperation many of us have shared .. . but a 
totally unnecessary one. Modern driveway and 
sidewalk snow melting systems prevent it and 
should be as much a part of the modern American 
scene as the integral garage or the automobile 
itself. Amortized over the lifespan of the home 
and financed as part of the mortgage, or later as 
part of an improvement loan, the cost per year is 
negligible compared with the safety, convenience, 


Sree Pipe 


is FAs CHU, 
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increased property value, and collateral benefits 
derived. 

Reliable stee/ pipe, proved in over 60 years 
of hot water and steam heating, is the most 
widely used heat transmission medium for snow 
removal systems. For steel pipe is economical, 
durable, readily formable and weldable for coils 
and grids, and is ‘familiar’ to plumbers and 
pipe fitters everywhere. 

Public interest in ‘“domestic’’ sidewalk and 
driveway snow melting is high, due to the 
dramatic success of commercial installations seen 
in metropolitan areas. A new 32 page color 
booklet, ‘Steel Pipe Snow Melting and Ice Re- 
moval Systems’, will help you capitalize on this 
interest and is available without charge or obli- 
gation. Write 





COMMITTEE ON STEEL PIPE RESEARCH 


AMERICAN IRON AND STEEL INSTITUTE 


350 Fifth Avenue, New York 1, N.Y. 
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WITT CANS and PAILS are 
designed and constructed to 
withstand years of hard usage 
and abuse. Every detail from 
the special analysis steel to 
the rust-resisting hot-dip gal- 
vanizing reflects the inherent 
quality of being able to 
"stand the gaff." Sell Witt 
and you sell the best quality. 
Give your customer greater 
value . . . insure yourself larger 


profits. 


Compore WITT CAN ond PAIL 
features with others 

on these points 

STRAIGHT SIDES 

DEEP ROLLING CORRUGATIONS 
HEAVY GAUGE STEEL 

STEEL BANDS 

HOT DIP GALVANIZING 
STURDY LID 


WITT CANS AND PAILS 


HAVE THE “RIGHT” ANGLE | 


, as 


THE WITT CORNICE CO. 
2110 WINCHELL ST. 
CINCINNATI 14, OHIO 
Originators of Corrugated Can 





WHAT’S NEW 





@ For more information 
on these products and 
services use free post 
card on page 135. 


minum alloy casting and finished in 


aluminum lacquer, it weighs 30 Ib. | 


Can be fitted into wall drain outlets 


718 in. underside of sink. 


below 


WESTINGHOUSE 


a 





Motor housing rotates to any de- 
gree, and tail pipe swivels to most 
desirable angle connection to 
plumbing. New shredding ring has 
three primary shredding elements 
that serve as strainers and assure 
uniform particle size. Suggested re- 
tail is $99.95. Westinghouse Elec- 


tric ¢ ‘orp. 


for 


For more data circle No. 27 on posteard, p, 135 


Rotary Lawn Mower 

“20” lawn 
mower has action-angle design, low 
silhouette for ease in cutting under 
bushes and benches, a close-up side 


Roto-Rugg rotary 


trim, and a 20-in. cut. When mow- 





McGill ‘‘CANT MISS”’ 


mouse &:rat traps 


SPRING 
THIS 
ON EM 


@ Bright, 2-Color 
Printing 


@ Clear, Selected 
Wood 


@ Easy, Dependable 
Action 


@Four Way Trigger 
Action 


Today For 
Complete 
Information 


McGILL METAL PRODUCTS CO. 


MARENGO-ILLINOIS 














STRANGE PARTS FOR 
SOUND PURPOSES 


Brooks wire components in as- 
semblies often go out of their 
way to do more than one job. 
That’s because we can include 
eyes, threads, hooks, ball ends, 
etc., with the one low cost for 
material and fabrication. In our 
first hundred years we have 
shown some ingenuity on such 
problems. May we have a go 
at yours? 


M. S. Brooks & Sons, Inc., Chester, Conn. 
Since 1848 


"BROGKS fr HOGKS® 
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SHADE SCREENING 


SALES UP 206%! 


hi 


IT 
<—V 
~—_ 
ro 
7 
a 
4 
_g 
y 


Boh SOP 


| 


Keeps rooms up to 15° cooler in hottest sun! Tiny 
louvers are set at an angle to block hot sun rays. 
Often eliminates need for air conditioning. Where 
air conditioning is planned, smaller units can be 
used. Where air conditioning exists, operating costs 
are cut! 


Unique Features Make Kaiser Aluminum 
Shade Screening Easy to Sell! 


Cuts harsh light glare! Admits plenty of soft light. 
Air circulates freely. 


Protects against sun-fading! Keeps sun from fading 
draperies, other furnishings. 


Protects against insects! Screens out insects like any 
standard screening. 


Gives daytime privacy! Made from tough, high- 
grade aluminum. Can’t cause ugly red rust stains 
on sills and siding. Never needs paint. Corrosion- 
resistant. 














Kaiser 





Huge demand growing for high-profit 
Kaiser Aluminum Shade Screening! 


Sates OF revolutionary Kaiser Aluminum Shade 
Screening last summer increased to more than twice 
the previous year — breaking all sales records! 

Dealers cashed in on these unprecedented sales with 
the highest markup of any screening / 
product —a whopping average of .. 55% . 

You can take advantage of these big profits by order- 
ing adequate stocks of fast-selling Kaiser Aluminum 
Shade Screening now! The demand of homes, offices, 
stores, factories in your area is booming! 


Send now for your free sample and catalogue page 
and name of nearest manufacturer or jobber. Write: 
Kaiser Aluminum & Chemical Sales, Inc., Oakland 12, 
California. 





TEST HOUSE WALL (left) has ordinary screening in windows. Note 
hot spots on floor. Here is where heat starts in the home. In wall 
at right, patented Kaiser Aluminum Shade Screening blocks sun, 
shades room, thus preventing build up of high temperatures. 


NEW! 

LIFE magazine to help you sell! 
In addition to hard-hitting ads in 
American Home and Better Homes 
& Gardens, your sales will be backed 
up with full page ads in LIFE maga 
zine at the peak of the selling season. 

Other proved selling aids you get 
include: Free advertising mats! Photo 
kits! Direct mail pieces! Free AIA 
files! A generous cooperative adver 
tising allowance! A dramatic, convince 
ing demonstrator for your store! The 
help of Kaiser Aluminum’s national 
sales force! 





AVAILABLE in regular or tension 
frames from sash and screen manu- 





SHADE SCREENING 
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facturers, and in convenient rolls from 
jobbers. For names of your nearest 
suppliers, contact the Kaiser Alumi- 
num sales office listed in your tele- 
phone directory. 
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WHAT’S NEW 


ing in clockwise direction, side dis- 
charge throws cut grass to un- 
mowed area for recutting as mulch. 
Wheels are 8 in. in rear, 6 in. in 
front. E. T. Rugg Co. 


For more data circle No. 2% on postcard, p. 135 





Floor Covering 

Two new additions have been 
added to the Classic pattern in the 
Gold Seal line of floor coverings. 
Melody Green has green and white 


148 


blocks on a marbleized ground; 
Rhapsody Red has black and bright 
red solid color blocks on a muted 
marbleized red ground. These addi- 
tions bring to six the number of 
designs in the Classic pattern, all 
in the 6-ft. width. 
Nairn, Inc. 


Congoleum- 


For more data circle No. 29 on postcard, p. 135 


Ironing Pad, Cover Set 


Hemlast ironing table pad and 
cover set No. R 60 consists of a 
Feltray ironing pad cushioned with 
foam rubber and a non-burn cover 
made of U. S. Asbeston, 
which is long-wearing and smooth- 


Roval 


fitting. Foam rubber pad make 
possible ironing over buttons and 
zippers, less ironing shine, and no 
slip contact with even glazed meta 
tables. Set fits all standard ironing 
tables and retails for $4.98. Gustin 
Kramer Co. 


For more data circle No. 30 on postcard, p. 13 


Picnic Baskets 
Colorware Plaid picnic basket 
are designed in gay plaids with pre 


dominating fields of green or re 
and simulated leather trim. Baskets 
come in red plaid with red plastic 
handles and in green plaid with 
yellow plastic handles. Both have 


BLAZE—The All-America Winner an 


best new flower for 1954—is one of 


many outstanding new flowers offered 


in packets or bulk by Burpee. 


Write for special wholesale prices. 


Wholesale Seed Growers 


W. ATLEE BURPEE Co. PHILADELPHIA 32, PA.—CLINTON, IOWA—SANFORD, FLA.—RIVERSIDE, CALIF. 
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other color accents in yellow and 
black.” Baskets are competitively 
priced. National Can Corp. 


For more data circle No. 31 on postcard, p. 135 


Screen Hardware 

Several screen hardware items 
ire being offered as Hardware 
Week specials. Featured are No. 
210 Snappy Catch which is spring 
tensioned and comes in japan or 
bright zine plated finish; No. 27 
screen door brace (illustrated) for 
reinforcement; Nos. 1739 and 1738 
screen door braces which have zine 
plated steel rod with brass adjust- 
ing screw, and No. 1736 adjustable 


so ¥ 
s®? 


R, 
ra 























in the Control of Many 


for Uses AND DISEASES 
° 


INSECTS A 
La] 
s + VEGETABLES 





« at. = =e . 
re ae Niagara CHEMICAL DIVISION 


insect and disease control recommendations for 


over 60 varieties of fruits, flowers, vegetables FOOD MACHINERY AND CHEMICAL CORPORATION tn | 


and ornamentals. It is helpful to your customers 
ond aids you in selling to them, 


(21 to 32 in.) screen door guard Applied with a damp cloth, it works 
and push bar of wrought steel with quickly and combats corrosion that 
bright zine finish which protects forms as a result of long exposure 
screening and braces door. Manu- to the elements. Rustain Products. 
facturer’s own promotion will cover For more data circle No. 33 on postcard, p. 135 


entire line and include counter 


cards, self-mailers, envelope en- Drill Kit—Jig Saw Offer 


closures, catalog pages and ad mats. Newly developed jig saw, which 
No deal involved, all selling aids are can be run with 14-in. electric drill, 
free. Stanley Works. and Fixmaster drill kit are being 
For more data circle No. 32 on postcard, p. 135 offered as special package at special 
price for Hardware Week. Jig saw 

New Use for Cleanser regularly priced at $24.95 and 37- 
Zud, liquid cleanser, can now be piece No. 3852 kit regularly priced 
used on automobiles. It removes at $19.95 will sell together for 
rust and corrosion on bumpers, $42.95. Jig can be powered by drill 
grilles, hub caps and chrome trim. in kit. Saw blade can be rotated 










FARM AND GARDEN BRAND 


TRADE MARK 











INSECTICIDES AND FUNGICIDE! 
Niagara Dust and Spray Guide folders are just 
part of the complete sales kit you get when you 
stock Niagara Farm and Garden Brand insecti- 
cides, fungicides, soil conditioning agents and 
weed killers. Other dollar catchers include window 
displays, counter ecards, literature racks and 
mat service, plus acceptance based on national 
advertising. 

Now is the time to anticipate the needs of 
amateur gardeners. Stock the Niagara line. Cash 
in on a sure shot demand for these priced to sell 
materials. Reap big profits. Write for full details. 


Middleport, N.Y. ca - 
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TravElectric 283 


a) 


— 


EVV 5 


CURRENT CONVERTERS —s 
for Land...Sea...Air ++ 









JUST PLUG INTO CIGAR LIGHTER ON DASH 


Change 6 or 12 Volt D. C. 
to 110 Volt A. C. - 60 cycle 








Operates Test Equipment, 


All Electric Shavers 
SIZE: 2°°x2’’x3\°’ 


Texflectric MIDGET *!”° 


Model 6-11160, 60 Cycle, 10-15 Watts 
COHCCESCH SESE HSESHEEHEHEEEOEE 


“4 OPERATES 

@ Test Equipment 

@ Turntables 

@ Lights 

@ Short, Long 
Wave Radios 

© Portable 
Phonographs 

@ Electric 

SIZE: 2/2‘’x2V2"’x4Y2 Shavers, etc. 


TravElectric SENIOR $1595 
Model 6-1160, 60 Cycle, 35-40 Watts List 


OPERATES 
© Curling Irons 
@ Radios 
®@ Turntables 
@ Small Dictating 
Muchines 
© Test Equipment, 
@ Electric Shaver 
@ Portable 
Phonographs 





SIZE: 4'’x5''x6” $ 95 


2 
_TrvElectric MASTER 


OPERATES 

® Wire 
Recorders 

@ Amplifiers 

© Soldering Iron 

© Radios 

® Dictating 
Machines 

® Turntables 

@ Small Electric 
Drill 

© Electric Shaver 





SIZE: 4'’x5‘'x6” 


TravElectric SUPER  °97” 


Model 6-71160, 60 Cycle, 60-75 Watts 


a 
or] 





FULLY GUARANTEED 


See your Jobber or Dealer 
Terado COMPANY 


ST. PAUL 14, MINNESOTA 





In Canada Write: Atlas Radio Corp., Ltd. 
560 King St. West, Toronto 28, Ont. 


Export Sales Division: Scheel International, Inc. 
4237 N. Lincoln Ave., Chicago 18, Ill. U.S.A. 


Cable Address—Harsheel 
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aWHAT’S NEW 











@ For more information on these products and services 


use free post card on page 135. 


90° to take unlimited 
board; over-arm is removable, and 


length of 


jig can be fitted with saber saws 
and filing sticks for greatest versa 
tality. Kit is powered by 3801 pisto! 
grip drill which shock- 
proof Perm-Align gearing. Kit in- 
cludes sanding 
polishing pad, cloth 
buff, grinding wheel, six-piece ar- 


features 


steel stand, discs, 


pad, backing 
bor set, and other items. Cujimins- 
Chicago Corp. 


For more data circle No. 34 on posteard, p. 135 


Power Sprayer 

For spraying of insecticides, dis- 
infectants, weed killers, white wash 
similar Model 353 


solutions, 


and 





Paragon power sprayer has a 12- 
gal. capacity and an overall width 
of 161% in. Sprayer is equipped with 
positive-action brass-cylinder, pis- 
ton type pump with specially de- 
signed by-pass valve. Powered with 
four-cycle gasoline engine or elec- 
tric motor, pump delivers up to 11% 
gal. a minute with adjustable pres- 
sures up to 150 Ibs. Tank cover is 
removable for easy cleaning. Lists 
for $149.95. Camphell-Hausfeld Co. 


For more data circle No. 35 on posteard, p. 135 


Micrometer Caliper 
This micrometer caliper has fric- 
tion control and direct feel in unit 


J | designed for easy, one-hand use. 


Improved friction control mech- 


anism is built into upper portion of 
thimble within span of thumb and 
With Fric- 


finvers, easy to reach. 


tion Thimble 


feature spindle will 
after 
applied. 


correct contact 


Direct Fee! 


not advance 


pressure is 


hides ectessiam 





section of thimble is integral with 
spindle and has large diameter for 
feel. 
thimble are 


quick control and_— sensitive 


Both 
knurled. 


sections of 
Unit has 
finish on 


no-glare Satin 


Chrome thimble, sleeve 
and frame; one-piece spindle; re- 
sleeve. and 
S. Sta) rett Co. 


For more data circle No. 36 on postcard, p. 135 


placeable, adjustable 


tapered frame. L. 


Wood Turning Tool Sets 
Six and eight 
ing tool 


piece wood turn- 
include which 
hold their edge and withstand con- 


sets tools 





stant use. Blades of hand forged 
alloy tool steel are hardened and 


tempered. Each balanced blade is 
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another reason why 
you make more profit selling 
DEMPSTER WATER SYSTEMS 


>> (: 


t 


Whatever a customer’s water sup- 
ply problem may be, Dempster 
dealers have the best and latest 
pump to answer it! In more than 75 
years of design and manufacture of farm 
Water Supply Equipment, Dempster has 
established a reputation for sound engi- 
neering and construction. Excellent 
examples are these new multi-stage 
Jetmasters, designed for deep wells down 
to 350 feet and for shallow-well demand 
up to 4,000 gallons per hour. 


rf ad =| 


This means more profitable dealerships— 
with sales at a maximum and service at a 
minimum and a single line (with many 
parts. interchangeable) to meet every 
requirement of your customers. 


Dempster builds trouble-free performance 
right into every Dempster water system, 
with simplified design, tested materials 
and complete scientific quality control for 
every step of manufacture in Dempster’s 
own modern plant. 














It will pay you to investigate the valuable 
Dempster franchise. For full details write: 














DEMPSTER MILL MFG. CO. 
BEATRICE, NEBRASKA 


Branch warehouses and offices in Omaha, Nebr.; Kansas City, Mo.; Des Moines, la.; 
Sioux Falls, S$. D.; Denver, Colo.; Oklahoma City, Okla.; Amarillo, Tex.; 
Son Antonio, Tex. 


LAL 


WATER SUPPLY ren SUPPLY EQUIPMENT MENT| 
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WHAT'S NEW 


held securely by forged tang. No. 
800 eight-piece set has blade length 
of 614 in.; handle is 10% in. Set 
contains 1 in., % in. and %& in. 
gouges; 2 in. round nose; % in. 
spear point; 1 in. and % in. skew 
chisels, and 1% in. parting tool. No. 
600 six-piece set has blade length 
of 4 in.; handle is 8 in. Set con- 
tains °£ in. gouge; % in. round 








1. EXCLUSIVE 
FRANCHISE 


2. YEAR 'ROUND SALES 


3. Merchandising plans 
that help you sell. 


Nome 
4, Active field repre- 
sentatives fo help Street 
you. 
City 
152 


Suburbanites, farmers, estate owners - 
your prospects because a Midland fits their 


nose; % in. spear point; 1 in. and 
14 in. skew chisels, and !% in. part- 
ing tool. Great Neck Saw Mfrs. 
Inc. 


For more data circle No. 37 on postcard, p. 135 


Disc Sanders 

Here are two new 7 in. disc sand- 
standard duty unit Model 
851, and a heavy duty unit Model 
852, priced at $72 and $82, respec- 
tively. Features include new front 
handle location, shorter length, 
lighter weight, and higher speed of 


ers, a 


Compiele 
Line 


Year ‘Round Garden Tractors 


2%, 3 and 5 hp. 


MIDLAND 
LANDY BOY 


- all are 


requirements. You offer 24%, 3 and 5 hp. Dandy 
Boy models, with 5 forward speeds plus reverse. 
Also, 31 attachments for year ’round jobs — 

year round sales. 

Use coupon today for complete details of 
Midland dealer plan. 


THE MIDLAND CO., Dept. HA-1 South Milwaukee, Wis. 


Send me complete dealer information. 


Zone State 


4500 r.p.m. Standard equipment 
furnished with each sander includes 


7 in. molded rubber backing pad 





backing pad nut, flange for grind- 
ing wheel, three assorted sanding 
discs, detachable front handle for 
left hand use, tool rest, 

three-wire cord and 
Skil Corp. 


For more data circle No. 38 on postcard, p. 135 


right or 
wrench and 
connector. 


Plastic Toilet Seat 

Added to Puritan line of plastic 
seats, this one-piece molded solid 
toilet seat is known as the Puritan 
600. Molded of plastic and granu- 
lated wood, seat has glossy, baked 
synthetic white enamel finish that 


Fittings are solid 
Retails for 
Products, 


will not discolor. 
brass, chrome plated. 
$5.95. Century Plastic 
Ine. 


For more data circle No. 39 on postcard, p. 135 


Barbecue Grills 

Royal Chef barbecue grills, with 
fireboxes guaranteed for five years, 
have legs and grids that are adjust- 
able to four different heights. 
Model RC-266 (illustrated) has 
sturdy hood, motor-driven electric 
spit and ash remover, with 24-in. 
grid adjustable up or down 6 in 
Firebox and hood each have 24 in. 
diameter. Suggested retail is 


(Continued on page 156) 
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New 1954 Chevrolet Trucks 


New Power! New Economy! New Features you want! 


New Chevrolet trucks for 54 are here to do your 
hauling or delivery job faster, more efficiently and 
more economically. 

To begin with, they bring you thrifty new power 
in all models. You save time on every trip with 
extra reserves of high-compression horsepower 
under the “tod alone ate enjoy greatly increased 
operating economy as well. 

In addition, these great new Chevrolet trucks offer 
new and even greater dependability with increased 


In another great advance, new Chevrolet trucks 
offer you the last word in no-shift driving ease and 
convenience. With proved truck Hydra-Matic 
transmission* you can drive all day and make 
door-to-door deliveries without shifting or clutch- 
ing. Fact is, there 7s no clutch! 

These are some of the many big new benefits 
awaiting you in the new Chevrolet trucks for ’54. 
Why not plan to get the whole money-saving story 
at your Chevrolet dealer’s soon! . . . Chevrolet 
Division of General Motors, Detroit 2, Michigan. 





ruggedness throughout the chassis. You'll find 
heavier axle shafts in 2-ton models .. . bigger, 
more durable clutches in light- and hacia tien 
models... more rigid frames in a// models. Pickup 
and stake bodies are plenty rugged, too—and 
they’re roomier for ’54! 

But that’s only the beginning! You enjoy new cab 
comfort, convenience and safety. Instruments are 
easier to read ... controls are easier to reach. A 
new one-piece curved windshield gives you greater 
visibility. The new Ride Control Seat* lets you drive 
in relaxed comfort hour after hour, over all kinds 
of roads. Seat cushion and back move as a unit to 
“float” you over bumps without back-rubbing. 


Most trustworthy trucks on any job! 


MTA Taw 
AU es 


ADVANCE-DESIGN TRUCKS 





engine* for extra heavy hauling. The “Thrift- 





THREE GREAT ENGINES — The new “Jobmaster 261” 


CHEVROLET master 235” or “Loadmaster 235” for light-, medium- and heavy-duty hauling. NEW TRUCK 
ADVANCE-DESIGN HYDRA-MATIC TRANSMISSION* —offered on '2-, %4- and 1-ton models. Heavy-Duty SYNCHRO-MESH 
TRANSMISSION —for fast, smooth shifting. DIAPHRAGM SPRING CLUTCH —improved-action engage- 


TRUCK FEATURES ment. HYPOID REAR AXLE—for longer life on all models. TORQUE-ACTION BRAKES—on all wheels 
on light- and medium-duty models. TWIN-ACTION REAR WHEEL BRAKES—on heavy-duty models. 
DUAL-SHOE PARKING BRAKE—greater holding ability on heavy-duty models. NEW RIDE CONTROL SEAT*—eliminates back- 
rubbing. NEW, LARGER UNIT-DESIGNED PICKUP AND PLATFORM STAKE BODIES—give increased load space. COMFORTMASTER CAB 
—offers greater comfort, convenience and safety. PANORAMIC WINDSHIELD —for increased driver vision. WIDE-BASE WHEELS —for 
increased tire mileage. BALL-GEAR STEERING —easier, safer handling. ADVANCE-DESIGN STYLING —rugged, handsome appearance. 
*Optional at extra cost. Ride Control Seat is available on all cab models, “Jobmaster 261” engine on 2-ton models, truck Hydra- 
Matic transmission on 14-, 4- and 1-ton models. 


MORE CHEVROLET TRUCKS IN USE THAN ANY OTHER MAKE! 
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OW...Nylon Brushes You 


% THEY LOOK DIFFERENT... . they are different... and 


Wooster Multiflag Brushes perform better in many ways than any 
























other paint brushes you ever offered your customers! 


% ALL-FLAGGED...ALL-TIPPED .. . with the best paint- 


ing characteristics of pure bristle. 


% GREATER PAINT CAPACITY and faster, smoother lay-off 
because of soft, flexible, tapered and fully flagged filaments. 

% NATIONALLY ADVERTISED ‘o your customers through 
magazines such as Better Homes & Gardens, The American Home, 
Living for Young Homemakers, Good Housekeeping and Home 


Maintenance & Improvement. 


k TESTED AND APPROVED by the famous laboratories of 


keeping and fully guaranteed as advertised therein. 


* MODERNLY PACKAGED in. attrac- 
tive, colorful counter merchandisers, or 
available as open stock in a complete con- 


sumer line. 





(* Civara toed by © 
: Good Housekeeping 


@) NS 
SAS ApveRriseD THES 



















H BETTER 
IT ROLLERS, TOO! 


peter Fabric \ Paint Rollers, the truly all- 
Dose applicators. Use in all paints, enamels, 
varnishes. Stock this one line . . . and you have 
rollers for every type of job, for every customer! 
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Can Sell With Confidence! 





WOOSTER 


Glance at one of these new-type brushes, and 
you'll see more flags than you could count in a 
month of Sundays. Not only at the tip, either, but 
back through the various filament lengths, too. 
That means a brush which works perfectly through- 
out its long lifetime. 

Make no mistake! This is not the conventional 
split flagging found in some nylon brushes. It is 
not a mixture of filaments, some crudely flagged, 


ily. 





ORDER THESE MERCHANDISE 






BRUSHES 


some merely tapered. It is all-flagged, all-tipped 
filament . . . with softness and flexibility never 
before possible in nylon brushes... giving Wooster 
Multiflag Brushes greater paint capacity and greater 
efficiency in paint application. 

For little more than a twenty-dollar bill, you can 
feature Wooster Mua/tiflag Brushes on your counter 
in one of the colorful, new, self-service displays 


shown below. Buy a sampler merchandiser now! 


Woosrrs 


Naltflg 


Beusmes 


tae 


RS TODAY ! Call the Wooster dis- 


tributor in your area now, or, for his name and address, write The Wooster 


Brush Company, Wooster, Ohio. 
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FAMOUS NAMES IN 


vncieW HAT'S NEW 


$74.95. Model RC-66 has 6-in. grid Sprayer Attachment 


adius on P D4. is ‘ter " . , . 
adju tme nt and 24 in. diameter Called Mighty-Mite, this tracto: 
firebox. Suggested retail is $34.95. 



























sprayer attachment can cover from 
33 to 52 ft. in one swath. It is 
designed for operating pressures of 
30 to 300 Ibs. and has a maximum 
ADJUSTABLE pump capacity of 13. gal. pei 
FORCE-FORMED SOCKET WRENCHES 

AND ATTACHMENTS 





WRENCHES ARE 
60% STRONGER 





Both models have black firebox, red 
| rubber-tired wheels, and ivory legs. 
Chattanooga Royal Co., Div. of 
Chattanooga Implement & Mfg. Co. 


For more data circle No. 40 on postcard, p. 135 





Reflecting Letters minute. Sprayer comes complete 


MAHAWE | Reflecting house numbers and with pump which mounts directly 
TO on to tractor power shaft, dis- 


letters come in gold or silver and : 

charge manifold, hose and nozzle 
assembly. Extra attachments in- 
cluding extra hose, spray gun, rear 


are weather, water and fade proof. 


Vertical revolving counter display 
(illustrated) is free as part of deal. 
Deal consists of 200 letters to retail 
a at 254 each, 60 numbers at 25¢ each 
TOPS IN THE a and display. Retail value of deal is 
LOWEST PRICE FIELD | $65; price to dealer is $39. Units 


| are individually packed in window- 


SET A-16 


A quality line of socket 


wrench sets and open end } 
wrenches in bright chrome 
plate. colorful boxes and | 


packages. 


nopebe 


mounting assembly and extra noz- 
zles are available. Comes  pack- 
aged in three-color display-shipping 
carton. F. E. Myers & Bro. Co. 


For more data circle No. 42 on postcard, p. 135 


Fountain Brush 

Added to Laco E-Zee line this car 
and home fountain brush, Model 
No. 5314, is designed for car wash- 





ing and household chores. Brush 
has 14 in. extendible handle with 





/ auto ‘— 








type envelopes. If dealer has num- 

bers in stock, deal includes 200 let- 

STEVENS WALDEN. Inc ters and display for $30. Reflexite 
WORCESTER 4, MASS. Corp. 


For more data circle No. 41 on postcard, p. 135 
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new models - new features - new designs 


SAVAGE: STEVENS - FOX 


Write for free folder which illustrates and 
describes what's new for Savage in 1954 
Savage Arms Corporation, Firearms Division, 


Chicopee Falls, Mass 





WHAT’S NEW 


built-in water control valve which 





has swivel 


design for ease in 
maneuvering brush head and_ to 
prevent hose from kinking. Other 
features include pliable rubber cap, 
natural blended horsehair brush, 
and five water jets in brush head. 
In three-color display box, brush 
lists for $3.98. Laitner Brush Co. 


For more data circle No. 43 on postcard, p. 135 


Key Duplicating Machine 
This small key duplicating ma- 
chine, called the ILCO Monitor, 
duplicates cylinder keys only. Ac- 
curate and dependable machine fea- 
tures adjustable key yuide that can 
be reset to compensate for wear in 
cutter or sample key; large thumb 
screw that eases operation = of 
hinged key clamps; swivel carriage, 
and extra heavy carriage spindle to 
insure accurate alignment. Base 
of machine is sloped to clear fall- 
ing chips. In brown wrinkle finish, 
machine is furnished with cutter, 





two wire shims for cutting narrow 
keys, and complete instruction book- 
let. Independent Lock Co. 


For more data circle No, 44 on postcard, p. 135 


Scale Model Toy 

This three-unit steel scale model 
toy is an accurate reproduction of 
a Clarktor CT-120 tractor and con- 
sists of the tow tractor and two 
freight trailers with self-locking 
couplings. Designed for youngsters 
in the two to ten year age group, 
toy has a heavy duty red die cast 
tractor with fenders, seat, motor 
housing, steering wheel, tires and 
wheels realistically reproduced in 


1/16 seale. Front of tractor = h 
simulated recessed headlights, cro 
hatch design of the radiator grill 
and an opening at the bottom f: 
attaching cord to make it a pull to 
Trailers are of 18-gage welde 
steel; one-piece interchangeable al 





minum body holds baggage. Retail 
for $9.95. Charles William Doe phe 
Mfg. Co. 


For more data circle No. 45 on posteard, p. 135 


Special Rule Offer 

No. 96 (illustrated) and No. 965 
Defiance rules newly made with 
double edge graduations, brass 


plated joints, and easy-to-read big 





Keeps Houp 
Fay 






SEPTIC TANKS ...SEWERS...BOWLS ae 
GREASE TRAPS ...DRAIN PIPES J ee 


Customer acceptance and sales of KING-OF-ALL 
KLEENERS have increased steadily year after year. 
Here is why 


FOR THE CUSTOMER —A quality product that does 
its work quickly without muss or fuss—Only pure 
cleaning chemicals are used—No fillers of any kind 
are added. THIS MEANS CUSTOMER SATISFAC- 
TION WHICH ADDS UP TO REPEAT SALES. 


Two color 
counter displays 


eg, 
Good Housekeeping 
ye - 






FOR THE DEALER—A proven product, in demand the that move merchandise. 


year around—Supported with point of sale displays 


45 aovrersee AS 


that move merchandise—National advertising in lead- ail iy 
aon se 
< King OfAU~. KING MANUFACTURING CO. 


ing shelter magazines—Excellent margins. 





\_MLEENERS > 
Available through Hardware Distributors. a Flint 6, Michigan 
Write today for complete information. 
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sive | for Standard and Special 


welde 


“| Washers for Every Purpose 


MILWAUKEE | 


WROT WASHERS 


Washers are not “just washers”. There is a 
difference — in quality and uniformity. When 
you specify “Milwaukee Wrot Washers” you 
have the best possible assurance that you are 







Retail 
Doe phe 


SINCE 
1887 


momar getting top quality production — from the 

most dependable source of supply. 

‘0. 96F At our plant, washers are stocked in thou- 
en sands of different types and sizes, including 
Sait all standard and semi-standard sizes, utiliz- 

wilt ile ing more than 25,000 sets of dies. Let us help 


you maintain your shelf- and warehouse- 
stocks of fast-moving U.S. Standard Washers, 
SAE Washers, Rivet Washers, Lock Washers, 
Light Steel Washers, Finishing Washers and 
Machine Bushing Washers, Prompt deliveries. 





MILD STEEL MACHINERY BUSHING 
WASHERS — No. 200 ASSORTMENT 


This popular assortment 

comprises a total of 200 9 

narrow rim Machinery ' 9, MACHINERY 
Bushings, in 12 different 

sizes, ranging from ”s" to ww BUSHINGS 
214" sizes, with 2or3 gauges “Og 

of each size, enabling you i rou Ka 

to mect a wide variety of 


calls. — REPAIRS 


A handy display board, as 

illustrated, is included with © 
the purchase of each No. 

200 : 


Assortment. This han 











> dy point-of-sale merchan ee 
diser measures 12 inches 
by 15 inches and is pro 
vided with 12 hooks to \ 
most effectively display . 
these narrow rim bushings. », WROUGHT WASHER MIG. CO. og 
CONVENIENTLY PACKAGED DEALERS: Order from your Se VES 
All standard sizes are available in 1-lb. and 5-lb. hardware jobber. 
boxes, as illustrated, and in 200-lb. containers for 
bulk supply. Washers are supplied in shelf-service ; 
boxes at very nominal extra cost. To facilitate ease JOBBERS: Write for a supply of Milwaukee Wrot Washer Catalog 
~ ; oi age : Sheets, Form 73, and also Pocket Folder List, Form 7-D, for distribu 
of shipment it is recommended that jobbers order Sin tn ead : : 
% - your dealers. This literature covers most-in demand washers. 
paper box units in standard 200-lb. packages. DEALERS: Ask your jobber for a copy of 7-D Price List. Place all 
orders with jobbers. We make no direct sales to dealers. 
o | EVCUNUSUE 7. Le ame 
————— 








THE WORLD’S LARGEST PRODUCER OF WASHERS 
* 2218 SOUTH BAY STREET © MILWAUKEE 7, WISCONSIN 
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WHAT'S NEW 





black numbers, are specially priced 
at 59¢ for Hardware Week. Regu- 
larly priced at 79¢, sticks of these 


6-ft. rules are of select native hard- 
wood graduated in 16ths. Stanley, 
Tools, 


For more data circle No. 416 on postcard, p. 135 


Insect Wire Screening 
New reinforced edge that sup- 
plies extra strength, greater ease of 
handling and longer wear has been 
added to Cortland Brand Gray-Wick 
insect wire screening. Called Multi- 


YOR TSS 


y y) 
om? 
AL® 








with disappearing front panel. 


STRONGER CONSTRUCTION 


Made of extra durable heavy gauge steel. 
slides make it easy to open and close fully loaded drawers. 
Edges doubled for extra rigidity. Polished aluminum handles. 


Get details from your jobber. Order today. 





Wire Edge, it is composed of five 
strands of wire running along the 
outside holding edge. Screening lies 
flat when unrolled and is easier to 
cut and install. Wickwire Bros., Inc. 


For more data circle No. 47 on postcard, p. 135 


Lawn Sprinkler 

Here is a lawn sprinkler in green 
transparent Vinylite that has a spe- 
cial lay-flat feature. This is accom- 
plished by means of wide flange on 
bottom of sprinkler; flange is part 
of one-piece construction. Sprinkler 
comes in 25-ft. lengths to retail at 
$3.75 and in 50-ft. lengths to retail 
at $5.75. Both sizes are furnished 


NEW J1-30 


MACHINIST'S | 
CHEST 


OUTSTANDING NEW BEAUTY 
WITH DELUXE FEATURES 


* Modern design cnd new sparkling green hammerloid color 
styling distinguish this chest from ordinary boxes. Felt-lined 
compartment and drawers adequately protect the most valu- 
able precision tools. Plenty of drawer space makes it easy 
to keep tools in order. A space for every tool. Box closes 


Heavy duty 


with metal end caps which are used 


for flushing. Plymouth Rubber Cr 
Ine. 


For more data circle No. 48 on postcard, p. 


Coffee Maker 

Farberware Super - Speed coffe 
maker is a fully automatic perce 
lator that brews two cups of coffe: 





in two and a half minutes. Available 


in four-cup size, Model 104, retail- 
ing at $24.95; eight-cup size, Mode] 
108, $29.95; and 10-cup size, Modei 
110, $32.50. Made of solid brass 
with heavy chrome plating, coffee 
maker is etched with garlands and 
is shaped in classic design. Eight- 






WATERLOO VALVE SPRING COMPRESSOR CO. - WATERLOO, IOWA 
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is | — For Quickest Pipe Thiwading 
~«--|| Brink & Cotton ad VISES by hane....its ‘OOR’ 


an. || you to stock fast-selling 


cere <-> VISES| Eel eal > 


superior in quality and budget- 
priced for quick sale . . . profits! 








Brink & Cotton has been making vises for 
over a quarter of a century. The only trouble 
with BC products is they last too long! Yes, 
thousands of BC vises over 25 years old, are 
still in service. You can’t beat that for cus- 
tomer satisfaction. 





BENCH 
VISES 


Patented design, 
suited for home, 
garage or farm. 
Jaws accurately 
machined, pol- 
ished and lacquered. Finished 
in green baked enamel. Packed 
in individual set-up box. 


No. 149—Opens to 134” 
No. 150—Opens to 214” 


\vailable 
4, retail- 
e, Mode! 
e, Modei 
id brass 
y. coffee 
nds and 
. Eight- 









SWIVEL 
VISES 


Combination swivel action. 
Binding screw provides numer- 
ous swivel positions. Base fin- 
ished in black Japan and body 
in red baked enamel. Packed 
in individual set-up boxes. 


No. 153—Opens to 2',” 


Popular Fast-Selling OOR Threads 
1/3" to 1” Pipe Fast and Easily 


e You just can’t beat these small drop head dies 
for quick easy pipe or conduit threading. 


e Snap the size head you want into the drive 
| WOODWORKE : ring, from either side, and you’re ready to cut 
4 S clean perfect threads . . . heads can’t fall out. 


Perfectly balanced, ruggedly 
built for hard use. Will not 
loosen or slip. Guides are cold 
rolled steel. Finished in green 
baked enamel. 


No. 176—Opens to 4/,” 





e Precision-cut alloy dies reverse easily for 
close-to-wall threads—no special dies needed. 


e OOR and OR, % "to 1”; 111R and 11R, 
to 14"; 12R, %"’ to 2”. Free carrier with se ts. 
Every threader fully work tested before ship- 
ment. Stock them for quick turnover. 





THE RIDGE TOOL COMPANY «¢ ELYRIA, OHIO 





See your jobber or write 





THE SRInk 4 vache MFG. CO. 


33 POLAND STREET @ BRIDGEP 





WA Manufacturers of Clamps—Vises—Hand Tools for Wor .-Saver Pip om [ole 
Production, Maintenance, Service, Since 1925. fo er =e 
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Sell them 
to the 
“do -it- 
yourself” 
buyer 


e Keep 
clothes neat. 
e Adjustable 
to fit any size 
space —four 
sizes, 18” to128”. 
e Easy to install 
—only four screws. 
e Sell on sight— 
display them! 
e Made strong— 
ends permanently at- 
tached—no welds to 
break. 


THE SHELBY SPRING HINGE CO. 
SHELBY, OHIO 





CLOSET HANGER BARS 
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| hollow 


IWHAT’S WEW 








@ For more information on these products and services 
| use free post card on page 135. 


new Doo 
Re-designed Doo-Kliy 
replaceable blade and 


long-handle weeder are 
Klip models. 
pruner has 
nickel-chrome plated knurled har 
dles. Snip-itt line includes grass 
and pruner designed for 
50 pet more bite with self-leveling 
Lewis Engineering & Mfg 


cup size brews eight cups in seven 
minutes, and 10-cup size brews 10 
cups in eight minutes. S. W. Far- 
her, Ine. 
For more data circle No. 419 on postcard, p. 135 
shears 
| Sealed Casters 
anvil. 
Need for caster lubrication is re- 
duced with 3D Series H99 casters. 
| Main swivel bearing baffle ring pre- 
'vents entrance of dirt and water; 


| ‘ 
igrease retainer prevents loss of 


Co. 


For more data circle No. 51 on postcard, p. 135 


Spray-Aerator 

Model No. 310 Mel-O-Flo Spray 
Aerator transforms spray of fau- 
E cet hose attachment into a gentle, 
multi-stream, aerated flow. Non- 
splashing sprayer can be used for 
rinsing dishes, spraying vegetables 
metal 
with chrome finish and fits all hose 
sprays. Packed six units mounted 


and shampooing. It is all 





—S;; 
= £2 








f 
swivel lubricant due to vertical oe . 
| drainage, and wheel bearing seal 
lexcludes foreign matter and _ re- > s 


Other features in- 
wheel 


itains lubricant. 
\clude drag-free 
bearings, seals which permit flush- 


swivel and 


on display card illustrating the 
Spray-Aerator in action. Retails 
for $1.49 each. Melard Mfg. Corp. 


For more data circle No. 52 on postcard, p. 135 


ing out of old lubricant, case-hard- 
ened raceways, king 
pin and double ball-bearing swivel. 


extra-heavy 


Bassick Co. 
Claw Hammer 

Finely balanced claw hammer has 
head of special analysis steel, heat 
treated for extra strength, with 
beveled face for finish work. Face, 


For more data circle No. 50 on postcard, p. 135 


Lawn Tool Line 

The Doo-Klip lawn tool line has 
been expanded and a second line of 
lawn tools under the brand name of 
added to 


poll, claws and sides are highly pol 
ished. Head has neck de 
sign. Claws are finely drawn, good 
for pulling the smallest finishing 
nails. Hickory handle is 
wedged. Vichek Tool Co. 

For more data circle No. 53 on postcard, p. 135 


(Resume reading on page 13) 


es eo a : octagon 
Snip-itt has been give 
dealers lawn and garden tools in all 
shear with 


blades, die 


120 " rea Grass 
price ranges. rrass double 


ground cast 


aluminum alloy handles and push- 


type operating mechanism, and 
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AT LAST! 


shears you can 


adjust? 














oer. 


P eucrexmed by > 
oo Housekeeping 


48 soerenste OE 


DELUXE KLEENCUT 
with AA=T adjustment 


EXCLUSIVE ! New Deluxe Kleencut is first with 
a complete line of adjustable tension shears! 
At last you can offer all the most popular 
sizes and styles at popular low prices with 
Exclusive Micro-Tension Adjustment. These 
are DOUBLE GUARANTEED shears that 
you can set anytime with a penny or dime 

_. no more loose, sloppy blades .. . they 
always feel just the way you like ’em! You 
be the first in town to cash in on our sensa- 
tional Merchandiser Deals! 





PRICED TO SELL FAST............ $1.19-$1.98 
112C 7” Straight Trimmer, Fully Nickel Plated ee 
112C 8” Straight Trimmer, Fully Nickel Plated o« 
113C 6” Straight Trimmer, Black Enamel Handles . 100 
113C 7” Straight Trimmer, Black Enamel Handles 1.39 
113C 8” Straight Trimmer, Black Enamel Handles........ 1.49 
134C 7” Bent Trimmer, Fully Nickel Plated... Van 
134C 8” Bent Trimmer, Fully Nickel Plated Sa 
135C 7” Bent Trimmer, Black Enamel Handles................. 1.39 
135C 8” Bent Trimmer, Black Enamel Handles sieve 


SENSATIONAL NEW FREE MERCHANDISERS 


ao 
corer WEE as #7237 QY 





MEW! excwusivt ’ 


Point of Sale Display 
for M-T Shears only. 


Case with Complete Line 
of Scissors and Shears. 


See your favorite jobber or write... 


CONN. 


BRIDGEPORT 1, 
WORLD'S LARGEST MANUFACTURER OF SCISSORS AND SHEARS 


KLEENCUT 
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Why. It'S 
positively 
amazing what 


your customers 
can do with 









TRU-TEST 


gummed / 


TAPE | 


j i 
foe TRE nome " { 
Fea ree erriet j 

SE sueP ~ 1 






Seal cartons, packages for mailing or 
shipping . 
make dress forms . . . dust-proof 
AND scores of useful 


purposes, Consumers must be finding o, <> 9 


. mend or label dozens of items 
storage Cartons... 


plenty of use for Tru-Test Rolls or they 
wouldn’t be buying so many. Just put ae 
a carton on display and watch them sell. 
Retail at 25c per roll (slightly higher 

in some areas), 1” to 3” widths. Consult 


your wholesaler or write direct. 





GREEN BAY, WISCONSIN 


MANUFACTURED BY 
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i can be used on sprinkling devices 
TO HWELP YOU SELL Arc Welding Catalog an I g devi 


New 12-page catalog covers com- as well as domestic appliances suct 
; plete line st ‘diesel <a es as automatic washing machines 
New Displays and Other : = H. B. Sherman Mfg. Co. 
ground clamps, cable connectors, ' ‘ . : 
Dealer Sales Helps For mere data circle No. 56 on postcard, p. 13 


and cable aecessories for are weld- 





ing. Known as the Twecolog No. 9, . : 
: , ’ catalog contains. specifications, Cutting Tool Dispenser 
(Continued from page 13) . : : r 
prices, and_ illustrations. Tweco 
Products Co. 


For more data circle No 


in orange and blue. Items come in 
clear plastic bag mounted on card; 
screws are separated within bag in 


Known as Tool Pool, this display 
dispenses cutting tools used in hom« 
repair. Illuminated to attract atten 
tion, unit also serves to stock 


55 on postcard, p. 135 


Hose Line Filter Display 


Colorful display card now comes 
with the new Screen-Flo hose line 
filter, six filters mounted on each 
ecard. Card is 8x11 in. and is blue, 
yellow and white, well illustrated 
and with brief copy describing the 
filter and its applications. Filter 






“SCREEN -740" 
one time FILTER 





wide assortment of twist drills, NOW 
taps, dies, reamers, screw extrac 

tors and drill sets. Assortment in 
cludes 156 high-speed jobber drills, 
18 wood-boring drills, 18 electri- 
cian’s bits, 72 bit stock drills, 19 
silver and deming drills, 15 ma 


NOW! A BRAND NEW PROFIT MAKER FOR 
THE HUGE “DO- LE YOURSELF MARKET 


PROFIT . . . because according to authoritative surveys 
the jig saw is the second most wanted power tool after 
the circular saw. 


sealed off compartment. Rack is of 
U-channel steel, brightly painted, 
and comes with hardware and dis- 
play signs with initial order. C. 
llager & Sons Hinge Mfg. Co. 


For more data circle No. 54 on posteard, p. 135 










































PROFIT .. . because “ARCO JIG-SAW" is the first 
low cost portable jig saw to offer the same features as — \ - 
other saws selling for $50 and up —— Pat. 
yp Pend. 
PROFIT . because “ARCO JIG-SAW"’ has no com- Bias a 
petition . . . gives dealers a full, profitable mark-up. ~~ s=> NO. 
PROFIT .. . because ‘ARCO JIG-SAW” is backed by 
an intensive national advertising campaign and packaged QJ 






+ A 
ir an eye-catching 2-color display hox Q 


re 





TTL CHECK THESE TOP FEATURES: 
PERK UP YOUR POWER TOOL SALES with e 


“ARCO-SAW" 


a THE ONLY GEARED SAW 
ATTACHMENT TO WHIZ 
THRU 2x4's IN ONE CUT! 





@ Built-in automatic Air-Jet blows sawdust 
away from blade 


@ Cuts inside holes without boring 


@ Cuts plywood. plastics, metal—even lum- 
ber up fo 2x4's! 


@ 90-Day Factory Guarantee. 







“ARCO JIG-SAW" CONVERTS TO HANDY, ; 
STATIONARY TABLE SAW IN SECONDS! \-- 
Here’s an extra profit maker! Cast drill stand and worm 
drive clamp hold Jig Saw vibration-free for most intricate 


work. Stand alone can be used for sanding, grinding, 
buffing, etc 


@ Backed by biggest national 
advertising campaign of 
any saw attachment 


@ Attractively boxed in 
‘*shopper-stopper” 2-color 
display box No, 401 ''ARCO STAND''—List Price ‘Deal $275 

er's Disc 33-1/3 

@ Has same features as saws 
selling for 3 or 4 times No. 505 REPLACEMENT BLADES—Assortment of 6 blades for saad cyeus, hard 4 $195 

and soft woods, plastics, metal—List Price (Dealer's Dise.: 33's 


oe ine mart Gators.” order trom MLAS OAAMmUALeLal PRODUCTS CO. 


for our latest eatalog sheets. Dept. HA-1, 140 West Broadway, N. Y. 13, N. Y¥. 


as much 


@ 4 models available from 
$9.95 to $12.50. 
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TURNER 





- 
— 


A quality torch at a competitive price . well and favorably 
known to the hardware trade for many years! Powerful, 
dependable, safe... honestly engineered for maximum 
service on even the heaviest jobs. Has massive cast-bronzre 
burner, non-slip valve wheel, blow-proof pressure pump, 
Terne plate steel tank with sprayed bronze finish. One-quart 
capacity. Get details, too, on other Turner Tested Torches. . 
they're unequalled for economy in operation and wide 
application of uses. See your jobber... 


THE TURNER BRASS WORKS 
SYCAMORE ILLINOIS 
SINCE 1871 
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SPEEDY SPRAYER 890 


Diaphragms eliminate oily pis- 
tons. Y% h.p. motor delivers 2 cu 
ft. of clean, oil-free air at 30-40 
oiling 
Ibs. pressure. Never needs oi 
With gun, less motor, retail $36.50 


SPEEDY SPRAYER 444 


No job too big! 4 cu. ft. of 
clean, oil-free air at 40 Ibs. 
pressure. Y2 h.p. motor or 
engine. With gun, less motor, 


retail $66.00 


PAINT 
TANK 778 


Holds 3 gallons. 
Carried or hung 





MOBILE SPRAYER 950 
Ideal Automatic Tank spray 


on ladder. With er for home or commercial 
10’ air and paint use. Steel tank with 1/3 h.p 
hose. Retail compressor Removable 
$22.00 wheels and handle. With 


gun, less motor, retail $97.50 





W. R. BROWN CORPORATION 
2665 Normandy Ave., Chicago 35, Ill. 


Specialists in Portable Sprayers for Over 30 Years 
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tends forward to the customer, Cord Sessions electric clocks, clock radi Plym 





TO HELP YOU SELL 


sonry drills, 37 taps, 14 dies, die 





attachment prevents pilferage. Dis timers and electric clock mov 
play is desiyned to invite customer ments Manual simplifies part fo tu 
to handle and inspect merchandise identification and ordering proce 

dures from authorized service st: Plyn 


tions. Sessions Clock Co 
OCcK Iree Lap Wrencnes SIX il rl ‘or more data circle o, 60 on posteard, p. | 

tock, th tay hes, yl ! 1 le N 1 Pl 
peed hand reamers, 1X repairman’ 


Tool Merchandiser 


Challenver No. 525 counter me) 


chandiser is for six basic chrom ‘ 
plated mechanics’ hand tools esp: \ 
cially priced for fast turnove) 


taper reamers, six burring reamers 
and 30 screw extractors. Included 
also are 19 drill sets attractively 
packaged. Standard Tool Co. 


For more data circle No. 57 on postcard, p. 135 


Cutlery Catalog 

Catalog No. 125 shows all items 
in the new Continental line of cut 
lery. In two colors, catalog illus 





trates, describes and gives specifi ; 
; eee a Instant heat at touch of the trigyer 
cations of individual items, place : : : : 
: ; is the main theme of the display’s 
settings and service sets. Also in 3 
message. It also ties In with do-it 
cluded are steak sets, meat and P ing 
yourself trend by emphasizing home 





fruit set and = sportsman’s” knife. ; ; : 
: ; uses for guns; side panels illustrate 
Robeson Cutlery Co., Ine. ; s / 
yun uses. Weller ERleetric ¢ orp, 
For more data circle No. 58 on posteard, p. 135 
For more data circle No, 59 on posteard, p. 135 





Each 

Soldering Gun Display Clock Service Manual _ 

Colorful three-dimensional coun Up-to-date, easy-to-use Product selli 

ter display cradles three soldering Service Manual for electric clocks card 
guns so that pistol-type grip ex gives complete service data on all 


PLY 
LAY 


LOWEST PRICED, \.. 
aq BIGGEST SELLING... |” 









Adjusts to any 
height at a finger 
touch as table is opened 











9-height 


~ 
~ y PATENT PENDING 
As 
Zs ADJUSTABLE ALL-METAL IRONING TABLE 
* 
* , 
Ae STYLE 1400 — /n greatest demand because it’s 
‘ag Just a touch of the toe — the lowest priced, fully adjustable, nationally 
—— # height with advertised ironing table. Adjusts to 9 con 
able in ironing . . 
position venient heights, insuring maximum comfort 











to user, standing or sitting. Automatic safety 
lock, cross-braced wobble-proof understruc 
ture, smart Horizon Blue enamel finish. Also 
available: Style 1500 with chrome-plated legs. 


Packed Fiat—-Completely Assembled 


One-Unit Delivery PLYM(¢ 


or tran 


Style 1200 (Not lustrated Lowest priced 


biggest selling, nationally advertised ARVIN INDUSTRIES, Inc 





“Standard” ironing table. Big selling fea 


tures are one-motion opening and closing, 

finest fully automatic safety lock, 15"x54" DISTRIBUTED BY Sabnanton LG. See. 
perforated top, light and strong tubular 1107 BROADWAY, NEW YORK CITY 10 - AMERICAN FURNITURE MART, CHICAGO 11 - WESTERN MERCHANDISE MART, SAN FRANCISCO 3 
steel frame that folds flat. 





PLY) 









CMEOME PLATED Dimetra sere 
NATIONALLY ADVERTISED Send for complete caiclog ‘ #ONING TABLES 


e ruenituee 
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Plymouth shows you how‘), / 


fo turn PLASTIC into Gold! ii 


Plymouth’s New 
PLASTIC 


Quality that tops them all! 
Prices that meet popular demand! 


Eye appeal that clinches sales! 






Each length is 
mounted on a 
colorful self- 
selling display 
card 


PLYMOUTH 
LAWN SPRINKLER 
In beautiful, sparkling TRANSPARENT green. Flexible, 


featherweight, durable. Always lies flat. Special metal end 
cap for quick flushing. 


Suggested Retail 25 ft. $3.75 


WORTHMORE 

GREEN TOP 

LAWN SPRINKLER 
Green side up for sprinkling, red 
side up for soaking. Electronically 
sealed for longer wear. End clamp 
for easy flushing. 


Suggested Retail 25 ft. $2.98 





. and for the best in 
PLASTIC GARDEN HOSE 
ask your jobber for 
PLYMOUTH or WORTHMORE Featherweight in opaque 


or transparent Vinylite. 







<Som _ a 

$”’ Guaranteed by > 

Good Housekeeping 
* 


\ 
$45 aovransio HS 


PLYMOUTH RUBBER COMPANY, 


Originators of Plastic Garden Hose 
CANTON, MASS., U.S.A. 


INC. 
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RUCE-ED Mowers 


sensible, 
earth prices . . . yet full profit 
margins .. . with exclusive features 
scaled up in price steps to increase 
your profit opportunity. 


down-to- 


both power and hand Vi 


scaled in size to / 
fit every size lawn... every model 
with the right features, at the right 
price. 


mower lines are 






















Deluxe styling in 
sleek modern design 


ROTO-RUGG “18” leaves 
no windrow, mulches 


as if mows. 


. . this brand-new 
ROTO RUGG 
full 20” cut very 
close to curb and 
OOS . . < 
charge throws grass 
to uncut area for re- 
cutting into lawn- 
conditioning mulch. 
Action-angle design 
makes ROTO-RUGG 
"20" easiest to use, 
ed ~ = & Scherr 


makes 


side dis 


(3 i Pa 
oh , 
me CCUM Une | 


Best Buy in power mowers for 
the millions with average-size 

lawns. Throttles up or down 
to any walking speed ... 





light-weight . . . easy 
starting. 
awe X 
QQ «EZ Wheel, Air-Wheel, Fleet-Wheel 
\ quality hand mowers with ‘“‘lawn 
" scaled"' features . . . at sensible 
: “price-scaled"’ levels that sell 
E-Z Wheel in volume, yield real profit. 
- ee 


Big 17” Cut — 
Closer Trim 


QWuile N' W for 1954 


Catalog, Specs, Prices 


“The E. T. RUGG Conpuat, Newark, Ohio 





Manufocturers Since 1883 
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HELP YOU SELL 





@® For more information 
on these products and 
services use free post 
card on page 135. 


A - Clerk 
merchandiser, unit mea 


Called Tool - Eteria Save - 
counter 
sures 15'% in. wide, 18 in. high and 
% in. deep, and holds 34 carded tools. 
vive 


Cards are heavy board and 


complete selling information on 
uses, guarantee, features and price 
Tools are individually mounted on 
three-color plastic coated cards 
Penens Corp. 


For more data circle No. 61 on postcard, p. 135 


Weather Strip Display 
On-Gard Coil Weather Strip No 
550 display case now has full-size 
label in yellow and black on both 
sides as well as the front. It can 
hold widths of 9/16, *4, %, 1, 1% 
and 1% in, strip. 


Dispenser open- 





Kimble Towel Bar 


18-TS (18 
24-TS (24 
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bottom on front of case 
allow strip to be measured out or 
replaced without removing — roll. 
Nails in individual boxes for each 


ings at 





20 ft. are in compartment on top. 
Case is free with order for five 100 
ft. rolls of bronze or stainless steel 
strip. Macklanburg-Duncan Co. 


For more data circle No. 62 on postcard, p. 135 


Plywood Catalog 


Six new plywood products are 
in this fully illustrated 
1954 Weldwood Catalog: Surfwood, 
a decorative panel with driftwood 
texture; Checkerboard, hardwood 
veneers laminated in checkerboard 


described 


in 18” and 24” lengths. 


addition to any room. . 
. don’t snag clothing. 


Toledo 1, Ohio 





effect on plywood base; Novoply- 


core panels, veneered hardwood 
panels with solid cores of warp- 
Armorply Chalk- 


mate- 


free material; 
board, a metal-on-plywood 
rial with writing surface for chalk, 
Mahogany Plank- 

do-it-yourself 
Containing 48 


and Honduras 
weld, _ pre-finished 
wall paneling. 
pages, catalog gives descriptions, 
sizes and approximate retail prices 
for every product in the Weldwood 
line and suggests application 
U.S. Plywood Corp. 


For more data circle No. 63 on postcard, p. 135 


Water Systems Catalog 
Designed as a selling tool for 
dealers, this 102 page Water Sys- 
tems divided into 12 
easy-reference sections on tankless 
packaged units, deep well 
Jet-O-Matics and other 
units, pump selection, and a dealer 
help section. 
permits addition of pages or entire 
sections as new products are de- 
veloped. 


Catalog is 


units, 
systems, 


Wire-spine binding 
Goulds Pumps, Inc. 


For more data circle No. 64 on postcard, p. 135 


(Resume reading on page 14) 


Cuand New. 


KIMBLE GLASS BARS 


with tear-drop fittings 


Now, to its highly popular Towel Bar line, Kimble 
adds a new, ultra-modern bar with streamlined, 
teardrop fittings in bright nickel finish. Available 


Kimble Glass Towel Bars make an attractive 
. stay clean... 


never rust 


These new towel bar items were designed to give 
the maximum of consumer value but are priced to 
allow a new and better profit margin. 

Don't delay, place your order today with your 
wholesaler or write to us for the one nearest you. 


KIMBLE GLASS COMPANY 


Subsidiary of Owens-Illinois Gla 


Company 
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Put this self-demonstrating display model to work in your store. 
Let your customers see for themselves how Columbia's patented 
automatic tension assures a snug, sag-free fit how easily 
Columbia-matics are installed. Let your customers see for 


themselves . . . they'll sell themselves. 


\MPRICAN 


HOM 





Columbia backs you this Spring with the biggest advertising 
campaign ever put behind a window screen. Full-page and halt- 
page ads like these in top national magazines will reach 
hundreds of homeowners right in your own neighborhood. 
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Your customers already look to you for their screening. Now, 
trade them up to full-protit screen sales with Columbia-matic 
Tension Screens! They build you a packaged screen business that 
gives you more profit per sale more sales per season. 

Frameless Columbia-matics require little store space ... no 
costly out-ol-store service no window-measuring ... no 
installation work. Your customers do it themselves. 

You sell Columbia-matics with a minimum investment in 
inventory. Six convenient factory branches provide prompt deliv- 
ery on regular and special-order Columbia-matic screen sizes. 
You stock only what you need — yet sell a complete screen line. 

Get in on this new, profitable screen business. Give Columbia- 
matics a spot in your Spring plans. Send coupon for details. 


These are the screen features that sell Columbia-matics: 


Automatic Tension— Patented spring-loaded bottom rail auto- 
matically puts right amount of tension on screening. Screen 
can't sag or ripple . . . holds drum-tight to blind stops at all 
times for complete insect protection. 

Save time—Fasy to put up and take down from inside. Anyone 
can do it in seconds. 

Save work-- No more struggling with clumsy rigid frames or 
ladders. Columbia-matics have top and bottom rails only 
Roll up for compact storage. 

Save money All rustproof aluminum. No painting, maintenance 
No drip stains on house. 


re 7 

| 
COLUMBIA MILLS, INC., Dept. HA-I, Syracuse 2, New York 
| Please send me complete information on Columbia-matic | 
| Tension Screens | 
| Name | 
l | 
| Store Name | 
| Street | 
| | 
City Zone State 
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° The program was under the H ; Rice & 
Stearns & Shedd Opens in Deadwood, S.D.; Pee ie oe 7 a aailias 
‘ aa ; : wander To New Fos 
° vice-president in charge of Thea 
Burr Hardware, Rochester, Mich., Remodeled ‘1° ee ean C. Swander, Jr. ha the 
Deadwood, S. D.-Mr. and ployed at the Munro Hard- president, delivered his fore- been elected executive vice old whe 
Mrs. Elvis Stearns and Mr. ware in Rolla for the past cast for 1954. president of the Columbiar . 
and Mrs. James Shedd re- 15 years. — 
cently held open house at the (Continued on page 176 Rod Acquires Interest 
Stearns & Shedd Hardware, in Griffen Hardware Co. 
680 Main St. The new store, Hibbard Saies Meeting 


formerly at 617 Main St., Hears Promotion Plans 
Was given assistance in in- 


lealers ¢ 
) a.m. 1 
\ cente1 
pany’s 

mately 1 
ised as 
comprisi 


John J. Rod has acquired 
a half interest in A. M. Grif 





terior display arrangement Hibbard, Spencer, Bartlett fen Hardware Co., Inc., “tag 
by the Minnesota Fotaiy  o Co., Evanston, Ill., whole Plainfield, N. J., wholesale play — 
aia ve Association. aler, recently held a regional and retail firm, with Louis Durin, 
The rear of the second sales meeting in its audi Rosenberg and Samuel Bern- manufac 
floor of the new building is torium where it introduced stein retaining the other half tives wi 
a modern repair shop fo et Se POI Prego tes “a ' : arsenal 
home appliances and guns. to the 100) men present. Griffen’s is presently un- dealers. 
The front of the store is en- Part of the promotion pro- dergoing a complete rebuild- held on s 
tirely of glass, both first and #'@™, namely the True Value ing and enlarging process, A feat 
second floors. Big Niner Sales, was already necessitated by a fire last will be 
: in the hands of the entire July. The main selling floor T-V” wi 
Rochester. Mich The sales force. In addition to will have approximately 15, ‘ Div. of I 
Burr Hardware, 429 Main the promotional activities, 000 sq. ft. of space, with DAN C. SWANDER, JR. Applian 
St.. has held a three-day ™¢W lines and additions to modern display and_ selling part of t 
grand opening celebration of ©*% UNE lines were intro- counters, at Vise & Mfg. Co., Cleveland, Other 
itn newly remodeled store. duced, and new campaign The firm plans to hol« it Ohio. special « 
The store, managed by Leon and future bookings were also official ae. eee Mr. Swander has been affil erous dé 
F. Robertson, has been com announced, the spring Of tne year. iuated with Columbian Vise dise sh 
pletely modernized. ince 1935. His experience in 
Door prizes were awarded cludes service as district sales 


and souvenir gifts were pre Directors Wood, Hill Retire From Shapleigh representative, assistant sales Lufkin 


sented to visitors. The store anager, and company secre 


has instituted the latest _ Hardware; Stieg, McNutt Appointed Buyers ‘*"¥. He was made vice Se 
standards of merchandising president in charge of sales The I 


methods with elaborate light T. F. Wood, director and ment after 62 years in the jn 1947 and will combine the oo 
ing and displays. The busi- assistant secretary of Shap- hardware business. duties of that position with saath M 
ness is owned by Mrs. Neva leigh Hardware Co., St An engraved plaque and his new overall company re iid _— 
Burr Crissman. Louis, Mo., wholesaler, wa a formal scroll honoring his ponsibilities. a a is 
guest of honor at an infor- ervice to the hardware busi Mr. Swander is chairman os Wee 

Corpus Christi, Tex. The mal dinner attended by ness were presented to Mr. of the mavisting eestienls the 4 
new Alameda Hardware re- friends and associates re- Wood. He has been granted committee of the American oe wes 
cently held a formal opening cently, Mr. Wood, at the af- a leave of absence until Supply & Machinery Manu- Wi ite 
at 3157 S. Alameda. Gene fair, announced hi retire (Continued on page 177) facturers Association. oe 


be sales 
Nelson has been named man- 


ager of the store, which fea- 
tured valuable door prize 
during the two-day event. 


tees 





Supplee-Biddle-Steltz 
Has Disston Chain Saw 

The Supplee-Biddle-Steltz 
Co., Philadelphia, Pa. whole- 
saler, has been named by 
Henry Disston & Sons, Inc., 
Philadelphia, to distribute its 
chain saws. 

The appointment was an- 
nounced by William P. Gil- 
lespie. Disston’s manager of 
hardware sales, at the recent 
annual meeting of the Sup- 
Leonard, of Rolla, has pur- plee-Biddle-Steltz sales force 
chased the Trengen Hard- at the Hotel Warwick. Phil- 
ware. He previously was em- T. F. WOOD CARROLL E. HILL adelphia. 


Marlboro, Mass. Fred 
erick Myshrall has purchased 
the Lincoln Hardware store 
from Edward F. Collins. The 
latter is the owner-manager 
of Red’s Hardware in Fram- 
ingham and will now devote 
all his time to that business. 


Bottineau, N. D.—Howard 





WILL 
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SP senanee 


ects Rice & Miller to Hold une ae neon ane ME" Marshall-Wells Holds Branch Sales Meeting; 


movies, music, television, and 
—_ Dealer Show Feb. 4, 5 es rig ee 
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mgd ee Wee ak iti a parking. Salesmen Honored, Stores Congresses Set 

Jr., Nné ae —- 

ve oon Bangor, Me., wholesaler, will fen top sales representa- and St. Pau] sales manage 

Reaaitites iold an open house for its Starrett Co. Appoints tives received memberships The 18 ale representa 
dealers on Feb. 4 and 5, from Newton Sales Manager n the Wildcat Club of Mar- tives who were awarded 25 
) a.m. to 9 p.m. each day. 5 . hall-Wells Co., Duluth, vea ervice emblems are 
A center section of the com- Carl O. Newton, former; Minn., wholesaler at a ban W.J. Annear, J. O. Anderson, 


ieee ane : eee” eastern sales manager, ha tee? ; ‘ : : 
pany’s warehouse, approxi- | por . quet highlighting the firm’s I. W. Hammerbeck, J. O 
mately 10,000 sq. ft., will be ae § Pee snes Pag 
di 1 rhihiti era the L. S. Starrett Co., Athol, ; : : ; 
used as the exhibition area M ttm & « branch sales meeting held in’ Kelly, Gil Johnson. G. E 
tot : 7 . Mass.. ane onal J l , 
comprising more than 65 dis- i Duluth, Dec. 28, 29 and 30. Johnson, A. A. Hepokoski, 


play booths, Another highlight of the ©. FE. Johnson, G. A. Steven 


annual Duluth and St. Paul Harrom, C. J. Harrom, T. 5 


(Continued on page 172) 


During the two-day event, ales convention was a kickoff son, F. E. Bjorkman, FE. H 
manufacturers’ representa- , breakfast held in the Hotel Peterson, R. H. Pynn, A. J. 
tives will be on hand for a Duluth, at which time 18 Pedersen, E. W. Pearson, 
discussion of their lines with ales representatives were H. G. Melin and G. F 
dealers. Special sales will be iwarded 25-year service em Lawien. 
held on seasonal merchandise. lems by George S. McQuade, More than 100 supervisors, 

A feature of the open house veneral manager of the Du ale representatives, com 
will be “See Yourself on luth and St. Paul branches. pany officials and factory ex 
T-V” with the Du Mont Sales The ten sales representa ecutives attended the three 
Div. of Rice & Miller’s Major ives who received member day event. Expansion of the 

JR. Appliance Div. handling this hip in the Wildcat Club are:  firm’s franchised stores pro 


H. LL. Skoog, J. O. Harrom, gram in 1954 was predicted 


part of the program. 
Gil Johnson, S. M. Marshall, by Mr. Lynes, who announced 





eveland, Other features will include 
special dealer awards, num Jr., W. E. Fezler, E. O. Elnes, that 32 dealer-owned store * 
en affil- erous door prizes, merchan- L. C. Ecklund, J. I. Alrick, had been franchised by the 
in Vise dise show specials, buffet CARL 0. NEWTON H. G. Melin and R. C. Mason. two branches during the past 
ence in The presentations were made vear. 
ict sales by H. A. Lynes, the Duluth (Continued on page 178) 


nt sales Lufkin Rule Establishes Two New Regional 


y secre ~ re - 
; viee Sales Divisions Headed by Rockwell, Oltz 
) Sales 
yine the 
yn with 
any re 


The Lufkin Rule Co., Sag- East central division; D. F. 
inaw, Mich., has established Oltz will be sales manage 
two new regional sales divi- of the new West central 
sions, which, together with division. 
the New York division and, Mr. Reekwell started with 


airman ‘ 5 niger ; 
the West Coast division, di- Lufkin in 1934 and ha 


nethods - : : ; 

nerioun vide the country into four worked out of the company’s 
é : 

Manu- sales areas for the company. New York office; he has also 


William F. Rockwell will been district sales manage) 
be sales manager of the new (Continued on page 174) 


tz 





4, 





Saw 
-Steltz 
whole- Shown here are nine of the top 10 salesmen who received 
1ed by membe rships in the Wildcat Club of Marshall-Wells Co., 
Ss, Inc.. Duluth, Minn., Ww holesaler \wards were made ata ban 
hute its quet during the firm's annual Duluth, St. Paul branch 
sales meeting In the picture, from left to right, first row, 
oes are H. | Skoog, J. O Harrom, Gil Johnson, S. M 
P. Gil- Marshall, Jr.. and W. E. Fezler. Second row, same order, 
eee are: E. O. Elnes, L.. C. Ecklund, J. 1. Alrick and H. G 
ger of Melin Third row, sare orde1, are:G. 5S McQuade, gen 
recent eral manager of both branches; L. M. Hatheld, vice-pres 
2 Sup- ident; J H. Moore, preside nt, and H \. Lynes, Duluth 
S force and St. Paul sales manager, w ho made the presentations 
Phil- \lso awarded membership was R. ( Mason, who was 
WILLIAM F. ROCKWELL D. F. OLTZ unable to attend the meeting because of illness. 
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News of the Trade 





Starrett Co. Appoints sult & Screw Co., Bosto 


Newton Sales Manager Mass., to handle its sales 
retailers in North and Sou : 
(Continued from page 171) Carolina \ 
bert assumes new duties a 
eastern sales manage! 
In his new position, Mr. Huggins, Norton Named 


By Cleveland Welding 


John D Huggins ar 
Claud W. Norton have bee 
appointed regional sales 
pervisors for the Clevelan 
Welding Co., subsidiary 
the American Machine 4 
Foundry Co., New York 

Mr Huggins, former] 
midwest branch manager fo: 
the Colson Corp., is the new 





FOR FIELD, FARM & FUN 


midwest sales supervisor with 


EACH ONE...EVERY INCH 


A GREAT GUN! 


headquarters in Chicago, Tl 



















DONALD E. GILBERT Q 
Hunters, farmers, ‘‘plinkers’’—all go for these smooth, slide-action 
Noble firearms in a big way. Precision made by men with years ; 
of gun building experience. A value packed line of sporting arms Newton reports to William 
that mean a better buy for your customers, and more sales for you. J. Greene, vice-president and ~~ 
director of sales for the com 
pany as —_- ! 
12 & 16 GAUGE Mi Gilbert, newly ap | 
Model 40, Slide Action, repeating ; 
shotgun, Equipped with Recoil Pad pointed eastern sales man [ 
and MultiChoke device that provides ager, was previously the ~ . 
any degree of choke. New fast action tirm’s New York branch man — . ae 
28” proof-tested barrel of specially ager 


selected steel. Perfectly balanced 


¥ 


Also named to aman 
averial post was Roy M 















Peckham, previously Atlanta 7) b 

d 

JOHN D. HUGGINS ‘i 

His territory includes Illinois, | 

Wisconsin, northern Mich ; 

igan, Minnesota, lowa, Mi 7 
sourl, North Dakota, South 

Dakota, Kansa and Ne I 

braska, n 

Mr. Norton, new southern a 

ales supervisor with head Ss 

SEE quarters in Fort Worth, Tex . 
was formerly district man 
YOUR ager for Monark Silver King, 
OBB Inc., covering Louisiana 

J ER Texas and Arkansas. In hi E 
ROY M. PECKHAM new position, his territory in 

cludes those three states and R 

representative, who is now Oklahoma P 


southern sales manager. 
Other personnel change: 
include: Carl G. Nordmark, 


BE $ 






* 





12 & 16 GAUGE FULL = , advertising manager, ha 
OR MODIFIED CHOKE —-2? CAL. RIFLE ; been named sales promotion 
Model 50, Slide Action, repeat. Model 33, Hammertese, Slide and advertising manager 


ing shotgun. Same as Model 40, Action, repeating rifle. Stream- 

but without Multi Choke or Recoil lined design. Fast shooti nR. 

Pad. An unbelievable value. Dependable and accurate. New 
safety features. 


Frederick H. Clarkson ha 
been made assistant adver 
tising manager 


For more information 
please write Dept. 81464 


Sharon Bolt Distributor 


MANUFACTURING CO., INC. 








Haydenville, Mass. Named for Carolinas jeone 
Southland Distributor Space 
Charlotte, N. © has been <> Space 
: "haw Sth Fl 
appointed _ by the Sharon CLAUD W. NORTON 
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Permanent Showrooms 








--- TOPS OF THE 
TOY PARADE 







#388-1 


: . PS ay. 
elle 


Here’s the toy line that’s loaded with eye-appeal! 
The new line for '54 is brighter and shinier . . . 
more streamlined and just as rugged. The line has 
“buy-appeal” . . . just have the parents let their 
kids try "em... and they'll buy ’em. Set them up on 
display, and they'll roll off your floor fast 
because Siebert’s over 50 years of experience in 
design and construction offers the finest quality at 
the lowest possible prices. The line is built to sell 

. styled to sell . . . priced to sell . . . so sell Siebert’s. 
They sell on sight — a complete line of Siebert doll 
carriages, Siebert doll strollers, Siebert velocipedes, Siebert 
Train-A-Bikes. 
















1 08 , tire 
co 6, 


S "Guoronteed by ™ 


Good Housekeeping 


res sorsensen ASS 












Here are two beauties. They are big sellers . . . with a good 
margin of profit . . . smartly designed to resemble real 4355-1 
adult models, more decorative trim . . . special multi- 





Buggy-Bye 


spoke wheels that roll you right into extra sales. evel 





ALL SIEBERT PRODUCTS ARE BUILT 
RUGGEDLY FOR LONG CHILDHOOD 
PLEASURE AND VALUE LEADERS SO 

BE SAFE, BE SURE — BUY AND SELL SIEBERT’S 


= 
—_). 





£3-91 Rocket Express 23-A26B Train-A-Bike King O.W. 





Space 1537, American Furniture Mart, Chicago 
Space 304, New York Furniture Exchange, New York 
Space 908, Western Merchandise Mart, San Francisco 


5th Floor, Southern Furniture Exposition Bldg., High Point, N. C. GARDNER, 1898 


MASS. 
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Bunck Elected to Board 
Of Jacobsen Mfg. Co. 
Victor E. 
treasurer of 
Mfg. Co., 


Bunck, assistant 
the 


tacine, 


Jacobsen 


Wis., 


has 





VICTOR E. BUNCK 





HARRY H. RIECKELMAN, JR. 


been elected to the board of 
directors at a recent annual 
shareholder’s meeting. 

Mr. Bunck, who joined the 
company in 1927, 
Walter J. Evans, 
Bunck 
treasurer since 1951. 

Others re-elected to the 
board were: O. T. Jacobsen, 
president; EK. A. Jacobsen, 
vice-president; James F. Cos 
tello, and _ trea- 


replaces 
retired. Mr 
been 


has assistant 


secretary 





LEWIS J. 


VASSAR 


News of the Trade 


surer; D. A. Butchart, vice- 
president and counsel; James 
S. Allan, president of Walker 
Mfg. Co., and R. D. Sidford, 
Charles E. Krause and John 
F. Bolger. 

The 
nounced that Harry H. Rieck 
elman, Jr., and Lewis J 
Vassar have been appointed 
sales representatives. Mr. 
Rieckelman will cover north- 
ern Illinois with headquarters 
in Glenview. Prior to his 
sociation with the Jacobsen 
firm, he was a sales 
sentative for a 
distributor. 


company also an- 


as- 


repre- 


housewares 


Mr. Vassar in his new 
position will supervise Ja 
cobsen powe1 lower sales 


activity in the Pacific north- 
west, and will make his 
quarters in Portland, 


head- 
Ore, 


Name Wozar President 
Of Dayton Pump & Mfg. 


Wozar ap- 
pointed president and general 
manager of the Dayton Pump 
& Mfg. Co., Dayton, Ohio. 
With the company for five 
vears, Mr. Wozar began with 
Dayton Pump as assistant to 
Frank M. Tait, then presi- 
dent of the firm, who is pres- 
ident of the of direc- 
tors. Mr. Tait, one-time asso- 
ciate of Thomas A. Edison, 


Louis has been 


board 


founded Dayton Pump _ in 
1908. 
Mr. Wozar was associated 





LOUIS WOZAR 


with pump and aircraft com- 
panies in executive capaci- 
ties before he joined Dayton. 
Noma Buys Polly Line 

Negotiations 
concluded for the acquisition 
by Noma Lites, Inc., New 
York, of certain of the asset 
of the Leo Polloek Co., manu 


have been 


the Polly line 


lighting. 


facturer of 


of Christmas 


Lufkin Rule Forms 

Two Sales Divisions 
(Continued from page 171) 

of the 

He was at 

Saginaw from 


Pittsburgh territory. 
the home office in 
1940 to 1945 
as assistant to the sales man 
ager, and was assistant sales 
manager from 1948 until his 
recent appointment. 

Mr. Oltz was previously 
with the Duluth branch of 
the Marshall Wells Co. from 
1947 to 1951, merchan- 
dise manager of the Duluth 
branch when he left Marshall 
Wells in 1951 to join the Luf- 
kin sales department at the 
home office. 


Was 


The Lufkin Rule Co. also 
announced the appointment 
of Thomas W. Wise as as- 


sistant to FE. H. Meibeyer, 





THOMAS 


W. WISE 


vice-president of the com- 
pany, in order better to 
ordinate administrative mat- 
ters in the sales department. 
Mr. Wise will also work on 
the planning and analyses of 
the sales division operations 
and objectives. 


co- 


Murray Ohio Promotes 

O'Brien, Two Others 
Ralph E. 

vice-president 


O’Brien has been 
and 
veneral sales manager of the 
Murray Ohio Mfg. Co., Cleve 
land, Ohio, and William M. 
Hannon and P. J. Mulligan 
have been appointed division 


named 


sales managers. 

Mr. O’Brien, who _ joined 
Murray Ohio in 1924, was 
named assistant sales man 


1936 
1949 
He assisted in the company’s 
transition from 
stampings to the 


aver of the company in 


and sales manager in 
automobile 


manufac- 


ture of juvenile wheel go: 

Mr. Hannon, 
manager of the 
Div., joined the 


named saies 
Wheel Go 
company 


mediately following active 





RALPH E. O'BRIEN 





WILLIAM M. HANNON 
service with the armed forces 
in World War II. 

Mr. Mulligan, who 
joined the firm after service 
in World War II, is 
manager of the Bicycle Div. 


also 


sales 


At the same time, the com- 
pany announced that W. C. 
Keyes has been named sales 
promotion manager of the 
Wheel Goods Div., and 
Thomas S. Philbin has 
appointed sales promotion 
manager of the Bicycle Div 


been 


on 





P. J. MULLIGAN 
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Choose from 20,000 shapes and sizes 


REPUBLIC BOLTS, NUTS, 
SCREWS, RIVETS 


@ More than 20,000 regular items are 
made and stocked by Republic. They 
are uniform in size, accurately threaded, 
easy to assemble, tough and strong to 
withstand shock and vibration. 


Highest quality steel, modern plant 
facilities and equipment, rigid control 
at every step of production assure you 
of long-lasting, top-quality fasteners. 
Depend on Republic for complete cover- 
age of all your fastener requirements. 


VOVELALALALALALOLALALLUIEL AL ATTA phil 


PRP 





REPUBLIC STEEL CORPORATION 
Bolt and Nut Division 

CLEVELAND 13, OHIO . GADSDEN, ALABAMA 

Export Department: Chrysler Building, New York 17, N.Y 


REPUBLIC Yue 


3005 AND NUYS 











\ ee 
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your customers 
wear clothes - sell them 


B€ -Veniences 


K-Veniences, used singly or in combination, 
mean more closet space, neater closets. They in- 
stall easily with a screwdriver and practically 
hand out your customer’s clothes. There are 
K-Veniences designed for every closet in the 
house. Tell your customers you have them! 










#785 THREE-TIER 
SHOE RACK 

Up to 12 pairs of shoes 
stay neat and orderly on 
this popular, space-saving 
chrome rack. Attaches 
easily to wallor closet door. 
Helps end closet clutter. 

















#780 TIE RACK 
Forty-eight ties can be kept neatly in sight for easy 
selection with this new K-V tie rack. Width 21%”. 
Bright chrome finish. 





#550 SWINGING TROUSER AND SKIRT HANGER 
There's no fussing to hang up skirts or trousers with 
this handy rack. Just slide them in the 4 swinging 
arm clamps. Saves on pressing bills too! 












K-Veniences are stocked by leading jobbers. 
Write for your copy of the complete catalog. 


NAAR 


ARNOTT, 


Grand Rapids 4, Michigan 


176 



















News of the Trade-— 


HARDWARE BRIEFS 








Continued from page 170) 


Columbus Grove, Uhw.— 
Carl McCrate has purchased 
the Pease Haruware store 
from Mrs. W. E. Pease. The 
store was owned and oper- 
ated by the late W. Kk. Pease 
lor oU years, and since his 
death three years ago was 
managed by Mrs. Pease. 

New York, N. Y. 
severely damaged the Mensh 
Bros. Hardware store, 
1008 Westcheste1 Ren- 
ovation of the gutted store 
has already begun. 


Fire 


Co. 


Ave. 


Wilton, Wis. lhe Hett 

Hardware & Implement store 
has been purchased by Ster- 
ling A. Hett from his mother, 
Mrs. Laura Hett. The busi- 
ness was founded by the late 
C. Hett, grandfather of the 
present owner. 
Johnson’s 
Hardware & Supply Co. store, 
102 N. Main St., has recently 
opened for business. 


Atlanta, Ga. - 





Edenton, N. C. Open 
house has been held at the 
Byrum Hardware Co. store 


which was recently renovated 
and enlarged. The store also 
added a new gift shop. 





Keyport, N. J—The Bay- 
shore Hardware Co., E. Front 
and Osborn Sts., has com- 
pleted extensive remodeling 
operations. The firm, owned 
by Otto Doucha, is one of 
the oldest estab- 
lishments in the city. 


business 


——_—_—_+ 


Aurora, lowa Mr. and 
Mrs. Howard Heywood have 
sold their hardware store to 
Postmaster Ralph Durfey. 
Mr. Heywood has operated 
the business since 1934, At 
present, James Taylor will 
operate the business for Mr. 
Durfey. 


——_—— 


New Wilmington, Pa. — 
John Wright, Jr., has sold his 
store, Wright’s Hardware, to 
the J. A. Walker hardware 
of West Middlesex. The store 
is now under the ownership 
of J. A. Walker and his two 
sons, Tom and John. 


Dawson Springs, Ay 
Harry Campbell has _ pur- 
chased the interest of Harvey 
Coates in the Coates & Hur 
ley Hardware & Appliance 
Store on Hunter St. The tirm 


name has been changed t 
Campbell & Hurley Hard 
ware. 


Harper, Kan.-—Elmer Tolle 
has sold the Tolle Hardware 
on W. Main St. to Walte: 
Parsons. The store has been 
renamed Parsons Hardware 
& Plumbing 


Miss 


Co. 


Che 
lis Hardware store re 
cently held its formal open 
ing in the new Highway &2 
shopping center. The new 
store is owned by Kinner 


Ellis. 


Greenville . 


North Platte, Neb. 
Hardware opened for 
ness recently in the Lincoln 
Plaza Park and Shop Center 
The store is owned and man 
aged by L. J. Evers; Wil- 
liam IL. Evers, son of the 
owner, nas been named assis 
tant 


Ever's 
bus! 


manager 


Stuart, Va.—The Patrick 
Hardware & Furniture Corp. 
has opened its new store 
which will be managed by 
Harry R. Foley. A three-day 





celebration was held which 
featured door prizes. 
Jamestown, Tenn.—Crook’s 


Hardware, managed by Ear! 
Hyder, has installed a com- 
plete toy department for the 
first time. The new depart- 
ment is on the first floor of 


the store. 


Calif 
has re 


Santa Paula, 
Chapek’s Hardware 
opened for business recently 
in temporary quarters, the 
office and order room at 81% 
Main St. The firm’s building 
was damaged by fire and wil 
he remodeled. 


Middlebury, Conn.—Larry 
Trinchero has opened Larry’: 


Hardware & Variety Store 
on Middlebury Rd. 
HARDWARE AGE, JANUARY 21. 1954 
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Directors Wood, Hill 
Retire From Shapleigh 
Continued from page 170) 
March 1, 1954, at which 
time he will have completed 


50 years of service with Shap- 


leigh. 


Mr. Wood started his ca- 





CHARLES M. STIEG 


reer with the Simmons Hard- 
ware Co. in 1892, and with 
Shapleigh in 1904. In 1930 


he was appointed a director 
of Shapleigh and became as- 


sistant secretary in 1945. 
At the same time, it was 
also announced that Carroll 


I. Hill. Shapleigh secretary, 
has retired from active busi- 
ness. He has been granted a 
leave of absence until] April 
1, 1954, at which time he will 
have completed 50 years with 
the company. Having joined 
the firm in 1904, Mr. Hill 
vas elected a director in 1919, 
and in 1946 he was elected 
secretary. 

Charles M. Stieg has been 
appointed buyer of appli- 
ances and floor coverings for 
Shapleigh. He came to the 
company in 1949 serving first 
as a city salesman and then 
was transferred to the buy- 
ing department in 1950 as 
an assistant buyer. 

George M. McNutt has 
been appointed buyer of mer- 





GEORGE 


M. McNUTT 


HARDWARE 


News of the Trade 





chants trade products and 
heavy goods. He has been 
with Shapleigh since 1926, 


and previous to that was with 
the Simmons Hardware Co. 
for several years. In the 
Shapleigh buying depart- 
ment, Mr. McNutt had 
buying various lines prior 
to his recent appointment. 


been 


Reo Names Fowler to 
Sales Promotion Post 


Howard H. Fowler 
been appointed service sales 


has 


promotion manager for the 
Lawn Mower Div. of Reo 
Motors, Ine., Lansing, Mich. 

Mr. Fowler, former De- 
troit district manager for 
the Auto-Lite Battery Corp. 
for seven years, will be in 


charge of sales promotion for 
Reo’s extensive power mower 


ervice parts program, 
He was formerly associ- 
ated with Gar Wood Indus- 





HOWARD H. FOWLER 


tries, and the Newport News 
Shipbuilding & Dry Dock Co., 
hoth of Newport News, Va. 


McCloskey Varnish Co. 
Elects Jarden, McKnight 


William H. Jarden, Jr., has 
been elected chairman of the 
board, and William A. Mc- 
Knight has been elected 
president and treasurer of 
the parent company and its 
subsidiaries, at a board of 
directors meeting of the Mc- 
Closkey Varnish Co., Phil- 
adelphia, Pa. 

At the same time, George 
H. Gough, Jr., was elected 
resident manager of the Mc- 
Closkey Varnish Co. of North 
West, Portland, Ore., and 
Frank C. Peck was elected 
national trade sales manager. 
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‘GRIFFIN 


For all year round sales, be sure your 
shelves are well stocked with this 
assortment of hardware items by Griffin. 
These are but a few of the items in the 

big Griffin line . . . all designed for fast 
turnover and additional profit. Check your 
stock today—then order from Griffin . .. 
manufacturer of quality products since 1899. 


Order from your jobber today. 


REPRESENTATIVES 





GEORGE A. GREGG WALTER S. JOHNSON & SONS L. G. FULLER, JR. 
17134-6 Wyoming Avenue 917 St. Charles Avenue 
Detroit 21, Michigan Atlanta, Georgia 
AUSTIN & EDDY INC. E. H. FARRAR 

115 Brood Street 2nd Unit Santa Fe Bidg 
Boston, Massachusetts Dollas 2, Texas 


WILBUR H. DAVIS CHARLES L. LEWIS 
1639 W. Fargo Avenue 2450 17th Street 
Chicoge 26, Mlinois San Francisco 10, Calif. 
R. F. BEVERS W. C. MEIBAUM & CO. 
4524East 60th Street 6954 Oleotha Avenue 
Seattle, Washington St. Louis 9, Missouri 


THE B. S. ALDER COMPANY 
yh i j o] 


45 Warren Street 
Jo] Ewergy 0OOR NEEDS THREE 


Jackson 6, Mississippi 
HARVEY D 
4638 Nichols Parkway 
Konsos City, Missours 
H. C. GLOVER 
2611 Garrison Bivd 
Boltimore 16, Maryland 


ROY L. ROGERS 
1620 Garfield Street 
Denver 6, Colorado 


New York 7, N.Y 





Manufacturing Company 


ERIE + PENNSYLVANIA 





1018 Meadow Heights Dr. 


RUSH & SONS 


n_ 
~1 


—(GRIFFIN- 











Mershall-Wells Holds 
Branch Sales Meetings 
(Continued from page 171) 
The company’s 1954 Mar- 
shall-Wells Stores Con- 
gresses, it was announced, 
will be held as follows: 
Duluth, St. Paul and Bill- 
ings at Duluth, Feb. 8 and 
9; Spokane branch meeting, 
Feb. 15 and 16; Portland and 


Seattle dealers at Portland, 
Feb. 22 and 23. 

The theme for the 1954 
meetings is “Let’s Be Pro 


fessionals.” An important 
part of the meeting will be a 
thorough review of the po 
tential developing through 
the huge projects and expan 
sion taking 
throughout Minnesota, North 
Dakota, South Dakota, Wyo 
ming, Idaho and Oregon. 

Duluth, St. Paul and Bill 
ings meeting will be under 
the direction of H. A. Lynes 
and J. R. McKee, sales man 
agers of the respective 
branches, and H. W. Green- 
ough and R. P. Hauck, stores 
division managers. 


now place 


The Spokane meeting will 


be under the direction of 
R. J. Sutton. The Portland 
and Seattle meetings will be 


under the direction of HR 


Gundry, sales manager of the 
Portland branch, and F. A. 
Surgett and K. E. Peterson, 
stores division managers of 
the Portland and _ Seattle 
branches, respectively. 





Morrison Heads Sales 
For National Can Corp. 
John S. Morrison has been 
vice-president in 
charge of the Na- 
tional Can Corp., New York. 


elected 


sales of 





JOHN 8. MORRISON 


charge of all 

coordinating 
marketing, 

advertis 


He will be in 
activities, 
promotion, 
sales training 
ing for all plant locations. 


sales 
sales 


and 


News of the Trade 





Prior to his election, Mr. 
Morrison was sales manager 
of the Housewares Div. of 
National Can. He began his 
business career with the F. 
W. Woolworth Co. in the 
merchandising field and later 


joined the sales division of 
the Canada Dry Ginger Ale 
Co., Ine. 


McGarvey is Regional 
Head for True Temper 


Appointment of J. Neill 
McGarvey as New England 
sales manager, 
for the 

Cleve 


regional 
division, 
Corp., 


hardware 
Temper 
Ohio, 


True 
land, has been an 
nounced Dy tobert R. Ray 
mond, — vice-president in 
charge of sales. 
Mr. McGarvey 
H. \. Stevens 
brought the 
office as sales manager, hard 
ware With several 
years experience as a hard 
ware salesman, Mr. McGar 
vey will work a territory in 
Maine, New Hamp 
Vermont, Massachu- 
Connecticut, Rhode Is 


of New York 


succeeds 
who was 
into Cleveland 


division. 


cluding 
shire, 
setts, 
most 


land and 


state. 





In the above photograph are the 18 sales representatives who were awarded 25-year 


service emblems by the Marshall-Wells Co., 
sales meeting of its Duluth and St. Paul branch 
right, are: W. J. Annear, J. O. Anderson, E. W. Hammerbeck, J 


Duluth, 


Minn., 


Shown in the first row, from left to 


wholesaler, at a recent 


O. Harrom, C. J. 


Harrom, T. S. Kelly, Gil Johnson, G. E. Johnson, A. A. Hepokoski and O. E. Johnson. 


Second row, same order, are: G. A. Stevenson, F. E 
Pynn, A. J. Pedersen, E. W. Pearson, H. G. Melin and G. F 
order, are: L. M. Hatfield, vice-president; J. H. Moore, president; G 
eral manager of both branches, who made the presentations, and H. A 


and St 


Paul sales manager. 


Bjorkman, E. H. Peterson, R. H. 


Third row, same 
S. McQuade, gen 
Lynes, Duluth 


I awien. 


National Screw Names 
Hurd, Herrin to Posts 


Lawrence L. Hurd and 
Boyd D. Herrin have been 
appointed ta new executive 





LAURENCE L. HURD 





BOYD D. 


HERRIN 


Na- 


Co., 


ales positions by the 
tional Screw & Mfg. 
Cleveland, Ohio. 

Mr. Hurd, formerly 
the Buffalo Bolt Co. in ex 
ecutive sale 


with 


capacities, 1s 
division 
National wit 
headquarter in Buffalo, 
N. Y. His sales territory in 
clude New York state, 
New England, metropolitan 
New York, New Jersey, Dela 
ware, Maryland and the Di 
trict of Columbia 

Mr Herrin, 
selling for 
City 


now eastern sales 


manager for 


upper 


engaged in 
National’ 
the 
now west 
manage! 
com 


active 
Kansa office for 


past five years, Is 


ern division sale 
and will work out of the 
pany’s offices in Chicago, III. 
He will 
western Indiana, northern IIl1- 
nois, Iowa, western Missour, 
Kansas and Nebraska. 
Phillip Henrici, National’s 
district sales manager in Chi- 
cago, will continue in that 
capacity, and G. L. Money 
will continue as district sales 
manager in New York City 


supervise sales in 
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oodal/s ts you! 


a Goodall over again. Instead of coming 
back to complain, your customer brings his 
neighbors in to help you sell more Goodalls! 
Here’s why: 


sells more 


You’ve probably found yourself having to sell 
certain mowers twice—when the customer first 
bought, and a second time when he brought 
the mower back. But you'll never have to sell 


Oo Exclusive Goodall-Lauson Engine 
—It’s the heart of Goodall Heavy Duty 
Mowers. Features three precision ball bear- 
ings and built-in oil pump for longer en- 


gine life! 











@ 20-INCH 
HEAVY DUTY 





2) World’s First Direct Drive—Blade 
attaches directly on to crankshaft for more 
cutting power, easier starting, and fewer 
moving parts. No belts, pulleys, or friction 






drives to cause trouble. @ 18-INCH 
STANDARD 


é) No Service Problems — Goodall 
Mowers last longer...practically never come 
back for service. They’re quality built with 
the craftsmanship and experience that have 


made Goodall the leader in rotary mowers @ 18-INCH 
for 16 years! HEAVY DUTY 


‘ © 26-INCH SELF- 
\ PROPELLED 





@ 17-INCH 
2-CYCLE 


@ 10-INCH 
TRIMMER 
—_— 


7) 





SS 4) You Sell Him—We Keep Him Sold! 
= Goodall national advertising, local coop- 

erative newspaper advertising, point of sale 

materials, displays, home demonstrations 

convince the customer he’s right when 

he chooses Goodall—keep him sold on 

! Goodall, too! 

le ATTENTION: A few Goodall Distributorships 

are open. Write us. 


Coll, thom all with, Groodal/ ; 
coded cesses: /| 


Last year dealers reported Goodall’s Free 
MANUFACTURING CORPORATION 


Home Trial Plan actually doubled their 
sales in many cases. Learn how we can 
407-A St. Anthony Blvd. Minneapolis 18, Minn, 
Factory: Warrensburg, Mo. 


@ 21-INCH SELF- 
PROPELLED 






































make it possible for you to offer this 
amazing mower-selling demon - 
stration, too. See your Goodall 
distributor or write us now. 





asf 
/ 
Bt} 


f 
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RIGHT 


CONTACT 
FOR ELECTRICAL SUPPLIES 


with molded-on 
attachments 

. in 17 sizes and lengths 
from 10 to 100 feet of Type S 
or SJ rubber jacketed service 
cord. Every component part is 
UL listed. For POWER TOOLS, 
FLOOR POLISHERS, PROJEC- 
TORS, OUTDOOR LIGHTING 
LAWN EQUIPMENT, etc. 


NEW ROYAL NO. 2 
WIRE DEAL 


HEAVY DUTY EXTENSIONS 



































1500 feet of 5 
every - day 
wire types in 
@ new assort- 
ment, plus all- 
steel display 
with built-in 
wire cutter. 


CORD SETS 
Attractively 
Packaged 












moe ror 
S Guaranteed by > 


Good Housekeeping 


O45 sovcanest® met 


THRU YOUR WHOLESALER 


TOME es ore f 


EASY TO SELL! 


Lahty WIRE + FUSES 


CORD SETS + 


WIRING DEVICES 


DECORATIVE CHRISTMAS LIGHTING 


ROYAL ELECTRIC COMPANY, 
Pawtucket « Rhode Island 
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Anderson Sales Co. Adds 


Toelke to Sales Staff 


Herman Toelke 


Los Angeles, Calif., 





HERMAN TOELKE 


representative. 
will 
in the 
Mart in 


| facturers’ 
Mr. Toelke 
headquarters 
Merchandise 


Francisco, 


make his 
Western 
San 


posit ion, Mr. 
northern 


In his new 
Toelke will cover 
California, Oregon, Wash- 
ington, Montana and Idaho 
with all the lines handled by 
the Anderson organization. 

Before joining the Ander- 
son firm, Mr. Toelke was for 
seven years a buyer of toys 


and wheel goods for Dunham, Leitz Co. Seem Office 


Carrigan & Hayden Co., San 
I rancisco. 

In addition to the lines 
handled by Anderson, Mr. 
Toelke will also represent 
Hampden Specialty Products, 
Inc., Easthampton, Mass. 





| Southland Mower Names 
|N. Y. Representative 


Surpless, Dunn & Apple- 
| yard, 567 Leonard St., New 
York City, has been named 
| to represent the Southland 


| Mower Co., Selma, Ala. 
Nelson D. Perine has been 
| named sales manager with 


headquarters at Philadelphia, 
Pa. He will be associated 
with the following field rep- 
| resentatives: 

| John R. Woods, traveling 
the six New England states, 
| with headquarters in Worces- 


HARDWARE AGE, JANUARY 21, 


has joined 
the Anderson Sales Co., Ine.., 


manu- 


ter, Mass. John H. Barnes, 
covering New Jersey, eastern 
Pennsylvania, Delaware, 
Maryland and Washington, 
D. C., with headquarters in 
Fairlawn, N. J. 

Also Edward C. Brown, 
traveling Ohio, western Penn- 
sylvania and West Virginia 
Ohio Rivers cities, with head- 
quarters in Reading, Pa. Sid 
Friedman, covering New 
York state, with headquar- 
ers in Brooklyn, N. Y. Al 
Jacquin, traveling Brooklyn, 
Long Island and the Hudson 
River Valley. Warren Harts- 
horne, who will cover 
politan New York. 


metro- 


Henricks Co. to Cover 
East for Acmeline Mfg. 

The A. P. Henricks Co., 78 
Reade St., New York City, 
has been appointed to repre- 
sent the Acmeline Mfg. Co., 
Traverse City, Mich., in the 
eastern portion of the coun- 
try. 

The Henricks firm will 
represent Acmeline in New 
York, New Jersey, Pennsyl- 
vania, Delaware, Maryland, 
West Virginia and the Dis- 
trict of Columbia. 


In Minneapolis, Minn. 


Gordon G. Leitz has entered 
business as a manufacturers’ 
agent with offices at 1117 
Bryant Ave N., Minneapolis, 
Minn. The Leitz Co. will 
cover Minnesota, North and 
South Dakota, Wisconsin, 
Illinois, Iowa and Michigan, 
calling on wholesalers and 
industrial distributors. 

Mr. Leitz was president of 
the former Leitz Hardware 
& Paint Co., Minneapolis. 


Campbell Co. Named 


The W. W. Campbell Co, 
30812 West Lake Rd., Bay 
Village, Ohio, has been ap- 
pointed to represent the 
Geyer Mfg. Co., Rock Falls, 
Tll., in the states of Ohio and 
Michigan excepting the 
Northern Peninsula. 


1954 
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Donnelly Co. Named 
By Slaymaker Lock 


The R. J. Donnelly Co., 
1608 Broadway, Denver, 
Colo., has been named _ to 





ROBERT J. DONNELLY 


represent the Slaymaker Lock 
Co., Lancaster, Pa., in the 
Rocky Mountain area. 
Robert J. Donnelly, prin- 
cipal in the Donnelly com- 
pany, has been a manufac- 
turers’ representative for the 


Carborundum Acquires 
Stupakoff Ceramic Firm 

Agreement has. been 
reached for the Carborun- 
dum Co., Niagara Falls, 
N. Y., to acquire the capital 
stock of the Stupakoff Ce- 
ramic & Mfg. Co., Latrobe, 
Pa., it was announced by 
Major General Clinton F. 
Robinson, president of Car- 
borundum. 

General Robinson said that 
Stupakoff will continue op- 
erations under its present 
name and the present organ- 
ization and personnel of Stu- 
pakoff will be retained under 
the direction of Semon H. 
Stupakoff, president of the 
company. 


Yankee Hardwaremen's 
Annual Christmas Party 


The third annual Christ- 
mas party of the Yankee 
Hardwaremen was held Dec. 


past six years. He is a mem- 
ber of the Pot and Kettle 
Club of Denver. Slaymakei 
products he will handle in- 
clude padlocks, solid cast 
brass house numbers and a 
limited line of cast brass 
builders’ hardware. 


Handi Products Names 
McCutcheon-Simpson 


McCutchen-Simpson, Inc., 
2891 N. W. 75th St., Miami, 
Fla., has been appointed to 
represent the Handi Prod- 
ucts Corp., Nutley, N. J., in 
Alabama, Florida, Georgia 
and Tennessee, with the ex- 
ception of Memphis. 


Altman Co. Appointed 
By Enterprise 

The Norman Altman Co., 
Boston, Mass., has been 
named New England states 
representative for the full 
line of housewares and hard 
ware products of the Enter- 
prise Mfg. Co. of Pa., Phila 
delphia. 


14 in the Bay State Room of 
the Hotel Statler, Boston, 
Mass. 

Ninety New England 
wholesale hardware and mill 
supply dealers were present 
for the occasion as the guests 
of the 75 members. The affair 
featured a roast beef dinner 
and a variety of entertain- 
ment. 


Paint Manufacturers 
Form Association 


Spectro-Matic Associates, 
a newly created group of 
paint manufacturers, will 
produce and distribute the 
Spectro-Matie Color Tinting 
System throughout the 
United States and Canada 
to stores in all areas who 
sell paint. 

Present membership — in 
Spectro-Matie Associates 
consists of 14 zone manufac 
turers strategically located 
to cover al] the major mar- 
kets in the U. S. and Canada. 
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-and only 
Reddi-Mount 


can be installed 
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5-Pin Cylinder Push-Button Lock 


Concealed Screws 


Fully Guaranteed 


PATENT NO. 2,307,111 
r Patents Pending 


¢ 


Manvfactured By 


J. CHESLER & SONS, INC. 
BROOKLYN 37, NEW YORK, U. S. A. 














Hamilton Mfg. Corp. Promotes Henderson, 
Kimberly, Lange on Household Sales Staff 


Thomas R. Henderson, Ar- 
thur F. Kimberly and Irving 
C. Lange have received pro- 





THOMAS R. HENDERSON 


motions on the sales staff of 
the Hamilton Mfg. 
Ind., manufac- 
turer of Cosco products. 

Mr. Henderson has 
appointed 
Household Division, and will 


Corp., 
Columbus, 


been 


director of sales, 


be in charge of all sales 





ARTHUR F. KIMBERLY 


and merchandising  activi- 
ties in the United States and 
foreign been 
with the company since 1946 
and has previously served as 
sales correspondent, territo- 
rial representative, assistant 
general manager, and 


areas. He has 


sales 
more recently as sales man- 
ager of the Household Divi- 
sion. 

Mr. Kimberly has been ap- 
pointed eastern man- 
ager, Household Division, in 
charge of nine territorial rep 
resentatives and their activ- 
ities in the eastern half of 
the United States. He has 
been a member of the Hamil- 
1947. 


sales 


ton sales staff since 


182 


named 


has been 


Formerly the New York City 
representative, he has for the 
past year been assistant sales 
manager of the division. 

Mr. Lange is now western 
manager, Household 
Division, in charge of nine 
territorial 
and their activities for the 
western half of the United 
States. For the three 
years he has 


sales 
representative 
past 


been the com- 
pany representative in Mich- 


igan, northwestern Ohio and 
northeastern Indiana, 


William H. Lego ha 


heen 





IRVING C, LANGE 


assistant to Mr. 
William O. 
assistant to 


Robert 


Lange, Cheeve1 


amed 


Mr. Kimberly, and 


L. S. Starrett Co. Honors Employees 





News of the Trade 





Howe has been appointed as- 
sistant to special sales man 
ger, Household Division. 


é 


Lau Blower Names Clark, 
Roit Representatives 


Sen T. Clark and Harry 
Rcvit have been appointed 
sales representatives of the 


Fan Division of the Lau 
Blower Co., Dayton, Ohio. 

Mr. Clark, with the com- 
pany five years, was pre- 


viously in business for him 
self as a manufacturers’ rep 
resentative covering the 
northwestern states. Prior t« 
that he was associated with 
numerous branch offices of 
the A. B. 
a sales representative. 

Mr. Roit, with the Lau or- 
ganization not quite a year, 
was previously associated 
with the firm of Bailey Asso- 
ciates, factory representative 
covering New England. Prior 
to that he was associated 
with the Owen Webb Co. 
Ryerson Firm Moves 
To Larger Plant 
Ryerson & Son, 
Wis., has 


former lo- 


Carpenter Co, as 


Joseph T. 
Inc., Milwaukee, 
moved from its 
cation in that city to a new 
and larger plant at 500 S. 
88th St. The new plant ha 
approximately 170,000 sq. ft. 
of floor space. 


Woodlee to Represent: 
Washburn Co. in West 
David H. Woodlee has beer 
appointed a sales representa 
tive in the Pacific northwest 





DAVID H. WOODLEE 


for the Washburn Co., Wor- 
cester, Mass. 
In his new 
Woodlee will maintain head 
quarters in Portland, Or 
and will handle the company’s 
line of Androck product 
Prior to his association with 
Washburn, he 
Maxwell! Hardware Co., Oak 


position, Mr 


land, Calif., for 
He was more recently in the 
sales department of Jensen 
Byrd Co., Spokane, Wash 
L. C. Bell, who formerly 
covered the Pacific northwest 
for Washburn, will continue 
California 


seven years 


as the company’s 
representative. 


The L. S. Starrett Co., Athol, Mass., recently honored 200 employees who were pre 
sented watches or $100 United States Bonds in recognition of 25 years of service to 


the company. 


The mass presentation was made at a company banquet and the honored 


group consisted of 14 employees each having more than 50 years of service and 186 
with more than 25 years. Arthur H. Starrett, president, who served the company for 
50 years, and William J. Greene, vice-president and director of sales, with the firm 40 


years, both were in the honored group. 
R. M. Peckham, southern sales manager, W W. 
J. E. Hindes, Pittsburgh; H. J 


Greene; 


Detroit, and C. O. Newton, sales manager 
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In the picture above, from left to right, are 
Haskins, western sales manager, Mr 


Davidson, Boston; Mr. Starrett; W. R 


Barlow. 
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CHASE means quality—customers know it! 
Your customers know of Chase quality through national 
advertising in magazines like The Saturday Evening Post 
Chase Insect Wire Screening ts a fine example—cach wire 
is double-crimped to keep openings square and true. It 
resists corrosion, keeps tidy appearance for years. 


yy) 


SALES 







A good deal for dealers! [:ast-sciling Chase Bronze 
and Chase Alclad Aluminum Insect Wire Screening cuts 
easily — and the hexagonal cartons store without waste 


space, can't roll off shelves. 


C h d S i. P BRASS & COPPER The Nation’s Headquarters for Brass & Copper 


Albany 7 Cleveland Kansas City, Mo. New York San Francisco 
WATERBURY 20, CONNECTICUT + SUBSIDIARY OF KENNECOTT COPPER CORPORATION Atlanta Dallas Los Angeles Philadelphia Seattle 

Baltimore Denver t Milwaukee Pittsburgh Waterbury 

Boston Detroit Minneapolis Providence 

Chicago Houston Newark Rochester t T sales 

Cincinnat ndianapolis New Orleans St. Louis offiee only 
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LETTE 


ALL COMPETITION 


eR 
* Feature the 
Post that Sells 
Fastest — Profits 
= 0 You Most! 
9 RES 


JACK POST 


Designed by the originator of telescopic 

adjustable posts, HI-LO out-performs, out- 

sells all competition. Cash-in on the need 

of thousands of home owners in your 

area. 

© Fits any basement. Full range height 
adjustment. 

*® Safety engineered. Guaranteed to support 

20,000 Ibs. 

Precision-made, easy-to-operate jack. 

Completely rust-proofed. Beautifully finished 

with gray Pliolite. 

Packaged for over-counter sale in rugged 

shipping carton. 


Write for complete facts or ask your wholesaler. 


WOLFE PRODUCTS, INC. 
71 Elinor Ave. Akron 5, Ohio 


HEXAGONAL NET- 
TING . . . high stand- 
ard of the industry .. . 
evenly woven . .. per- 
fectly straight selvage 
. . . heavily galvanized 
with gleaming finish. 
This popular product is 
readily identified by 
the famous colorful 


rooster label. 


STEEL & 


WIRE CO, 
"MASS. 
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WALTER W. STAKE 


Stake, Dragge Promoted 
By A. O. Smith Corp. 


Walter W. Stake and Allen 
O. Dragge have been named 
regional managers by the 
A. O. Smith Corp., Mil- 
waukee, Wis., and Charles 
Kk. Heitman has been named 
assistant to the general man- 
ager of the company. 

Mr. Stake, formerly assis- 
tant general sales manager 
for the firm’s Permaglas- 
Heating Div. stationed in 
New York, is now eastern 
district manager. He suc- 
ceeds the late Russell J. Irish, 
who headed the New York 
office. Mr. Stake has been 
with the Smith organization 
since 1945. 

Mr. Dragge, who is the 
new Pacific Coast district 
manager, joined the firm in 
1947 and has held several 
positions of increasing sales 
responsibility since then, all 
within the Pacific Coast divi- 
sion of the company. 


Ey AE "ps 





ALLEN O. DRAGGE 


Mr. Heitman, formerly 
manager of the Automotive 
Div. and newly appointed as- 
sistant to the company’s gen- 
eral manager, has been iden- 
tified with the company since 
1940. 


Loughlin Appointed By 
Propulsion Engine Corp. 


Roy M. Loughlin, Jr., has 
been appointed a sales and 
service representative for the 
Propulsion Engine’ Corp., 
Kansas City, Kan. He w 
cover the states of Texa 
Oklahoma, Arkansas, Louisi- 
ana, Mississippi, and a po 
tion of Tennessee. 

Mr. Loughlin was pre\ 
iously associated with Ri 
builders, Inc., of Garland 
Tex., in a like capacity. I 
his new position, he will be 
primarily responsible for the 
establishment and servicing 
of distributors and dealei 
for Propulsion lines. He will 
make his headquarters at 
2109 Sunnybrook Lane, Gai 
land. 

At the same time, the com 





ROY M. LOUGHLIN, JR. 


pany announced the appoint- 
ment of Milbradt Sales & 
Service, Creve Coeur, Mo., 
as distributor of the Mow- 
Master power mower line. 
The Milbradt firm will cover 
eastern Missouri and west- 
ern Illinois, with headquar- 
ters located in St. Louis, 
Missouri. 


Westinghouse to Expand 
Electric Appliance Div. 

Westinghouse Electric 
Corp., Mansfield, Ohio, an- 
nounced that it will spend 
more than two and a half 
million dollars this year to 
rearrange and extend its 
Electric Appliance Div. plant 
in Mansfield. 

The move is the first step 
in a program to approxi- 
mately double production of 
several major appliances and 
substantially increase pro- 
duction of portable appli- 


ances. 
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HARDY 


NATIONAL 
HARDWARE 


ap point- 


i NAVY PIER 
= en Brer-Vere 


October 11th thru 15th, 1954 


adquar- 
Space applications are now being taken for the 


Louis, 


industry’s great merchandising event. Write, wire 


or phone now for floor plans and show data. 


NATIONAL HARDWARE SHOW 


331 MADISON AVE., NEW YORK 17, MURRAY HILL 2-4802 
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George W. Eckhardt 
George W. Eckhardt, vice- 

president of John H. Graham 

& Co., Inc., New York manu- 





GEORGE W. ECKHARDT 


facturers’ representative, died 
suddenly on Jan. 1. 

Mr. Eckhardt joined the 
Graham organization in 1937 
as general sales manager and 
shortly thereafter was made 
vice-president. Prior to join- 
ing the Graham firm, he was 
executive secretary to the 
Nationa] Industrial Distrihn- 
tors Association. 

Long a prominent figure in 
the hardware industry, Mr. 
Eckhardt began his career 
with Bindley & Co., then a 
wholesale hardware firm in 
Pittsburgh, Pa. He _ subse- 
quently joined Henry Disston 
& Sons, Inc., where he served 
among other capacities, as 


Eureka Williams Sold 
To Henney Motor Co. 


Sale of the manufacturing 
assets of the Eureka Wil- 
liams Corp., Bloomington, IIl., 
to the Henney Motor Co., 
Freeport, Ill., was approved 
recently at a special meeting 
of the Eureka Williams stock- 
holders. 

Eureka Williams manufac- 
tures vacuum cleaners, waste 
food disposers, oil and gas 
home heating units, and air 
conditioning equipment. The 
Henney Motor Co., of which 
C. Russell Feldman is presi- 
dent, manufactures special- 
ized automotive bodies. 

The Eureka Vacuum Clean- 
er Co. was organized in De- 


186 ! 


manager of the hard- 
division. During his 
career he was also associated 
with the Miller Lock Co. as 
sales manager. 

He is survived by his widow 
and daughter. 


sales 


ware 


W. Glenn Pearce 

W. Glenn Pearce, 63, sec- 
retary and treasurer of the 
Pennsylvania and Atlantic 





W. GLENN PEARCE 


Seaboard Hardware 
died Dec. 30. 

Mr. Pearce had been asso- 
ciated with the Louch & Hill 
Lumber Ce., Richmond, Ind., 
in 1912; the following year 
he joined the Jones Hard- 
ware, also of Richmond. In 
1917 he was with the Win- 
chester Repeating Arms Co., 
New Haven, Cotm., and three 
years later joined the Penn- 


Assn., 


troit in 1910. The Williams 
Oil-O-Matic Heating Corp. 
started operations in 1919. 
The two firms merged in 
1945 


Two Men Retire From 
Wheeling Corrugating 


Emil A. Johnson 
C, Barackman have an- 
nounced _ their retirement 
from the Wheeling Corrugat- 
ing Co., Wheeling, W. Va. 

Mr. Johnson has completed 
14 years of continuous 
vice with the company and 
has been manager of the 
firm’s Minneapolis, Minn., 
branch since 1932. He will 


and A. 


ser- 


—______—— News of the Trade 





svlvania and Atlantic Sea 


board Hardware Association. 


n 1930 Mr. Pearce, then 
assistant secretary, Wa: 
elected secretary and trea- 
surer of the Association. 

Survivors inelude his 


widow, a daughter and three 
grandsons. 


Lucian J. Crouch 


Lucian J. Crouch, 69, a 
vice-president of the Amer- 
ican Hardware & Equipment 
Co., Charlotte, N. C., whole- 
saler, died Dec. 28. 

Mr. Crouch became asso- 
ciated with the McGill Hard- 
ware Co. when he was a 
young man. In 1923 he joined 
American Hardware & 
Equipment. For 12 years he 
was with the Smith-Wads- 
worth Hardware Co., a sub- 
sidiary of American Hard- 
ware & Equipment, as vice- 
president and manager, re- 
turning to the parent com- 
pany in 1942. 

Surviving are his widow, 
a brother and two sisters. 


C. Raymond Kiefer 


C. Raymond Kiefer, 64, 
owner of the J. M. Kiefer 
hardware store, 460 North- 


hampton St., Easton, Pa., died 
Dec. 31 in the Easton Hos- 
pital. He entered the hospital 
on Nov. 16. 

Mr. Kiefer had been asso- 
ciated with the store for ap- 
proximately 49 years. The 
business, which was founded 
by his father, will be 50 years 
old on April 1. Mr. Kiefer 
became a partner in the busi- 


be succeeded by Neil H. 
Cheek. 

Mr. Barackman has com- 
pleted more than 42 years 
with the company and has 


managed the firm’s Detroit, 
Mich., branch since 1929. He 
will be succeeded by Walter 
C. Gemperline. 


Gift Show to be Held 

In New York, Aug. 22-27 
The second U. S. Interna- 

tional Gift and Fanc, Goods 

Show will be held at the Astor 


Hotel, New York, Aug. 22- 
27 inclusive. 
Space reservations, floor 


plans and show data can be 
had by writing the New York 
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with his father in 
and took over full owners 
his father 


ness 


when 
years ago. 

Surviving are his wid 
a son and four grandchildr 


Emil H. Vansteel 


Emil H. Vansteel, 85, re 
tired salesman for the Tenk 
Hardware Co., Quincy, lll. 
wholesaler, died Dec. 26. 

Mr. Vansteel started as a 
traveling sales representative 
for the Tenk company in Jan- 





EMIL H. VANSTEEL 


uary, 1901, when he had to 
visit the inland towns by 
horse and buggy. In 1951 he 
was presented with an ap- 
propriately engraved watch 
by the company in apprecia- 
tion of his 50 years of ser- 
vice. 

Mr. Vansteel was a mem- 
ber of the HARDWARE 
AGE Fifty-Year Club. 

Surviving are his widow, 
two sons, a daughter, a step- 
daughter, a brother and three 
sisters. 


office of the U. S. Interna- 
tional Gift and Fancy Goods 
Show, 331 Madison Ave., 
New York 17, N. Y. The 
European office is Dudley 
House, Southhampton  St.. 
London, W. C. 2, England. 


+ 


New Westclox Plant 
In Athens, Ga. 


The General Time Corp., 
La Salle, Ill., has announced 
that as part of an expansion 
program it will build a new 
plant in Athens, Ga. The new 
factory, a one-story struc- 
ture, will contain approxi- 
mately 100,000 sq. ft. of floor 
space and will manufacture 
Westclox electric clocks. 
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E.ecutives of the 13 paint manufac- 
t.rers in the Association are shown 
alt a recent meeting of Colorizer 
\.sociates, held in Philadelphia, at 
which a preview of the 1954 na- 
tional advertising and promotion for 
C.Jorizer Paints was held. Robert 
Clark was re-elected president 
the group; Barry York, president 
ot James Bute Co., Houston, Tex., 
was elected vice-president, and Rob 
S. Allison, Ie, was re-elected 
secretary-treasurer. 


HA Photo Angles 





A report in pictures of 
people and events 
in the hardware trade 


Robert H. Renton, salesman for Igoe 
Bros. in Plainville, Conn., is shown 
as he was presented with the Durall 
Limerick Contest prize of 12,340 
Italian lire, 7,900 Japanese yen, 22 
Mexican pesos, 20 Holland gilders, 
one French franc and one Portu- 
guese escudo. In photo, from left 
to right, are: R. Murphy, manager 
of Igoe’s Plainville branch; H. A. 
Nusbaum, Durall sales manager; Mr. 
Renton; D. Baldwin, Durall repre- 
sentative; Pinkerton detective, and 
R. J. Wall, advertising manager of 
New York Wire Cloth Ce., New 


Canaan, Conn., manufacturer of - 


Durall Tension Screens. 


National sales representatives, fac- 
tory engineers and _ headquarters 
personnel are shown during the 
llth semi-annual sales meeting held 
recently by the Dominion Electric 
Corp., Mansfield, Ohio. The busi- 
ness session included presentation of 
general policies, selling plans, prod- 
uct improvements and new product 
developments for 1954. The meeting 
was moderated by Robert Shaffer, 


director of sales. 


Shown here is the California Retail 
Hardware Association exhibit seen 
at the recent nine-day Northern 
California “Do-It-Yourself” Show at 
Oakland. The exhibit portrayed a 
hardware store as the Do-It-Yourself 
headquarters; an estimated 83,000 
attended the Show and viewed the 
display. The theme of the exhibit 
was to teach the buying public to 
make the local irha hardware store 
their Do-It-Yourself headquarters 
and buy their hardware in a hard 
ware store. 
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Speed Your 54 Gun Cleaner 
Sales with Hoppe Products 


Save selling time and talk. Reap the added 
income that these widely used, consistently 
advertised, gun cleaning essentials make 
possible. Hoppe’s No. 9 Solvent, Hoppe’s 
Gun Cleaning Patches, Hoppe’s Lubricat- 
ing Oil and Hoppe’s Gun Grease have a 
clearly defined demand that comes from 
millions of satisfied users. Gunners ask for 
‘‘Hoppe’s” and your jobber has it—ask him. 


FRANK A. HOPPE, Inc. 
2314A North 8th St., Philadelphia 33, Pa. 














MORE SALES-MORE PROFITS 


WITH 


"2-BIT” 







PUT THIS FREE DISPENSER 
ON YOUR COUNTER... 
THEY'LL BUY "EM ON SIGHT 
—72 AND 3 TUBES AT A TIME! 


Sells swivels fast, on impulse, sae ececccccel/ 
several units at a time! Each °°* 3 
‘ ASSORTMENT 
assortment contains 72 2-BIT POCKET eile 
pate 5 «fed 
TUBES (48 tubes of Kelux 6/1 Ff 
Safety Snap Swivels and 24 SWIVELS 
tubes of Kelux Barrel Swivels). ond SNAPS 
You get the counter dispenser .,sceeese0ee9*?® * suife® 
FREE with an INITIAL | __ gavery suapswivess tage, surat 
ORDER OF 72 TUBES. _ — — 
The 2-BIT TUBE of Kelux Safety Snap 
Swivels contains 7 pieces: 1412/1, 
and 2 pieces each #5, #7 and #10. 
The 2-BIT TUBE of Kelux Barrel 
Swivels contains 10 pieces: 2 each, 
#1, #3, #5, #7 and #10. 





Order from your supplier NOW. 
FOR ALL FRESH WATER FISHING INCLUDING SPINNING 





ART WIRE AND STAMPING CO. 


2-D BOYDEN PLACE NEWARK 2, N. J. 
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F. M. COOPER, presi- 
dent and manager of the 
Knight & Wall Co, 
Tampa, Fla., served his 
first year with the whole- 
sale firm, beginning Oct. 
1, 1902, as a janitor and 
messenger boy. However, 
his career in hardware 
started two years earlier 
when he went to work in 
a hardware store in Punta 
Gorda, Fla. Mr. Cooper 
held many positions with 
Knight & Wall, serving 
successively as _ retail 
salesman, city salesman in the wholesale depart- 
meut, inside shipping clerk, manager of the retail 
store, assistant manager of the wholesale busi- 
ness, vice president, assistant manager and direc- 
tor, and from 1948 to the present time, president 
and manager. Mr. Cooper’s education was limited 
to high school and special courses in bookkeeping, 
business administration and common law of the 
Alexander Hamilton Institute. He is a director 
of the Tampa Credit Men’s Association and the 
local Chamber of Commerce. His hobbies are 
fishing and hunting. Mr. Cooper’s birthday is 
Dec. 24. 


F. M. COOPER 
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REGINALD T. MIT- 
CHELL, who was _ con- 
nected with Yale & Towne 
for many years until his 
retirement in 1952, started 
his business career 53 
years ago when he joined 
the Yale & Towne Mfg. 
Co. After two years with 
that company he went into 
the hardware business in 
Dayton, O., and after four 
years became manager of 
the builders hardware de- 
partment of the Rudolph & 
West Co., Washington, D. C. In 1929 he returned to 
Yale & Towne and was contract sales manager un- 
til 1946 when he returned to Washington as special 
representative for the Yale & Towne Co. “Rex,” as 
he is known to his friends, is a charter member of 
the American Society of Architectural Hardware 
Consultants and was a member of the Industry 
Advisory Committee for Builders Hardware on the 
War Production Board during World War II, for 
which he received a certificate of award from the 
U. S. Government. He is a 32-degree Mason, a 
Shriner, a member of the Sons of the American 
Revolution and the Founder and Patriots Society 
of America, of which he is secretary of the District 
of Columbia Society. Mr. Mitchell, who resides at 
209 Spring St., Chevy Chase, Md., will observe his 
72nd birthday on May 4. 


REGINALD T. MITCHELL 


HARLAN G. GROSS- 
CUP, who held a sales 
position with the Lovell 
Mfg. Co., Erie, Pa., for 40 
years until his retirement 
on Oct 1, last year, had 
been in the hardware 
trade for 52 years. He was 
first employed as an office 
boy and clerk in the buy- 
ing department of Farwell, 
Ozmun, Kirk & Co., St. 
Paul, Minn. From 1904 to 
1907 he was assistant buy- 
er for the Hurty, Simmons 
Hardware Co., Minneapolis. From 1907 to 1915, 
when he joined the Lovell company, he had been a 
manufacturer’s agent with M. G. Rodearmel Mfrs. 
Agents, Minneapolis. He travelled for the Lovell 
Mfg. Co., out of Chicago, until 1942 when he trans- 
ferred to the general offices in Erie. He was a 
charter member of the old Hardware Club of Chi- 
cago, later the Central States Hardware Club. 
Since his retirement he has been indulging in his 
favorite diversions: reading, pipe smoking and 
listening to good music in his new home, 1403 
Freeman St., Santa Ana, Calif. He will mark his 
71st birthday on Feb. 21. 


HARLAN G. GROSSCUP 
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MORE THAN 
5000 DEALERS 
ARE DOING A PROFITABLE 
DOG COLLAR BUSINESS 


with ALL PLASTIC 
FLEX-COLLARS 

and FLEX-LEASHES. 

50% Profit on Selling Price 


Your initial investment for 12 FLEX- 
COLLARS and 9 FLEX-LEASHES to- 
gether with this rack and selection 
chart for over 100 breeds, costs you 















ae gttteny only $17.13. These items are high 
OFFER profit makers. Just tear out this adver- 
me tisement and put it in your Want Book. 
QUAN. MODE! Ask your jobber for this introductory 
= oa self-service FLEX-LINE display. 
2) 0-13 
: | a) ed , All introductory offers returnable 
sil] (2) «E-19 in 30 days if not fully satisfied. 
; BHI] Flex-teashes Larger self-service FLEX «co. 
5) , LINE display assortments / .; 
and replacemeat stocks 
available at your jobbers. 














HUNGERFORD PLASTICS CORP. 
ROCKAWAY, NEW JERSEY 


Yoh REELS 


ARE PRACTICALLY PRE-SOLD 
BEFORE YOU STOCK THEM! 


Stock Them For Fast Turnover & Sure Profit 


The fishing public knows PENN REELS are made to stand 

up season after season to give satisfactory service. 

There is a dependable Penn Reel for every fishing need. 

Backed by a consistent national advertising campaign. 
PENN SERVICE IS BEHIND EVERY PENN REEL 

2 NEW PENN POPULAR PRICED REELS: 








SEA SCOUT SEA MATE 


No. 78—SEA SCOUT — Fair trade list $3.95. Free Spool, Capacity 
150 yds. Gear Ratio 2% to 1. Light weight spool. 
No. 79—SEA MATE — Fair trade list $4.50. Capacity 200 yds 


We offer 40 models for your selection. 


Send for Catalog 17 D ORDER FROM YOUR JOBBER 


PENN FISHING REELS « PHILA. 32 « PA. 
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The Business Outlook—Markets and Price News 


(Continued from page 14) 


Dec. 26, 


store 


riod. From Jan. 1 through 

however, department 

ran 2 pct ahead of 1952. 

1953 

1952 total was a record. 
A table follows: 


sales 
Thus total 


sales set a record, since the 


Weekly Department Store Sales 
(Based on dollar amounts) 
Percentage change from corr. period a year agi 
4 weeks 
FEDERAL RE- 


One week ending ending Jan. | to 


SERVE DISTRICT Dee. 26 Dec. 19 Dee. 26 Dec. 26 
Boston + 16 i 4 1 
New York + 19 3 0 i 
Philadelphia 19 e4 i i r 
Cleveland + 10 ' ' 3 
Richmond + Ot 2 ' 2 
Atlanta . 17 2 0 2 
Chicago + tt ' | $ 
St. Louis + 9 ' 0 2 
Mineapolis + 10 3 ( 2 
Kansas City 6 2 2 0 
Dallas + 9 > ' t 
San Francisco... + 8 7 4 0 
U. §. Total + 12 ' 0 2 
* Revised 


Enough Mortgage Funds 

For Heavy Building 
There will be enough 

investment by bankers 


mortyage 
this vear 
with funds 
ee 
programs, . Clarke, 
president of the Mortgage iors 
Association of America. Only some 
unforeseen emergency 
the picture, he adds. 

In 1954 
again reach a million units, as 
they did last year, Mr. 
stated. There is apparently an as- 
sured minimum of about 900,000 
he adds. 


builders 
finance 
says William A 


to provide 
their 


needed to 
will change 


housing starts might 


Clarke 


for this vear, 


Purchasing Agents Optimistic About Business 
In First Half of 1954; See No Depression 


Purchasing agents are growing 
more optimistic 1954, 
despite a continued decline in in- 
dustrial activity and orders in the 
latter half of December. 

The National 
Purchasing 


about early 


Association of 
reports that 
nearly two-thirds of its members 
estimate and output will 
level off and perhaps even climb 
a bit in the first half of 1954, 

These executives 
foresee no sharp business upswing 
in the first most 
of the second, 
opinion is that 
‘fairly good”—though below 19533. 

The rest of the 
one-third, see the decline continu- 
ing. They feel further adjust- 
ments are to be made, but 
they assert no depression is in 
sight. 

The group as a whole predicts, 
however, that prices will continue 
to be weak “as the fight for orders 
steps up already sharp competi- 
tion in a buyers’ market.” 

Capital expenditure plans for 
1954 show 36 pct of purchasing 


Agents 


orders 


purchasing 


quarter, nor in 
but their 
business 


general 
will be 


group, about 


even 
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agents forecast substantially high- 
er commitments for the year, 28 
pet expect to the same 
amount and 36 pct will be spend- 
ing less. 

Production and maintenance in- 


spend 


ventories of purchased materials 
were sharply down in December 


the association finds as a result 
of its monthly survey. This has 
accentuated a trend of the past 


several months. 

Buying policy continued on a 
“hand-to-mouth” to 60-day 
for most purchased materials. A 
very slight movement into the 90- 
day bracket was noted. 


basis 


Price Index Lower 

The consumers’ 
the National 
ence Board 


price index of 
Industrial Confer- 
for November was 
183.1, against 183.3 in October 
and 182.3 in November, 1952. The 
purchasing value of the dollar in 
November, reports the board, was 
54.6 cents, compared with 100 
cents in Jan., 1939. A year ago, 
purchasing value was 54.9 cents. 
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New Fair Trade Act 
Signed in Georgia 


Georgia again has fair trad 
Herman Talmadge has 
signed a recently enacted fair 
trade act to replace one that had 
been held unconstitutional by the 
Supreme Court last 


Gov. 


Georgia 
February. 

In October, 
Court 
decision 


the U. S. Suprem: 
refused a review of thi 
of the State Suprems 
Court in the case of Oneida, Ltd. 
silverware manufacturers, 
sus Gray-Robinson Stores, Inc. 
Retail groups then went t 
work and succeeded in their ef- 
forts to get a new law enacted. 


ver 











Coleman Co. Reduces 
Prices on Heating Line 

In an effort to get a greater share 
of the home heating market, the 
Coleman Co., Wichita, Kans., has 
announced reductions in the retail 
prices of all models in six of its 
major heating product lines and an 
expanded advertising and promo- 
tional program for the year. 

Prices of warm air furnaces 
were cut as much as $45 on the new 
price schedule which became ef- 
fective Jan. 1. All but three of the 
manufacturer’s 15 gas- and oil- 
fired Blend-Air central heating 
units were affected. 

Vented oil and gas space heaters 
were dropped $5 to $15. Floor fur- 
nace prices were reduced from $10 
to $20 on both oil- and gas-fired 
lines. 


Prices Lowered On 
Electric Blankets 


In an effort to lengthen the peak 
selling season for electric bed cov- 
the Westinghouse Electric 
Division announced a 
electric bed 
with 


erings, 
Appliance 
mid-winter 
coverings 


sale of 
timed to coincide 
January white sales 

Announcing reduced prices on 
electric blankets and sheets, R. Z. 
manager of electric 
stated these items will 
be temporarily removed from the 
fair trade list to permit retailers 
to take full advantage of these spe- 
cial price offerings. 


Sorenson, 
housewares, 


1954 
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: ADJUSTABLE | 
r trad PROVEN MERCHANDISER 
ge has aaa — 
ed fair 
hat had 
il by the 
rt last 
uprem: | 
of the } 
upreme 4 
la, Ltd. ‘ < 
Ss, ver pAb —~y 
, Ine. Eliminate your display problems. Speed up sales with | é 
ent to adjustable displayers that will sell. Displayer sturdily j Wy 
. constructed of both wood and plywood. Enameled ivory f We 
eir ef- background. Natural finish platforms and oak exposure. iy u 
acted. Available in following sizes at NET prices. F.O.B. factory. \ 
Taxes if any extra. - f} Ko 
| 
No. G4538 double side. 4x8 ft. with 10, 12, and | (Wi 
Se SED 55.0 5600 5-200008050804 $144.86 | y | 
S No. G4534 double side. 4x 4 ft. with above glass “ — 
4 GRODVES cccccvcccecosescvcvesoceoeese 6.99 | — 
ine Overall Height 52°’ on all Merchandisers. | \ MONARCH Junior 
2r share > H ' 
et, the Write for complete HELLER STORE | , Price-Marking Machine 
a FIXTURE CATALOG No. JH | 
is., has . f ff ’ f 
> retail | ats yi hip ut Cfllef mtn Cbd 
~ W. C. HELLER & COMPANY |. Yy, Ou Hdd 
and an MONTPELIER, OHIO | When merchandise on open displays is not clearly price- 
promo- marked, sales are lost. With accurate, legible, Monarch 
price-marking on every item, customers need not waste time 
ne >= wondering ‘‘How much?"' Instead they can see at a glance 
irnaces ‘*How little!’ 
nig LS: , In There is no hard-to-mark merchandise when you have a 
ne ef- ray Monarch Junior Price-Marking Machine. It saves hours of 
of the ¢ é ace tedious clerical work. Saves selling time, too. Hand-operated, 
id oil- N Oo T t C t ' I easy for any employee to learn quickly. Illustrated folders 
eating tig? <A lee and sample tickets are yours for the asking. Use the handy 
To Dealers and Distributors who coupon. 
eaters want increased volume and profits Sturdy, compact, light enough to xarry anywhere 
rf INVESTIGATE AT ONCE! in the store. Price-marks 60 sizes of 9 styles of 
<i) lf you sell floor coverings, or housewares, tickets, tags and labels including the new 
m $10 you'll sell more with the Ace line. If you pressure-sensitive Senso labels that stick to any 
s-fired don't sell them, consider the added profits surface without moistening. 
you could enjoy by selling Ace. $75 00* 
7 F.O.B. Factory 
ACE WILL MAKE MONEY FOR YOU 
With Big ‘54 Promotion In: 
@ McCALL’S 
- © HOUSE BEAUTIFUL 
covV- sd HOUSE AND GARDEN ae eee 
ectric © G00D HOUSEKEEPING clone aod Honten. 
c when applicable, 
ms © LADIES’ HOME JOURNAL cae 
bec 
with © LIVING For Young Homemakers 
Spring campaign—February Through May , 
: , ‘ stem Compan 
pea Featuring: Ace Texto Tred stair treads and The MONARCH Marking Sy pany 
R. Z. matting, Ace Welcome mats and Ace 216 South Torrence Street, Dayton 3, Ohio 
ctric Oval mats , ;' ki 
ri Please send illustrated folder on Monarch Junior price-marking 
will STOCK UP NOW! machine; also sample Monarch Tickets, Tags and Labels. 
_the REAP PROFITS OF '54 PROMOTION 
ilers Write for Catalog STORE NAME 
_— ACE RUBBER PRODUCTS, INC. ADDRESS 
100 Beech St. Akron 8, Ohio POST OFFICE ZONE STATE 
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Consumer Credit Delinquencies Higher 
But Bankers Warn Against Tight Restrictions 


Despite increases of delinquencies 
in consumer’ instalment credit, 
there is danger to the nation’s econ- 
omy in developing an overcautious 
approach to credit at this time, says 
the Instalment Credit Commission 
of the American Bankers Associa- 
tion. 

In a bulletin to member banks, 
the commission states that “a con- 
tinuing flow of consumer instal- 
ment credit is necessary for a 
sound economy.” There is little that 
would precipitate deflationary pres- 
sures any faster than tightening of 
consumer credit, the commission 
declares. 

Commercial banks during the 
past few months have experienced 


Sees Slight Decline 
In Construction 

The drop in overall construction 
in 1954 is presently estimated at 
2 to 3 pet less than the nearly 
$35 billion of volume in 1953, re- 
ports L. Abbett Post, executive 
vice-president of the American In- 
stitute of Steel Construction. 

Mr. Post predicts that utility 
construction in 1954 will top that 
of 1953-—probably by 3. pct. 


Personal Savings 

Lower in 3rd Quarter 
Americans saved $3.3 billion dur- 

ing the third quarter of 1953, a big 

36 pet drop below savings in the 

The $3.3 bil- 

lion total, however, was just a shade 


same 1952 quarter. 


less than the amount put away in 
the second 1953 quarter. 

The Securities and Exchange 
Commission reports these data. It 
arrives at the so-called “liquid sav- 
ings” figure adding up savings in 
the form of currency and bank de- 
posits, equity in savings and loan 
associations, insurance and invest- 
ment in securities and then sub- 
tracting new mortgage and con- 
sumer debt. 

The $3.3 billion of personal sav- 
ings from July-to-September com- 
pares with $3.4 billion in the sec- 
ond quarter of 1953 and $5.2 bil- 
lion in the third quarter of 1952. 
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an increase in delinquencies in con- 
sumer credit, the banking group 
says. “Some iosses have been ex- 
perienced; repossessions have be- 
come more. noticeable; collections 
are getting tougher and dealer 
problems are more evident.” 

Previous to this, commercial 
banks engayed in the extension of 
instalment credit have had unusual- 
ly good experience. “Relatively low 
loss ratios, a negligible number of 
collection problems and generally 
few dealer losses through fraudu- 
lent practices prevailed,” the com- 
mission said. 

The situation in recent months 
represents a more normal market, 
the commission adds. 


It is also greater than total sav- 
ings in each of the full vears 1948, 
1949, or 1950. 

Despite the third quarter drop, 
savings of individuals for the first 
nine months reached $9.4 billion, 
$3.0 billion more than the like 
period in 1952. 

While third 
were not much below April-to-June 
notes that the 
way in which individuals saved 


quarter savings 


figures, the S. FE. C. 


showed a marked change. The key 
shifts: More bank deposits and 
less investments in new securities 
and in savings and loan associa- 
tions. 


Sears Reduces 5,000 
Items in Catalog 

Sears, Roebuck & Co.’s 1954 mid- 
winter catalog lists more than 
5,000 items reduced in price from 
the fall general catalog. Cuts were 
made on everything from television 
sets to vitamin pills, but most cut 
were in non-durables. Sears’ Ken- 
more electric range was cut to 
$319.50 from $369.50. 


Wholesale Prices Stable 
Wholesale prices averaged un- 
changed in the week ended Dec. 22 
as increases for farm products off- 
set declines for processed foods and 
commodities. All commodities, 
other than foods, were off 0.1 pet. 


Millions of Yearly 
Gift Sales Opportunities 
Gift shoppers are not price shop- 
pers, in the opinion of G. W. Orr. 
sales manager of the Electric 
Housewares Division, John Oster 
Mfg. Co. and chairman of the Elec- 
tric Housewares Section of the Na- 
tional Manufacturers 
Association spomsors the 
Mlectric 


Electrical 
which 
Housewares Gift Cam- 
paign. 

Commenting on the continuing 
NEMA campaign, designed to 
stimulate greater consumer accept- 
ance and more widespread pur- 
chase of electric housewares as 
gifts, Mr. Orr said “It helps create 
higher ticket sales because gift 
buyers are not price buyers and 
it helps create extra store traffic.” 

The program places special em- 
phasis on promotional opportuni- 
ties afforded by weddings and 
showers (1,800,000 brides a year) : 
anniversaries (35,000,000 yearly) ; 
Mothers Day (19,000,000 mothers) : 
Fathers Day (19,000,000 fathers) ; 
birthdays (110,000,000 yearly of 
14 years and older); graduations; 
back to school, and Christmas. 


Vinyl Plastic Seal 
Will Be Publicized 

To identify products manufac- 
tured by vinyl film made in compli 
ance with the Vinyl Film Standard 
of Quality, known officially as Com- 
mercial Standard 192-53, issued by 
the U. S. Dept. of Commerce, the 
Society of The Plastics Industry, 
Inc., has adopted a Vinyl Film Seal 
of Quality. 

An educational program will be 
inaugurated to inform the consum- 
ing public and retailers that there 
is a vinyl quality standard and 
what it means to them in terms of 
definite benefits. 

The standard, as represented by 
the seal, deals with the following 
specifications which will 
continuous quality of vinyl film: 
thickness tolerances, yield per roll, 
width tolerances, shrinkage at ele- 
vated temperatures, contamination, 
appearance, crocking, tensile prop- 
erties, tear resistance, flammability, 
volatility of plasticizer, water ex- 
traction and low temperature im- 
pact. 


assure 
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More in Youth and Elderly Age Groups 
While Working Age Class Shows Decrease 


The Census Bureau reports as 
a result of a study that the na- 
tion’s population is growing fast- 
est among youths and elderly, but 
the number of working age adults 
is shrinking. 

The study in population changes 
by age groups was for the period 
between April 1, 1950, the date of 
the last census, and July 1, 1952. 
Changes in the last 18 months 
were not given. 

For the study, the population 
was broken into four groups 
pre-school (children under 5); 
school age children (5 to 17 years 
old); adults of working age (18 to 
64); and the elderly (65 and over). 

The following changes occurred 
in the period surveyed: 

The population of adults” of 
working age—the bigvest single 


Administration to Aid 
Depressed Labor Areas 

President Eisenhower is reported 
to have ordered Defense Secretary 
Charles Wilson and other high Ad- 
ministration officials to take a more 
active part in a program to bolster 
areas of the nation plagued by 
chronic unemployment. The Presi- 
dent’s directive could act to re- 
stimulate business in areas now de- 
pressed. 

The program is designed to boost 
the number of government = con- 
tracts and the volume of industrial 
capital investment going into hard- 
The Labor Dept. lists 
about three dozen large and small 


hit areas, 


“chronic surplus” areas. They are 
located mainly in mining and north- 
ern textile sections of the United 
States. 

One part of the program, first 
voiced some months back by De- 
fense Mobilizer Arthur Flemming. 
calls for setting aside portions of 
government procurement exclusive- 
ly for producers located in dis- 
tressed areas, provided they have 
facilities for filling government 
orders. These producers will be 
awarded the reserved portion of the 
procurement if they can meet the 
average price bid for it by pro- 
ducers in normal labor areas. 

Mr. Flemming stated in conjunc- 
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group—declined by 674,000 to &89,- 
967,000—a drop of 0.7 pct. The 
population of school age children 
showed the biggest growth, in- 
creasing 2,552,000 to 33,112,000, 
an increase of 8.4 pet. 

The “elderly” population had 
the next biggest growth, increas- 
ing 852,000 to 15,101,000 or by 
6.8 pet. 

Children under five increased 
980,000, or 6.1 pet to 17,144,000. 

The Census Bureau says nearly 
all states showed gains in the 
number of children of pre-school 
age and in the elderly. All states 
but Arkansas showed gains in the 
number of school age children. Four 
states showed gains of 15 pet or 
more in school age population: 
Nevada, 21 pet; Arizona, 17.4 pet; 
Florida, 17.1; California, 15.5 pet. 


tion with the President’s order 
that companies building new plants 
and factories in the distressed 
areas would be entitled to higher 
percentage tax amortization allow- 
ances than they would get if they 
located in normal areas. The ob- 
jective of this long range policy, 
he says, is to lure more industry 
into the labor surplus areas. 
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Hardware Age, 1954 


"Oh, alright, you can have 


an electric mixer.” 


Consumers Trimming 
instalment Purchases 

American consumers may b: 
setting their own credit patter 
by trimming down such commit 
ments and operating on a “bu 
what you,can pay-for” policy. 

The Federal Reserve Board re 
ports ;that in November consum 
ers piled up the smallest amount 
of new. short-term debt in 1% 
months. 

Installment credit rose onl) 
$100 million in November, the 
smallest addition since March, 
1952. In November, 1952, install 
ment debt rose $350 million. Ear 
lier in 1953 and in 1952 consume) 
credit rose $500 million or mort 
in a number of different months 

A Federal Reserve officials says 
“there’s no doubt that the smalle: 
rise in installment credit means 
less support for the consume) 
durable goods market, including 
autos and appliances.” 

The $100 million November gain 
in installment credit brought the 
total of such credit outstanding to 
$21.6 billion—$3.6 billion over a 
year ago. 

Non-installment credit—such as 
single payment loans and charge 
accounts—actually decreased in 
November by $14 million. In No- 
vember, 1952, this type credit rose 
$114 million. 


Sun-Chief Reports 
47% Sales Increase 
Son-Chief Electrics, Inc., Win- 
sted, Conn., manufacturers of elec- 
trical housewares, reports a sales 
increase for 1953 of 47 pet over 
1952. It was the best sales year of 
of the 22-year-old company. The 
firm reports it made over 10 pct of 
all automatic toasters made during 
1953 and over 25 pet of the non- 
automatic toasters. 


Lower Appliance Prices 

The Crosley and Bendix appli- 
ance divisions of Avco Mfg. Corp 
began a national sale, Jan. 8, on 
refrigerators, automatic washers, 
electric ranges, dryers and other 
appliances. There is no termina- 
tion date for the sale. 

Price cuts range $30 to $140. 
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judiny s Order from your ° 
° jobber ° STANDARD formerly SPECIAL SPRING PROMOTION! 
r gain ° Ask f ° log fold ° WONDER-WAND peices Package of 24 Won- 
| yaln ° Sk us for cata og tolder : | Pure horsehair bris- $398 der-Foam Detergent 49¢ 
it the > EDW. O'MALLEY $ | tles, 3-foot handle. Paks. Reg. 98¢. 
ing to e , Oa he Ap ae ai ” 
11948-50 S. HALSTED ST., CHICAGO, ILL. 
aoe sie : eo ms aaa WESTERN HOME PRODUCTS, INC., Allendale, N. J. 
@eeeeeeeo ee eee eee eeeeeeeeeeeeeeeeeeeeee eee 
ich as Pee ithe wine 2% 
harge OR Ah : ] ’ 
a " i P ‘ GILBERT | , a 
n No- ‘9 {es % 
"1 BY PLASTIC BOXES \ 
P a | 7, 





















PLASTIC 
TUMBLERS 


For every sales need 


gl For Every 


tae «Purpose! 


a in- ” ieee 4-8-14 ounce sizes 
elec- Sl in Sparkling STYRON 
sales CES ee tk ee | or Flexible Plast ic 
over ed, i : eMC ao, Y These’ transparent. Here’s a line of deluxe, budget- 

: r ox 1S RS st: aa priced tumblers that are real 

ar of er Ravioys vy plastic, utility boxes. § cl sence on Me 
The i HARDWARE | BS sell on sight! Your... sign, and cheerful colors make 
ct of ‘ TOOLS f < customers can. .US@ 4 them “at home” for every use 
. BUTTONS _ : . ~ them - for. keeping va . last for years even around 

uring : . 

m 4 JEWELRY j small items neatly” ng ae , — 
on- a a, om He oc is top volume tine 
Made > at stored . . . easily Lustro-Ware staples at once and 


be sure to include a supply of 


in .6 sizes with (ay pitchers along with the 125 other 
Nationally advertised Lustro-Ware 


choice of 24: com-% — 
Ss ‘ig thie, partment designs?» TN ys, items women want for their home. 
; : { : : % i 4 

Write for samples ‘y COLUMBUS PLASTIC PROD., INC., Columbus, 0 


f TOWETRIES © BH identified. Available.’ 


E. SEWING 


- 










pp! j - All P t 

: urpose 
Cor Vii / 
ps SERVING } SS eae 
hers, PITCHER 

other Graceful, classic style, with 

. easy pouring balance and — 
nina- handy ice retainer lip. Big Ki ences ted by 





2/2 quart capacity, 6” x 8’ 


high. Good Housekeeping 


207 ~) 
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Effort-Saving . . . 
Time-Saving . . . 


AMALITE’S 













DRIVER 


For extra sales 
to all those 
who seek fast, 
easy opera- 
tion, without 


It's new! Extra 
large stream- 
lined handle, 

chrome - plated 


ratchet mechanism, 
wasted and highly-polished, 
motion. ground and tempered 


blade—all in one in- 
tegral unit. Displayed 
in the eye-catching two- 
color Display and Stock 
Package, they'll bring fast 
sales—and quick profits. 


Stock Blade 
No Type Length 
T4161 = '/,"' Slotted 1'/,"" 

T4165 V4"" Slotted 5" 


T812 No. 2 Recessed 1'/,"" 
7802 No. 2Recessed 5' 


Packed 1 dozen 
to a box 


Sseeseeeeeeeeeeeee see saeseeeeseeseusesaeaesaaasaad 


“TRULY A 
CARPENTER’S 


GAUGE 


criber 


Agreed by carpenters to be almost indis- 

pensable. Cuts a clean, accurate, deep 

complete profile on door and jamb by 

striking with a hammer. (Just remove 

chips.) Used by thousands to — 

« HANG MORE DOORS EASIER, FAST- 
ER, BETTER 

«NO ADJUSTMENTS, ERROR OR 
FUSSING 

« PRECISION-MADE OF DROP-FORGED 


STEEL 
« COMES IN STANDARD 3”, 3%” and 
4” SIZES 

Over one half million in use now. “We 
are selling more E-Z MARK Butt 
Gauges today than all other butt 
gauges put together,” says a promin- 
ent West Coast jobber. 

Contact your nearest Jobber or Wholesaler for 

particulars or write 


E-Z MARK TOOLS 


P. O. Box 78377 + Los Angeles 16, California 
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100,000 Color TV Sets 
Will Be Made This Year 

About 100,000 color TV receiv- 
ers will be sold in 1954, predicts 
Dr. W. R. G. Baker, vice-president 
of General Electric Co. 

Dr. Baker, who also heads the 
National Television System Com- 
mittee, adds that “although mass 
production as we know it in the 
monochrome-——black and white 
business will not be achieved in 
color receivers in 1954, pilot runs 
should result in total industry 
sales of about 100,000 receivers 
at prices ranging between $800 
and $1,000.” 

Predicting a tough first six 
months in 1954 for those selling 
Baker 
said opportunities for sale of the 


conventional TV sets, Dr. 
monochrome sets will exist—espe- 
cially since prices of these will 
be much lower than the color re- 
ceivers. 

He predicts 5.2 million black 
and white TV receivers will be 
sold in 1954 with a retail value in 
excess of $1.4 billion. 


TV Sales Were 20% 
Higher Last Year 

Manufacturers’ shipments of TV 
sets to dealers in the first 10 
months of 1953 were nearly 20 pet 
ahead of those for the like 1952 
period, reports the Radio Elec- 
tronics-Television Manufacturers’ 
Association. Shipments through 
October totaled 5,305,072, com- 
pared with 4,451,759 in the first 
10 months of 1952. 


Industrial Production 
Declined in November 

The Federal 
using its new index of industrial 
production, says November out- 


teserve Board, 


put declined 2 points, or 1.5 pet, 
from October. The board did not 
estimate production in November, 
as it has in the past. 

The November index was 130, 
with 1947-49 as the base. This 
shows a decline of 2 points from 
the 182 of October and 7 points 
from the record high of 137 in 
May and July of this year. The 
index, therefore, shows an over- 


all industrial output drop of 5 
pet since the present downtur 
in the economy began. On the ol 
index basis, using the Novembe 
production estimate, the drop wa 
6.2 pet. 

Durable goods output declined 
slightly more than non-durable 
In November, the durables index 
was down from 157 in July to 14 
Steel and automotive output led 
the decline. 

The report notes that construc 
tion activity and retail sale 
showed some strength in Novem 
ber. 


NAM Head Sees No 
Recession This Year 


Harold C. McClellan, president 
of the National Association of 
Manufacturers, says he sees little 
prospect for a recession in 1954 
The outlook, he says, is much 
brighter with the leveling-off of 
the cost of living and a steadier 
dollar. 

The NAM president says that 
since 1943 “we have been hearin; 
from some quarters dire predic 
tions concerning the economy of 
the country. On the whole, I be 
lieve we can all continue to raise 
our living standards in 1954.” 

Mr. McClellan says he does not 
look for any serious downturn in 
business activity for any of the 
vears in the immediate future pro- 
vided two conditions are met: 

“First, that our government in 
Washington makes proper provi- 
sion to balance our budget at the 
earliest possible moment, and sec- 
ond that our national government 
expenditures be reduced to the 
extent that is possible without 
impairing our national security.” 


Shelving Reduced 

The Ullman Co., manufacturers 
of plastic products, has reduced the 
price of its 30-ft. roll of Princess 
100 Plastic Shelf-N-Edge to re 
tail for $2.19, a saving of 31 cents 
per roll. 

The wholesale price is being re- 
duced to $16.20 per dozen and in 
lots of 12 doz. or more in one bulk 
order, $15.30. 
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For More 
Year-Around 


PROFIT 





... it's Chicago 


MANDRELS! 


S HERE'S THE LINE 

SS that knows no season 
Ss _ Doy in, d t deoler 
sr fd ewe 
SX profitable sales w 


SS Chicago Sow and 
SS& Grinding Mandrels. 


SS Every Farm, Factory 






















iso prospective 
customer. There 

ore mandrels for 
light, medium or 
heavy duty... each 
one packed in an 
attractive 3 color 
display carton. 


ASK YOUR JOBBER 


about Chicago's 
on-the-spot merchandiser. 


MFG'D BY 
Chicaga DIE CASTING MFG. CO. 


2510-14 WEST MONROE STREET 
CHICAGO 12 ILLINOIS 


Really heat 
edges All ore 


WINSTED EDGE TOOL 


4 GRAHAME rREeT NEW ¥ 


NINSTED CONNECTICUT 
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SCREEN DOORS GO ON 
AND OFF WITH A TWIST 
OF 
THE 
WRIST 


B'° Ek RIDGE SCREEN DOOR KEY 
HINGES make putting up 


screen doors a one-man job! A 





twist of the key locks door in 
place or takes it off. Two spring 
positions ...closed or open. $7.20 
per doz. pairs. Retail at $1.25 
per pair. Packed 4 doz. per box 
Shipping weight 52 Ibs 


Write your distributor or 
Blue Ridge Metalcrafts Corp., 
Lehighton, Pennsylvania. 


| BLUE RIDGE 
SCREEN DOOR KEY-HINGE 





































Brand Spanking Tw! 


MEYCO CONTROLLED CUT 
CARBIDE TIPPED 
SAFETY SAW 


* The latest addition to the famous 

id : MEYCO line of precision cutting 
tools. This new controlled cut, 
carbide tipped safety saw has 
\ many advantages: It’s SAFE: will 
) not pull hand into the blade, will 
‘ not grab and kick-back 
work, It's ECONOMICAL: 
costs less to buy, longer 
life between grinds; cuts 
smoother, longer. Its 
CONTROLLED CUT 
regulates rate of feed, as- 
sures clean cut; makes 
chips instead of saw dust. 
Available at leading mill 
supply and hardware 
houses, or direct from fac- 
tory. Write for fully descrip- 
tive literature and price list. 
Ask for Catalog No. 40. 


W. F. MEYERS CO., INC., BEDFORD, INDIANA 
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FILTERS MILK TWICE 





Ilere’s a fast-selling, low-cost 
produet just on the market 
that small dairy farmers have 
been asking for. DUO-FILT 
allows the use of two filter 
pads at) one without 
slowing down the — filtering 
process, THUS GIVING 
DOUBLE-FILTERED MILK 
in the same time it now takes 
to filter once. Invented by a 
dairy farmer, proven by 10 
vears of testing, and ag de- 
partinent approved. Dealers 
and distributors wanted. For 
full information, write: 


time 


DUO-FILT CO. 


ORONOCO, MINNESOTA 





YOU'VE A CUSTOMER 
IN EVERY KITCHEN 





for National's 
ALUMINUM, 


LINOLEUM 
BINDING 


An inexpensive, easy way to brighten 


BRASS, STAINLESS STEEL 


and modernize any kitchen, 12 feet 
of high sheen, %4” punched lino- 
leum binding in a clear plastic case 
with nail supply enclosed. Another 
National feature that delights the 
homemaker and wins quick sales 


for you. 


National Metal 
Products Company 


P.O. Box 9965 ° Pittsburgh 33, Pa. 
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Outlook for Paint 
Industry Is Bright 

Arthur W. Steudel, president of 
Sherwin-Williams Co., says he is 
optimistic regarding the business 
outlook for the paint 
1954. 

Mr. Steudel says historically the 


industry in 


business has been noted for 
sales. The 


new uses for paint that have been 


paint 
its stability in many 
developed during the past decade, 
as well as the trend toward more 
redecoration of interiors 
an outlook of “continuing 


frequent 
present 
promise” for the industry, he con- 
tends. 

The “do-it-yourself” trend in 
home painting and decoration has 
been the cause of increased paint- 
ing activity in offices, plants, stores 
and public buildings of all kinds, 
he reports. 


Laundry Appliance 
Shipments Lower 
standard-size 
household washers in November 
totaled 238,153 units, compared to 


Factory sale of 


310,867 in October, a decrease of | 


23.4 pet, according to the Ameri- 
can Home Laundry Manufacturers’ 
The total compares to 
1952, down 


Association. 
293,079 in 
18.7 pet. 
Automatic 
in’ November 


November, 


tumbler dryers sold 

aggregated 78,167 
units, a decrease of 4.5 pet from 
81,839 in the preceding month and 
up 5.1 pet over sales of 74,370 dry- 
ers in November, 1952. 
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pen" 


| said the kitchen sink 
was stopped up." 





Strataflo....Att..... 
POSITION 


CHECK 
VALVES 
Tleuible 
METAL 
POPPET 






Cannot leak. 
Sensitive in operation 
For cold or hot water 
or steam. 200 Ibs. 
pressure. Seven sizes. 
Write for Bulletin 302. 


Order from 
your Jobber 









STRATAFLO PRODUCTS, INC. 
FORT WAYNE 1, INDIANA 








( Here's the one that \ 
WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
dealers a bigger profit. 
SELLS BETTER because 
it WORKS BETTER. 





WILL NOT SHRINK! 
STICKS AND STAYS pyr 
Tl 

a 














Most dealers report: 
“Our sales of Dur- 
ham’s Rock - Hard 
Water Putty keep 
doubling, year after 
year.” What’s more, 
Durham’s Rock- 
Hard Water Putty 
gives you by far the 
best profit-margin on 
any product of this 
nature, Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
larly. Many patching materials may shrink, 
fall out or chip off. Durham's Rock-Hard 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel it, paint or polish it to a velvet smooth 
finish. Easy to use. Keeps indefinitely. So 
economical, Just mix with water a 
needed. ¢ Packed twelve 1-lb. cans or six 
1-1b. cans to case. Keep some of each on dis- 
play. Available in 25, 50, 100-lb, drums for 
industrial users. Order from your jobber 


The PLASTIC Repair Material 
in POWDER Form 











DONALD 
DURHAM 
COMPANY 
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eeeee 
ON CELEBRATING OUR 150th YEAR 
OF ROPE MAKING—1804-1954 


EVERY FARM 


AND CITY 
: PROJECT NEEDS 
| WHIZ ROTARY TILLER 


WORKS LIKE A SMALL TRACTOR (%. 
EASILY ATTACHED TO WHIZ UNIT ' 


| LET THIS NEW PACKAGE a 
| eae Gs. o Works in al sis Adjustable tne . 

















SS Show customers how safe and easy Va 
In hardware merchandising, it’s display overate, its rugged construction i, - 
leak. : MOWER Watch how they'll buy. Attaches to  _L tate 
i that counts. . . that’s why the new Fitler- Briggs & Stratton 2% H.P. or 5 HP 
— designed rope container is a sure-profit gasoline power unit "ts ; 
() Ibs addition to your impulse sales. The Blue Other Root built WHIZ 20” and 26” interchangeable attachment ff 
. includ osthole Digger rcular Saw hair aw, Se 
sizes. and Yellow label identifies Fitler Brand Propelling Unit, Edger, Grinder, Cordwood Cutoff, Snow Blower -™ 
1 302. Manila Rope and the Red and White label If your Jobber cannot supply you—write A, DIGGER 


identifies Fitler Brand Sisal Rope. 


a THE EDWIN H. FITLER CO. {elo} | MANUFACTURING CO., INC. 


| NEW ORLEANS 17, LA. PHILADELPHIA 24, PA. 127 East Eleventh St. Baxter Springs, Kansas 





YOUR COMPLETE CORDAGE LINE 














— ‘Your best seller... 












that Every Home-owner Is A Prospect! 
NK | 
“| ea )S HEXLOK 
n tile, 
tas CAM-LOCK HYDRANT Pac rar aaa 
= | with the red, 

y, ° , 

® For watering troughs, gardens, lawns, white & blue 
barns, irrigation, etc. 


























water's chemical action. 
better, lasts for years! 
GALVANIZED before and ofter 
weaving in 1” and 2” mesh 
No. 20 wire. Compact, even- 
end rolls in all standard widths 
each contain 150 linear feet. 
Ask your jobber! 


@ Spout threaded for 1” pipe or hose. %4” 
brass reducer available. 


@ 2,3, 3%, 4, 5 and 6-ft.-sizes. 








Cam-Lock handle prevents water wast- , 
| ing. Valve stem operates by direct cam j | 
Lay * action. No delicate adjustments, no j 
- springs. Ordinary screwdriver adjusts oy, sy 
DONALD packing gland. “y 
)URHAM ae 
MPANY ® Bronze valve body threaded for 1” pipe. : 
— Drain hole tapped for Ye” fitting. 
@ Non-corrosive internal valve parts re- ATTRACTIVE DISPLAYS are easier , 

movable without digging. Cup leather “ and more effective! SUPER U S > 
-kly treated for long life. Rubber segment HEXLOK is stronger, more rigid ' 
Rue valve specially processed to resist with the Lock-Twist weave. It ‘ 
ink, . . 2 lays flat, stretches easier and Oe 
S H Ai “ 


MANUFACTURED BY 
COLUMBIANA PUMP CO. 
COLUMBIANA, OHIO, U.S. A. 


MFD. EXCLUSIVELY BY 





INDIANA Steel & Wire Co., Muncie, Indiana 
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e¥ictor Bait Bucket 
means BIGGER 
_ PROFITS 


SNUG.-FITTING Lip 
of MOLDED Flare 







At their low price, 
fishermen customers. will 
buy two or three of these 
sturdy VICTOR bait buckets 


your 


they'll 
really build profits for you! Four sizes- 
No. 4, $ .89 No. 10, $1.50 


No. 6, $1.00 
Shipped 
and display space. 
a5le. Order from your wholesaler. 


ANIMAL TRAP COMPANY OF AMERICA 


Lititz, Pa. «+ Pascagoula, Miss. 


No. 20, $3.50 


nested for minimum storage 


Liners also avail- 


PREMAX 





A Silent Salesman That 
Increases Profits 





Stamped and Embossed 


House Numbers 


Beautiful, clearly legible satin-silver 
numbers on a black-enameled 
plaque. Three-inch size. Supplied in 
attractive counter-display carton. 
Send for Bulletin and prices on this 
famous Premax Deluxe Number. 


PREMAX PRODUCTS 


DIVISION CHISHOLM-RYDER CO., INC. 








544) Highland Ave., Niagara Falls, N. Y. 
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Premotions 


Manufacturers’ New Merchandising Plans 


Small 


House & Garden, Home 
Guide, ete. The 


directly to 


Owens-Corning Sponsors 
Godfrey Radio Series 


Owens-Corning 


sent interested cus 


Corp. tomers and inquiries will be sent di 


Fiberglas 
is co-sponsoring the “Arthur God- 
frey Digest” on CBS radio. 
Corning will sponsor the 8 
p.m., EST 


series, 


rectly to Fasco dealers in the area 
Owens- 
230-9 200 
full-hour 


from which the inquiries originate 


ee ae te Irwin to Feature Rack 


To Sell More Auger Bits 
The Irwin 
Wilmington, O., has added a nev 
“Hang-A-Bit” rack to its 
of dealers sales help for 1954. 
holds 13 Irwin auger 
introduced in na 


"Mr. and Mrs. North’ Show 
Sponsored by Gold Seal 
The Gold Seal 


goleum-Nairn, Inc., 


Division of Con- cig c 
The unit 


will sponsor the ; : 
bits and will be 


night time television program, “Mr. 
and Mrs. North,” this 
alternate weeks. 


advertising, start 
March as a 


means of increasing sales’ for Irwin 


tional consumer 
vear, on ; ‘ 
ing in February and 


The show will be seen over 50 


dealers. 


stations from coast to coast, Tues- a = ; 
Irwin officials point out that the 


days, at 10:30 p.m., EST on the 
NBC network. The first Gold Seal 
presentation will be on Feb. 16. 


introductory advertising offer of 
$1 postpaid from factory is only a 
preliminary market test of the new 
“Hang-A-Bit” rack. It will be of 


fered to hardware wholesalers and 


‘Federal Enameling 
Features Saucepan Set 


Federal Enameling & Stamping’s 


peaoetes 


bores true * 
pp = — clean through 


11954 spring promotion will center ee A 

‘ws a set of three Federal Vogue ‘ €'©) 
saucepans. Consumer advertising ee oe OT ee aa 
| will appear in Life, Ladies’ Home 


Khony, Better 
'Gardens and Household. 

A free merchandising kit 
taining wall and window streamers, 


Homes & 


Journal, 
con- 


counter cards and other sales helps 


is available to stores. 








T 


Do-It-Yourself Plan 
For Fasco Ventilators 





| An extensive consumer maga- dealers to retail at approximatels 
| zine advertising program will be 9X cents, if consumer acceptance 
used by Fasco Industries, Inc., proves strong enough to actually 


increase sales for Irwin dealers. 

Special 
Irwin to consumers who accept the 
test offer, 


independent 


Rochester, N. Y., to 
their own installa- 
10-in. Fasco venti- 


induce Cus- 


}tomers to make letters will be sent by 
itions of & and 
lating fans. urging them to see thei 


Designed to tie-in with the do- hardware dealer fo 
trend, the Fasco plan any 
around a book 


how the fans can 


it-vourself individual sizes of bits needed 


? 


to complete the set of 13 
auger bits which the “Hang-A- 
rack is designed to hold. 

rack is expected to have ap- 


is built 16-page Irwin 
| which describes 
be Installed by home owners, at a Bit” 
50 pet. The 
peal to the 


market. 


savings of 
Ads will appear in Better Homes 
Mechanics, 


growing do-it-yourself 


and Gardens, Popular 


HARDWARE AGE, JANUARY 21, 1954 


booklets will be 


Auger Bit = Co., 


line-up 
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This striking orange and white display carton 
holds 12 individually boxed Baldwin Chain Door 
Fasteners . . . Takes up a tiny 7!/, x 5 in. space 
on your counter but hits hard for those extra 
impulse sales . . . Solid brass construction yet 
priced to make extra sales with extra profits. 


ORDER YOUR BALDWIN DISPLAY CARTON TODAY! 


Immediote Deliveries with Satisfaction Cuaranteed 


BALDWIN maNnuFActuRriING CORPORATION 
1290 CENTRAL AVENUE . HILLSIDE, NOV JERSEY 





FAST TURNOVER 
HIGH PROFITS 


CUSTOMER 
SATISFACTION 


So Oa © oe oe eon Geen a Oo ama a. hen One 2 mae oy 








@ IMMEDIATE DELIVERY 


Residential style clips in 18 


gauge wire. Heavy industrial 
sash clips in 16 gauge. Made 
from high tensile spring-temp- 
¢c ered wire. Used in reglazing 
all well known steel sash. 
A—No. GC-16 (16-gauge) Copper Coated 


No. GC-18 (18 gauge) Copper Coated 
B—No. GC-17 (16 gauge) Copper Coated 
Wo. 6C-19 (18-gauge) Copper Coated 
C—No. 6C-21§8 (18-gauge) Copper Coated 
D—For Aluminum Sash 
No. GC-23 (16 gauge) Zinc Plates 
Wo. GC-24 (18-gauge) Zinc Plated 
E—For Aluminum Sash 
No. GC-20 (16 gauge) Copper Coated 


-—f \—somacA— 
STEEL SASH 
7X CLIPS 
B 







Packaged 1,000 
te Box 





Illustrations 
Actual Size 








SOMMER & MACA Glass Machinery Co. 


CHICAGO 9, ILLINO 


3606 SOUTH OAKLE 











You Make News 


What you do is news to thousands of other 
hardware dealers who read HARDWARE AGE. 
They’re interested in knowing of your plans 
to remodel, of new partners, stores sold or 
bought, anniversaries, etc. 

Write us a short note about any of your 
activities you feel would be of interest to 
others who read the News of the Trade regu- 
larly in HA. Don’t worry about style. Just 
give us the facts briefly ; we’ll do the rest. Ad- 
dress your note to the Editor, HARDWARE AGE, 
100 E. 42nd St., New York 17, N. Y. 














HERE...AT LAST !! 


The new way to sell MORE 


SCREWS AND SCREW DRIVERS 


SIMPLER — FASTER — MORE ATTRACTIVE 
SELF SELLING — SELF DISPLAYING 


HANDI SCREWPACK 











Cc 


Made to 9 
retail at 

A TOP VALUE THAT FILLS A DEFINITE CONSUMER NEED! 
HANDI SCREWPACK is a beautiful, solid, sparkling 
clear PLASTIC BOX containing an assortment of full 
8 dezen (almost 100) BRIGHT ZINC PLATED 


WOOD SCREWS and good sturdy 6” UTILITY 
SCREW DRIVER. 


ORDER NOW 
HAND PRODUCTS CORP., soi rronstin ave. Notley, NJ. 
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|  LOCK*EASE ° 
‘Graphited LOCK FLUID 


For year-round lock main- 
tenance and best protection 
| against sticking — rust — 
freezing. 4-oz. “Drop or 
Stream” can, 39c. Order from 


your jobber. A 
Gs 





American Crease Stick Co. 
Muskegon, Michigan 











0 PRODUCTS 
sr. Stainles DOOR EAS Stick 
Lubricant in two size "Tse and 

39. AMERICAN Dri ples Oil in 





4-oz. oiler, 29¢ 








DYKEM STEEL BLUE 


Stops Losses Making Dies and oe 





Most popular package Is 8 or. can with 
brush In new plastic cap. Simply brush on, 
tight at the bench; ready for the layout in 
a few minutes. The dark blue background 
makes the scribed lines show up in sharp 
relief, and at the same time prevents metal 
glare. Increases efficiency and accuracy. 


Write for full information 


THE DYKEM COMPANY 


2305B North 11th St. St. Louls 6, Me. 
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Westinghouse Promotion 
On Portable Appliances 
Assuming that all previous port- 
able appliance sales records will 
be surpassed in 1954, Westing- 
house Electric Appliance Division 


has announced the strongest first 


quarter promotion program. 

Using the retail sales theme, 
“Stretch-Your-Dollar,” |Westing- 
house is making special offers on 
portable appliances during Janu- 


ary and February to both consum- | 


ers and retailers. 

The roaster-oven carries a price 
of $39.98, down from $44.95, and 
the cabinet is reduced to $19.95 
$21.95. The pop-up toaster 
carries a price of $19.98, down 
from $22.95. Prices for these prod- 
been fair traded for the 
January and February 


ucts have 

months of 

only. 
Additional products featured in 


the sales drive include the Hand- 
Vac, model H-10, a $26.95 value, 
which carried a retail price of 


$19.95 during the promotion, and 
the T-62 tank-type vacuum cleaner, 


a $79.95 value, which is especially 


priced at $59.95. 

Extra profit deals have been 
made available to retailers on four 
other Westinghouse appliances: 
the steam or dry iron, the Cook-N- 
Fryer, the Grill-N-Waffler and the 


| open handle iron. 


| only until Feb. 


A dealer buys three of any one 
of these appliances at regular cost 
and can purchase a fourth at 51.1 
pet off list. He sells the fourth at 
the regular retail or fair trade 
price which gives him a profit of 
40 pet. These deals are available 
28. 

A special co-op ad plan is part 
of the promotion. 


Autos and Mink Stoles 
Offered by Admiral 


Admiral dealers who purchase 


two mixed carloads of refrigera- 
tors, freezers, ranges and air con- 
ditioners during the first quarter 
of 1954 will be given a free 1954 
Packard Clipper sedan, as part of 
the largest promotion ever con- 


Admiral Corp. 
a single mixed 


ducted by 

Dealers ordering 
carload will be 
their 


for wife or lady friend. 


(Resume reading on page 15) 


given a mink stole | 





KEEP AN EYE ON 


HYDE 


FOR NEW 

IDEAS TO 

HELP YOUR 
SALES 2 PROFITS 


Po ager CO., SOUTHBRIDGE, MASS., U.S.A 


HOME REPAIR TOOLS SINCE 1875 









STAINLESS STEEL 
FASTENINGS OF ALL TYPES 
RIGHT OFF THE SHELF 


©@ Sheet Metal Screws @ Machine Serews @ Cap Serews 
@ Set Screws © Wood Screws © Nuts, Washers, stc 
@ Class 3 AN Drilled Fillister Heads @ Titanium Bolts 
Now Available; Inquiries Invited. PROMPT DELIV. 
ERIES ON SMALL OR LARGE QUANTITIES @ Fast 
service on special screw machine produets. 

Write for complete deseriptive catales 


STAINLESS SCREW CO. 
P Gam (om bom Ss ARmory 4-1240 


732 UNIGH AVE. @ PATERSON 2, W.) 
Direct New York ‘phone Wisconsin 7-904) 
















MANUFACTURERS AGENTS WANTED 


TOPPER 


TRADE MARK REGISTERED 
NON-PENETRATING—WASHABLE 
FLAT OIL PAINT 
The tops fer all porous and rough surfaces and ceilings 
Stands up te 50% reduction. The greatest value om to 

day's market. 


GILLESPIE VARNISH CO. 
131 DEY ST., JERSEY CITY 6, M. J. 
By the Makers of Bulldog Remover 








WATER HEATER 
REPAIR COILS 


For old, new and 
obsolete hecters 
100 DIFFERENT MAKES 
Single, Double, Triple, 
Instantaneous, Multi-Coll 
Send for Catalog tye 9 
DORMONT MFG. CO. 
1314 High Street Pittsburgh, Pa. 
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| ew New ss ew New 


Architects and (CHICAGO) w NEW NEW N 3 
os NEW NE NEW 
‘1 , entcaco) 1EW | Ww NEW 


wcw NEW NE 















wEWw N! NEW 
| NEW N / NEW 
: NE’ r 
@ Modern Factories ew NEW 
@ Office Buildings ew NE NEW | 
@ County, State and 
Federal Buildings 7 NEW SHARON NEW NI 
@ Ships of Our Navy y NEW REFILLABLE ASSORTMENT New N 
Every year more and more Architects PSMI509 AUTOMOTIVE TRIM 
ond Builders ore specifying Chicoge | wy NEW) PHILLIPS SHEET METAL SCREWS | wew 
carefully designed with many su- © 6 des cone teal 
Gales ee ‘aes NEW © 8 sizes oval head EW NE\ 
with modern architectural require- Ww © 2 sizes binding head NE 
— monte, NE ALL COMPLETELY REFILLABLE |4EW 
riplex : ; > rite direc 
“Spring Hinges of Quality" NEW 4sk your jobber or write direct NEW NE 











, MASS, U.S.A 


Chicago Spring Hinae Co. 


U.S.A. NEW Mi 


Shaver Git and Spheut Co 


Boston, Mass. »” 


CHICA 



















@ Cap Serews 
Washers, etc 
Fitanium Bolts 


Fits sie oath home-planning victors! 


Designed to meet every requirement for 
































































MPT DELIV. a 
ITIES @ Fast j J ’ : op: 
; A hardware year ‘round service and dependability 
riptive catales CASTERS severity re j t 1 t ft \ 
onsider the advantages « aving ove 3( i jua 
w co. for over hardware products from which to cl e—ond al 
sory 4-1240 and GLIDES 50 years fac i re high standard of q 
ISON "J Fine t als ' 
comin’ 7-904i on Pages 147, 148, 149, 150 a * & hictts Sect ties “eutines why” National of Ste 
— of July 23 issue * . * ever-growing choice of discriminating builde 
~ . * 
HARDWARE AGE DIRECTORY 
WANTED DIRECTOR re a 
and Order From Your Jobber Today A \ ’ Vedonal MANUFACTURING 
* STERLING 
: FAULTLESS CASTER CORPORATION, Evansville, Ind. te COMPANY iiiinois 
HABLE — —_—— = - . — LL — — 
und cellings Check these features with the SOLD THROUGH JOBBERS EXCLUSIVELY 
value om to shelf hardware line you're now carrying You can handle this complete Kne of rust-proof shelf hard 
Delivery —-immediate shipments made on all orders. “Sse staples and epectany ged pp csi pie ity + Prey “- 
co. Packaging -—all items are unit packaged in durable, attractive er, or, drop us a card with the name of your jobber on i 
i seintereed tence for shell use we'll send him our new illustrated catalog and revised price list 
over Low Prices—no leader items, but consistent, low prices. In Canada: Dorkin Bros. 408 McGill St.. Montreal, Canads 








Sales Aids —free display and merchandise boards. 





3420 MARKET STREET PHILA. 4, PA. 


a Zz JOSEPH HALL CO 








Looking for New Merchandise ? 


There's still lots of new merchandise being introduced to retail hardware markets. Keep posted an new mer- 
chandise by reading ‘What's New," which appears in every issue on page |2. During each month HARDWARE 
_ AGE brings you more listings of new merchandise than any other hardware magazine. 


rgb, Pe. HARDWARE AGE 100 East 42nd Street New York 17, N. Y. 
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Classified Opportunities Section 








CLASSIFIED ADVERTISING RATES 


Help Wanted, Accounts Wanted 


Set solid, maximum, 
Each additional 


(Spe 
50 


Business Opportunities 


Representatives Wanted, etc. 


cial 


words 


Rate) 


Each additional 


£0 words 
word 


Positions Wanted 


set 


solid, 


word 


$5.00 
10 


maximum, 


. $2. S 


Allow Seven Words for Keyed li 
or Your Address 


BOXED DISPLAY AD RATES 
$8.00 per column inch 


5%, discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 
Cuts or special borders not accepted. 


Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N.Y. 


NOTE: Samples of merchandise, literature, 
catalogs, etc., will not be forwarded to box 
number advertisers unless accompanied by 


sufficient postage for remailing. 
No agency commission allowed. 


HARDWARE AGE is published 
Thursday. Classified forms close 
prior to publication date, 


every other 
IS days 


Remittance must accompany order In form 
of check or money order, not currency or 
stamps. 











Representatives Wanted Representatives Wanted 








Pa oeve PROTECTED TERRITORIES | 

ON nationally advertised Mak-O-Washer 
oan ealling on hardware distributors, dealers | 
and plumbing supply houses. 
tion sells eight out of ten on first call. 
for opening new accounts and high volume re 
care of | 


jog 


oeat business. 


Haepware Acar, 
ie 2 


Address 
100 E. 42nd St., 


Box 


A-870, 


Unique demonstra 
Excellent | 





co 


ha 





guns, 


paint 
stores, 


EQUIPMENT 


a 


unts. 


ndled. 


Address 


100 


nd 


Box B-530, 
East 42nd St., 


area 


cover 


dealers, 


ed and 


New York 17. 


lines 


paint 


auto 


pr 


PAINT SPRAYING 


Leading manufacturer of competitively priced 
paint spraying equipment including piston and 
diaphragm type air compressors, 
material tanks and air line accesseries 
wants aggressive, hard hitting sales represen- 
tation in Mid Western and Eastern areas. 

Want firms presently calling on large retail 
hardware 
lumber yards and industrial supply ac- 


spray 


supply 


Submit full information including number of 
salesmen, 


esently 


care of he aie a AGE 
N 








COPPER TUBING. 


Bottled 
le territory 


Stap 


are 


SUN BRASS & COPPER CO., 


open. 


ST. LOUI 


Gas Dealers 


Salesmen a 


S 12, 


MO. 


Sell Hardware, 
and 
Good sideline 


Plumbing. 


re invited 


No 


to w 


Appliance. 


Jobbers 


Some territories 


rite us 


5514 EASTON, 








REPRESENTATIVES 


aggressive service. 
established actively operating branch offices in New 
York, Philadelohia, Detroit, Cleveland and Louisville. 
We will carry the account or you can bill direct. 


Covering all classes of jobbers. Can render reliable, 


We are national distributors with 








Inquiries invited. Write Anco Corporation, 7 Wood 

Street, Pittsburgh 22, Pa 

WANTED: SIDELINE SALESMEN NA 
TIONALLY KNOWN especially hardware 
and locksmith supply jobber has openings for 
commission salesmen now calling on hardware 
retailers. Must be willing to devote time to es 
tablished locksmith accounts in assigned territory 
Salesmen wanted for Pennsylvania. Ohio, Uppe 
New York, Texas, and Florida. Full saitlogiens $ 
first letter. Address: Box B-581, care of Harp- 
ware Acer, 100 East 42nd Street, New York 17, 
N. Y 

SALESMAN WANTED. UNUSUAL SALES 
OPPORTUNITY with future management pos- 
sibility, representing a dependable company with 
40 years experience in manufacturing high quality 


New York 17. | 


calking, glazing compounds and asphalt protective 
coatings. Rich, established territory cpen—TIli 

nois, Wisconsin, Minnesota, Nebraska, Kansas, 

Towa and Missouri. Experience and following in 
the wholesale paint, hardware, shect metal and 
roofing trades is desirable but not essential. Sal 

ary, commission and expenses, plus full ce 

operation from a_ seasoned, sales-minded home 
office. Please send full details in first letter 

All replies confidential. Address: Box B-570, 
care of Harpwarr Ace, 100 East 42nd Street, | 
New York 17, N. Y¥ 

204 


EXPERIENCED SALESMEN CALLING ON 





HARDWARE, Mill Supply, Sheet Metal and 
Automotive Accounts Selling a high grade me- 
dium priced Hand Trol line, Territory open, 
New England States, New York and North 
Jersey, Tennessee, Alabama, Mississippi, Texas, 
Oklahoma, Arkansas, and Louisiana, Commission 
Basis. Address: Box B-582, care of HARDWARE 
Ack, 100 East 42nd Street, New York diss Ns we 

SALESMAN WHOLESALE ELECTRICAL 


SUPPLY SALESMAN as 
tive for New York State 
North Carolina. We distribute 
of construction materials which includes G.E. 
wire, cable, and devices. Many prominent lines 
of traffic appliances and lighting fixtures. Estab- 
lished accounts. Territory is protected 
proposition for proper individual. Commission. Ap 


exclusive representa- 
Pennsylvania, or 
a complete line 


or 


ply in detail. Address: Box B-550, care of Harp 
WARE AGF, 100 Fast 42nd Street. New York 17, 
N. Y. 


EXPERIENCED SALESMEN 
WITH ESTABLISHED FOLLOWING AMONG 
HARDWARE, VARIETY, HOUSEWARE JOB- 
BERS. PRODUCTS KNOWN AND STOCKED BY 
ALL RETAIL FROM 5 to 50 CENTS EACH. EX. 
CLUSIVE TERRITORY N. Y. C, AND N. J. NOT 
OPEN. 








Address Box B-575, care of HARDWARE {= 
100 East 42nd Street, New York 17, N. 








DISTRIBUTORS WANTED FOR CHEV 
RONS—amazing new wood fasteners with 
tersinking Tool. Endorsed by leading lumber and 
building materials dealers. Beautifully packaged 
with point-of-sale displays. Protected territories 
E. B. PACKARD CO., =e Manufacturers, 139 
Cedar St., New York 6, 


REPRESENTATIVE WANTED — 
and Middle Atlantic’ States—Complete 
iron building specialties—Prefer men that are 
established—Earning on commission basis in pro 
tected territery. Reply Address: Box B-574, care 
of Harpware Ace, 100 East 42nd Street, New 
York 17, N. Y 


Northeast 
line cast 


SALESMAN WANTED PROMINEN1 
PAINT BRUSH manufacturer has open terri 
tories for successful sales producer. Prefer men 
now calling on paint, hardware, lumber dealers 
and industrials. Drawing account against good 
commissions. Will also consider side line man or 


manufacturer’s agents. Address Box B-280, care 
of HARDWARE AGE, 100 East 42nd Street, New 
York 17, N. 


MANUFACTURER'S REPRESENTATIVES 
WANTED, CALLING ON HARDWARE Job- 
bers, etc. To sell complete line of quality drill 
attachments including a new patented planer. 
Nothing like it on the market. Exclusive terri- 
tories available. These tools are proven sellers. 
Write W. R. McDonald, 2314 DeCamp Avenue, 
Elkhart, Tndiana. 


MANUFACTURERS REPRESENTATIVE 
WANTED to represent well established firm call- 
on Hardware, lawn and garden supply 
houses. Can be handled with other items. Prefer 
men now calling on this trade who have estab- 
lished accounts, exclusive territcry now available 
Address: Box B-576, care of HARDWARE AGF, 
100 East 42nd Street, New York 17, N. Y. 


ing 


Attractive | 


Representatives Wanted 











WANTED: SALESMAN WHO IS ALER is 
aggressive, to travel 434 Southeastern States tn 
seil woven and welded wire fabrics exclusive t 
wholesale trade. Must have at least rs 
selling experience. Age 28 to 40. Salary com 
mensurat ith experience and ability [f you 
qualify, give salient facts of yourself, snapshot if 
possible. Reply held in strictest confidence. Write 
Ben Billinger, c/o The Gilbert & Bennett Mfg 
Co., Georgetown, Connecticut. 

Accounts Wanted 

ACCOUNTS WANTED, BY LONG 


ESTAB 
represe 

builders hardware, We 
and doors, wire cloth, metal wi: 


LISHED ALABAMA manufacturers’ 
tives, ample capital, 
plywoods sash 








| dows, galvanized ware, hand tools, power to 

| cutlery, general hardware lines, steel kitchen 
equipment Good _ steady business producers, 
Box 3318, South Highland Station, Birmingham, 
Ala. 

DO YOU MANUFACTURE A PRODUC! 
you wish sold direct to retailers (hardware, va 
riety, toy, garden, lumber, etc.) in Oregon and 
Washington? Need additional lines for sale 
direct to retail dealers or to jobbers in this 
territory. Address Box B-572, care of hw ~ 
NYY AGE, 100 East 42nd Street, New Y l 


MANUFACTURER'S REPRESENTATIVE 
COVERING THE STATE OF TEXAS for past 
twelve years, selling exclusively to wholes 

hardware and paint jobbers, has opening for two 
additional lines of reputable manufacturers 
Lines must have large potential volume and firm 
policy of selling exclusively to legitimate whole 
salers. Reply Box 1124, San Angelo, _ Texas 


~ IOWA-NE 3% 


IOWA-NEBRASKA — ESTABLISHED 





years. Selling reputable lines of Electric Tools 
Want to add substantial line made by national 
recognized manufacturer. Have time for good 
| coverage. Qualifications: Knowledge of my busi 
ness, industrious, sincere, steady and enthusiastic 
Could cover adjnining states. Box 494, Des 
Moi nes. ae 
MA “ACTURERS’' AGENTS DESIRE 
THRE r ADDL rIONAL LINES. We have been 
established 20 years, selling to hardware jobbers, 
contract hardware specialists and large lumber 
| yards. Efficiently cevering Eastern Pennsylvani: 
| New_ Jersey, Del vare, Maryland, Washingtor 
| D. C. and Virginia. References furnished. Only 
} quality tne. considered Address: Box B-571, 
care of Harpware Acr, 100 East 42nd Street 
| New York 17, N. Y 
MFGRS. AGENT selling Wholesale Hardware 
and Industrial Jobber desires another nationally 
known line. Have 17. regular customers ir 
Towa, Minn., Mo., Nebr., Kans., and Dakotas 
Tarehouse facility available. References. MID- 
WEST WAREHOUSING SALES CO., 995 


SOUTH D ST... OSKALOOSA, TOWA 
SALESMEN CALLING ON HARDWARE 
JOBBERS who want an additional line, can get 





our well known line 
stakes. Territories 


ing 


irden 


sell 





a profitable volume 
of bambro rakes and ¢ 
open New York State {outside of New York 
City) and middle West Write for details er 
appointment. Bamboo & Rattan Works, Inc., 901 
Tefferson Street, Hoboken, N. J. _ 

CANADIAN MANUFACTURERS REPRE 
SENTATIVES having close contact with Hard 
ware, Building Supply and Housewares Whole 
salers, Rack Jobbers, Chain and Department 
Stores throughout Ontario and Quebec, desire 
one additional line by national recognized manu- 
facturer. Good coverage. Down-town showro™m 
Burman Importing Co. (Canada) Limited, 6% 
Bay Street, Toronto, Ont., Canada. 
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Classified Opportunities Section 





























= 
e,°0 e ege 
Accounts Wanted Positions Wanted Business Opportunities 
terature, as et oe 
| to box IF YOU WANT VOLUME SALES, concen-| CATALOG MAN—Years experience beth 
nied by trated sage. teat this Manufacturers Rep- | manufacturer and wholesaler—Catalog compiling 
resentative. Calls on 300 active accounts in -sales promotion Thoroughly experienced in 
preven. be ca Building Supply trade in| obtaining data, editing, compiling—operation of WANTED FOR CASH 
Washington, D. C, and thirty mile radius. Desires | Varityper—offset—letter press printing. Accom : t 
two lines in Hardware or Specialties. Assures | plishments of departmental, industrial, general Surplus Mdse.—Broken Lots. For you 
y other Manufacturer top coverage. Write: A. C. Smith, | catalogs of 1200 pages. Address: Box B-580, closeouts and surplus sporting goods and 
5 days paar Ae Se, Chevy Chase, Md. 2S io Tne Ace, 100 East 42nd Street, fishing tackle. 
Te — ING ESTAS : — SANTA FE DISTRIBUTING CO. 
in form vs —traveling 9 men—Los Angeles show: | EXPERIENCED SALESMAN, with a good 1321 Main Street Kansas City, Mo. 
ency or Posi Seattle, Portland, San Francisco ollices. background in the hardware field and a_ fine 
Covering California, Washington, Oregon, Ari Sieenl de eeptaiiadlns ‘eeE adie’ guia eee occ 
yona. Interested in adding one good staple line. | nection with manufacture © or distributor, for any 
llousewares, wore drug, hardware field. Com part of New England territory. 20 vears exo 
ission only. anufacturer who is aware of | rience. presently empleyed. can furnish satisfa : nema _ . i laa 
owing West Coast market and wishes to realize | tory references.  \idvece. Bex BSoS ven HARDWARE, HOUSEWARES AND PAINT 
fanted illy the vast potential most efficiently. Address HARDWARE AGE. 10) East 42nd Street. New York | SJ ORE for sale in Westchester County. Town 
ox B-551, care of Harpware Ace, 100 Fast 42nd 17,N > , t, r of about 13,000 Po; Stock and fixtures it 
New York 17, N. Y ia : $22,000. Estab. about 75 years. Reason for sale 
IS ALERT = ae - moving to Florida. Address: Box BS568, care 
rn States ta | of Harpware Ace, 100 East 42nd Street, New 
ge engl POST EXCHANGE REPRESENTATIVE || ; c+ mesbnauaie 
: ive youn | Business Opportunities 
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Established 11 years doing business in considerable 
olume with Army, Navy, Marine Corps Exchanges 
ver wide area Open to represent one additional 
vanufacturer of a top nationally known line wt 
has potential for large sales volume in Military Ex 
hanges 


Address Box B-583, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 














Help Wanted 








WE WILL PURCHASE FOR CASH 


COMPLETE STOCKS & EQUIPMENT OF HARD- 
WARE, HOUSEWARES, PAINT STORES, BUILD- 
ING MATERIAL & PLUMBING SUPPLY 
HOUSES. Write us what you have to offer. 
A. L. Egolf, since 1887, 2524 North Broad St., 
Phila. 32, Pa. 








WANTED 
TOOLS and shelf Hardware CLOSE-OUTS, 
SURPLUS, DISCONTINUED ITEMS first quality. 
We buy for CASH and will expect to buy at 
prices considerably below factory distributors. 


ATLANTIC STATES SALES CORP. 
165 Garden Street Poughkeepsie, N. Y. 











New England Retail Chain with 
Headquarters in Boston wants an 


ASSISTANT 
BUYER 


Housewares and Allied Lines 


He must be a self-starter with years of 
promotional store experience. Familiar 
with inventory control. Excellent oppor- 
tunity for reliable man ready to assume 
ever-increasing responsibilities. Starting 
salary $5,200 a year plus bonus. All re- 
plies in strictest confidence. Reply in 
complete detail to Box 569. 











HELP WANTED INDUSTRIAL SALES 
MAN. Established industrial supply house needs 
man with good hardware experience for selling to 
industry in Western Pennsylvania, and Eastern 
Ohio. Territories already established. Complete 
stocks of top lines. Attractive proposition to ag- 
gressive man with sales ability All replies 
strictly confidential. Write or phone for ap- 
pointment to R. Offerle, Sales Manager, H. R. 
Huston Company, Box 550, New Castle, Penna. 





Positions Wanted 


CONNECTICUT MAN 6 YEARS WHOLE. 








SALE HARDWARE & HOUSEWARE expe- 
rience traveling Connecticut, 27 years old, mar- 
ried, veteran, College 2 years Versatile 


background. Interested in substantial opportunity. 
Reference. Address: Box B-567, care of Harp- 
WARE AGE, 100 East 42nd Street, New York 17, 
a Es 


SITUATION WANTED — BUYER. MANY 
YEARS experience buying housewares, cut- 
lery, toys, vacuum goods, wheel goods, and other 
kindred items for wholesale hardware and major 
mail order company. College education, married 
and will move. Address: Box B-419, care of 
he A Acz, 100 East 42nd Street, New York 
17, Ws ° 


MANAGER OR ASSISTANT MANAGER 








of Retail Hardware Store. Age 31, Married. 
Eight years experience as assistant manager. 
Total of ten years experience in all phases of 


Hardware, Housewares, Appliances and Plumbing 
all with one firm. ill move anywhere—prefer 
South or South Atlantic states. Address: Box B- 
579, care of Harpware Ace, 100 East 42nd 
Street, New York 17, N. Y 
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ALE Substantial interest in estab 
ware and building supply business in 
Denver Colo 

capital 
nlimited for man 


Expansion requires ad 
and manpower. QOppor 
in good health who « 
ibilit State 
Address: Box 





proc " nd a 
experience and « 
B-573, care of 
Street { 











YOUR BOOST 





East 42nd | 


HARDWARE STORI Prefer 


wn where there ts 


WILL BUY 


good suburb or county seat t 








portunity for growth. I eply please give size 
of floor area, rent of building, in 
ventory) nd annu volume. Address: Box 
B-577, care of 2nd 


Harpware Ace, 100 East 
Street, New York 17, N. Y 





IS NEEDED MOST 


IN THIS CAMPAIGN TO BUILD EVERYONE'S INDEPENDENCE 


The present period marks an important 
campaign to strengthen the financial inde- 
pendence of the nation’s people. You and 
other leaders of industry will be the princi- 
pal deciders of the success of this campaign. 
It's the Treasury Department's Independence 
Drive to increase purchases of United States 
Savings Bonds. And the Payroll Savings 
Plan, now operated by 21,000 companies, is 
responsible for the greatest share of Series 
E Bond sales. 

If your company doesn’t have the Payroll 
Savings Plan, now's the time to install it! 


If your company does have the Pian, now's 
the time to put extra push behind it! 

Employees who pile up money in Savings 
Bonds feel more secure are actually 
better workers. Moreover, Bond sales build 
a back-log of future purchasing power—good 
“business insurance’ for all of us in the 
years ahead. 

This is your country—and it’s your Drive 
Help to put it over! All the material and 
assistance you need are available from 
your State Director, Savings Bond Division, 
U. S. Treasury Department. 


The Treasury Department acknowledges with appreciation 


the publication of this message 


HARDWARE AGE 


This is an official U. S. Treasury advertisement 


(RY 
\ay 


0; 
* PAYROW 


prepared under the auspices of the Treasury Department and The Advertising Council. 








SELL SUPERIOR 


HEAVY DUTY STEEL LEGS 





FOR WORK BENCHES AND TOOL STANDS 
MODEL LENGTH LIST PRICE 
1420 20" $5.95 
1424 24" 6.45 
1428 28" 6.95 
1430 30" 7.45 
1432 32” 7.95 


Made of heavy 14 gauge steel 


SUPERIOR PRESSED STEEL CO. 
30 CROSS ST. CAMBRIDGE 39, MASS. 














Augor Bit Sab. 


Sell GREENLEE 22 Solid-Center 






Auger Bits in sets and make extra large 


sales. Durable green plastic rolls 


contain sets of 6, 8, 9, or 13 bits 


. 
GREENLEE 


Write for free GREENLEE 
Hand Tool Catalog No. 35-H 


GREENLEE TOOL CO., 1813 HERBERT AVE., ROCKFORD, ILL. 





Adjust the CLIP to HOLD the TOOL! 


A-D-J-U-S-T-A-B-L-E 
FINGER 
GRIP CLIP 


Holds Anything with a Handle 


KEEPS SHAPE PERMANENTLY 
Small—3 for 10¢—Medium—8¢ ea. (2 
for 15¢) Large—l0¢ each. 
Slightly higher on West Coast 
JUST TURN THE SCREW ...THAT’S ALL YOU DO. 
EASY TO INSTALL— ASK YOUR JOBBER 


EASY TO ADJUST— A. |. PLATT CO. 


A PLEASURE TO USE 170 Kenwood Ave., Fairfield, Conn. 


ADJUSTABLE 














Wouldn't you rather 
sell products with this 
kind of high quality 
Lightweight’ power ? 





be modern-go Lightweight 


POWER PRODUCTS CORPORATION | 





GRAFTON, WISCONSIN 
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MADE FOR THE DEALER 
TO SELL AT A PROFIT 


a complete line of 
distinguished paint brushes 


PURE BRISTLES © BRISTLE-HAIR 
NYLON © BRISTLE-NYLON 


Handsome display boxes, colorful assortment 
silent salesman display racks. 
Write for illustrated catalog. 


MAJESTIC BRUSH MFG. CORP. 
71 GRAND STREET NEW YORK CITY, N. Y. 
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Guaranteed by ” 
Good Housekeeping 


. 
or 4s sovransie 1S 


Ss 
s 
: 


PO tte” 


Permanently 69¢ 


Sotinized 
inside 


Now in Dove Gray, Satin 98¢ 


Ebony, Horizon Blue MFT 


RUBBER 
ees PIONEER COMPANY 
104 TIFFIN ROAD 
WILLARD, OHIO 


mp peml $1.49 MFT 
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LUBRICATING STICK 
Windows Stick ? 
Doors Squeak? 
Drawers Balk? 


that 





4 A 
‘ 


» 


lubricates etubborn 


windows 


colorless stick 


A practically 


office files, doors, door latches, zippers, bicycle chains, auto 
doors—anyth'ing that sticks—by just rubbing it on No messy 
fluids. Will not soil mar or stain wood, plastic or metal 
surfaces Display case holds 12 sticks 


SOLD THROUGH JOBBERS 
DECTO PRODUCTS COMPANY, SALEM 10, MASS. 














Removes RUST and STAINS from 


BATHTUBS, SINKS , COPPER POTS, /GUARANTEED™ 
AUTO BUMPERS, TILE FLOORS, METALS C°No: saristito y 
ADVERTISED 


s with 89,000,000 
nd villages 




















onsumer publication 





In leading © towns a 






ities, 
ring 45,000 ¢ y CORCLE 
CIRCULATION commer 5 WEEKLY : rouse net 
awe WEEKLY — * PROGRESSIVE FARMER OS pAMILY WEEKLY 
* AMERICAN EREEPING + PATHFINDER © SUCC, FARMING 
+ 6000 — yt. S HOLLAND S MAGATINE WEEKLY STAR FARMER 
+ LADIES # ° 


+ DAILY WEWSPAPERS CAPPER S FARMER 


+ PARENTS: MAGATINE 1 . 
sonen's nome Comp. * SAT = 2 WESTERN FAMILY 
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+ FARM IML so earn + AMERICAN HOME abe CHRISTIAN SCLENCE MON 
oor * TODAY'S GENTLEMAN * BETTER HOMES ac . WEEKLY NEWSPAPERS 
 mcCALL'S MAG 6 COUNTRY eo PETTER LIVING r 





* AMERICAN FAMILY 





thanson STEADY YEAR ‘ROUND REORDER ITEM 
included with rchandise 
TRY IT YOURSELF! FREE ZOD SAMPLES included wit mere 






SEND FOR FREE SAMPLE RUSTAIN PRODUCTS Le ny 
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Rolls in any direction 
--sells as easily as it rolls 


TV tables...furniture repair...portable bars 
—home hobbyists are discovering hun 
dreds of uses for versatile Acme Casters 


@ IT TAKES A LOT OF. 


Ups and Downs 
SPOT. CORD 


with the famous colored Spots 


Ny 
‘ > 
2 | 
2 : ae 
reer” 
— 
. =, 


CORDAGE WORKS - BOSTON 10, MASS. @ — — 
| — Pe s 
America’s only a a O 





And they specify Acme because they know 
nothing rolls like an Acme Caster...won't 
break...needs no oil yet can't bind or jam 
You can cash in on this market. Stock up, 
display ‘em and they'll sell themselves 


your profit margin 


List prices are low, 
high. All standard types: countersunk with 
round, square or oblong plates; grip neck; 


threaded stem with and without plate 





SAMSON 
flush plate types. Many sizes available 


ball bearing caster 
Call your distributor or write— 


4 tts pe 
998 The SCHATZ Manufacturing Co., Poughkeepsie, N.Y 


SASH CORD 


MARSHALLTOWN 


MARSHALLTOWN TROWEL COMPANY 


























MARSHALLTOWN, IOWA 





a 


> ee 7 -_ 
oD O_O O_O. xo 


GALVANIZED 
STEEL FENCE POSTS 
"U" flanged posts with self-fastenin 
lugs. No Staples Required. 


DEALERS! If your jobber cannot supply, 





* Nationally Known ee 
*% Guaranteed Quality Lawn Razors 
aq i %*% Competitively Priced 


& Free Sales Aids 


. 
Grass Hooks 
. 


Swing Clips 
. 


* Impulse Sales Packaging Scythooks 
+ 





aa. 


C lete oO 
*%& Complete Cooperation Ssh Macks 
. 


a <a ae 


aa 


write us. Attractive prices and 
delivery dates. 








Manufactured by 


RUDOLPH POULTRY EQUIPMENT CO. 


A FREE HATHAWAY SHIRT to Mr. Wil- 
liam Gilmore, Coast to Coast Store, Pax- 
ton, Ill. Send us your shirt size. Also free 
shirt to your jobber salesman who sells 
North Wayne Tools. Please send his name, 
company and address. 


Weed Cutters 
Order from your jobber 


Write for colorful catalog 
showing 65 tools 


OAKLAND 1, MAINE 


wea Sa ae 


NORTH WAYNE TOOL CO. 

















Lists for less than $300* ; 
Now—a quality self-propelled rotary power mower that the average 
man can afford to own! Biggest money-maker in the power mower 
field. You'll go places with Traveler—write for full details. 
NATIONAL METAL PRODUCTS COMPANY, INC. 


Dept. HC 2722 Cherry St Kansas City 8, Missouri 


*including sulky, an 
optional attachment 
Excise tax additional 


monvtactured by 


NATIONALLY ADVERTISED DOMES OF SILENCE FURNITURE GLIDES 


PINTLE & SOCKET TYPE 


For furniture legs 
where casters 
have been used. 





REGULAR 


One set in a box. 
12 boxes in a 
carton. Sizes — 

2", Vas 


RUBBER CUSHIONED 


One set on a card. 
12 cards in a box. 
Sizes—12”, 1%”. 
Live, 
¥”. 


DS 292 — 114” 
DS 293 — 1'2” 








Ask your jobber. if he Is not supplied, write 


DOMES of SILENCE Division of ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 
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